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FROM THE PRESIDENT’'S DESK

Dr. Niranjan Hiranandani
President, HSNC Board

It is indeed a pleasure to welcome all students who have joined H.R. College. This institution is a true hub of
learning and holds a respected place as a center of knowledge and research within the educational framework
governed by the Hyderabad (Sind) National Collegiate Board.

H.R. College represents the realization of a long-cherished dream to create an institution that transcends
traditional education. It blends the best practices in teaching with an innovative environment that prepares
students holistically, equipping them with the skills required to confidently navigate real-world challenges.

With an unwavering commitment to excellence, H.R. College offers a unique space where academic rigor is
balanced with vibrant co-curricular pursuits. The college nurtures globally aware, socially responsible
graduates every year. The collective efforts of the H.R. College community continue to set a positive example
in the landscape of higher education.

| take this opportunity to wish each of you great success in your academic and personal journeys. May you
carry forward the rich legacy of this institution, inspired by your predecessors. | am confident HR College will
bring out the best in you and provide you with the knowledge and skills required in this time and age of radical
transformation.




FROM THE PRINCIPAL'’S DESK

Prof. Dr. Pooja Ramchandani

| truly believe that the priorities for our country are good education and proper healthcare for all. Our
college works to provide education and opportunity to students, to make them responsible citizens of
India and the world.

The college has just undergone extensive renovation and now hoasts state of the art facilities and
upgraded infrastructure matching international standards. The technologically upgraded classrooms
facilitate teaching through advanced tools and techniques.

Our new well-equipped computer laboratories, libraries, seminar and conference halls, separate boys and
girls lounges and gymnasium provide the best of facilities. The campus is fully CCTV-enabled to cater to
the safety requirements of the students and staff.

Our success is built on the contributions of every part of our community: graduate and postgraduate
students, faculty and staff, and alumni across the city and around the world. We are committed to
excellence across all our courses. We have succeeded in bringing about positive changes in teaching by
making it more student-centric, outcome-based, and research-oriented.

The college has achieved an impressive placement record in both industry and academia. We are sure that
the next three years of college will be a transformative experience to he cherished.

So, my dear students, make maximum use of this time for planning your career, having fun and developing
long lasting friendships. We look forward to your further association with the institution as proud alumni.




ABOUT THE COLLEGE

H.R. College of Commerce & Economics echoes the vision of Dr. Sarvepalli
Radhakrishnan at the dawn of Independence that, “India’s future will be
shaped in her classrooms.”

H.R.College of Commerce and Economics, established in 1960, is now a
Lead to constituent college 0f HSNC University, Mumbai established by
the Government of Maharashtra as a State Cluster University. Our college
holds the distinction of being awarded the highest grade with a CGPA of
3.72 on a scale of 4 by NAAC (National Assessment and Accreditation
Council) and was felicitated with the title of The Best College in Mumbai' by
the University of Mumbai in 2011. The college was awarded the title of the
College with Potential for Excellence by the UGG in 2016 and is also a
recipient of the Innovation Award, 2015 Graduate College: Commerce from
the Higher Education Forum. In 2016, the college received the Indian
Education Network Award for Excellence in Higher Education as the 'Most
Emerging Higher Education Institute of the Year'. In October 2021, the
institution featured amongst the 10 Must-Watch Higher Education
Institutes in Maharashtra' in Higher Education World (1st Edition 2021,
India). Recently the zone-wise ranking of the best colleges was released by
Open the Magazine, a weekly current affairs and features magazine, a
flagship brand of Open Media Network, a media venture of the RP-Sanjiv
Goenka Group, wherein H.R. College was ranked No. 1 in the Commerce
College category and No.6 among Management institutions and colleges in
the BBA/BMS Category in the state of Maharashtra. The Higher Education
Review recognised H.R. College of Commerce and Economics as one of the
Top 10 Colleges For Economics in India in 2023 and amongst the Top 10
Most Promising Arts & Commerce Colleges In India in 2024. The college's
commitment to excellence and adherence to high standards have been
acknowledged through the attainment of IS0 14001:2015, for its dedicated
environmental practices, I1SO 9001:2015 for its quality management
systems and IS0 50001:2018 for efficient energy management systems. All
these ISO certifications are granted by the member bodies of the IAF.

H.R. College of Commerce and Economics was honored with the Best
College Award — Mumbai and the Best Principal Award at the prestigious
Star Education Awards 2024, organized by the Education Supply and
Franchise Expo 2024 at BKC. Further reinforcing its reputation for
excellence, the college has also been ranked 20th in India and 10th in
Maharashtra by the Education World, an Indian Higher Education Rankings
2025, highlighting its unwavering commitment to academic excellence,
quality education, and overall institutional development.

The curriculum design ensures 100 % (mandatory) participation of
students in experiential learning exercises and endless opportunities for
innovative extension activities. The institution offers 9 undergraduate
programs, 3 vocational undergraduate programmes and 3 postgraduate
programmes. The college also has an Entrepreneurship Cell to support
budding entrepreneurs. The institute has initiated and completed
numerous social projects with active participation of students to promote a

socially conscious intent to develop responsible citizens. The institute
provides opportunities to study in foreign universities by providing
scholarships and guiding students intending to study abroad through
guidance and orientation programmes.

Our industrial collaborations are one of the key highlights that support
internships and corporate placements. There are collaborations for
placements, internships and industrial visits. The all-round holistic
development of the learner is the main objective and we see this outcome in
the form of enhanced self-confidence and growing enthusiasm among
students in the form of 45 plus student-led committees organising 400
plus events, 20 plus intercollegiate competitions and winning 20 plus
Intercollegiate cultural and sports awards annually. Some of the illustrious
alumni of the institute include Kumar Mangalam Birla - the Chairman of
Aditya Birla Group, actors such as Aftab Shivdasani, Sunil Shetty, Ranbir
Kapoor, Tanaaz Irani and Aarti Chhabria, actor-director Farhan Akhtar,
Khurshed Dastoor - the high Priest of the oldest fire temple in India, located
in Udvada, Gujarat and Prashant Ruia - Group CEQ, Essar Group. Out of the
students having scored the top 50 ranks in the Chartered Accountancy
Final and Intermediate exams in India in the year 2021-22, 11 were from HR
College - the proud home of the toppers

The college has long-standing Ph.D Research Gentres in the disciplines of
Business Economics and Business Policy and Administration. Recently,
three new Ph.D Research Gentres have been established in the fields of
Environmental Management, Environmental Geography, and English, with
research scholars already enrolled under each centre.

In a world experiencing rapid and transformative changes at an
unprecedented pace, it has become essential for educational institutions to
keep up with the latest trends and developments. Recognizing the need to
adapt to this change and raise the standards in the education sector, our
esteemed HSNC Board embarked on a remarkable journey towards a higher
goal. The result of our collective efforts is the establishment of HSNC
University, Mumbai, a pioneering state cluster public university under the
leadership of a private board.

We have adopted and successfully implemented the new NEP curriculum
under HSNC University, Mumbai and continue to work hard for the
development of our student community through comprehensive and
holistic education. Continuous monitoring and evaluation of the students'
progress is conducted through project work, online tests and class
presentations. Innovative methods to increase class participation,
examination reforms and faculty development have been some of the other
measures to make the teaching-learning process effective. Regular
academic audits of performance have been strengthened and now identify
advanced as well as slow learners and 360-degree feedback of faculty
helpsin strengthening teaching-learning and evaluation.



