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With Respect to
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The Faculty of Commerce and Management

For the programme

Bachelors of Commerce (NEP)

Curriculum- Second year Undergraduate Programmes

Semester-II1 and Semester -1V



INDEX
Semester 111

Sr No Particulars Name of Subject Credits
1 Major subjects Accountancy and Financial Management II1 4+4
(M1 and M2) Commerce III — Functions of Management
2 Minor Subjects(M3) Macro Economics | 4
3 Open Elective EVS: Environment Social Governance 3
4 Skill Enhancement Advertising: Concepts and Practices | 3
Course(Choose any one Travel and Tourism Management [
option) Computer Programming [
5 Modern Indian Sindhi 2
Language(Choose any Hindi
One) Sanskrit
Marathi
6 Cocurricular/ Sports/ Fine Here students have to participate for 60 2
Applied Visual Performing | hours in the given co — curricular activities
Arts / Cultural / NCC / and have to submit the record of their
NSS participation
Total 22
Semester IV
Sr No Particulars Name of Subject Credits
1 Major subjects (M1 and M2) | Accountancy and Financial Management 4+4
v
Commerce IV — Management :
Production and Finance
2 Minor Subjects(M3) Public Finance 4
3 Open Elective (Choose any | EVS: Climate Change and Sustainability 3
One option) Business Law
4 Skill Enhancement Advertising: Concepts and Practices II 3
Course(Choose any one Travel and Tourism Management II
option) Computer Programming II
5 Modern Indian Language Sindhi 2
(Choose any One) Hindi
Sanskrit
Marathi
6 Cocurricular/ Sports/ Fine Here students have to participate for 60 2
Applied Visual Performing hours in the given co — curricular
Arts / Cultural / NCC /NSS | activities and have to submit the record of
their participation
Total 22

Preamble




The Bachelor of Commerce course is designed to provide competencies in basic
commerce discipline as also impart requisite skills in problem solving, leadership,
communications, decision making in organizations, values to impact thoughts, actions
and beliefs and a basic understanding of India and Indian knowledge base that delves
into the resources of the past for a better understanding and resolve of contemporary
issues, with appropriate subjects covering areas of economics, accounting, business
management, human resource, taxation, marketing management and Information
Technology, business communication, value education course and Indian Knowledge
System.

The HSNC University follows the Choice Based Credit System (CBCS) under the New
Education policy which is a proven, flexible mode of learning in higher education
which facilitates a student to have guided freedom in selecting his/her own choices of
courses 1n the curriculum for completing a degree program. The degree program has
multiple entry and exit mode. This is coupled with a focus on Project Based Learning
and Industrial Training so as to enable the students become eligible and fully equipped
for employment in industries, higher studies or entrepreneurship.

The course structure will definitely equip the students to accept the challenges of
globalization and constant change and will enable them to be well placed in business,
academics and administration in the country as well as abroad.

1. Process adopted for curriculum designing:
The members of the respective departments initially developed a draft syllabus after research on
the existing curriculum from other Universities, studying the current needs of the industry,
analyzing the new trends in the subjects and even connecting to some NGOs in few subjects. The
drafted syllabus was then shown to academicians, experts from industry and researchers through
emails and their inputs were gathered through meetings. These valuable inputs were incorporated
into the syllabus ensuring that the syllabus is enriched in all aspects.

2. Salient features, how it has been made more relevant:
While designing of the syllabus, care has been taken to ensure that the student learns application
skills along with theory. Demonstrations of the practical applications shall be conducted through
special lectures and workshops that will contribute to enhanced learning. A combination of
lectures, problem solving during tutorials and the supplementary sessions all contribute to make
a student job ready.

3. Input from stakeholders



For drafting the syllabus, each department has taken inputs from industry experts, parents and
notable alumni. The stakeholders have been impressed with the inclusion of e-learning options
for the learners provided in the syllabus. They have suggested subsequently to add more practical
hands on examples, learning through games and GIS certificate programs. For more advanced
related topics, there can be sharing of video lectures and seminars, workshops, short term courses
could be organized.



Part 2 - The Scheme of Teaching and Examination

Semester — 111

Summary
Sr. Choice Based Credit System Remarks
No
1 | Major Subjects Accountancy and Financial Management II1
Commerce III Functions of Management
2 Minor Subject Macro Economics
3 Open Elective Environment Social Governance
4 | Skill Enhancement Course(SEC) Advertising: Concepts and practices
Travel and Tourism Management |
Computer Programming [
5 | Modern Indian Language (MIL) Sindhi
Hindi
Marathi

Sanskrit




Second Year Semester III Internal and External Detailed Scheme

Sr | Subject Title Periods Per Internals Total
Week Marks
N
0.
U|SL |L|T|P|Cred|SLE/|CT | AP | T | SE
ni it PA E
ts
1 | Accountancy | 4 [20% 40| 0| 4 20 15| 5 | 40 | 60 100
and Financial *
Management
111
2 | CommerceIll | 4 |20% 4|00 4 20 15| 5 | 40 | 60 100
- Functions of *
Management
3 Macro 4 120% (4]0(0| 4 20 15| 5 | 40 | 60 100
Economics *
4 | Environment | 3 | -- [3|/0]|0| 3 20 -- 5125 | 50 75
Social
Governance
5 | Advertising: 3] - 13/0]0] 3 20 -- 5 125150 75
Concepts and
Practices I
6 Travel and 3 - 310(0 3 20 -- 5125 | 50 75
Tourism I
7 Computer 3| - 110(2] 3 20 -- 5 125 |50 75
Programming
I
8 Sindhi 20 - [2(010] 2 20 - - |20 | 30 50
9 20 - [2(010] 2 20 - - |20 | 30 50
Hindi
10 20 - 12100 2 20 - - |20 | 30 50
Marathi
11 20 - [2(010] 2 20 - - |20 | 30 50
Sanskrit
20 Total Marks 500

SL: Self Learning, L: Lecture, T: Total , P: Practical, SLE- Self learning evaluation, CT-Commutative
Test, SEE- Semester End Examination, TA-Teacher Assessment, PA- Project Assessment



Second Year Semester — II1 Units — Topics — Teaching Hours

Sr Subject Subject Unit Title Lect | Total No. | C | Total
No Code ures | of hours | re | Marks
di
t
1 | Accountanc | [ | Partnership Final Accounts 18
y and II | Amalgamation of Firms (AS 14) 18 60 4 | 100
Financial III | Piecemeal Distribution of Cash 12
Managemen | TV | Accounting For Limited Liability 12
t 11 Partnership
2 | Commerce I | Introduction to Management 15
1T - II | Planning and Decision making 15 60 4 100
Functions | III | Organizing 15
of IV | Directing and Controlling 15
Managemen
t
3 Macro I | Overview of Macroeconomics 15
Economics | II | Basic Concepts of Keynesian 15 60 4 100
Economics
IIT | Post-Keynesian developments in 15
Macroeconomics
IV | Money, prices, and Inflation 15
4 | Environmen | [ | Basics of ESG 3
t Social II ESG in Business 3 45 3 75
Governance | III | ESG: Global Positions and Green 3
Transitions
5 | Advertising I | Introduction to Integrated Marketing 15
Concepts Communication 45 3 75
and IT | Advertising Agency and various 15 (30hrs
Practices I aspects of advertising agency Practical
III | Digital Advertising I 15 | assignment)
(30
hrs)
6 | Travel and I | Introduction to Tourism 15
Tourism I II | Tourism Destination Planning and 15 45 3 75

Management

10




Il | Geographical Representation of 15 (30hrs
Tourism location Practical
assignment)
7 Computer I | DBMS and Ms Access Basic 15 45 75
Programmi Practical | 3
ng I assignment
II | Ms Access 15
III | Python Programming 15
8 Sindhi I | Sindhi Language / Arabic Lipi, 15 |30 2 |50
Devnagiri Lipi And Romanised Lipi
I | Spoken Sindhi (Sindhi regional 15
accents, dialects & expressions) &
Rhymes
8 I | WS : Ureushd H MyiRd wfaamg | 20 | 30 2 |50
Hindi 11 | gg @ a0 & He, waigard e, | 10
faeH ez, 3P Weal & U Usa
9 I | gco Udh : Jarad YUl - QR 15 |30 2 |50
Marathi | 11 | geep Q1 : HeRad QU1 gaar 15
10 I | Basic Language Skills: Grammar 15 |30 2 |50
Sanskrit II | Reading & Speaking Skills: 15
Total 20 | 500

e Lecture Duration — 1 hr
One credit = 15 hours of lectures and 30 hours of practicals

11




Part 3 - Detailed Scheme

Curriculum Topics along with Self-Learning topics - to be covered, through self-learning mode
along with the respective Unit. Evaluation of self-learning topics to be undertaken before the
concluding lecture instructions of the respective Unit.

Course: Accountancy and Financial Management I11

Course Objectives

e To enlighten the students with theoretical as well as practical aspects of accounting of the

Partnership Firms with respect to admission, retirement and death of Partner/s.

e To acquaint learners about the process and accounting for Amalgamation of firms.

e To make learners proficient in preparing Limited Liability Partnership (LLP) final accounts.

e To orient the learners with the process of payment of liabilities of the Partnership Firm upon
its dissolution.

Learning Outcomes
e Lcarners shall possess the knowledge of theoretical as well as practical aspects of accounting
of the Partnership Firms with respect to admission, retirement and death of Partner/s.

The learner shall be able to understand the process and accounting for Amalgamation of firms.

Learners shall master the preparation of final accounts for Limited Liability Partnerships

(LLPs).

e Learners shall be acquainted with the process of payment of liabilities of the Partnership Firm
upon its dissolution.

Sr. No.

Modules / Units

No. of
lectures

Partnership Final Accounts based on Adjustment of Admission
or Retirement/Death of a Partner during the year

1.1. Simple final accounts questions to demonstrate the effect on
final Accounts when a partner is admitted during the year or when
partner Retires / dies during the year;

1.2. Allocation of gross profit prior to and after admission /
retirement / death when stock on the date of admission / retirement
is not given and apportionment of other expenses based on time /
Sales / other given basis;

1.3.Ascertainment of gross profit prior to and after
admission/retirement/death when stock on the date of
admission/retirement is given and apportionment of other expenses
based on time / Sales / other given basis Excluding Questions

where admission / retirement / death takes place in the same year.

18

Amalgamation of Firms (AS 14)

18

12



2.1. Realization method only;

2.2. Calculation of purchase consideration;
2.3. Journal / ledger accounts of old firms;
2.4. Preparing Balance sheet of new firm;
2.5. Adjustment of goodwill in the new firm,;

2.6. Realignment of capitals in the new firm by current accounts /
cash or a combination thereof Excluding Common transactions
between the amalgamating firms.

Piecemeal Distribution of Cash

3.1. Preparation of Statement of Excess Capital & Statement of
Distribution of Cash;

3.2. Asset taken over by a partner;
3.3.Treatment of past profits or past losses;

3.4. Contingent liabilities / Realisation expenses / amount kept aside
for expenses and adjustment of actual/ commission paid to partners
for realization of Assets;

3.5. Treatment of secured & Unsecured liabilities;

3.6.Treatment of preferential liabilities
Excluding: Insolvency of partner and Maximum Loss Method

12

Accounting For Limited Liability Partnership

4.1. Statutory Provisions

4.2. Conversion of Partnership Firm into LLP

4.3 Preparation of Statement of Income & Expenditure

4.4 Preparation of Statement of Assets & Liability

12

TOTAL

60

Self-Learning Topics (Unit wise)

Sr.No

Topics

Retirement/Death of a Partner during the year

numeric example

Partnership Final Accounts based on Adjustment of Admission or

Concept of Allocation of gross profit prior to and after admission / retirement /
death when stock on the date of admission / retirement is given/not given and
apportionment of other expenses based on time / Sales / other given basis with

13



Amalgamation of Firms

Concept of Accounting for Amalgamation of Firms in the books of Vendor Firm
and Purchasing Firm with numeric example

Piecemeal Distribution of Cash

Concept of preparation of Statement of Excess Capital and Distribution of Cash

with numeric example

Accounting For Limited Liability Partnership
Concept of preparation of Statement of Income & Expenditure and Statement of
Assets & Liability for Limited Liability Partnership with numeric example

Note : Selection of SLE topics from the above,will be as per the discretion of the faculty

Online Resources

https://www.icai.org/post.html?post id=19138

https://www.icai.org/post.html?post id=16961

https://archive.mu.ac.in/myweb test/bcomstudy.html

https://www.icai.org/new post.html?post id=15620

1) “Accountancy & Financial Management- III, S.Y.B.COM Ainapure, Manan Prakashan.’
“Financial Accounting- VI”, T.Y.B.COM Ainapure, Manan Prakashan.”

2)
3)
4)
5)

6)
7)

Reference Books

“Accountancy & Financial Management- III, S.Y.B.COM Sheth Publication.”

“Financial Accounting- VI”, T.Y.B.COM Ainapure, Sheth Publication.”

b

“Financial Accounting” by M. Mukherjee.M.Hanif, Tata McGraw Hill Education Private Ltd;

New Delhi

“Grewal’s Accountancy” by M.P. Gupta and B.M.Agarwal; S.Chand Publishing

“Advanced Accounts” by T.S. Grewal; S. Chand and Co (P) Ltd., New Delhi, 6th edition
Evaluation Pattern:

External Paper Pattern:

Q.1 A. Practical Question 15 Marks
OR
B. Practical Question
Q.2 A. Practical Question 15 Marks
OR
B. Practical Question
Q.3 A. Practical Question 15 Marks
OR
B. Practical Question
Q.4 A. Practical Question 15 Marks
OR
B. Short Notes (Any 3/4 ) (one short note from each
module)

Note: Each of the four questions (Q.1 A/B, Q.2 A/B, Q.3 A/B & Q.4 A) should be from different

module

14
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Course: Commerce III: Functions of Management

Course Objectives

To equip students with a holistic understanding of management theories.