HR MISSION STATEMENT

H.R. College of Commerce & Economics is committed to

Providing excellence in commerce and business education at the under-graduate and
post-graduate levels.

Pursuit of knowledge through holistic education in academic and extra-curricular
activities.

Developing strong personal values.

Addressing the evolving needs of business and industry.

Emphasizing theory and practice .

Giving the breadth of knowledge and the depth of experience to students.

Connecting and building partnerships with the corporate sector and non-profit making
communities to pursue its educational mission.

Providing meaningful contributions to career and community.
Preparing students for life and work in an information-rich, technology-driven world.
Ensuring the future success of hoth the college and its stakeholders.
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STUDENT-CENTRIC LEARNING

A host of instruction methods are deployed to make teaching-learning holistic and effective

H.R. College believes in the policy stated by Phil Collins - “In
learning you will teach and in teaching you will learn”, and hence the
instructional paradigm has shifted from a teacher-centered model
to a learner-centered approach shown below. The college has =
clearly perceived that student-centered methods have proved to be
superior to the traditional teacher-centred approaches.The learner-
centric approach facilitates critical thinking and creative problem-
solving skills among students.

The student-centric model leads to student empowerment. The
students on their part assume more responsibility of learning.
Active learning is achieved by the introduction of interactive
methods such as project work, class assignments, group work, and
working in pairs, role play, brainstorming and use of case studies.
The student-centric model adopts various strategies that help
students acquire life skills, knowledge management skills and
lifelong learning.

Some of these strategies are:

* Introduction of Certificate Courses like Advanced Excel, Tally,
and Social Media Marketing; Sound and Video editing; Graphic
Designing; Startups; Power Bl and Certificate Course on GST;
besides Summer Schools and Corporate Seminars which covera
wide range of dynamic courses reflecting emerging trends.

*  Organizing Distinguished Lecture Series where professionals
from leading organizations deliver lectures in the college and
educate students on the dynamics of the real world i.e. Seminar
on Big Data, Business Intelligence & Analytics; Panel Discussion
on Goods and Services Tax; and Seminar on Budget Analysis.

« Creating Partnerships with industry, NGOs, Parents, and other
stakeholders to bring communities to the classrooms.

* Instituting state-of-the-art infrastructure and modern teaching
learning methodology to make knowledge acquisition effective.

 Encouraging students to undertake internships to acquire a
hands-on learning experience.

« Training students in various foreign languages such as German,
Spanish, South Korean, Japanese to name a few, along with
regional languages.

o Training faculty in developing student-centered teaching [
learning techniques. Several training programmes have been
organized like Research Methodology & Data Analysis through
SPSS; BFSI Industry: Recent Trends & Future Outlook; Research
Ethics & Academic Writing; Citation Metrics, etc.




EDUCATIONAL PEDAGOGY

International Economics Convention, Inter-collegiate Festivals &
Summer Schools offer interesting opportunities for cross-cultural youth learning.

The educational pedagogy at the college is designed and developed  Active Global Citizens who are:
to ensure that all graduates obtain a set of key skills and attributes ~ «  attuned to cultural diversity.

to assist them in their professional and academic careers as well as . o .
« capable of applying their discipline in local, national and

their personal lives. . .
p international contexts.

The collegeaimsat producing: « culturally aware and capable of respecting diversity and acting

Professionals who are: insocially just/responsible ways.
capable of independent thinking. Scholars who are capable of:
analytical, critical, and reflective in their thought process. « independent, self-directed practice.
«  practical and rational in approaching problems. « lifelonglearning.

operating withinan agreed Code of Practices.
Leaders who are:

« enterprising, innovative and creative.

= . ble of initiating as well as embracing change.
Attributes capa
0' a "n «  collaborative team workers.
cﬂ"ﬂge Socially sensitive individuals who:
Graduate

« aresensitive toissues of exclusion, equity and justice.
respect environment and are community responsive.

value work and social ethics.

Leaders




IMPORTANT INFORMATION

INSTITUTIONAL WEBSITE (www.hrcollege.edu)

The college website www.hrcollege.edu gives a snapshot of the
entire college. The website lists out rules & regulations of the
admission process. The college puts up FAQ’s on its website. All
important notices, examination schedules and all types of
information and announcements are displayed on the website from
time to time.

INTERNAL QUALITY ASSURANCE CELL

Adhering to its motto, “Identify, Instill, Imbibe, Improvise and
Innovate”, the Internal Quality Assurance Cell of the college has
aligned all its systems for ensuring better quality management. The
IQAC of H.R. College aims at raising the bar inall the academic

www.hrcollege.edu

Sﬁﬁi nanee Onientation

COLLEGE MAGAZINE

‘Voyager’ is the annual
college magazine. It takes the
reader on a voyage of the
achievements, activities and
events of the staff and
students for the year. It also
contains articles and poems
by staff and students. A copy
of this is given to each
student of the graduating
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activities. The IQAC has a multi-level Quality Management initiative for
the college. At one level, it sensitizes the faculty, the non-teaching and
other staff of the college. On the other hand, it elevates and seeks to
create a desirable and encouraging environment for students.

The IQAC comprises of faculty members who have earned respect for
integrity and excellence in teaching and research, while at the same
time are aware of the ground realities.

The IQAC undertakes programmes to motivate faculty members and to
reorient their teaching styles to suit the needs and interests of the
students. The aim is to draw students to attend classes in large
numbers.

Thus continuous efforts are undertaken by the IQAC to improve the
quality of teaching and learning in the college thus benefitting all
stakeholders. The IQAC works hard towards coming up with new ideas
and preparing innovative models to enhance the teaching-learning
process.

FEEDBACK MECHANISM

The stakeholders can send their feedback on any aspect of the
institution right from infrastructure, teaching and non teaching staff
or any suggestion for improvements of any processes in the college on
this email id. The college has received a lot of appreciation letters on
the various initiatives undertaken from time to time.

HR-Voice an anonymous feedback and
I suggestion week was introduced
providing a unique platform for
collecting ideas and opinions from
students, peons and teachers for the
progress of the college.




CAREER PATHS AT H.R. COLLEGE

Destination

H.S._C. B  Higher Secondary Certificate of
Two year full-time Program Y T T e

B.Com/BBlI/BFM/BMS/BAF/BAMMC Destination
Three Year Undergraduate Program » B.Com. Degree
NEP Batch (2025 - 2026)

B.Com.
Three year Undergraduate Program » Destination B.Com (RM) or B.Com
(THM) or B.Com (WM)

1 OR l OR l

Retail Tourism & Hospitality Wealth
Management Management Management

B.Com.[A&F) OR B.Com.(B&l) OR B.Com.(FM) Destination

Four year Undergraduate Program » B.Com. (A&F) OR B.Com. (B&l) OR B.Com. (FM)
Degree with Area Specialisation

1 ) 1l

Accounting & Finance(A&F) OR Banking & Insurance(B&l) OR Financial Markets (FM)

Destination
B.Com. Degree (H)
NEP - Batch

B.Com. ( Honours / Research)
Four Year Undergraduate Program

B.M.S.
Four year Undergraduate Program
Approved under AICTE

Destination
B.M.S. Degree

Four year Undergraduate Program B.AM.M.C. Degree

M.Com.
Two year Postgraduate Program

l OR l OR l

Management Accountancy Banking & Finance

Destination
M.Com. Degree

L

L
B.A.M.M.C. » Destination

=)

Ph.D. Centers of HSNC University

_ Ph. D ) Destination
o Commerce (Business Economics) » Ph.D. Degree
® Commerce (Business Policy & Administration)
® English
® Geography
® Environmental Management




NEW EDUCATION POLICY

INTRODUCTION

NEP 2020, or the National Education Policy 2020, is a comprehensive
initiative introduced by the Government of India to transform the
country’s education system in the country. It aims to bring about
significant changes in various aspects of education, from school to
higher education.