To enable students to comprehend planning processes, decision-making techniques, and the
impact of technology on managerial decisions.

To enhance understanding of organizing principles and adapt to post-COVID organizational
needs.

To empower students with directing and controlling principles crucial for effective
organizational management.

Learning outcome

Students will grasp diverse management concepts, from classical to modern theories, and
apply Indian management principles effectively.

Students will develop proficiency in planning and decision-making related activities
Students will proficiently apply organizing functions to address contemporary challenges
post-COVID.

Students will learn to apply the principles of directing and controlling proficiently to drive
organizational success and adapt to changing trends in employee engagement.

Sr.
No.

Modules / Units No. of
lectures

Introduction To Management 15
1.1 Introduction to Management- Concept, Nature, Functions,
Managerial Skills & Competencies
1.2 Evolution of Management Thoughts
Classical Approach: Scientific Management — F.W.Taylor’s

Contribution Classical Organisation Theory: Henri Fayol’s
Principles. Neo Classical: Human Relations Approach —Elton
Mayo’s Hawthorne experiments

1.3 Modern Management Approach-
Contribution of though leaders in Management: Peter Drucker’s
Dimensions of Management, Dr C K Pralhad, Prof Sumantra
Ghoshal, Prof. Gurucharan Das, Prof. Jagdish Sheth
Indian Management Thoughts: Origin & Significance of Indian
Ethos to Management.

Planning & Decision Making 15
2.1 Planning - Steps, Importance, Components, Categories of

Planning

2.2 ML.B.O -Process, Advantages, Management By Exception-
Advantages; Management Information System- Concept,
Components

15



2.3 Decision Making - Techniques, Essentials of a Sound Decision
Making, Impact of Technology on Decision Making.

3 Organizing 15
3.1 Organizing-Steps, Organization Structures — Features of Line &

Staff Organization, Matrix Organization , Virtual Organization,
Formal v/s Informal Organization. Principles of Organizing.
Redesigning the new age organization structure post COVID

3.2 Departmentation-Meaning-Bases, Span of Management-Factors
Influencing Span of Management, Tall and Flat Organization.

3.3 Delegation of Authority- Process, Barriers to Delegation,
Principles of Effective Delegation. Decentralization :Factors
Influencing Decentralization,

4 Directing And Controlling 15
4.1 Motivation — Concept, Importance, Factors Influencing
Motivation. Importance of Communication, Barriers to Effective

Communication, Recent trends in Employee Engagement

4.2 Leadership- Concept, Functions, Styles, Qualities of a Good
Leader, Factors Determining Leadership Styles.

4.3 Controlling — Concept, Steps, Essentials of Good Control System,
Techniques of Controlling -PERT, CPM, Budgetary Control,
Management Audit

Self-Learning Topics (Unit wise)

Unit Topics

1 Evolution of Management Thoughts

2 M.B.O -Process, Advantages

3 Organizing Decentralization :Factors Influencing Decentralization,
Centralization v/s Decentralization.

4 Leadership Styles

Online Resources

Topics

Evolution of Management Thoughts
1. https://onlinecourses.nptel.ac.in/noc20_mg58/preview
2. https://onlinecourses.nptel.ac.in/noc21_mg30/preview

3. https://www.youtube.com/results?search _query=principlest+of+management+nptel

M.B.O -Process, Advantages
1. https://onlinecourses.nptel.ac.in/noc20_mg58/preview
2. https://onlinecourses.nptel.ac.in/noc21_mg30/preview

3. https://www.youtube.com/results?search query=principlestof+rmanagement+nptel

16


https://onlinecourses.nptel.ac.in/noc20_mg58/preview
https://onlinecourses.nptel.ac.in/noc21_mg30/preview
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Decentralization :Factors Influencing Decentralization,
Centralization v/s Decentralization.

1. https://onlinecourses.nptel.ac.in/noc20 mg58/preview
2. https://onlinecourses.nptel.ac.in/noc21 mg30/preview
3. https://www.youtube.com/results?search_query=principles+oftmanagement+nptel

Leadership Styles
1. https://onlinecourses.nptel.ac.in/noc20_mg58/preview

2. https://onlinecourses.nptel.ac.in/noc21 mg30/preview
3. https://youtu.be/DTGekol7Dug

(* for completed courses on swayam please find all videos of course on YouTube by typing
search name and Institution name/Prof. In charge name)

Reference Books
Management Today Principles& Practice- Gene Burton, ManabThakur, Tata McGraw- Hill,
Publishing Co.Ltd.

2. Management — James A.F.Stoner, Prentice Hall, Inc.U.S.A.
3. Management: Global Prospective —Heinz Weihrich& Harold Koontz, Tata McGraw- Hill,
Publishing Co.Ltd.
4. Essential of Database Management Systems —Alexis Leon ,Mathews Leon Vijay Nicole,
Imprints Pvt Ltd.
5. Management —Task, Resp, Practices — Peta Druche “William Heinemann Ltd.
Management 4.0 Handbook
Examination pattern
Formative Assessment 40 marks
Sr. )
Particulars Marks
No.
ONE class test / online examination to be conducted in the
1 . 20 Marks
given semester
2 Self-Learning Evaluation 15 Marks
3 Active participation in routine class instructional deliveries 05 Marks
Total 40
Summative Assessment
Semester End Examination- 60 % 60 Marks
1) Duration — These examinations shall be of 2 hours duration.
2) Question Paper Pattern: -

There shall be four questions each of 15 marks.
All questions shall be compulsory with internal choice within the questions.

17
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The question may be sub-divided into sub-questions a, b, ¢, d & e only and the
allocation of marks depends on the weightage of the topic.

Course: Macro Economics

Course Objectives

To provide learners with a basic understanding of the principles of macroeconomics

To analyze relevant economic concepts and economic models which inform the study of
macroeconomics.

To apply the knowledge gained to understand the decision-making process.

To discuss recent macroeconomic trends and issues.

Learning Outcomes

e The knowledge gained in the course will make students better-informed citizens and allow
them to follow the debates over various economic events and policies reported in the news
media.

This course will prepare students to be successful in advanced-levelstudies in economics
Students will be able to understand introductory macroeconomic theory, solve basic
macroeconomic problems, and use these techniques to think about a number of policy
questions relevant to the operation of the real economy.

e [t provides a solid foundation for economic analysis and thinking that can last throughout
their education and subsequent professional careers.

Sr.
No.

Modules / Units No. of
lectures

MODULE 1: Overview of Macroeconomics 15

1.1 Circular flow of national income and expenditure and its Importance (closed
and open economy models)

1.2 The Measurement of National Income: Meaning and Importance of National
Income Accounting- conventional and Green GNP and NNP concepts -
National Income and Economic Welfare. (Numerical examples of GNP, GDP,
NDP, NNP at current prices, constant prices, and factor cost).

1.3 Trade Cycles: Features and Phases

1.4 Classical Macro-economics: Say’s Law of Markets - Features,

Implications,and Criticism (Give background of Great Depression of 1929-33
and the failure of J. B. Say’s Law of Market, a brief comparison with
depression due to COVID-19).

II

MODULE 2: BASIC CONCEPTS OF KEYNESIAN ECONOMICS 15
2.1 The Principle of Effective Demand: Aggregate Demand and Aggregate

Supply

2.2 Functions: Consumption Function and Investment Function

2.3 Investment Multiplier: Effect on Income and Output, Assumptions,
Working, Leakages, Criticism, and Importance - a paradox of thrift.
2.4 Acceleration Principle: Super Multiplier with examples

18




III

MODULE 3: POST KEYNESIAN DEVELOPMENTS IN
MACROECONOMICS

3.1 The IS-LM model of integration of commodity and money markets

3.2 Inflation and unemployment: Philips curve

3.3 Stagflation: meaning, causes, and consequences

3.4 Supply-side economics: Basic propositions and critical appraisal (brief
discussion about sustainable economic growth).

15

IV

MODULE 4: MONEY, PRICES AND INFLATION

4.1 Money Supply: Determinants of Money Supply - Factors influencing Velocity
of Circulation of Money. (numerical example of Money supply in India, the latest
figure from RBI).

4.2 Demand for Money: Classical and Keynesian approaches and Keynes’ liquidity
preference theory of interest - Friedman’s restatement of Demand for money

4.3 Money and prices: Quantity theory of money - Fisher’s equation of exchange
- Cambridge cash balance approach

4.4 Inflation: Price Indices: CPI, WPI & GDP Deflator, Inflationary Gap-Demand-
Pull Inflation and Cost-Push Inflation - Effects of Inflation - policy measures to

curb inflation- monetary policy and inflation targeting. (latest examples of inflation
from India, Core Inflation, Headline Inflation, and inflation trends in India).

15

Self-Learning topics (Unit wise)

Sr.
No

TOPIC SWAYAM/NPTEL SOURCE OF THE TOPICS

National Income https://onlinecourses.swayam?2.ac.in/cec19 cm02/preview

https://onlinecourses.swayam?2.ac.in/cec20_hs26/preview

by Principles of Macroeconomics - I

https://onlinecourses.nptel.ac.in/noc19_ge23/preview by

Ecology and Environment
By Prof. Abhijit Deshpande and Prof. R. Ravi Krishna |
IIT Madras

By Prof. Kamlesh Gakhar | Maharshi Dayanand University, Rohtak

Relevance of https://www.repository.utl.pt/bitstream/10400.5/9731/1/ee-hws-

Keynesian theory 1984.pdf
tools to the
developing countries

Supply-side https://www.econlib.org/library/Enc/SupplySideEconomics.html

Economics
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https://onlinecourses.swayam2.ac.in/cec19_cm02/preview
https://onlinecourses.swayam2.ac.in/cec19_cm02/preview
https://onlinecourses.nptel.ac.in/noc19_ge23/preview

4 |Policy measures to https://blogs.worldbank.org/arabvoices/mena-4-policies-countries-can-

curb Inflation adopt-combat-inflation

Online Resources

https://nptel.ac.in/courses/109/104/109104073/

NOC: An Introduction to Humanities and Social Prof. Surjit IIT

Macroe

conomics Sciences Sinha Kanpur

Crite

References:

Ackley.G (1976), Macro Economic Theory and Policy, Macmillan Publishing Co.

New York

Ahuja. H.L., Modern Economics — S.Chand Company Ltd. New Delhi.

Blanchard Olivier (2000), Macro Economics, Englewood Elitt, Prentice Hall

Bouman John, Principles of Macro Economics

Dornbush , Rudiger, Fisher Stanley and Startz, Richards Macroeconomics, Nineth edition
2004 Tata-Mac Graw Hill, New Delhi.

Dwivedi, D.N. (2001), Macro Economics: Theory and Policy, Tata-Mac Graw Hill,

New Delhi.

Friedman Hilton (1953) Essays in Positive Economics, University of Chicago Press, London.
Gregory .N. Mankiw, Macroeconomics, Fifth Edition (2002) New York: Worth

Publishers

Jhingan, M.L., Principles of Economics — Vrinda Publications (P) Ltd.

Shapiro, E (1996), Macro-Economic Analysis, Galgotia Publication, New Delhi.

Vaish .M.C. (2010) Macro Economic Theory 14th edition, Vikas Publishing
House(P)Ltd

https://www.rbi.org.in for the latest data on inflation, national income, and money supply.

ria and Question Paper Pattern

Division of Marks: 60-40

Continuous assessment and Evaluation (CAE): 40 marks

Internal Evaluation of 40 Marks

Sr. No. Particulars Marks

1 ONE class test/online examination to be conducted | 20 Marks
in the given semester

3 Self-Learning Evaluation 15 Marks

4 Active participation in routine class instructional 5 Marks
deliveries

Semester End Examination (SEE): 60 marks Duration: 2Hours
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Question Particulars Marks

1 From Unit 1 with internal choice 15

2 From Unit 2 with internal choice 15

3 From Unit 3 with internal choice 15

4 From Unit 4 with internal choice 15
Open Electives

ENVIRONMENT SOCIAL GOVERNANCE (ESG)

Learning Objectives

To be acquainted with the new concept of business and sustainability
To be better skilled and job ready

To understand the global and national position on the ESG and its applicability

As business leaders, to be environmentally sensitive and informed

Learning Outcomes

e To understand the way businesses have adapted to global environmental need
e To be able to pursue higher and further academic studies in the concept.
e To relate with the most updated and new aspect of discussion in the global and national level
e To be ready to secure jobs that are opening in the ESG space in corporates when they
learner graduates.
Sr. Modules / Units No. of
No. lectures
1 Basics of ESG 15
1.1 Definition ,Role ,Scope, of ESG, Indian Perspectives
1.2 ESG Frameworks and Materiality
1.3 ESG Reporting and Rating, UN Sustainable Development Goals
2 ESG in Business 15

2.1 Corporates and Business Approaches towards ESG,Some success
stories in Business, Careers in ESG, Green and Blue washing

2.2 Application of ESG in Business , Creating Value with ESG, Social
Impact

2.3 Corporate Sustainability, ESG Design and Environment and
Corporate Governance
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ESG: Global Positions and Green Transitions 15
3.1 Global approaches to ESG and sustainability

3.2 Global approaches and adaptability ,Challenges of implementing
ESG globally

3.3. Carbon Management- Case Study( EVMs, Petroleum Management)
3.4 India’s Smart City Project- Importance of LEED Certifications and
WELL Guidelines

Examination Pattern

External = 50 marks

Internal -25 marks

External Exam paper Pattern

Q1 Any 2 out of 3 15 marks
Q2 Any 2 out of 3 15 marks
Q3 Short Notes ( Any 2 out 4 )20 marks

Internal Evaluation

Student will have group wise assignment and following is the evaluation pattern

Assignment [ 10 marks
Assignment II 10 marks
Attendance 0S marks
References:
1. https://www.apiday.com/blog-posts/why-is-esg-environmental-social-and-governance-

important-for-a-business#:~:text=ESG%20and%20CSR -
,The%?20importance%200f%20ESG%20for%?20businesses%20and%20investors,a%20comp
any's%?20risks%20and%20practices.

. https://www.mckinsey.com/~/media/McKinsey/Business%20Functions/Strategy%20and %2

0Corporate%20Finance/Our%20Insights/Five%20ways%20that%20ESG%?20creates%20val
ue/Five-ways-that-ESG-creates-value.ashx

. https://www2.deloitte.com/ce/en/pages/global-business-services/articles/esg-explained-1-

what-is-esg.html

https://hbr.org/2020/09/social-impact-efforts-that-create-real-value
https://www.forbes.com/sites/betsyatkins/2020/06/08/demystifying-esgits-history--current-
status/?sh=181c0a2b2cdd
https://corpgov.law.harvard.edu/2022/06/17/esg-global-study-2022/
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https://www2.deloitte.com/ce/en/pages/global-business-services/articles/esg-explained-1-what-is-esg.html
https://hbr.org/2020/09/social-impact-efforts-that-create-real-value
https://www.forbes.com/sites/betsyatkins/2020/06/08/demystifying-esgits-history--current-status/?sh=181c0a2b2cdd
https://www.forbes.com/sites/betsyatkins/2020/06/08/demystifying-esgits-history--current-status/?sh=181c0a2b2cdd
https://corpgov.law.harvard.edu/2022/06/17/esg-global-study-2022/

Skill Enhancement Cource(SEC)

Title : Advertising : Concepts and practices

Objectives

To understand and examine the growing importance of advertising.

To understand the role of Integrated marketing communication for branding and marketing
the products.

To orient the students about Economic, social, and ethical standards related to advertising.
To understand the future and career options available in advertising.

To acquaint the student with skills on digital media tools and their implications

Learning Outcomes

e The learner will understand the concept of advertising in depth with the knowledge of
growing importance of advertising in today’s competitive world.
The learner will develop skills on advertising media buying and planning strategies
The course will enable the students to develop skills of making social media advertising
Sr No Units/Modules No. of
lectures
1 Introduction to Integrated Marketing Communication 15

1.1 Integrated Marketing Communication:

Concept, Features- Elements- IMC Process, Concept of Advertising, Features,
Importance Evolution ,Active Participants- Advantages of Advertising to Business
Firm and Consumers, Five M’s of Advertising(Mission, Measure, Media,
Message, Money)

1.2 Broad Classification of Advertising;

Geographic, Media, Target audience, Objectives and Stages

Traditional Media: Print Media(Newspaper, Magazine Advantages and
Disadvantages) Broadcasting Media-(T.V ,Radio Advantages and Disadvantages)
Out of Home Advertising- Posters, Bill boards, Hoardings, Transit- Advantages
and Disadvantages. Special Purpose Advertising: Rural Advertising,Financial
Advertising, Corporate Image Advertising, Institutional Advertising, Native
Advertising, Green Advertising, Surrogate Advertising, Covert Advertising ,
Public Service Advertising.

1.3 New Age Advertising

Blimps, Balloons, Drones, Wraps, Augmented Reality and Virtual Reality
Adpvertising, Event Sponsorship

Meaning of Digital Advertising : Types and Importance, Benefits, Display Ads
Video Ads, Search Engine Marketing — keywords
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2 Advertising Agency and Various Aspects of Advertising 15
Advertising Agency

2.1 Ad Agency -Features -Structures and Services offered —Agency Selection
Criteria.

2.2 Agency and client and careers - Maintaining Agency Client relationship or
Ways to avoid client turnover, Reasons of client turnover, Creative Pitch,
Agency Compensation. Careers in Advertising: various career options,
Freelancing Career Options-Graphics, Animations, Modeling, Dubbing.

2.3 Economic, Social and Ethical Impact of Advertising -

Economic Aspects: Effect of Advertising on Consumer Demand, Monopoly and
Competition, Price, Impact of Advertising on the Indian Economy

Advertising and Society : Social Issues in Advertising, Positive and Negative
Influence of Advertising on Indian Values and Culture.

Ethics in Advertising- Ethical Issues in Advertising, Importance of Truth in
Advertising- Forms of Unethical Advertising- Self Regulatory Bodies: ASCI —
Meaning, Role and Importance

3 Digital Marketing I (Practical Sessions) 15 session *2hrs = 30 hrs 15
3.1 Introduction to Canva as Design Tool for Advertising —Understanding
Layout- Typography- Color-Use of Images- Types of Shots- Creating Visual
Content with Canva

3.2 Understanding Social Media Advertising- Concepts — Types- Facebook ads-
Instagram Ads - LinkedIn- - Creation of Facebook Ads, Instagram Ads and
LinkedIn Profile -Targeting—Ad formats-Budgeting and Bidding Monetization,
YouTube advertising — Creating a YouTube Account -Making of YouTube Video-
Effective Strategies for YouTube advertising.

3.3 Affiliate marketing — Sponsored Content- Brand partnership

Reference Books

1. Rajeev Batra, John G. Myers, David A. Aaker, Advertising Management, Pearson Education

2. Manendra Mohan- Advertising Management; Tata McGraw Hill

3. Promotion- Stanley

4. George E. Belch, Micheal A. Belch, Keyoor Purani: Advertising and Promotion; Tata McGraw
Hill

5. Handbook of Journalism and Mass Communication by Vir Bala Aggarwal, V.S. Gupta

6. Advertising And Sales Promotion - S H HKazmi, Satish K Batra)

7. Kleppner, Otto Advertising Procedure. Englewood Cliffs, New jersey, Prentice Hall, Inc., 1986.

8. Ogilvy, David, Ogilvy on Advertising. London Longman, 1983.

9. Sen gaupta, Subroto. Brand Positioning, Strategies for Competitive Advantages. New Delhi, Tate

Me Graw Hill, 1990.
10. Belch & Belch — Advertising & Promotion — Tata McGraw Hill.
11. Advertising — Sontakki — Himalaya Publishing House.
12. Advertising Planning and Implementation — Sharma and Singh — Prentice Hall
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Examination Pattern

External = 50 marks
Internal = 25 marks

External Exam paper Pattern

Q1 Any 2 out of 3 15 marks
Q2 Any 2 out of 3 15 marks
Q3 Short Notes (Any 3) 20 marks
Internal Evaluation

Student will have group wise two assignment and following is the evaluation

pattern

Assignment [ 10 marks

Assignment I1 10 marks

Class participation 05 marks
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Title : Travel and Tourism Management I

Course Objectives
* Become better business leaders of tomorrow, skilled and job ready

* Become informed and acquainted with the modalities of the risks and newer concepts in the tourism
sector.

* To create and be able to become tourism entrepreneurs
* Learners of a newer disciplines

Learning Objectives
e To adapt to the possibilities of careers in tourism
e To learn newer disciplines out of curiosity and understanding of a subject
e Develop skills required in the Tourism Industry
e [Lcarn the new trends prevalent in the industry

Sr No Units/Modules No. of
lectures
1 Introduction to Tourism 15

1.1 Concept, emergence of the discipline, types, new concepts in
tourism; MICE, medical tourism, rural, urban tourism, adventure
tourism, Jail tourism, vaccine tourism.

1.2 Significance of tourism, Scope and importance, Careers in tourism
& travel for commerce students

1.3 Motives in Travel: basic travel motivators, Tourism Demand,
Motivation of Tourism Demand. Measuring Tourism Demand. Pattern
and characteristic of tourism supply; Factors influencing tourism
demand and supply in tourism.

1.4 Tourism Development in India: Plan period to Niti Aayog

1.5 Influence of Technology and the emergence of social & electronic
media in Tourism, Al & Tourism
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Tourism Destination Planning and Management

2.1 Indian tourism resources: Natural, Cultural, and manmade
2.2 Supporting Infrastructure for tourism: Transport

2.3 Supporting Infrastructure for tourism: Accommodation
2.4 Supporting Infrastructure for tourism: Ancillary Services

2.5 Factors of Tourism Development - Environmental Factors,
Economic factors, Social and Cultural, Political Factors

2.6 Impacts of Tourism: socio -cultural, environmental, and economic.

2.7 Sustainable Tourism- Responsible Tourism, Relating tourism to the
SDGs, Ecotourism

15

Geographical Representation of Tourism Locations (Practical
session)

3.1 Introduction to Google Maps for use in Tourism (Seminar to be
conducted)

3.2 Understanding Locations on Maps — World Maps showing
important tourism destinations( Assignment for mapping to be done in
class ), India Map, Mumbai map

3.3 Understanding the importance of tourism resources by heritage
monument visit and report submission, (Visit any heritage site and
discuss the tourism potential of the site.)

15
(i.e.15x2
for

practicals
=30 hrs)

Examination Pattern

External = 50 marks
Internal = 25 marks

External Exam paper Pattern

Q 1 Any 2 out of 3 15 marks
Q2 Any 2 out of 3 15 marks
Q3 Short Notes (Any 3) 20 marks

Internal Evaluation
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Student will have group wise two assignment and following is the evaluation

pattern

Assignment [ 10 marks

Assignment I1 10 marks

Class participation 05 marks

Reference Books
1. Mishra SK, (1990),Tourism Principles, Practices.

2 Bhatia A.K. (1986), Tourism Development-Principles and Practices ,Sterling Publishers Pvt. Ltd..
New Delhi.

3. Batra K.L.(1990) —Problems and Prospects of Tourism, Printwell Publisher, Jaipur.
4. Chopra Sunita(1991)-Tourism Development of India, Ashish Publishing House, New Delhi.

5. Gupta S.P., Krishna Lal (1999)-Tourism Museums and Monuments in India, Oriental Publishers,
Dehli.

6. Matheson, Alistair and Wall Geoffery (1983) Tourism —Economic, Physical and Social Impact,
Orient Longman, London

Title : Computer Programming I

Course Objectives

e To make students aware of importance of data

e It includes learning about database software

e The course helps in obtaining a Practically understanding of collecting data and Organizing the
data

e Using Ms access students well be able to work on front end and back-end tools which help them
to design Forms
To make learners the importance of programming at the basic level

e The course is designed to provide Basic knowledge of Python which is an open-source
programming language which has high demand in industry.

Learning outcomes

e Understanding Database Fundamentals: Understand the basics of databases, including tables,
relationships, queries, forms, and reports.

e Database Design: Learn how to design and create a database schema, including defining tables,
fields, and relationships.

e Data Manipulation: Ability to insert, update, delete, and query data using SQL (Structured
Query Language) within Access.

e Forms and Reports: Proficiency in creating user-friendly forms for data entry and designing
reports for data analysis and presentation.

e Data Analysis: Use Access to perform basic data analysis tasks, such as sorting, filtering, and
summarizing data.
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Programming Fundamentals: Understand basic programming concepts such as variables, data

types, control structures (if, loops), functions, and error handling.
Data Structures and Algorithms: Learn about data structures like lists, tuples, dictionaries, sets
and writing basic programs

Sr
No

Units/Modules

No. of lectures

1

DBMS and MS Access basic
1.1 What is a database?
1.2 Types of databases
1.3 Models of DBMS
1.4 Component of DBMS
1.5 advantage and disadvantage of DBMS
1.6 Relational databases (Relation, Attribute, Instance, Relationship,
Join)
1.7 Database capabilities (database language): Data definition, data
manipulation
1.8 Exploring the Office menu, Working with ribbon,
1.9 Opening an access database Exploring database objects,
Creating database,
1.10 Changing views. Printing database objects. Saving and closing
database file.
1.11 Working with datasheets, Moving among records, Updating
records, adding records to a table, Finding records, sorting records,
Filtering records

15

Ms Access

2.1 Adding a table to a database, Adding fields to a table, adding a
Lookup field, setting a Primary key, Using the input mask
wizard, Saving design changes.