SALIENT FEATURES OF NEP 2020

The National Education Policy 2020 (NEP 2020) in India brings several

significant changes compared to the prevalent education policy at the

time of its introduction. Here are some key differences between

prevalent education policy and NEP 2020:

e Multidisciplinary Approach: NEP 2020 promotes
multidisciplinary education, encouraging students to choose
subjects across different disciplines and bridging the gap between
arts, sciences, and humanities.

* Reduction in Content Overload: NEP 2020 emphasizes reducing
curriculum content and focussing on core concepts and critical
thinking rather than rote memorization.

«  Skill Development and Vocational Education: NEP 2020 places
significant importance on skill development and vocational
education, aiming to provide students with practical skills and
promote entrepreneurship.

» Assessment Reforms: NEP 2020 advocates a shift in assessment
methods, aiming to move away from high-stakes examinations and
focus on a more comprehensive and holistic assessment of student
understanding and skills.

 Inclusion and Equity: NEP 2020 emphasizes inclusion and equity
in education, aiming to address gender and social disparities and
provide equal opportunities for marginalised communities, and
promote inclusive education for students with disabilities.

» Research and Innovation: NEP 2020 recognizes the importance
of research and innovation in education, encouraging the
establishment of research centres and promoting a culture of
research among students and teachers.

» [Internationalisation: NEP 2020 recognizes the significance of
internationalization in education. It encourages collaborations and
exchange programs between Indian and foreign institutions,
promoting global exposure and cross-cultural learning.

Four-Years Under Graduate Programmes with Honours or Honours with

research offered by the college for academic year 2024-25 under NEP

2020.

Under NEP, various courses to he learn hy student are

categorized under the following heads:

Course: A basic unit of education and/or training. It means a paper

which is taught for at least one semester as a part of a subject and is a

component.

» Major DSC (Mandatory): The subject represents the main focus of

the degree, and the degree will be awarded in that subject. A student
should secure a minimum of 50% of total credits through Major (core)
courses (mandatory courses, electives, vocational courses, Internship /
Field Projects / Apprenticeship / Community Engagement Projects,
Seminars and Group Discussions. In addition, Entrepreneurship, IPR and
Research Projects shall be offered in case of Honors with Research
Degree) in Three / Four Years for the award of Major Degree. Major-
specific IKS is included under Major.

Elective Courses DSE: Generally, a Courses which can be chosen from
a pool of courses and which may be very specific or specialized or
advanced or supportive to the discipline/ subject of study or which
provide an extended scope or which enable exposure to some other
discipline/subject/domain or nurtures the candidate’s proficiency /
skillis called an Elective Gourse.

Minor: is the subject that may complement the Major subject or can
have interdisciplinary bandwidth. Minor subjects may be related or
unrelated to the Major subject. The Minor subjects may be from the
different discipline of the same DSC Major (Core) faculty or from a
different faculty altogether.

GE/OE: An elective course chosen generally from an unrelated
discipline / subject, with an intention to seek multidisciplinary
exposure, is called a Generic Elective. It is to be chosen compulsorily
from faculty other than that of the Major and from the faculty-
wisebaskets of OF prepared by colleges.

VSEC: Vocational and skill enhancement courses include SEC (Skill
Enhancement Courses) and VSC (Vocational Skill Courses), to be
selected from the bhasket of Skill Courses approved by colleges. These
courses aim to provide students with hands-on training, proficiency, and
skills. The courses are expected to enhance skill, employability.

AEC (Ability Enhancement Courses): Include English and Modern
Indian Language.

VAC (Value-Added Courses): to be chosen from the courses, such as;,
Understanding India, Environmental Sciences/Education, Digital and
Technological Solutions, the Constitution of India, Ethics and Value
Education, Information Technology.

IKS (Indian Knowledge Systems): Courses or IKS to be selected
from the basket of IKS courses approved by the college. The course is
based on the Indian Knowledge system, such as historical accounts of
science in India, Ancient Ayurveda.

CC (Co-curricular Courses): To be chosen from courses, such as
Health and Wellness, Yoga education, Sports and fitness, Cultural
Activities, NSS/NGC and Fine/Applied/Visual/Performing Arts.
Research Project / Dissertation: Project work is considered a
special course involving the application of knowledge in solving
{analyzing /exploring a real-life situation / difficult problem. The
student undertakes research in specific areas of his Major / Core
Subject with advisory support from a teacher/faculty member.



B.COM - BACHELOR OF COMMERCE

F.Y. B.Com.

SR.NO SEM | SEM I
l. Major Major
1. Accountancy and Financial Management | 1. Accountancy and Financial Management Il
2. Commerce | : Introduction to Business 2. Commerce Il :Service Sector
Il Minor Minor
Micro Economics | Micro Economics I
1. Vocational Subjects Vocational Subjects
Financial Mathematics and Statistics using MS-Excel | | Financial Mathematics and Statistics using MS-Excel Il
Ml. Communication Skills in English | (AEC) Communication Skills in English Il (AEC)
V. Contemporary India: Values and Issues | (VAC) Contemporary India: Values and Issues Il (VAC)
V. Multi-disciplinary Elective Courses- Multi-disciplinary Elective Courses-
Environment Education: Environment Management | Environment Education: Green Entrepreneurship OR
OR Classics of World Literature | (Short Stories and Classics of World Literature Il (Poetry and Novella) OR
Drama) OR History. History.
VI. Cocurricular/ Sports/ Fine Applied Visual Performing | Cocurricular/ Sports/ Fine Applied Visual Performing
Arts / Cultural / NCC / NSS Arts / Cultural / NCC / NSS
VII. Introduction to Indian Knowledge Systems | Introduction to Indian Knowledge Systems I
S.Y. B.Com.
SR.NO SEM I SEM IV
l. Major Major
1. Accountancy and Financial Management llI 1. Accountancy and Financial Management IV
2. Commerce lll : Functions of Management 2. Commerce IV — Management : Production and
Finance
Il Minor Minor
Macro Economics | Public Finance
Il Open Elective Open Elective (Choose any One option)
Environmental Education : Environment Social Environmental Education : Climate Change &
Governance Sustainability .
V. SEC (Choose any one option) SEC (Choose any one option)
Adbvertising: Concepts and Practices | Travel and Advertising: Concepts and Practices Il Travel and
Tourism Management | Computer Programming | Tourism Management Il Computer Programming Il
Advertising: Concepts and Practices Il Travel
V. Modern Indian Language (Choose any One) Modern Indian Language (Choose any One)
Sindhi Il Hindi Il Sanskrit Il Marathi Sindhi Il Hindi Il Sanskrit Il Marathi
VI. Cocurricular/ Sports/ Fine Applied Visual Performing | Cocurricular/ Sports/ Fine Applied Visual Performing

Arts / Cultural / NCC / NSS

Arts / Cultural / NCC / NSS

Note: VI. Students have to participate for 60 hours in the given co — curricular activities and have to submit
the record of their participation
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T.Y. B.Com.