2.2 Importing data (From Excel)

2.3 What is a Query?, Creating a query, working with queries, saving
and running a query, creating calculated fields, using aggregate
functions, Understanding query properties,

2.4 Joining Tables. Multi table

2.5 What is a Form?, Using the form tool, Creating a form

with form wizard,

2.6 Working in design view, Changing the form layout, Using
calculated controls, Working with records on a Form.

2.7 What is a report tool? Printing report, saving a report, designing a
report, changing report layout, creating mailing labels

15

Python Programming

3.1 Introduction to Python Programming

3.2 Input and Output Statements

3.3 Keywords, Identifiers, Constants and Variables

3.4 Basic Data Types in Python

3.5 Lists, Tuples, Strings, Dictionaries and Sets

3.6 Program based on Arithmetic, Logical and Relational Operators
Conditional Statements and Loops in Python: if, if-else, if-elif,
while loop and for loop

15
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Internal Evaluation

Student will have to prepare journal based on assignment given in class well in advance and one
practical of 15 marks on the day of lab test on the given topic of MS access and Python

» Practical exam based on problem done in class (only 1) 15 marks
( Either on Ms ACCESS or Python)

* Journal 05 marks
* Attendance 05 marks

Examination Pattern

External = 50 marks
Internal = 25 marks

External Exam Paper Pattern

Q1 Any 2 out of 3 (Module 1) 15 marks
Q2 Any 2 out of 3 ( Module 2) 15 marks
Q3 Any 3 out of 4 ( Module 3) 20 marks

Online Resources

1. NOC:The Joy of Computing using Python, Prof. Sudarshan Iyengar, IIT Ropar:
https://nptel.ac.in/courses/106/106/106106182/
0. NOC:Programming, Data Structures and Algorithms using Python, Prof. Madhavan
Mukund, IIT Madras: https://nptel.ac.in/courses/106/106/106106145/

0. Computer Networks: An Overview -
https://epgp.inflibnet.ac.in/Home/ViewSubject?catid=7
1. Data Base Management System, Prof. Partha Pratim Das, IIT Kharagpur:

https://nptel.ac.in/courses/106/105/106105175/

References:

1. Flowchart and Algorithm Basics: The Art of Programming by A. B. Chaudhuri,
Mercury Learning & Information

2. How to think like a Computer Scientist: Learning with Python, by Downey, A. et
al John Wiley, 2015.

3. Fundamentals of Python - First Programs, by Lambert K. A., Cengage Learning
India,, 2015

4. Access Database Design & Programming: What You Really Need to Know to
Develop with

5. Access (Nutshell Handbooks), Steven Roman, O'Reilly, 1997

30


https://nptel.ac.in/courses/106/106/106106182/
https://nptel.ac.in/courses/106/106/106106145/
https://epgp.inflibnet.ac.in/Home/ViewSubject?catid=7

6. Data base Management Systems, Raghurama Krishnan, Johannes Gehrke, TATA
McGrawHill 3™ Edition
7. Data base System Concepts, Silberschatz, Korth, McGraw hill, Sixth Edition

Software Requirements:

1. Python Editor

Detailed Scheme Practical
Practical of Semester 111

Paper Code

Title

No. of Lectures

AEC — Computer
Programming

10.

11.

12.

Installing Access, creating table, adding
record

Creating Query

Creating Form for Front-end User

Multi table query and data entry, report
presentation

Writing algorithms and drawing flowcharts
(Simple Loops).

Installing python

Loading a Python editor program-Entering
and Executing a simple Python program.
Python program to input name-and sales &
then print name and commission.

Python program to compute commission,
discount etc using if() condition.
Computing income tax based on given
criterion.

Printing numbers and summing number
using loops.

Printing interest and depreciation tables

02 Lectures per
Practical per Batch
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Modern Indian language Electives

Sindhi

Course Objectives:

Sauli Sindhi/ Simple Sindhi (Basic)
The objectives of the course include —

The basic Sindhi course aims to introduce learners to the Sindhi language and culture by providing

fundamental vocabulary and grammar skills for communication, developing listening, speaking,
reading, and writing proficiency, fostering cultural awareness, and empowering learners to engage
effectively with Sindhi-speaking communities while appreciating linguistic diversity and cultural

richness. The curriculum tries to re-engineer concepts by integrating rhymes thereby keeping Sindhi
culture and tradition alive.

Learning Outcome

greetings, introductions, and expressing simple ideas.
e Demonstrate comprehension of common phrases and expressions used in daily
communication.

e Read and understand basic Sindhi texts such as short stories, poems, or simple articles.
e Write simple sentences and short paragraphs on familiar topics using correct grammar and

vocabulary.

Course Content

Communicate effectively in Sindhi and can hold basic conversations in Sindhi, including

Sr No

Units/Modules

No. of
lectures

Introduction

Sindhi Language / Arabic Lipi, Devnagiri Lipi And Romanised
Lipi

Speaking, Reading and Writing, Translation Basic

Sindhi Sindhi Idioms & Proverbs

Pahaka, , Conversation

(Conversation) Return From School

(Conversation) Good Health Care

(Conversation) Visit To The Doctor

15

Spoken Sindhi (Sindhi regional accents, dialects & expressions) &
Rhymes

Short Sentences — Grammar (Present Tense)

Grammar — Short Sentences (Present Continuous, Past, Future
Tense)

Grammar — Short Sentences (Pronouns, Interrogative,
Demonstrative, Indefinite)

Grammar — Short Sentences (Linking & Helping Verbs And Some
Indefinite Pronouns)

Framing Simple Sentences

Sindhi Rhymes -"when you are happy." And " hik nando bhi;j"

15

Evaluation Pattern For 50 Marks
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Written / Term End Internal SLE Total

30 20 50

Experiential Learning Evaluation SLE (20 marks)
Presentation / Studio activity on Sindhi book Review / Translation
Term End Exam — 30 Marks
Q1 Attempt any 4 questions out of 5 (20)
(5 marks each)
Q2 Attempt any one out of 2 (10)

(10 Marks each)

Reference Books
Romanized Sindhi by Kamal Mirchandani
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Hindi

UTSThH BT 35 (Course Objectives):

1. faenfal & Sram, gHem, goie o34 3R Wad (vl a &t e &1 faer
AT

2. YR TIAT-Tp T F 3(a7d B0 §¢ 39 Afdd Td AHdrg gedl &1 fawr
DT

3. UTaAshH H fa=enfdal o Aifgfdies I & A1 IR0 § | aidht 3 3 W
faiy ear fean man g

TS H &1 URUIH (Course Outcome):
1. faenfdal & Areq, THeA, qedidd &= 3R Wad Fuig aF &t e &1
faenTiRYd g1t
2. Taenfal o yRdia Sugar-Sefa & ufa T aut Afde wd aHdia gl &
Uil T DT UG SN gl
3. foenffal o Wifefde M & A1y THRUl g U Taieh IH & Jag fasRid
BRI : Hindi Language and Poem (i3} HTNT U4 sfaard)

Units | Modules No. of Lectures

1 TS & : UTeamH | fHutiva wfaan : 20
1. 1A T e T JR TWH o1 9l ; IR Rig

2. 3994 B YR H $31 a1 e 1 & : g¥d HHR
3. ST 8 A TR RN - I o

2 s W : 9199 & He, YIigare Veg, fadd Weq, 3@ Usal | 10
& T Ted

vafaardt sryar guHrRiE M-

o wrsal & ordf o gorrar urft ot § 3 watareh w8l Sl € | $9 yafgard Wes
19 UK &-

qeq gfgardt 2eg
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O 0 N SN N AW N =

- AU, UTEHT, 3N, NI
- ST, A9, e, T4, T, Mfé

- Y, IHH, Y, [, 3R
-7d, g4, gHvs, Jfmr, g

- T, 9y, I, 3, oiftr, figw
- 1Y, 3fra, Suge,
- IM&, 14, 3, 991, AR

- TYEATYT, STHAT, THIET, ATRY
- YITETH, URHTEHT, SaY, 71, UY

- YFIRATH, TATH, 1T, MUTd, Wi, TRA1ER, $3a, A1eq, AR,

- AR, 9K, feaw, sre

- 3R, 44, IR, 31, fagy

- 3¢, g, pfeq, @d, goi

- 3, 7z, @eat, R, s, e, Tl

- ggEst, yrat, arT, saaifie, gy, forar
- qTHY, ATY, Yo, HidT, ST, o

- fagm, v, gu, #ifae, geht

- UA, g, uTd, uul, fged

- Yff, o, ORT, TYYT, THERT, YA, @
- TR, 94, 99, &, 9, Afaa

- 9idg, kg, Udie, g1ed, -, TAtR, aIikg
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39. forx
40. ST

-, 9reft, ggar, Hid,

2. faena sryar faudtards wreg : fAuRia 3idf &1 I FHA aTa el 1 I Srar

Aot Weg weT o1 81 $© famiarde e 9 UHR §-

T | faeitw | g (foeiw | wisg o | =reg | faew
3rdf | 3k ey | fAfepg 3fra | sfRE faf~ra | At
33T | R AP | SRPR | IURIT | Surd Y | oI
3 | 3 APpd | Ufdpa I | eférormy qd | oIS
3 | faw ST | TR QUG | UG iR | R
3fe | 3 gef | fauer S | TROT a9 | R
3= | fART=m TR | FRTER 3 | 3 T | Ui
S{THTR | gTTd IR | 3EATER 3wt | =t WIS | 59
Y | 3T 30T | JUE JdR | geTa ST | UTaq
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Course Objectives

Marathi
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Reference books:
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Sanskrit

1. Course Objectives: The main objectives of the course are:

To introduce the fundamentals of Sanskrit grammar
To teach various concepts in Sanskrit grammar
To enhance language proficiency by providing adequate exposure to reading and
writing skills
e To orient the learners towards various communication tasks
e To increase the range of lexical resource through a variety of exercises

2. Learning Outcomes:

On successful completion of the course learners are expected to -
e Read understand and speak basic Sanskrit

e Understand the framework of Sanskrit grammar
e Construct small sentences in Sanskrit
e To imbibe Sanskrit grammar and Listening, Speaking, Reading and Writing skills



Course Content

Sr No Units/Modules No. of
lectures
Unit—I | Basic Language Skills: Grammar 15
a) Alphabet, Shabda-Parichay Lectures
b) Sentence construction (selected verbs)
c) Vibhakti of Selected nouns
Unit —II | Reading & Speaking Skills: 15
a) Vocabulary with Pictures Lectures
b) Text reading of Nitisatakam from verses (1-10)
¢) Conversational Practice
Suggested Topics for Tutorials: (Semester — I)
1. Group Discussions
2. Fundamentals of Grammar
3. Vocabulary and Language Games
4. Picture Composition
5. Conversational Sanskrit skit
First Semester
Internal Evaluation of 20 Marks
Sr.N
r-No Particulars Marks
Experiential learning evaluation which can include studio activity
1 ) ) ) 20 Marks
like students recording Sanskrit mantras
Evaluation | First Semester End Examination of 30 Marks Duration : 2
Pattern: Hours
Question 1 MCQS / Objectives on Grammar: Unit — [ 10 Marks
Question 2 Translation of Verses (from Nitisatakam) 10 Mraks
Question 3 Rewrite the story using the appropriate words from the given 10 Marks

words.




The Scheme of Teaching and Examination

Semester — IV

Sr. Choice Based Credit System Remarks
No
1 | Major Subjects Accountancy and Financial Management IV
Commerce IV Management : Production and Finance
2 Minor Subject Public Finance
3 Open Elective
Climate Change and Sustainability
4 | Skill Enhancement Course(SEC) Advertising : Concepts and practices 11
Travel and Tourism Management 11
Computer programming II
5 | Modern Indian Language Sindhi
Hindi
Marathi

Sanskrit




Second Year Semester IV Internal and External Detailed Scheme

Sr | Subject Title Periods Per Internals Tota
Week 1
N Mar
o. ks
U|SL |L|T Cred | SL | CT | AP | T | SE
ni it | E/P E
ts A
1 | Accountancy | 4 [20% |4 |0 4 20 15 5 40 | 60 | 100
and Financial *
Management
v
2 Commerce 4 120% |30 4 20 15 5 40 | 60 | 100
Iv: *
Management
: Production
and Finance
3 Public 4 120% (30 4 20 15 5 40 | 60 | 100
Finance *
4 Climate 31 - 10/0 3 - 20 5 50 75
Change and
Sustainability
5 | Advertising : | 3 | -- |1]1 3 - 20 5 50 | 75
Concepts and
practices 11
6 | Travel and| 3 | -- 2|0 3 - 20 5 50 75
Tourism
Management
II
7 Computer 31 - 11]0 3 20 5 25 | 50 75
Programming
II
8 Sindhi 21 - 100 2 20 -- -- 30 50
Hindi 21 - 1010 2 20 -- -- 30 50
Marathi 21 - 100 2 20 -- -- 30 50




Sanskrit

2] - Jo]ofo

2

20

BN

50

20

Total Marks

500

SL: Self Learning, L: Lecture, T: Total P: Practical, SLE- Self learning evaluation,
CT-Commutative Test, SEE- Semester End Examination, TA-Teacher Assessment

PA- Project Assessment




Second year Semester — IV Units — Topics — Teaching Hours

Sr | Subject Subject Unit Title Lect |Total No. | Cre | Total
No Code ures | of hours | dit | Marks
1 | Accounta I Issue & Underwriting of shares & 15
ncy and Debentures 60 4 100
Financial II Redemption of Preference Shares and | 18
Managem Debentures
ent IV III | Profit Prior to Incorporation 12
IV | Investment Accounting 15
2 | Commerc I Product and Inventory Management 15
elV: II | Quality Management 15 60 4 100
Managem III | Indian Securities Market 15
ent : v Recent trends in Finance 15
Productio
n and
Finance
3 Public I Introduction to Public Finance 15
Finance II Public revenue 15 60 4 100
III | Public Expenditure and Public Debt 15
v Fiscal Management and Financial 15
Administration
4 Climate I Basics of Climate Change 15
Change II Global Role in Climate Change 15 30 3 75
and Management (15
Sustainabi practicals
lity 11 Climate Change and Business 15 of two
Society hours each
5 | Advertisin | Brand Building, Media Research, and | 15
g creativity in advertising 45 3 75
Concepts
and II Advertising Campaign and Evaluation | 15
practices of advertising effectiveness
II
I | Digital Marketing II- practical 15
session (30 hrs)
6 | Travel and I Tourism planning and Marketing 15
Tourism II Organization in Tourism 15 45 3 75




Managem IIT | Destination Mapping and
ent 11 Management
7 | Computer I MS and ERP 15 45 3 25
Programm
ing II
II Excel Basic 15
III | Advance Excel 15
8 Sindhi I Stories & Prose 15 2 50
II Prose & Poem 15
9 1 | de&: ususha H RyiRdsaad™: | 20 | 30 2 50
Hindi I | TSW: &Id o e, eI, Hay 10
10 [ | 9k U : Feycad: Reyaear 15 |30 2 50
Marathi fafdy gepRi=n Agifae Uiy 3 yae
IBERNACE]
I | 9csan: fofay AR v o | 15
[RELNECE]
11 I Basic Language Skills: Grammar 15 |30 2 50
Sanskrit 11 Reading & Speaking Skills: 15
Total 20 500

o Lecture Duration — 1 hr

One credit = 15 hours of lectures and 30 hours of practicals
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Part 5 - Detailed Scheme

Curriculum Topics along with Self-Learning topics - to be covered, through self-learning mode along with
the respective Unit. Evaluation of self-learning topics to be undertaken before the concluding lecture
instructions of the respective Unit.