SR.NO SEM V SEM VI
l. Major Major
1. Corporate Accountingl 1. Corporate Accounting Il
2. Commerce V - Marketing 2. Commerce VI — Human Resource Management
L. Minor Minor
Indian Economy International Economics
M. Vocational Course Vocational Course
Direct Tax I OR Business Law Direct Tax Il Indirect Tax1 OR
Corporate Law | Corporate Law Il
Il. Export Marketing |, Marketing Research I, Computer Export Marketing Il, Marketing Research I, Computer
Systems and Application [ (Discipline Specific Elective] | Systems and Application Il (Discipline Specific Elective)
V. Ancient Management & Accounting : Principles & Research Project (Students have to submit research
Practices (IKS) project for 4 credits)
V. Internship - -

(Here students have to complete 120 hours of
internship and submit the report to college)

BAF - BACHELOR OF COMMERCE

F.Y. B.A.F.

SR.NO SEM | SEM I
l. Major Major
1. Financial Accounting 1 1. Financial Accounting Il
2. Cost Accounting | 2. Cost Accounting Il
II. Minor Minor
Direct Tax | Direct Tax Il
1. Vocational Subjects Vocational Subjects
Financial Mathematics and Statistics with MS-Excel | Financial Mathematics and Statistics with MS-Excel Il
V. Contemporary India: Values and Issues | (VAC) Contemporary India: Values and Issues Il (VAC)
V. Communication Skills in English | (AEC) Communication Skills in English Il (AEC)
VI. Introduction to Indian Knowledge Systems | Introduction to Indian Knowledge Systems |
VII. Multidiscipline Elective Multidiscipline Elective
Basic Micro Economics Basic Macro Economics
VIII. Co-curricular/ Sports/ Fine Applied Visual Performing | Co-curricular/ Sports/ Fine Applied Visual Performing

Arts / Cultural / NCC / NSS

Arts / Cultural / NCC / NSS

Note: VIII. Students have to participate for 60 hours in the given co — curricular activities and have to submit
the record of their participation.
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S.Y.B.A.F.

SR.NO SEM I SEM I

l. Major Major
1. Financial Accounting Il 1. Financial Accounting IV
2. Financial Management | 2. Financial Management Il

II. Minor Minor
Direct Tax Il Indirect Tax |

111 Open Elective: Business Law Open Elective: Corporate Law

V. Modern Indian Language: (Choose any One) Modern Indian Language: (Choose any One)
Sindhi, Hindi, Sanskrit, Marathi Sindhi, Hindi, Sanskrit, Marathi

V. Skill Enhancement Course(Choose any one| Skill Enhancement Course(Choose any one)
Information Technology Research Methodology

VI. Co-curricular/ Sports/ Fine Applied Visual Performing | Co-curricular/ Sports/ Fine Applied Visual Performing

Arts / Cultural / NCC / NSS

Arts / Cultural / NCC / NSS

Note: VI. Students have to participate for 60 hours in the given co — curricular activities and have to submit
the record of their participation.

T.Y. B.A.F.

SR.NO SEM | SEM I
l. Major Major
1. Corporate Financial Accounting | 1. Corporate Financial Accounting Il
2. Strategic Financial Management | 2. Strategic Financial Management Il
Il. Minor Minor
Indirect Tax Il Indirect Tax Il
1. Discipline Specific Elective Discipline Specific Elective
Security Analysis and Portfolio Management Auditing Or
Or Financial Markets Operational Research
V. Vocational Course Vocational Course
Tally 1. Assessment & E-filing
2. Financial Analytics in Al
V. Indian Accounting and it's Evolution (IKS) -
VI. Internship Research Project

Here students have to complete 120 hours of
internship and submit the report to college.

Students have to submit research project for 4 credits

12




BMS - BACHELOR OF MANAGEMENT STUDIES

F.Y. B.M.S (AICTE).

Literacy

SR.NO SEM | SEM I
l. Core Corses: Core Corses:
1. Management Concepts & Human Resource 1. Human Behaviour
Management 2. Business Economics
2. Marketing Management 3. Indian Financial System
3. Introduction to Financial Accounting
Il Muilti disciplinary elective (MDE) Muilti disciplinary elective (MDE)
1. Indian Knowledge Systems - Management of | 1. Media Literacy and Critical Thinking
Self
M. Value Added Course (VAC) - Environment and | Value Added Course (VAC) - Indian Constitution
Sustainability
V. Ability Enhancement Course (AEC) - Business Ability Enhancement Course (AEC) - Business
Communication - | Communication — I
V. Skill Enhancement Course (SEC) - Business Skill Enhancement Course (SEC) -Emerging
Statistics & Mathematics Technologies and Application.
S.Y. B.M.S (AICTE).
SR.NO SEM I SEM IV
l. Core Corses: Core Corses:
1. Cost & Management Accounting 1. Entrepreneurship and Startup Ecosystem
2. Consumer Behaviour 2. Financial Management
3. Legal Aspects in business 3. Business Research methodology
3. Operations Management
4. International Business
II. Muilti disciplinary elective (MDE) Value Added Course (VAC) - Yoga and Stress
1. Indian System of Health and Wellness Management / NSS
M. Value Added Course (VAC) - Business Skill Enhancement Course (SEC) - Management
Environment and public policy information System
V. Ability Enhancement Course (AEC]) - Strategic
communication in the digital era
V. Skill Enhancement Course (SEC) - Financial
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a. International Business
b. Strategic Brand Management

3. Human Resource Management
a. International Business

b. Performance Management & Career
Planning

Discipline Specific Elective

T.Y. B.M.S (NEP).
SR.NO SEM V (NEP) SEM VI (NEP)
l. Major Major
1. Finance 1. Finance
a. International Business a. Logistic & Supply Chain Management
b. Strategic Cost Management b. Commodity Derivative Market
2. Marketing

2. Marketing

a. Logistic & Supply Chain Management
b. Service Marketing

3. Human Resource Management

a. Logistic & Supply Chain Management
b. workforce Diversity

1. Finance

a. Risk Management

b. Equity & Debt Market
c. Direct tax

2. Marketing

a. Event & Social Marketing

b. E-Commerce & Digital Marketing
¢. Tourism Marketing

3. Human Resource Management
a. Talent Management

b. Global Human Resource Management
c. Legislation in Human Resource

Discipline Specific Elective
1. Finance

a. International Finance

b. Investment Analysis & portfolio Management
C. Indirect taxes

2. Marketing

a. Retail Management

b. Product Innovative Management
C. Rural marketing

3. Human Resource Management

a. HRM in Service Sector Management
b. HR Audit & Accountancy

c. Conflict & Negotiation Management
Management
1. Minor Minor
1. Finance - 1. Finance -
Innovative Financial Product & Services

2. Marketing -

Media Planning & Management

3. Human Resource Management -
Change & Stress Management

Financial Managements

2. Marketing -
Sales Management

3. Human Resource Management -

Leadership & Managerial Effectiveness
V. Vocational Courses Vocational Courses
Data Analytics Cyber Security
Corporate grooming & leadership skills
V. Indian Knowledge System Black Book
Indian Ethos in Management Black book (Research Project)
VI. Internship
Internship
NOTE:

1. Students shall continue with the major and minor subjects previously selected by them in their second year.
2. Students shall undertake discipline-specific subjects in accordance with their chosen major.
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BACHELOR OF COMMERCE -

BANKING AND INSURANCE (BBI)

F.Y.B.B.l.
SRNO SEM SEMII
I Major Major
1. Environment and Management of Financial Service | 1. Principles and Practices of Business and
2. Financial Accounting - | Management
Il Minor Minor
Business Finance - Principles of Business & Business Finance - Customer Relationship
Management Management