Accountancy and Financial Management IV
Course Objectives
To familiarize learners about the accounting for Issue and Underwriting of Shares & Debentures.

* To empower students with a comprehensive understanding of the accounting process involved in the
redemption of preference shares and debentures.

* To make the students understand the treatment of Profit/Loss Prior to Incorporation.

* To acquaint learners about the treatment of Investment Accounting.

Course Outcomes

Learners shall possess the knowledge of legal provisions regarding the Issue & Underwriting of
shares & debentures along with its calculations and treatment in the books of accounts.

*Learners shall grasp the accounting procedures involved in the redemption of preference shares and
debentures.

* Learners shall be able to understand the concept of Profit Prior to Incorporation and its effect in the
books of accounts.
* The learner shall be conversant with the Investment Accounting for transactions of purchase and

sale of investments of Shares and Debentures



Sr.No

Units/Modules

No. Of
Lectures

Issue & Underwriting of shares & Debentures
1.1 Company Law/ Legal Provisions regarding Issue of shares;

1.2 Accounting treatment for Issue of Shares including Right
Shares and Bonus Shares;

1.3 Introduction, Underwriting, Underwriting Commission;

1.4 Provision of Companies Act with respect to Payment of
underwriting commission Underwriters, Sub-Underwriters,
Brokers and Manager to issues;

1.5 Types of underwriting, Abatement Clause;

1.6 Marked, Unmarked and Firm-underwriting applications,
Liability of the underwriters in respect of underwriting contract
Practical problems

15

Redemption of Preference Shares and Debentures
2.1. Redemption of Preference Shares:

2.1.1. Company Law / Legal Provisions for redemption of
Preference Shares;

2.1.2. Sources of redemption including divisible profits and
proceeds of fresh issue of shares;

2.1.3. Premium on redemption from security premium and
profits of company;

2.1.4. Capital Redemption Reserve Account - Creation and
Use.

2.2. Redemption of Debentures:

2.2.1. By payment from sources including out of capital and/
or out of profits

2.2.2. Debenture Redemption Reserve (as per new amendment)
and Debenture Redemption Sinking Fund excluding Insurance
Policy;

18
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2.2.3. By conversion into new class of Shares or Debentures
with options

including at Par, Premium, and Discount;

2.2.4. Purchase/ buy back of own debentures for immediate
cancellation or holding including ex and cum interest for
purchase/ sale price

(excluding brokerage thereon).

3. Profit Prior to Incorporation 12
3.1 Principles of ascertainment;
3.2 Preparation of separate, combined and columnar profit and
loss account including different basis of allocation of expenses/
incomes
4. Investment Accounting (AS - 13 & IAS - 40) 15
4.1 Fixed income bearing securities
4.2 Variable income bearing securities
4.3 Accounting for transactions of purchase and sale of
investments with ex and cum interest prices and finding cost of
investment sold and carrying cost as per weighted average
method (Excl. brokerage) and calculation Profit/Loss thereon.
4.4 Columnar format for investment accounts in the books of
individual investors.
TOTAL 60
Self-Learning Topics (Unit wise)
1. Issue & Underwriting of shares & Debentures
Concept of Accounting treatment for Issue of Shares including Right Shares
and Bonus Shares; Liability of Underwriters in respect of underwriting
contract with numeric example
2. Redemption of Preference Shares and Debentures
Concept of Accounting treatment for Redemption of Preference Shares and
Debentures with numeric example
3. Profit Prior to Incorporation

Concept of Preparation of Profit and Loss Account in respect to profit prior

to incorporation with numeric example

13



Investment Accounting

example

Explanation of Accounting treatment for Fixed & Variable income bearing
securities under investment Accounting in the book of investor with numeric

Note : Selection of SLE topics from the above,will be as per the discretion of the

faculty.

Online Resources

https://www.icai.org/post.html?post id=17757

https://archive.mu.ac.in/myweb test/bcomstudy.html

https://www.icai.org/new_post.html?post 1d=15620

1
2)
3)
4)
S)

6)
7)

Reference Books

“Accountancy & Financial Management- IV, S.Y.B.COM Ainapure, Manan Prakashan.”
“Financial Accounting- V”, T.Y.B.COM Ainapure, Manan Prakashan.”

“Accountancy & Financial Management- IV, S.Y.B.COM Sheth Publication.”

“Financial Accounting- V”, T.Y.B.COM Ainapure, Sheth Publication.”

Financial Accounting” by M. Mukherjee.M.Hanif, Tata McGraw Hill Education Private Ltd;

New Delhi

“Grewal’s Accountancy” by M.P. Gupta and B.M.Agarwal; S.Chand Publishing

“Advanced Accounts” by T.S. Grewal; S. Chand and Co (P) Ltd., New Delhi, 6th edition

Evaluation Pattern:

External Paper Pattern:

Q.1 A. Practical Question 15 Marks
OR
B. Practical Question
Q.2 A. Practical Question 15 Marks
OR
B. Practical Question
Q.3 A. Practical Question 15 Marks
OR
B. Practical Question
Q.4 A. Practical Question 15 Marks
OR
B. Short Notes (Any 3/4 ) (one short note from each
module)

Note: Each of the four questions (Q.1 A/B, Q.2 A/B, Q.3 A/B & Q.4 A) should be from different

module
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Course: Commerce I'V: Management Production and Finance
Course Objectives

e To appraise the learner with the elementary concepts of Production, Inventory Management
Techniques, Quality Management and Productivity.
To orient the learners about the Indian and International securities market
To familiarize learner with the trends in financial market, financial system and Grievance
handling procedure with special reference to SCORES and the role and importance of Credit
Rating Agencies.

e To orient learner about Domestic & International Mutual funds and the role of AMFI in
Mutual Fund Industry

Learning Outcomes

® The learner shall be able to comprehend the types of production system and identify the
inventory management systems and appraise Inventory Management Techniques.

® The learner will be able to describe the structure of Indian Securities Markets and its
impact on economy.

® They course will enable the learner to reflect on the various investment avenues available
in Domestic & International and describe the recent trends in the world of finance.

® The learner will become aware about the Grievance Redressal Mechanism and role of
AMFI.

Sr. No. Modules / Units No. of
lectures

1 Production & Inventory Management 15

1.1 Production Management: Objectives, Scope, Production
Planning & Control: Steps, Importance

1.2 Production Systems: Concept, Types - Continuous and
Intermittent Production Systems. Productivity:Concept, Factors

Influencing Productivity, Measures for Improving Productivity.
1.3 Inventory Management: Objectives, Inventory Control-
Techniques.
1.4 Scientific Inventory Control System : Importance

2 Quality Management 15

2.1 Introduction to Quality: Dimensions of Quality, Cost of
Quality: Types — Internal Failure Cost, External Failure Cost,
Appraisal Cost, Prevention Cost, Quality Circle: Features.

2.2 Quality Management Tools: TQM — Importance, Six Sigma —
Process, ISO 9000- Certification Procedure, Kaizen — Process

2.3 Service Quality Management: Importance, SERVQUAL
Model, Measures to Improve Service Quality.

3 Indian Securities Market 15

3.1 Indian Financial Market: Structure, Primary Market — IPO
Procedure Dematerialization: Process, Role of Depositories:
NSDL and CDSL

15



3.2 SEBI: Functions of SEBI Stock Exchange — Functions,
Speculators, Grievance Redressal Mechanism with specific
reference to SEBI SCORES

3.3 Financial Literacy : Need & Importance — Financial Literacy
Initiatives and Investor Protection Measures by SEBI, IRDA,
RBI, NABARD, PFRDA

3.4 Credit Rating: Advantages, Credit Rating Agencies in India -
CRISIL, CARE, ICRA, Morningstar, S&P Global.

Unit 4

Recent Trends In Finance
4.1 Mutual Funds- Advantages and Limitations, Types, Factors
responsible for growth of mutual funds — Systematic
Investment Plan, AMFI and its Role in Mutual Fund Industry,
Introduction to International Mutual Funds.
4.2 Commodity Market: Categories,Derivatives Market: Types of
Derivatives, Participants, Types of Derivative Instruments.
4.3 Start-up Ventures —Concept, Sources of Funding,
MicroFinance — Importance, Role of Self Help Groups & Role of
NABARD in SHG

15

Self- Learning Topics

Unit Topics
1 Production & Inventory Management

2 Quality Management

3 Indian Securities Market

4 Recent Trends In Finance

Online Resources

Topics

Production & Inventory Management : Production Systems: Concept, Types — Continuous and
Intermittent:

e https://onlinecourses.nptel.ac.in/noc21_mel8/preview

Quality Management: Quality Management Tools: TQM — Importance
e https://onlinecourses.nptel.ac.in/noc21_mel8/preview

Indian Securities Market — SEBI: Functions of SEBI Stock Exchange- Functions, Speculators
e https://www.sebi.gov.in/powers-and-functions.html

e https://onlinecourses.nptel.ac.in/noc20_mg10/preview

Recent Trends In Finance- Derivatives Market: Types of Derivatives:
e https://onlinecourses.nptel.ac.in/noc20_mgl0/preview
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(* for completed courses on swayam pl find all videos of course on YouTube by typing search name and
Institution name/Prof. In charge name)

Reference Books

1.Production and Operations Management —Prof. L.C.Jhamb, Event Publishing House.
2.Production Planning & Control- Prof. L.C.Jhamb, Event Publishing House
3.Production & Operation Management (Text & Cases) - K.Ashwathappa & G.Sudeshana Reddy,
Himalaya Publication.
4.Launching New Ventues : An Enterpreneurial Approach-Kathleen R.Allen, Cengage Learning
5.Essentials of Inventory Management-Max Muller,Amacon Publishes
6.Indian Financial System—Bharathi Pathiak, Pearson Publication
7.Financial Institutions and Markets: Structure Growth& Innovations — L.M. Bhole , Jitendra
Mahakad, Tata McGraw Hill.
8The Wealth Diary: Your Personal Financial Record , Notion press by Dr. Navin Mukesh Punjabi
,2024
9The IndianFinancial System and Financial Market Operator-Vasant Desai, Himalaya Publishing
10 Indian Financial System — M.Y.Khan, Tata McGraw—Hill
11Production and Operations Management —Anand kumar Sharma, Anmol Publication
12.Mutual Funds in India: Emerging Issues-Nalini PravaTripathy, Excel Books New Delhi.
13.Start up Stand up: A step by step guide to Growing your Business, Nandini Vaidyanathan, Jaico
Publishing House, Mumbai
14.A Trades Guide to Indian Commodities Market-Vijay L. Bhambwani, Network 18 Publication
Ltd.
15.NCFE, SEBI, RDBI, IRDA & PFRDA (2020) National Strategy for Financial Education — 2020-
2025, A Multi-stakeholder led approach for creating a financially aware and Empowered India.

Examination pattern

Formative Assessment 40 marks
Sr. )
Particulars Marks
No.

ONE class test / online examination to be conducted in the
1 . 20 Marks
given semester

2 Self-Learning Evaluation 15 Marks
3 Active participation in routine class instructional deliveries 05 Marks
Total 40

Summative Assessment
Semester End Examination- 60 % 60 Marks
1) Duration — These examinations shall be of 2 hours duration.
2) Question Paper Pattern: -
i.  There shall be four questions each of 15 marks.
ii.  All questions shall be compulsory with internal choice within the questions.
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iii. The question may be sub-divided into sub-questions a, b, ¢, d & e only and the allocation
of marks depends on the weightage of the topic.
Public Finance

Course Objectives:

To provide learners with a basic understanding of the concepts of public finance
To understand the revenue side of government operations

To comprehend theories and application of public expenditure

To apply this knowledge to understand the decision-making process

Learning Outcomes:

e The knowledge gained in the course will make students better-informed citizens and allow
them to follow the debates over various economic events and policies reported in the news
media.

e This course will prepare students to be successful in advanced-level studies in economics

e Students will be able to understand fiscal theory, solve basic fiscal problems, and use these
techniques to think about a number of policy questions relevant to the operation of the real
economy.

e It provides a solid foundation for economic analysis and thinking that can last throughout their
education and subsequent professional careers

Sr. Modules / Units No. of
No. lectures
I MODULE 1: THE ROLE OF GOVERNMENT 15

1.1 Meaning and Scope of Public Finance.

1.2 Principle of Maximum Social Advantage: Dalton and Musgrave Views - the
Principle in Practice, Limitations.

1.3 Relation between Efficiency, Markets, Market Failure, and Governments

1.4 The concept of Public Goods and the role of Government.

II MODULE 2: PUBLIC REVENUE 15

2.1 Sources of Public Revenue: tax and non-tax revenues, Recent Tax and Non-
Tax Revenue Sources in India with data.

2.2 Objectives of taxation - Canons of taxation - Types of taxes: direct and
indirect

- Tax Base and Rates of taxation: proportional, progressive, and regressive
taxation 2.3 Shifting of tax burden: Impact and incidence of taxation - Processes-
factors influencing the incidence of taxation

2.4 Economic Effects of Taxation: on Income and Wealth, Consumption, Savings,

Investments and Production.
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II

MODULE 3: PUBLIC EXPENDITURE AND PUBLIC DEBT

3.1 Public Expenditure: Canons - classification - economic effects of public
spending - on production, consumption, distribution, employment, and
stabilization 3.2 Theories of Public Expenditure: Wagner’s Hypothesis and
Wiseman Peacock Hypothesis - Causes for Public Expenditure Growth — Recent
public expenditure data of central government of India.

3.3 Significance of Public Expenditure: Low Income Support and Social
Insurance Programmes.

3.4 Public Debt: Classification - Burden of Debt Finance: Internal and External-

Public Debt and Fiscal Solvency, recent internal and external public debt data of
India.

15

v

MODULE 4: Fiscal Policy and Management

4.1 Fiscal Policy: Meaning, Objectives, constituents, and Limitations.

4.2 Contra cyclical Fiscal Policy and Discretionary Fiscal Policy: Principles of
Sound and Functional Finance

4.3 Budget- Meaning objectives and types - Structure of Union budget, latest
Union Budget of India - Deficit concepts, fiscal deficit trends in India.

4.4 Intergovernmental Fiscal Relations: fiscal federalism and fiscal
decentralization — central & state financial relations.

15

Self-Learning topics (Unit wise)

Sr.
No

Topics

SWAYAM/NPTEL source of the Topics

MODULE 1:
Market Failure Analysis:
Public Goods & Externalities

https://onlinecourses.swayam?2.ac.in/cec20_hs13/preview
Market Failure Analysis: Public Goods & Externalities
(Part-T)
Lecture -4: Market Failure Analysis: Public Goods &
Externalities (Part-II)
By Prof. A. A. Shaikh | B.K. School of Business
Management, Gujarat University

Module 2:
Impact, incidence and shifting
of taxation

https://www.jstor.org/stable/2485667

Module 3:
Public Debt management in

developing countries

https://www.un.org/esa/ffd/wp-
content/uploads/2008/04/20080408_Balino-Sundararajan-

paper.pdf

Module 4:
Fiscal federalism in India

https://www.oecd-ilibrary.org/sites/940cc5ee-
en/index.html?itemld=/content/component/940cc5ee-en

Reference Books:

Ahuja H.L. : Modern Economics, 19th edition, 2015, S.Chand &co Pvt Ltd, New Delhi Bhatia

H.L.: Public Finance. Vikas Publishing House Pvt. Ltd. David N. Hyman : Public Finance A

Contemporary Application of theory of policy, Krishna Offset, Delhi
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Hoiughton E.W.(1998) : Public Finance, Penguin, Baltimore

Hajela T.N: Public Finance — Ane Books Pvt.Ltd

Hugh Dalton(1997), Principles of Public Finance, Allied Publishers

Jha, R (1998) : Modern Public Economics, Route Ledge, London

Musgrave, R.A and P.B. Musgrave (1976) : Public Finance in Theory and Practice, Tata McGraw
Hill, Kogakusha, Tokyo

Mithani, D.M (1998) : Modern Public Finance, Himalaya Publishing House,

Mumbai Singh.S.K. (2014): Public finance in Theory and Practice, S.Chand &co Pvt Ltd, New
Delhi.

Latest UNION BUDGET OF India & ECONOMIC SURVEY OF India.

Evaluation Criteria and Question Paper Pattern
Division of Marks: 60-40

Continuous assessment and Evaluation (CAE): 40 marks

Internal Evaluation of 40 Marks

Sr. No. Particulars Marks

1 ONE class test/online examination to be 20
conducted in the given semester

3 Self-Learning Evaluation 15 Marks
4 Active participation in routine class instructional | 5 Marks
deliveries
Semester End Examination (SEE): 60 marks Duration: 2Hours
Question Particulars Marks
1 From Unit 1 with internal choice 15
2 From Unit 2 with internal choice 15
3 From Unit 3 with internal choice 15
4 From Unit 4 with internal choice 15
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CLIMATE CHANGE AND SUSTAINABILITY

Course Objectives

To be able to understand clearly the concept and the role of man in it
To be prepared for the global changes accompanying climate change

To be an active participant in management of climate change at the local level

To be sensitive future business leaders

Learning Outcomes

1.Understand the physical processes of climate variability and climate change
Be adept at discussing academic articles on climate change, recognizing the importance of

different discourses and approaches

Relate to the evidence for human-caused climate change, in the context of historical climate

change, as well as the relevant scientific uncertainties
Synthesize the available material to understand the concept clearly.

SYLLABUS

Sr. No.

Modules / Units

No. of
lectures

Basics of Climate Change

1.1 Introduction to climate change, Theories of climate change, Global
warming, Global Climate Change Risk

1.2. Causes and impacts of climate change and the impact in agriculture,
industry and services sectors.

1.3 Methods to mitigate and adaptation to climate change, Examples of
vulnerable nations & their preparedness, Climate modeling and Al

15

Global Role in Climate Change Management

2.1 Climate policy , International Agreements, Institutions aiding
climate mitigation, IPCC, Treaties on Climate Change at National and
International Level

2.2. Carbon Banks, Trading, Net Zero, Carbon footprint, Green Fund,
Climate Tech.

2.3 Indian Governmental approach to climate change management,
Ministry of Env & CC, Legislations towards Climate Change
prevention, Govt Initiatives like National Mission on Strategic
Knowledge for Climate Change (NMSKCC), National Mission for
Sustaining the Himalayan Ecosystem, International Solar Alliance,
CDRI

15

Climate Change and Business/ Society

3.1 Climate and Finance, UNFCCC and UNEP and global initiatives,
Global Commons, and climate change.

3.2 Corporate role in Climate change management, Climate Business,
CSR in Climate Change, Climate Resilience in Business: Initiatives by
organizations,

15
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3.3. Successful Climate Change initiatives of Corporates and Business,
e.g. Green Yodha, Unilever, Green Meat etc. Business organization’s
role in aiding Governments in climate management (technical expertise,
adopting facilities, fund etc).

3.4 Climate Change and Energy Policy- Case Study, Climate Change
and Resource Wars- Eg. Water and Forest

Examination Pattern

External = 50 marks

Internal -25 marks

External Exam paper Pattern
Q1 Any 2 out of 3 15 marks

Q2 Any 2 out of 3 15 marks
Q3 Short Notes (Any 2 out4) 20 marks

Internal Evaluation

Student will have group wise assignment and following is the evaluation pattern

Assignment [ 10 marks
Assignment 1 10 marks
Class particpation 0S marks
References
1. D. Archer and S. Rahmstorf (2010), The Climate Crisis: An Introductory Guide to Climate

Change. Cambridge University Press.

2. Dessler and E.A. Parson (2010), The Science and Politics of Global Climate Change: A
Guide to the Debate. Cambridge: Cambridge University Press, 2nd edition.

3. W.F. Ruddiman (2014), Earth's Climate: Past and Future. New York: W. H. Freeman.

4. Maslin, Mark. Climate Change: A Very Short Introduction, Third Edition. Oxford: Oxford
UP, 2014. ISBN: 9780198719045 IPCC (2014)

5. Climate Change 2014: Synthesis Report. Contribution of Working Groups I, IT and III to the
Fifth Assessment Report of the Intergovernmental Panel on Climate Change. Geneva,
Switzerland: IPCC.

6. https://hbr.org/2007/10/climate-business-_-business-climate

7. Sundaram, 2022: “Business and Climate Change,” , Handbook of Business and Climate
Change, A. K. Sundaram & R. G. Hansen (eds.), Edward Elgar Publishing, 2023.

8. https://www.ispp.org.in/indias-climate-change-policy-challenges-and-recommendations/

Title : Advertising : Concepts and practices
Objectives

e To orient learners toward the practical aspects and techniques of advertising
e To study the process of building brands .
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e To understand procedures, requirements, and techniques of media planning and buying and
budgeting in the process of advertising campaign
e To learn the various media mix and its implementation and understand the evaluation of
advertising
e To acquaint the student with practical knowledge on content writing and copywriting and
bulk email marketing.
Learning Outcomes
e The knowledge will enable the learner to understand the process of creating advertising
campaign.
e The learner will be apply creativity for advertising appeals and selling points gets the attention
of the prospective buyers in a segmented population.
e The learner will be developed skills to create content for blogs and vlog and evaluate the
effectiveness of advertising by application of evaluation techniques.

Sr No Units/ Modules No. of
lectures
1 Brand Building , Media Research and Creativity in Advertising 15

1.1 Brand Building: The Communication Process, AIDA Model,
Role/ Factors of Advertising in Developing Brand Image , Brand
Equity: Components and Importance, and Managing Brand Cerisis,
Brand Positioning Strategies.

1.2 Media Research: Concept and Importance of Media Research,
Media Research Organizations: Print -ABC: Functions and
Importance, Television Audience Measurement — TRP : Process
and Importance.

1.3 Creativity: Concept, Importance and Process of Creativity,
Creative Brief - Meaning and Process ,Concept of Visualization and
Techniques of Visualization, Buying Motives and Types, Selling
Points, Advertising Appeals and Types, Concept of Unique Selling
Proposition (USP), Meaning and Factors Influencing High and Low
Involvement Products.

2 Advertising Campaign and Evaluation of Advertising 15
Effectiveness

2.1 Advertising Campaign: Advertising Campaign Planning -
Concept, Importance and Steps, DAGMAR Model and Steps in
Setting Advertising Objectives.

2.2 Advertising Budget and Media Planning Concept - Methods
and Factors Determining Advertising Budget, Media Objectives-
Reach, Frequency, GRP, Media Planning- Concept, Importance and
Process, Concept and Factors Influencing Media Selection, Media
Scheduling Strategies.

2.3 Layout and Evaluation in Advertising — Concept and
Principles of Layout, Concept and Importance of Illustration,
Concept and Importance of Jingles and Music in Advertising,
Storyboard in Advertising. Advertising Effectiveness- Purpose and
Methods : Pre-testing and Post-testing Methods of Advertising.
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3 Digital Marketing II (Practical Sessions) 15 session *2hrs = 15
30 hrs

3.1 Introduction to Copywriting — Essential of Copywriting —
various Types of Ad Copy — Elements of Effective Copywriting —
Content Writing — Difference between Copywriting and Content
Writing — Techniques to Engage Content Writing

Email marketing - Creating Bulk and Personalized Mails- Using
MailChimp as the Tools of Email Marketing.

3.2 Concept of Blogging and Vlogging- Types- Creating
Effective Blogs and Vlogs — Monetization of Blogs Vlogs.

3.3 Al in advertising -Utilizing Al in Advertising , Application of
Al in Copywriting- Making Advertising with Al

Reference Books
Rajeev Batra, John G. Myers, David A. Aaker, Advertising Management, Pearson Education
Manendra Mohan- Advertising Management; Tata McGraw Hill
Promotion- Stanley
George E. Belch, Micheal A. Belch, KeyoorPurani: Advertising and Promotion; Tata
McGraw Hill
Handbook of Journalism and Mass Communication by Vir Bala Aggarwal, V.S. Gupta
Advertising And Sales Promotion - S H HKazmi, Satish K Batra)
7. Kleppner, Otto Advertising Procedure. Englewood Cliffs, New jersey, Prentice Hall, Inc.,
1986.
8. Ogilvy, David, Ogilvy on Advertising. London Longman, 1983.
9. Sen gaupta, Subroto. Brand Positioning, Strategies for Competitive Advantages. New Delhi,
Tate Me Graw Hill, 1990.
10. Belch & Belch — Advertising & Promotion — Tata McGraw Hill.
11. Advertising — Sontakki — Himalaya Publishing House.
12. Advertising Planning and Implementation — Sharma and Singh — Prentice Hall

b

AN

Examination Pattern

External = 50 marks
Internal = 25 marks

External Exam paper pattern

Q1 Any 2 out of 3 15 marks
Q2 Any 2 out of 3 15 marks
Q3 Short Notes (Any 3) 20 marks
Internal Evaluation

Student will have group wise two assignment and following is the evaluation pattern
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Assignment [ 10 marks
Assignment II 10 marks

Attendance 05 marks

Travel and Tourism Management I1
Course Objectives

* Prepare a curriculum for the benefit of the learners who prefer to take up advanced level of subject
knowledge

» Mapping new content, new trends and new skills into the subject

* To create tourism appropriate leaders

* Encourage the learners to appreciate Indian culture, heritage and learn through travel

Learning Objectives
To teach specific topics that may make them job ready

e Encourage and facilitate learning of the governmental positions on the subject.
e Execute new skills required in the Tourism Industry, like foreign language
e Be ambassadors of new India, as a representative of the development of infrastructure,
programs and methods in tourism and travel sector.
Sr No Units/ Modules No. of

lectures

Tourism Planning and Marketing
1 15
1.1 Planning- Concept, Need, Importance, Process Approaches

1.2 Organizing- Concept, Need, Importance, Allocation of
Resources

1.3 Marketing- Concept, Elements, Segmentation, Integrated
Management Communications

1.4 Travel Agency and Tour Operators: Essentials, Need,
Importance, Functions of Travel agency and Tour operator

1.5 Customer Relationship Management
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2 Organizations in Tourism 15

2.1 Organizations in tourism- need & factors, National Tourist
Organizations (NTOs)

2.2 Role and functions of Important World Tourism Organizations:
WTO, IATA, PATA, WTTC.

2.3 Role of the Indian Tourism Organizations: ITDC, HAI, TAAI
2.4. Role of State tourism Development Corporation: MTDC

2.5. Existing Policies in Tourism and Challenges in Tourism
Development in India

3 Destination Mapping and Management 15
3.1 Procedures and Documentation- Passport and Visa (i.e.15x2 for
practicals=30
3.2 Making Itinerary hrs)
3.3 One foreign Language Certificate Course

3.4 Collecting Travelers Data, reading and understanding data for
better travel management.

Reference Books-

1. Bhatia A K. (1986), Tourism Development-Principles and Practices, Sterling Publishers Pvt. Ltd.
New Delhi.

2. Batra K.L. [1990] —Problems and Prospects of Tourism, Printwell Publisher, Jaipur.

3. Chopra Sunita (1991)-Tourism Development of India, Ashish Publishing House, New Delhi.
4.Gupta S.P., Krishna Lal (1999)-Tourism Museums and Monuments in India, Oriental Publishers,
Delhi.