Financial Mathematics and Statistics using MS-Excel
(VOC)

Financial Mathematics and Statistics with MS-Excel
(VOC)

V. Value Added Courses Value Added Courses
Contemporary India: values and issues - Contemporary India: values and issues -l|
V. Ability Enhancement Course Ability Enhancement Course
Communication Skills in English — | Communication Skills in English — Il
VI Indian Knowledge System Indian Knowledge System
VII. Open Elective Open Elective
SIYIBIBIII
SR.NO SEM Il SEM IV
l. Major Major
1. Retail Banking 1. Life and General Insurance
2. Credit and Risk Management 2. Investment Banking
M. Minor Minor
Business Finance - Financial Markets Business Finance - Mutual Fund Management
V. Open Elective: Business law Open Elective: Corporate law
V. Skill Enhancement Course - IT Skill Enhancement Course - Research Methodology
VI. Ability Enhancement course - MIL Ability Enhancement course - MIL

1. Hindi
2. Marathi
3. Sanskrit
4. Sindhi

1. Hindi
2. Marathi
3. Sanskrit
4. Sindhi
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T.Y.B.B.l.

SR. SEM V SEM VI
I. | Major Major
1. International Banking and Finance 1. Central Banking
2. Financial Product & Services 2. Strategic Financial Management
Il. | Minor Minor
Treasury Management Marketing in Banking & Insurance
Ill. | DSE DSE
1. Financial reporting & Analysis 1. Securities Analysis & Portfolio Management
2. HRM in Banking 2. Ruler Banking & Financial Inclusions
IV. | Vocational Course Vocational Course
1. Taxation Procedures and practices 1. Auditing in Banking & Insurance
2. Personal Financial Planning
V. |Indian Knowledge System -
1. Evolution in Financial Practices
VI. | Internship Research Project (Field Project)

BACHELOR OF COMMERCE -

FINANCIAL MARKETS (BFM)

F.Y.B.F.M.

SR.NO

SEM I

SEM I

Major
1. Financial institutions and markets
2. Financial Accounting - |

Major
1. Principles of Investment
2. Financial Accounting - Il

Minor

Minor

Business Strategy - Principles of Management

Business Strategy - Business Environment

Financial Mathematics and Statistics using MS-
Excel (VOC)

Financial Mathematics and Statistics using MS-
Excel (VOC)

V. Contemporary India: values and issues -l (VAC) | Contemporary India: values and issues -ll (VAC)
V. Communication Skills in English — 1 (AEC) Communication Skills in English - 1l (AEC)

VI. Indian Knowledge System Indian Knowledge System

VII. Open Elective - Basic Micro Economics Open Elective - Basic Macro Economics
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S.Y.B.F.M.

SEM I

SEM IV

Maijor
1. Fundamental Analysis
2. Equity Markets

Major
1. Technical analysis
2. Fixed income securities

Minor
Business Finance - Mutual Fund Management

Minor
Business Finance - Financial Planning

Open Elective: Business law

Open Elective: Corporate law

IV. | Skill Enhancement Course - Information Skill Enhancement Course - Research Methodology
Technology
V. | Ability Enhancement Course - Modern Indian Ability Enhancement Course - Modern Indian
Language Language
T.Y.B.F.M
SR SEM VI
N SEMV
.| Major Major
1. Portfolio Management 1. Risk Management
2. Commodities and Derivatives Markets 2. Corporate Restructuring
Il. | Minor Minor
1. Corporate Finance 1. Entrepreneurship Management
lll. | Taxation Procedures and Practices (VOC) Fintech (VOC)
Financial Analytics (VOC)
IV. | Evolution in Financial Practices (IKS) Field Project - Research Project
V. |Investment Banking( DSE) International Finance ( DSE)

Marketing of Financial Services (DSE)

Innovative Financial Products and Services ( DSE)
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BAMMC - BACHELOR OF ARTS IN MULTIMEDIA & MASS COMMUNICATION

FIYIBIAIMIMICI
SR.NO SEM | SEM I
l. Major Major
1. Fundamental of Mass Communication 1. Introduction to Media Psychology
2. History of Media 2. Storytelling through Literature
II. Minor Minor
1. Introduction to Economics for Media 1. Principles of Marketing and Management
M. Ability Enhancement Courses Ability Enhancement Courses
v Value Added Course Value Added Course
\ Muilti-disciplinary Elective Courses- Muilti-disciplinary Elective Courses-
Green computing Digital marketing
VI Vocational Courses - Technology in Media- | Vocational Courses - Technology in Media- Il
Vi Indian Knowledge System Indian Knowledge System
S.Y.B.A.M.M.C.
SR.NO SEM 1l SEM IV
l. Major Major
1. Media and Cultural Studies 1. Fundamentals of Advertising
2. Principles and Practices of Audio-Visual Media | 2. Fundamentals of Journalism
II. Minor Minor
1. Film Appreciation 1. Fundamentals of Public Relations
M. Skill Enhancement Courses - Basics of 3 Skill Enhancement Courses -
Photography Documentary Research and Production
v Hindi Hindi
\4 Elective - Data Analytics with R Elective - Cyber law
TIYIBIAIMIMICI
SR.NO SEM V SEM VI
Major Major
l. 1. Media in the Changing World 1. Fundamentals of Advertising
2. Strategic Brand Communication 2. Fundamentals of Journalism
DSE - I: DSE - I:
II. 1. Advertising in Diverse Traditional Landscape | 1. Media Planning & Buying
2. Advertising in Diverse Digital Landscape 2. Account Planning
M. DSE -1l DSE -1l
1. Indian Perspectives on Communication 1. E-Commerce & Merchandising
2. Influencer Marketing
I/ Voc -1 Campaign Management- Mainline Voc-1 Advertising Entrepreneurship &
Innovation
v Voc-ll Campaign Management- Digital Voc-l Insight Mining and Advertising Trend
Analysis
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B. COM - RETAIL MANAGEMENT

F.Y.B. Com (Retail Management).

SR.NO SEM | SEM I
l. Major Major
1. Introduction to Retail 1. Consumer and shopping behaviour
2. Store operation 2. Category management
Il Minor Minor
Management | - Principles of Management Management Il - Marketing management
M. Muiltidiscipline Elective: Muiltidiscipline Elective:
Micro Economics Macro Economics
v Vocational Subjects Vocational Subjects
Financial Mathematics and Statistics with Financial Mathematics and Statistics with MS-
MS-Excel | Excel Il
\ Value Addition Course (VAC) Value Addition Course (VAC)
Contemporary India: Values and Issues | Contemporary India: Values and Issues |
\ Ability Enhancement Course (AEC) Ability Enhancement Course (AEC)
Business Communication | Business Communication Il
Vi IKS IKS
Introduction to Indian Knowledge Systems | Introduction to Indian Knowledge Systems ||
S.Y.B. Com (Retail Management).
SR.NO SEM 1lI SEM IV
l. Major Major
1. Visual Merchandising 1. E-tailing
2. Team leader 2. Departmental store
Il. Minor Minor
Management lll - Management Accounting | Entrepreneurship Management
M. Muiltidiscipline Elective: Muiltidiscipline Elective:
Research Methology Business law (to include unit of retail and tourism
sector wise law)
v SEC SEC
IT Corporate grooming skills
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T.Y.B. Com (Retail Management).