5.Matheson, Alistair and Wall Geoffery (1983) Tourism —Economic, Physical and Social Impact,
Orient Longman, London

Examination Pattern
External = 50 marks

Internal =25 marks
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External Exam paper Pattern

Q1 Any 2 out of 3 15 marks

Q2 Any 2 out of 3 15 marks

Q3 Short Notes ( Any 2 out 4) 20 marks

Internal Evaluation

Student will have group wise assignment and following is the evaluation pattern

Computer Programming II

Course Objectives

To make students aware of importance of data software like MIS and ERP

It includes practical knowledge on database software

The course helps in obtaining a Practically understanding of collecting data from the system and
providing correct output live for accurate result

Using Ms Excel students well be able to work on basic of EXCEL which is the most needed for
any corporate

Advanced excel will develop their professional skill

The course is designed to provide industry with the skills need in practical life at work place.

Learning Outcomes

Understanding of Information Systems: Gain a foundational understanding of information
systems, their components, and their role in organizations

Business Process Analysis: Learn how to analyze business processes and identify opportunities
for improvement through the use of information systems.

Database Management: Understand database concepts and learn how to design, create, and
manage databases to store and retrieve organizational data efficiently.

Decision Support Systems: Understand the role of decision support systems in aiding
managerial decision-making processes through data analysis and modeling.

Understanding ERP Systems: Gain knowledge of ERP systems, their functionalities, and their
role in integrating and streamlining business processes across departments.

ERP Modules: Understand the various modules typically found in ERP systems, such as
finance, human resources, supply chain management, and customer relationship management.
Implementation Process: Learn about the ERP implementation lifecycle, including
requirements gathering, system configuration, data migration, testing, and training.

Basic Spreadsheet Skills: Learn how to navigate Excel, enter and format data, and perform
basic calculations using formulas and functions.

Data Analysis: Develop skills in data analysis using Excel’s built-in tools, including sorting,
filtering, pivot tables, and data visualization.

Advanced Formulas and Functions: Gain proficiency in using advanced Excel functions such
as VLOOKUP, SUMIFS, COUNTIFS, and array formulas.

Data Visualization: Learn how to create visually appealing charts and graphs to present data
effectively and communicate insights.

Data Manipulation: Understand how to manipulate and transform data using Excel’s features,
including text functions, conditional formatting, and data validation.
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Sr
No

Units/ Modules

No. of lectures

MIS and ERP

1.1 MIS
1.1.1
1.1.2
1.1.3
1.1.4
1.1.5

1.1.5.
1.1.5.
1.1.5.
1.1.5.
1.1.5.

1.1.6
1.1.7
1.1.8

1.2 ERP
1.2.1
1.2.2
1.2.3
1.2.4
1.2.5
1.2.6
1.2.7
1.2.8

Overview of MIS : Definition, Characteristics
Subsystems of MIS (Activity and Functional subsystems)
Structure of MIS
Reasons for failure of MIS.
Understanding Major Functional Systems

1 Marketing & Sales Systems

2 Finance & Accounting Systems

3 Manufacturing & Production Systems

4 Human Resource Systems

5 Inventory Systems
Sub systems, description and organizational levels
Decision support system: Definition, Relationship with MIS
Evolution of DSS, Characteristics, classification, objectives,
components, applications of DSS

Concepts of ERP

Architecture of ERP

Generic modules of ERP
Applications of ERP

ERP Implementation concepts

ERP lifecycle

Concept of XRP (extended ERP)
Features of commercial ERP software

15

Excel Basic

2.1 Creating and Navigating worksheets and adding information to
worksheets

2.1.1

2.14
2.1.5

2.1.6
2.1.7
2.1.8

Types of data, entering different types of data such as texts,
numbers,

dates, functions. Cell referencing

Quick way to add data Auto complete, Autocorrect, Auto fill,
Auto fit. Undo and Redo, Flash fill

Moving data, contiguous and non-contiguous selections,
Selecting with keyboard. Cut-Copy, Paste. Adding and moving
columns or rows. Inserting columns and rows.

Find and replace values. Spell check. Flash fill

Formatting cells, Numbers, Date, Times, Font, Colors, Borders,
Fills.

Adding, removing, hiding and renaming worksheets.

Add headers/Footers to a Workbook. Page breaks, preview.
Creating formulas, inserting functions, cell references, Absolute,

15
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Relative (within a worksheet, other worksheets and other
workbooks).

2.2 Functions

2.2.1 Mathematical and statistical functions. ROUND,
ROUNDDOWN,

ROUNDUP, CEILING, FLOOR, INT, MAX, MIN, MOD, SQRT, ABS,
SUM, COUNT, AVERAGE

2.2.2 Financial functions: FV, PV, PMT, PPMT, IPMT, NPER, RATE
2.3 Data Analysis
2.3.1 Sorting, Subtotal.

2.3.2 Pivot Tables- Building Pivot Tables, Pivot Table regions,
2.3.3 Rearranging Pivot Table

Advanced MS-Excel

3.1 Multiple Spreadsheets
3.1.1 Creating and using templates, using predefined templates, Adding
protection option.
3.1.2 Creating and Linking Multiple Spreadsheets.
3.1.3 Using formulas and logical operators.
3.1.4 Creating and using named ranges.
3.1.5 Creating Formulas that use reference to cells in different
worksheets.
3.2 Functions

3.2.1 Database Functions LOOKUP, VLOOKUP, HLOOKUP

3.2.2 Conditional Logic functions IF, Nested IF, COUNTIF, SUMIF,
AVERAGEIF

3.2.3 String functions LEFT, RIGHT, MID, LEN, UPPER, LOWER,
PROPER, TRIM, FIXED

3.2.4 Date functions TODAY, NOW, DATE, TIME, DAY, MONTH,
YEAR, WEEKDAY, DAYS360

3.2.5 Statistical Functions COUNTA, COUNTBLANK, CORREL,
LARGE, SMALL

3.3 Data Analysis

3.3.1 Filter with customized condition.

3.3.2 The Graphical representation of data Column, Line, Pie and Bar
charts.

3.3.3 Using Scenarios, creating and managing a scenario.

3.3.4 Using Goal Seek

3.3.5 Using Solver

3.3.6 Data Validation, Consolidate, Remove Duplicates

3.3.7 Understanding Macros, Creating, Recording and Running

3.3.8 Simple Macros. Editing a Macro (concept only)

15

Examination Pattern
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External - 50 marks
Internal - 25 marks

External Exam paper Pattern

Q1 Any 2 outof3 (Module1) 15 marks
Q2 Any 2 out of 3 ( Module 2) 15 marks
Q3 Any 3 out of 4 ( Module 3) 20 marks

Internal Evaluation

Student will have to prepare journal based on assignment given in class well in advance and one
practical of 15 marks on the day of lab test on the given topic of Advance Excel

Practical exam based on problem done in class (only 1) 15 marks
( Advanced MS-Excel)

Journal 05 marks

Attendance 05 marks

Reference Books:

1. Concepts in Enterprise Resource Planning , Third Edition, Bret Wagner, Ellen Monk,
Course Technology

2. Management Information Systems, Managing the Digital Firm, Kenneth C. Laudon, Jane P.
Laudon, Prentice Hall

3. Excel 2019 Advanced Topics: Leverage More Powerful Tools to Enhance Your Productivity
(Excel 2019 Mastery), George, Natha.

4. Data Analytics With MS Excel & Power BI by Punit Prabhu

Detailed Scheme Practical
Practical of Semester IV

No. of
P Titl
aper Code itle Lectures
_ 1. Templets
AEC .
2. Cell formatting, Header footer, rows to be repeated on | 02 Lectures
Computer ) .
i each page setting per Practical
Programming 3. All function from numeric, string, date and time, per Batch
I financial function
4. Linking worksheets
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90 N O\ th

9.

Data sorting, multi sorting, customized sorting
Filtering data with auto filter and advance filter
Subtotal and pivot table

Charts bar, pie, stack, column

Solver (minimum 2 problems)

10. Goal Seek (minimum 2 problems)
11. Scenario manager (minimum 2 problems)
12. Creating macro, deleting macro and playing macro
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Modern Indian language
Sindhi

Course Objectives:

Sauli Sindhi/ Simple Sindhi (Advanced)
The objectives of the course include —

The basic Sindhi course aims to introduce learners to the Sindhi language and culture by providing
fundamental vocabulary and grammar skills for communication, developing listening, speaking,
reading, and writing proficiency, fostering cultural awareness, and empowering learners to engage
effectively with Sindhi-speaking communities while appreciating linguistic diversity and cultural
richness.

Learning Outcome

e Communicate effectively in Sindhi and can hold basic conversations in Sindhi, including
greetings, introductions, and expressing simple ideas.

e Demonstrate comprehension of common phrases and expressions used in daily
communication.

e Read and understand basic Sindhi texts such as short stories, poems, or simple articles.

e Write simple sentences and short paragraphs on familiar topics using correct grammar and

vocabulary.
Course Content
Unit Content /Modules No. of
no. Lectures
1 Stories & Prose 15

Haa Maa’n Sindhi Aahyaa’n

Story Of Jhoole Laal Sain

Bait~U / Poem Jo Kheeru Peee

Bait~U / Poem Paiso Ladh~Um Pata T~Aa’n

2 Prose & Poem 15
Geeta Jo Saar,

Sindhu - Anand Golani

Bait~U / Poem Vaah Re T~Aaraa Gol T~Aaraa
Bait~U / Poem A B C D Maa’n Par"Haa’n

Experiential Learning Evaluation SLE (20 marks)
Presentation / Studio activity on Sindhi book Review / Translation

Evaluation Pattern For 50 Marks

Written / Term End Internal SLE Total
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30 20

Term End Exam — 30 Marks

Q1 Attempt any 4 questions out of 5 (20)
(5 marks each)

Q2 Attempt any one out of 2 (10)
(10 Marks each)

References

1. Sindhi Sahitya Jo Itihas - Dr M. K. Jetli
2. Sindhi Sahitya Jo Mukhtasir Itihas - Dr K. Lekhwani
3. Sindh Ja Sat Natak - Shobha Lalchandani

HINDI

50

Title: MIL: Hindi Language and Hasya Vyangya ( EARINICEE) )

Units | Modules

No. of Lectures

1 WS & : UToushH § Auid g iy . 20
1. HICTRTH 1 Sitd : gREIHR RATS
2. Y U RIS § : Xa% diier
3. WA §ad HgHM I : G TRAT
2 WS W: DId & Ue, GgTaR, ey 10
HedipH Ud UYUH BT URSY
T 1T 2 & fore
3T Tt : 20 3H
AT URNET : 30 3P
3T gte 3@ -20
1 Uoide 10
2 TI& G&ih URI&I0T 10
SEICR LIt 3P -30
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TRV B HeH Tled RS 10

FRISRRE] 10

fewforar 5

IS UY 5
qafgars Sryar U ® -

o <reat & 31 & JETar urdt St 8 3¢ ATt Sgl ol § | $ yargard Ueg
9 TR B-
RIC qafgard g

41. 31ty - 3T, UTqP, 3d, §ARM, PR

42. 3ffafd - AU, UTEHT, AT, AT

43. 3@ - W, A7, T8, 79, T, 3Hfe

44, TAHTH - Y, ATHHH, N, YA, TR

45. EPR -4, g, THvus, WM, T

46. 3 - gaT, 7Y, I, 3, orftrg, figw

47. 3BT -, 3fa, Suge, W

48. 3R - X189, T4, &, &Fol, Fremer

49. AT - gy, I, YRIAaT, R, -y

50. STYIOT - &I, JEPR, Sax

51. STST - 3IFHTATHT, HTHHAT, ATPHT&T, ATRY

52. 3% - YITETH, URHTEHT, SaY, 371, UY

53.5°% - 3=, I, GRUA, JavTe, GRRT, A%

54. QI - 3, arfet, Suad

55. UA - U, 3Rfdwg, ITeiig, Mg, HR, e,

56. fopeRT - Hd, T, PR, AR

57. P - YFIRATH, TATH, BT, MU, Hig-, qRATeR, B34, 91uq, e,
R

58. PIAA - o, i, g ga, T

59. AT - TR, TS, WG, TR, AT

60. f=1 - IR, IR, feaw, 3rg

61. qadl - 3R, 44, R, ey, fagy

62.G% - 3¢, g, gfeq, @d, goi

63. ¢ - 3, 7z, @eAt, oft, s, <rera, gty

64. Tt - afe=it, i, aferar, srawm, R, 9g

65. APpT - 914, U, Sterar, aivof, ST, a8
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66. BT
67. qeh
68. TeAl
69. ufd
70. U9

71. uf&q

72. G
73. A

74. QO
75. U=l

76. gt
77. O S
78. WY
79. for
80. ST

- gEasl, MTal, 9, sftaawiiEt, gy, far
- g, A1, Wat, widr, 9red, JreH

- fagm, v, gu, #ifae, g

- UA, &, urd, uuf, fegerd

- YfH, Y, RT, YT, TgERT, YR, srafa
- TR, {4, 99, 9, 7, Afaa

- 5e, Re, T, g1ed, U4, SIdeR, a1ie
- g, 91, Jg=r, W9, gd

2. faee aryar faudiard® wreg : fauia 31 &1 I B 9T Wsa! & faad syt

fadiard e Weg weT o 81 T famiarde Wee 9 UHR §-

g | faetw | wisg (foeiw | wisg |foeiw | =reg | faew
3y | 3 gfepa | fAfepg 3fa | g fafea | fAfdea
3T | T AP | RBPR | SUTRIT | uRAT yd | o
3 | 3 3qpd | ufaga I | eféormy - | oIS
3 | faw YT | TR QUG | UG iR | R
31fe | o gef | fauer O | {0 a9 | RTaHA
37 | foRT=m TR | FPRTER 3¢ | r T4 |y
STHT | UTdTed TR | MR Iwr | 3 WIS | o1
Y | 3T 30T | JUE IdR | geTa ST | UTaAq
IAT® | Ad® | RIBR | g8 Ao | @® 3 | aRa
3mard | frata quf | 3rquf < | 3T T | 95
SRIPR | YHT oot | arenf fear | sifgan o | gon
e | fawe 3T | I 4d | g4 g | 7
faRTT | SrgRT 3TUT | g6 SAfd | sraAfa Y | gay
TS | Ue ot | el ud | 3 qrdt | frehdt
3 | 30l afrg | g8 IR | T8 AR | HErERT
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3.3 Yeal P U U g - fE H IToRATT 31UaT 3P Usdl P fRIT Teh e b7 YT foban

ST 81 39 TR g H ST 3iTcl § 3R o grifed 81 offd ¢ | el & folt U e &
HS IaTeUl 9 TR -

aTRIo Uh Qe | AR Th U
Rraes w1 far 71 8 3Ty wfafe g9 arar e
fora®r enfe T 8t 3T e § U IR gHdaraT | 9rarfesd
foraeT sid T8t 3d AEH TS IRgHaren | AIi®

oI g 3 ¥gar gt 3ot T Tg | g1 aran RS
AR A RTIGAT s | s EIRHER RIS Sgany®d
MR ARy AvEars | Aka® CLE:EE G Gl ED
FEIEICRIEE I gt SUPR B T are CTE
fora®T PR 81 PR SUPR B A AT | Ha”
e smeR T8 FRPR e = =31 81 q&yq

il 1 ga1 81 ot RaerEu st | $ou

o RV HAARA G | 3Ipvig | ot g A8t ge-a
Wfemrg a3 Y Sas A gRIAdE | M=
oty fRrar T 8t IS e qar gt &arg

Wt e BT GEUANT HRATE | Syl qH G @A II@T | HGRI
o B & favs 3ae TIFA I A O | SaRS
T 3aTS 9 81 9 RIEGIS] Hifa &1 sI=A arer Hifas
foret erum =1 fopar =i O & e g a g a% SquiHig
3AT® g1 ardil el ATHIRAS | I ATHTR A THAT & YT
TAEAT SR araT e | PeereagEa CRIEE

o URIET & a5 gl R | et de ssTE! SR R4
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4. YRTART- JETaRT Teg o U I SRa] HTHT BT et § a1 SUHT aRdfad 31 'Sy
31YaT STadid ¢ | fgal § I8 e UIRHUTIG U & U U qTaRIiRT &1 diefds & 77 6.
forer fopeft memRor 312 &t orefifal facieror aar wruTa=iTett &7 9 Biclt 8 | JgTaR &1 W

T § faaefurar Sas a3+ & o fhar STTat § | JeTer & UaRT I HINT § 984, HIYd,
HYT H THBR 3R THE ST BId1 2|

T VAo geTay, 39 o aUT I B ITHT W SH ISR A § -

HeTaxT geTax &1 3 eTax BT a1 | TART

S-S HEPHI | SgAUFARIAT | URI& W e B 1 Yl UTehR fRIGH b1 ST-3{TT HEhR
g1 T

S-S ST UST | §gd YD ST 3T ¥ AT XA-IT & §16 TR Ugd- OR IR SH1-30 gt
TS T

3T TR URR A H T 3 garsfi H Il ad B o@HR dl U1 g1 AT &, oI 3

CRR| 3T TR IR IS T |

R-TR AT | TG §AM g &l fod & TR U9 dier aran o, i oe ff Jrm
TR-AR & A1 |

o Ieg el | W@l R g SUAT Ie e B & g Ia-1 Hidt a1 BT g |

HAT

SR ST HOR g AT | Hig- & [T T8 T HIE Xg+ TR TR 31Td a1 fUameit 3R
I |

3T o e T foarR &A1 | f90H B db-i! WRIE gR R & [oT Soni-1aRl = 3Ot

S 3T & OIS SIS |

AT Yg AR | Afosrd gl o4 fdt 7 ot Wiga &1 91a 781 1 <l 98 S He

g ST HR IE AT

304 U1d R 3T gfewa YT T 3T IR TRy 9 & A HRap 370 Uid UR 319

PegTel TR g HegTS! AR Al

3fiyaT e SHR HAT 11 = <o A ¥ die R O d 98 ¥ 3UA SfeR 7 O 39
3iLaT fea e

3 He fiar TN IS WE | A Pl &R SIS U g far-firee 99 & 3med ot

fieg & BT

31 fear T H gl efl § BT BT TR B &0 HR 3(edT0eh 30t i
feameft|

3R R I HE Fﬁ?ﬁﬁ?ﬁaﬁﬁuslamwwaﬁ?ﬁwﬁ&ﬁ@ﬂ'ﬂ

CERI| |
3ifel & @ e | el & T 370 HI1-FOrell 3 O 7 7o SUaRT x; 7! Sift

H 4d b @I 5|
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31l BT AR Sgd g g 1T ST AT & 3l B! RT3
MV MRISAT | JE STA-oTA U | HTS DI e Hd-BHRd 98- B! 31 TR TS |
ST
3T R yef usHr | Tears 7 fomars alww%mmq$qmaa@’-&l€§aﬁ1ﬁﬁ&ﬁ@‘quﬁqs
SIEEE]
31T BTt T TG | MW P R R Y Uga R IS a1 = 39 offs grdf feram
S{THTRT &It 98d a1 gl Has ¥ goIRI &1 Te | T SURd 8, S ST ¥ ard
AT IRA B
HAF R G | g AN AT g&nﬁmﬂwaﬁmﬁmmaﬂﬂmm%w
|
Afgaemea | SRI IR | HIA-U T BY I3T R S T W 3iTE T S
HRCE] adl
INAARR TR | Sgd IR &=l Hef d 1&g & 9 8H W BH! A SHH RR W 337 femn|
IS
MPI.UAIA TS | BTG AT | 9d A 3METCH 5 & T ST UTelel Teb e e |
BT
AMEGEN e | TRAWRSA | I 3R RAT &1 UeTs BT I ldl ¢@ W6 3, P d@ aw
9T 37T S g1 T |
e HTag vgd fetarg TH<] T & §1G ig 3 BT diG gl T 5
faams o
SR-IW S e e T e S ST §, G99 SATeT 5ER-JER P 7d 8Tl |
gl
SCHCANEURR | SO AY Y, | 39 IR U TAA H) TTerd sirenr A o 7 4 31d §e T Srare
RECl IGARGUT | TRRI G
37T
el ST T & %ﬁﬁmwmw\smqﬂlmamwéﬁw
|
STl OR Ta A ST HAT | T 3UA Ui Y I WR A B
SCHUEHWRT | TR 9 HA ERT Rig S Ugdad™ &1 A1Rd § U 49 ¢T Goe & g 8
firer SIRT ST B
ded Iy vd s Hia :
> AP BT AH AGDHRAUTGH
BTN
> d oA YR {78 fgTemr AIDHRT YT
> T Yu ¥ d HER TSI H FehTRH
> QIR NECTRNEE qToft U1
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> UIRT &1 Siid
> YA fgwa! 8T — 7 H-G I qA

ERIDHR R/, IGUBTY ol He FehTI
YR TGS, BT

> WA GC AHUARITAT  IET TG UG HRAT HaA P & D

>
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MARATHI

Course Objectives

1. Feuren fafay TR aRkag HE- g,
2. FMEUTHRITAR Seaum=ar U= W& i@ faemafl s

au.

3. JaRadr g uied faemafr s qul,
4. faemaiqn ey fafkuary snfor qarad Soary diefed SR,
5. foemaf gae Wl wieiarat Uiaafed SRl

AGTHYPGar yRomd (Learning Outcome):
L ﬁa*wﬁfawmﬁwwﬁq&aﬂaéa

>, FEYTPRITIR Seaum=a HIS=T Weur 3w faaraf gisd .

.O\Ul-kb)

qarad < 1 wih Rl efda fafay daien ufaa faemat gga.

Title: MIL: FREUeRa 9 A eRa=r a3

ﬁwwﬁﬁaa%@mﬁf&nﬁr T AR GUIN URUT fHesa.
. formeat gerer Tl oieardt oRon s,

Units Modules No. of
Lectures
¢ | UCH T : HEYeg: ayeerd fafdey gepRian Y
Tgifae e 7 yaer Feucad
;| farfrei=an Qu aTireT) 9 ¢
g 3 : fafdy favaiar ueger v fafecas “

(go fafetar u Al 9aid ¢

i ST gyufdd W&y
T 39 ¥ IG1at

AATaudtem  : IUT- o
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AAAUNET TOT-30

o THUI I Uy fdaRTdd.

o ISP YehTaR 3faid T T Tdeht Qo T[Ur
&I Uy faarTad.

o ORIRT UY BT Uea ¢ 30T R &) TR gl qur=n
IS YT ST,

mqﬁ&ﬂ UT - R0
1 g Garad [ha g %0 + 30

IR R 0T - 30
I | ofeeid uiier 30 70T (@@ s dr) 30

Reference books:

. HTGIRS ARSI, A3, ARRIEICHR, HINTIARTT RN TR,

1

(98}

O 0 3 N D K~

BIEIR, 03T .
. HGEIN® HRI3T, (TUI.) Wed dray, Wedd UHRH, qul

. TGRS HRIST AU fG=M, (FUT.) a¥id QAbs, Fq BT,

SEHGITR, 0N

. HGEING HRI3, (TUT.) HedT0l e, <.f¢.gs, R uh=m, gol

. IR FRISY, Tl Miaady, Sadl ureues, WgadH UemrH, gol

. TIRTG! TG &=, J5gTd SRl gl U= 8139, gul
. IUGISTd #RT3Y, o die, feeiioRrs ebrer, qor
. 3ar w181, el M, &. IR UfsTeb=, gol

. fadAd OB FHTVOT § AR, (TUT.) QRIS dIR ST

TR, Y UfeAB I, 0.
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Unit -1 Basic Language Skills: Grammar 15
a) Present Tense, Future Tense and Order (selected verbs) Lectures
b) Tvanta, Tumanta and Lyabanta Avyaya
c) Text reading of selected Sanskrit Stories
Unit -11 Reading & Speaking Skills: 15
a) Vocabulary with Pictures Lectures
b) Text reading of Nitisatakam from verses (11-20)
c) Conversational Practice

Suggested Topics for Tutorials: (Semester — II)

1. Group Discussions

2. Fundamentals of Grammar
3. Vocabulary and Language Games
4. Picture Composition
5. Conversational Sanskrit skit
Internal Evaluation of 20 Marks
Sr. .
No Particulars Marks
Experiential learning evaluation which can include studio
1 o . . 20 Marks
activity like students recording Sanskrit mantras
Evaluation | First Semester End Examination of 30 Marks Duration : 2
Pattern: Hours
Question 1 MCQS / Objectives on Grammar: Unit — [ 10 Marks
Question 2 Translation of Verses (from Niti§atakam) 10 Mraks
Question 3 Rewrite the story using the appropriate words from the 10 Marks

given words.

Reference Books

1. Kale, M. R., A Higher Sanskrit Grammar: For the use of school and college student, Motilal

Banarsidass Publishers Pvt. Ltd., Delhi, 2016

2. Max Miiller, A Sanskrit Grammar for Beginners, Piramal Publications, Delhi, 2016
3. R. Antonie, S.J., A Sanskrit Manual (Part-I &Part-II), Allied Publishers Limited, New Delhi,

2002

4, :ﬂﬁw- Nitisatakam (With English Translation and Transliteration), ed. W. Vivian de
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Thabrew, Pilgrims Publishing,Varanasi, 2018
5. Dr. Kankar, 130 W DYT: 130 Short Sanskrit Stories, Neeta Prakashan,
6. UIddHYURIIG: Stories from Panchatantra, Published by:

http://Sanskritebooks.wordpress.com
https://ia801308.us.archive.org/29/items/Sanskrit EBooks Assorted Titles/Stories%20fro

m%20Panchatantra%20-%20Sanskrit%20English.pdf

=

/ -
Dr Rita Khatri
Chairperson -BOS (Commerce and Management)
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