SR.NO SEMV SEM VI
l. Major Major
1. Retail Franchising 1. International Practices in retail
2. Retail Communication Mix 2. Location Planning and Mall Management
Il Minor Minor
Human Resource Management Logistics and Supply Chain Management
M. DSE Elective DSE Elective:
Brand Management Customer Relationships Management
v Vocational Subjects Vocational Subjects
Digital Marketing Sales and Negotiation Skills
\% IKS -

Indian Ethos in Management

B. COM - TOURISM & HOSPITALITY MANAGEMENT

F.Y.B. Com (Tourism & Hospitality Management).

SR.NO SEM | SEM II
l. Major Major
1. Foundation of Tourism Business 1. Tourism Product & Resources
2. Introduction to Hospitality 2. Foundation Course in Front Office Operation
1. Minor Minor
Management | - Principles of Management Management Il - Marketing management
Il Muiltidiscipline Elective: Muiltidiscipline Elective:
Micro Economics Macro Economics
v Vocational Subjects Vocational Subjects
Financial Mathematics and Statistics with Financial Mathematics and Statistics with MS-
MS-Excel | Excel Il
Vv Value Addition Course (VAC) Value Addition Course (VAC)

Contemporary India: Values and Issues |

Contemporary India: Values and Issues |

Vi Ability Enhancement Course (AEC) Ability Enhancement Course (AEC)
Business Communication | Business Communication Il
VI IKS IKS

Introduction to Indian Knowledge Systems |

Introduction to Indian Knowledge Systems ||
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S.Y.B. Com (Tourism & Hospitality Management).

SR.NO

SEM I SEM IV
l. Major Major
1. Travel Agency & Tour Business Operations 1. Team Leader: Tour Guide
2. M.I1.C.E. Management 2. Food & Beverage Management
II. Minor Minor
Management Il - Management Accounting Entrepreneurship Management
M. Multidiscipline Elective: Multidiscipline Elective:
Research Methology Business law (to include unit of retail and
tourism sector wise law)
v SEC SEC
IT Corporate grooming skills
\4 AEC AEC
MIL - Hindi / Sindhi MIL - Hindi / Sindhi
T.Y.B. Com (Tourism & Hospitality Management).
SR.NO SEM V SEM VI
l. Major Major
1. Tourism Administration in India 1. Emerging Trends in Tourism
2. Tour Manager 2. Emerging Trends in Hospitality
II. Minor Minor
Human Resource Management Logistics and Supply Chain Management
Il DSE Elective: DSE Elective:
Brand Management Customer Relationship Management
v Vocational Subjects Vocational Subjects
Digital Marketing Sales and Negotiation Skills
\ IKS -

Indian Ethos in Management
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B. COM - WEALTH MANAGEMENT

F.Y.B. Com (Wealth Management).

SR.NO

SEM |

SEM I

Major
1. Introduction to Financial Systems
2. Basics of Wealth Management

Major
1. Equity Markets
2. Principles and Practices of Banking

Minor
1. Management | - Principles of Management

Minor
1. Business Management Il - Financial Accounting

Multidiscipline Elective:
Micro Economics

Multidiscipline Elective:
Macro Economics

(\V4 Vocational Subjects Vocational Subjects
1.Financial Mathematics and Statistics with MS-Excel | | 1.Financial Mathematics and Statistics with MS-Excel Il
\4 Value Addition Course (VAC) Value Addition Course (VAC)
1. Contemporary India Values and Issues | 1. Contemporary India Values and Issues Il
VI Ability Enhancement Course (AEC) Ability Enhancement Course (AEC)
Communication Skills in English | Communication Skills in English 1l
Vi IKS IKS
Introduction to Indian Knowledge Systems | Introduction to Indian Knowledge Systems I
S.Y.B. Com (Wealth Management).
SR.NO SEM I SEM IV
| Major Major
1. Principles & Practices of Insurance 1. Money and Debt Markets
2. Fundamental and Technical Analysis
Il. Minor Minor
1. Business Finance - Entrepreneurship Management | 1. Business Finance - Management Accounting
. Ability Enhancement Course: Modern Indian Ability Enhancement Course: Modern Indian
Language Language
(\VA Skill Enhancement Course: Computer Application in Skill Enhancement Course: Research Analytics
Business for Wealth Management
V. Open Elective: Business Law Open Elective: Corporate & Securities Law
T.Y.B. Com (Wealth Management).
SR.NO SEM V SEM VI
I Taxation Corporate and Security Law
Il Information Technology in Financial Markets Corporate Finance Paper
1. Business Ethics and Corporate Governance Research Methodology
V. Alternative Investments Financial Planning
V. Portfolio Management Commodity and Derivatives
VI. Experiential Learning Internship Based Project
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FEE STRUCTURE

g UNDERGRADUATE PROGRAMS

B.COM 26100 /- 22100 /- 22100 /-
BBI 64600 /- 55200 /- 48200 /-
BAF 64600 /- 55200 /- 48200 /-
BFM 64600 /- 55200 /- 48200 /-
BMS 107100 /- 105200 /- 106200 /-

BAMMC 57600 /- 55200 /- 48200 /-

e UNDERGRADUATE PROGRAMS

B. COM (RM) 34600 /- 30200 /- 30200 /-
B. COM (THM) 33600 /- 29200 /- 29200 /-
B. COM (WM) 33600 /- 29200 /- 29200 /-

Q POSTGRADUATE PROGRAMS

M. COM (AA) 45800 /- 41400 /-
M. COM (BM) 45800 /- 41400 /-

M. COM (BF) 45800 /- 41400 /-




POST GRADUATE PROGRAM - MCOM

HR College conducts a 2 year integrated course leading to the Post Graduate degree of Master of Commerce Program with specialization in
Advanced Accountancy or Banking & Finance or Business Management under the auspices of the HSNC University, Mumbai. For admission to
the said course the cut-off percentage is high for both in-house students as well as those from other colleges. Performance at the personal
interview and attendance at the under-graduate classes are other criteria for admission.

The following are the distinguishing features of the H.R. College M.Com. Program

>

YV V V V

>

Excellent teaching environment

Access to student resources at the college.

Insistence on 75% attendance at lectures

Continuous monitoring of performance

Class seminars

Guest faculty from management institute and the Industry.

A majority of the lectures are taken by internal faculty. Classroom teaching is supplemented by guest lectures, seminars, workshops
and live projects. The college conducts term-end examinations and preliminary examination to prepare the students in the technique of
writing answers.

The paper composition for M.Com. - | and M.Com. - Il is as listed below :

M.COM - ADVANCED ACCOUNTANCY

FY.M.COM - AA

SR.NO SEM | SEM I

l. Advanced Financial Accounting (Major) Financial Management

L. Cost and Management Accounting (Major) Financial Planning and Wealth Management
M. Corporate Finance (Major) Financial Market

V. Research Methodology (Minor) Selective - Entrepreneurship / Ecommerce

V. Business Ethics OR Strategic Management (DSE) -

SY.M.COM - AA

SR.NO SEM 1l SEM IV

l. Advanced Financial Accounting Corporate Financial Accounting

II. Direct Tax Indirect Tax- Goods & Service Tax

Il Advanced Cost Accounting Financial Management

V. Advanced Auditing Financial Planning & Wealth Management
V. Project Work - | Project Work - Il

23




M.COM - BANKING & FINANCE

FY.M.COM B&F

SEM |

SEM I

Commercial Bank Management (Major)

Financial Markets

Financial Services (Major)

Credit Management and Credit Risk

Accounting and Auditing in Banking (Major)

Financial Planning and Wealth Management

V. Research Methodology (Minor) Elective - Strategic Management or Indirect Tax
V. Business Ethics OR Direct Tax (DSE) -
SY.M.COM B&F
SR.NO SEM III SEM IV
I Debt Markets Investment Banking Management
II. Credit Management and Credit Risk Financial Planning and Wealth Management
M. Investment and Portfolio Managemen Treasury management
V. Accounting and Auditing in Banking Risk Management in Banking
V. Project Work - | Project Work - Il

M.COM - BUSINESS MANAGEMENT

FY.M.COM - BM

SEM I

SEM I

Organizational Behaviour (Major)

Entrepreneurship Management

Business Ethics & Corporate Social Responsibility

E-commerce

Strategic Management (Major)

Service Marketing

V. Research Methodology (Minor) Elective - Retail Management or Indirect Tax
V. Digital Marketing OR Direct Tax (DSE) -
SY.M.COM - BM
SR.NO SEM 1IN SEM IV
l. Human Resource Management Supply Chain Management and Logistics
Il Rural Marketing Advertising and Sales Management
1. Entrepreneurial Management Retail Managemen
V. Marketing Strategies and Practices Management of Business Relations
V. Project Work - | Project Work - Il
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PH.D. CENTRE

Introduction

The college has long-standing PhD Research Centres with 17 approved research guides and over 52 registered scholars. Recently, three new
PhD Research Centres have been established in the fields of Environmental Management, Environmental Geography, and English, with
research scholars already enrolled under each centre.

LIST OF PH.D GUIDES

NAME OF THE GUIDES

SUBJECT

Prof. Dr. Pooja Ramchandani

Business Policy & Administration

Prof. Dr. Rita Khatri

Business Policy & Administration

Prof. Dr. Jaya Manglani

Business Policy & Administration

Prof. Dr. Navin Punjabi

Business Policy & Administration

Prof. Dr. Jasbir Kaur Sodi

Business Policy & Administration

Dr. Tasneem Razmi

Business Policy and Administration

Dr. Shweta Singh

Business Policy and Administration

Dr. Simran Kalyani

Business Policy & Administration

Prof. Dr. Anjalli Vachhani

Business Policy & Administration

Prof. Dr. Amit Nandu

Business Policy & Administration

Dr. Bhakti Mulchandani

Business Policy & Administration

Dr. Kanupriya Bhardhwaj

Business Policy & Administration

Prof. Dr. Geeta Nair

Business Economics

Dr. Syed Salejha

Business Economics

Dr. Mamta Rajani

Business Economics

Dr. Bharti Jethani

Business Economics

Prof. Dr. Paromita Chakrabarti English
Prof. Dr. Geeta Sahu English
Prof. Dr. Chandani Bhatttacharjee Geography

Prof. Dr. Rani Tyagi

Enovironmental Management




Ph.D.

1.Business Policy & Administration.

Awarded

NAME OF THE STUDENT

NAME OF THE GUIDE

Ms. Kanupriya Sharma

Prof. Dr. Pooja R

Ms. Meena Desai

Prof. Dr. Pooja R

Ms. Subhashini Iyengar

Prof. Dr. Pooja R

Ms. Sumita Madav

Prof. Dr. Pooja R

Mr. Chandrashekhar Ghogare

Prof. Dr. Pooja R

Ms. Simran Kalyani

Prof. Dr. Rita K

Ms. Anjalli Vachhani

Prof. Dr. Rita K

Ms. Arti Modi

Prof. Dr. Rita K

Ms. Maya Hardwani

Prof. Dr. Rita K

Mr. Rahul Mohile

Prof. Dr. Jaya M

Mr. Vikas Singh

Prof. Dr. Jaya M

Mr. Akshay Joshi

Prof. Dr. Jaya M

Ms. Chetna Kaklotar

Prof. Dr. Navin P

Ms. Salecha Preeti Kantilal

Prof. Dr. Navin P

Mr. Parag Ajagaonkar

Dr. Ruki Mirchandani

Mr. Sundar Ram Govind

Dr. Ruki Mirchandani

Mr. Pankaj Trivedi

Dr. Ruki Mirchandani

Mr. Shashank Desai

Dr. Ruki Mirchandani

Mr. Rangaraj Vasudevan

Dr. Ruki Mirchandani

Mr. Sujaya Shetty

Dr. Ruki Mirchandani

Mr. Hemant Junnarkar

Dr. Ruki Mirchandani

Mr. Surajkumar. S

Dr. Ruki Mirchandani

Mr. Aurobindo Das

Dr. Ruki Mirchandani

Mr. Madhu Nair

Dr. Ruki Mirchandani
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2.Business Economics

NAME OF THE STUDENT NAME OF THE GUIDE
Ms. Tasneem Ramzi Prof. Dr. Geeta Sahu
Mr. Sunil Lalchandani Prof. Dr. Geeta Sahu
Mr. Kesar Lalchandani Prof. Dr. Geeta Sahu
Ms. Jasbir Kaur Sodi Prof. Dr. Geeta Sahu
Ms. Bharti Jethani Prof. Dr. Geeta Sahu
Ms. Kirti Verma Prof. Dr. Geeta Sahu
Ms. Jiya Chawala Prof. Dr. Geeta Sahu

STUDENTS REGISTERED UNDER MUMBAI UNIVERSITY

1.Business Policy & Administration: -

NAME OF THE STUDENT NAME OF THE GUIDE
Mr. Rahul Shetty Prof. Dr. Pooja R
Mr. Manish Punjabi Prof. Dr. Jaya M
Mr. Rahul Mishra Prof. Dr. Navin P

STUDENTS REGISTERED UNDER HSNC UNIVERSITY

1.Business Policy & Administration : -

NAME OF THE STUDENT NAME OF THE GUIDE
Mr. Faaiz Patel Prof. Dr. Pooja R
Mr. Niraj Sharma Prof. Dr. Pooja R
Mr. K. Saravanan Nandar Prof. Dr. Pooja R
Ms. Gada Charvi Prof. Dr. Rita K
Mr. Vicky Karnani Prof. Dr. Rita K
Mrs. Mamta Shukla Prof. Dr. JayaM
Ms. Vidhi Kothari Prof. Dr. JayaM
Ms. Deepthi Ramchandran Prof. Dr. Navin P
Mr. Viraj Dhiraj Singal Prof. Dr. Navin P
Ms. Dharti Narwani Prof. Dr. Jasbir S
Ms. Chirag Punjabi Prof. Dr. Jasbir S
Ms. Sneh Gehi Dr. Tasneem R
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NAME OF THE STUDENT

NAME OF THE GUIDE

Ms. Kiran Ghosh

Prof. Dr. Pooja R

Ms. Bharti Sharma

Prof. Dr. Pooja R

Ms. Bhumika Chauhan

Prof. Dr. Pooja R

Mr. Abhishek Panchal

Prof. Dr. JayaM

Ms. Anita Ramnani

Prof. Dr. Jasbir K

Ms. Sana Khan

Prof. Dr. Jasbir K

Ms. Savita Aswani

Prof. Dr. Jasbir K

Mr. Tanish Hazari

Prof. Dr. Rita K

Ms. Pooja Gupta

Prof. Dr. Rita K

Ms. Neha Galrani

Prof. Dr. Rita K

Mr. Krishna Mishra

Prof. Dr. Rita K

Mr. Manish Malkani

Prof. Dr. Navin P

Mr. Neel Lalka

Prof. Dr. Navin P

Ms. Rachana Chawda

Dr. Tasneem R

Ms. Dhriti Rathod

Dr. Tasneem R

Mr. Dharod Darsh

Dr. Sweta S

Mr. Joshua Mathew

Prof. Dr. Amit N

Ms.Annie Rupla Prof. Dr. Anjalli V
Ms. Sakhi Kamble Dr. Simran K
Mr. Nitin Shivnani Dr. Bhakti M

Mr. Deepesh Jain

Prof. Dr. Geeta N

Mr. Sagar Jethani

Prof. Dr. Geeta N

Mr. Santosh Bhakta

Prof. Dr. Geeta N

Mr. Aniket Patil

Prof. Dr. Geeta N

Ms. Prachi Ahuja

Prof. Dr. Geeta N

Prem Rajani

Prof. Dr. Geeta N

Mr. Karshinath Mishra

Prof. Dr. Geeta N
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3.Geography

NAME OF THE STUDENT

NAME OF THE GUIDE

Mr. Kaustubh Chandrakant Bhagat

Prof. Dr. Rani Tyagi

Mr. Shruti Patil

Prof. Dr. Rani Tyagi

Mr. Sandeep Shankarrao Kulkarni

Prof. Dr. Rani Tyagi

Ms. Pradnya Pramod Nadkarni

Prof. Dr. Rani Tyagi

4 Environmental Management

NAME OF THE STUDENT

NAME OF THE GUIDE

Ms. Anita Panigrahi

Prof. Dr. Chandani Bhattacharjee

Mrs. Fiona Clinton D’souza

Prof. Dr. Chandani Bhattacharjee

4. ENGLISH:-

NAME OF THE STUDENT

NAME OF THE GUIDE

Ms. Vanetta Rodrigues

Prof. Dr. Paromita Chakrabarti

Ms. Jennifer Fernandes

Prof. Dr. Paromita Chakrabarti

Ms. Trisha Dutta

Prof. Dr. Paromita Chakrabarti

Ms. Ankita Das

Prof. Dr. Geeta Sahu
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GENERAL INFORMATION

DOCUMENTS ISSUED BY THE COLLEGE

IDENTITY CARD

The Identity Card is an important document. Every student is
required to take a good care of it and must always carry it with
oneself. Students are required to show it on demand in the College,
in the Library, at any college event and while travelling on local
trains. The loss of Identity Card should be immediately reported to
the College Office in writing, with a statement of the circumstances
in which it was lost. The office will issue a Duplicate Identity Card
against payment of Rs.100/-

At the University Examination all candidates are required to
produce, at the examination centres, their identity cards bearing
their photographs attested by the Principal along with their Hall
Tickets.

RAIL\XAY CONCESSION

All students are eligible for concession on railways for local
journeys between the stations nearest to the place of their
residence in Mumbai and the College; and also for journeys between
their place of permanent residence and Mumbai during vacation
only. Students are requested to enter their local and permanent
addresses correctly in the Admission Forms to facilitate issue of
such Railway concession orders.

The place of permanent residence, in the application for admission
means the place where the student and/or his parents normally
reside. This address will not be allowed to be changed during the
academic year.

The counter is open MONDAY to FRIDAY 9:45am to 12:00pm & 1:45
to 4:00pm.

TRANSCRIPTS & BONAFIDE

Students desirous of pursing further studies abroad should apply
for transcripts online through link mentioned on the website of the
college. If a student needs hard copies then can come and apply for
the same in college after receiving online transcripts. They need to
pay the necessary fees to accounts department. This procedure
takes aweeks time.

For letter of recommendation, the student needs to make the draft
get it approved by the concerned teacher and pay the necessary
fees to accounts department then submit the draft at transcripts
counter. The draft is sent to the editor for editing and then printed
on the letter head of the college. This procedure takes a weeks time.
Days and timings are Monday to Friday, 10.00 am to 1.00 pm.

For bonafide certificate student need to come and fill in the
application form and pay the fees for the same between Monday to
Friday 10.00 am to 1.00 pm. Documents required for bonafide is ID
card for current student and all the marksheets for alumni.
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DUPLICATE COPIES OF DOCUMENTS

Students who intend to apply for duplicate copies of their
statements of marks, certificates of passing, degree certificates
as well as special certificates, should produce an affidavit on a
non-judicial stamp paper of Rs.100/- made in that behalf before
the metropolitan magistrate or notary appointed by the
government to that effect, the reason for the issue of duplicate
copy of the aforesaid documents mentioning therein is also, the
first information report FIR registered in the police station for the
reasons whatsoever, i.e., loss, damage of the same, etc., to check
the misuse of the aforesaid documents. On completion of these
formalities and payment of necessary fees the required duplicate
certificates will be issued to the concerned students accordingly.

ATTENDANCE
Attendance at lectures and tutorials is mandatory.

Attendance of students at all courses is regulated time to time by
ordinances issued by the HSNC University “For granting terms,
attendance of 75% of theory, practical and tutorials (wherever
prescribed) separately will be required, out of the total number of
lectures, practicals and tutorials conducted in the term.”

The college will grant terms only on the basis of

1. Satisfactoryattendance

2. Satisfactory performance in classroom tests and at the
Terminal and Preliminary examinations.

3. Satisfactory completion of the course of study for the
term/year for the class to which such a student belongs.

4. Good conduct.

Students who do not satisfy these conditions will not be granted

terms. This means that such students will not be eligible to take

all Examinations.

The Principal is empowered to excuse absence of students who

are required to leave the town where the College is situated for

the purpose of taking part in sports held under the auspices of the

University or government body for the period during which they

are unavoidably absent from the College.

The College will remain closed on Sundays and all Public Holidays

as declared by the Government of Maharashtra and on such other

days as the Principal may declare from time to time.

Dress Code

At H.R. College we believe in inculcating a sense of discipline.
Thus the college observes a dress code. On the occasion of guest
lectures, seminars etc. students are required for be formally
dressed. A student failing to adhere to the dress code will face
disciplinary action.



CODE OF CONDUCT AND COLLEGE REGULATIONS

Students joining the college are strictly bound by the Rules and
Regulations of the college.

Every student must obtain on admission, and keep his/her
Identity Card affixed with photograph, duly attested and
present it forinspection on demand.

Students must attend lectures and tutorials according to the
timetable on all working days of the College. Students should
not be absent from lectures, tutorials and examinations without
prior permission of the Principal. Students are warned that if
their attendance at lectures and tutorials is unsatisfactory,
their names may be struck off the college rolls/or may be
detained from the examinations.

In case of illness, a student must apply for leave, as soon as
possible, with a doctor’s certificate. He/She must personally
report to the Prof.In-charge / Supervisor on resuming class.

Students should not attend coaching classes during Junior
College Lecture timings from 1.40 pm to 6.20 pm without
break.

Smoking is strictly prohibited in the College premises.

Students shall do nothing either inside or outside the College
that will in any way interfere with its orderly conduct and
discipline.

No Society or Association can be formed in the College and no
person invited to address a meeting without the Principal’s
prior permission and sanction.

No student shall collect any money or contribution for picnic,
trip, educational visit to some place, get-together, study-notes,
charity or any other activity without prior sanction of the
Principal.

No student will be allowed to take active part in current politics.

No student shall communicate any information or write about
matters dealing with the College in any manner to the Press or
Media.

Students are expected to take proper care of college property
and to help in keeping the premises neat and clean. Causing
damage to the property of the College, e.g. disfiguring walls,
doors, fittings, or breaking furniture,etc., is a breach of
discipline and the guilty will be duly punished.

The College is not responsible for lost property. However,
students may approach and inform the Vice Principal for the
lost property to find out, if it is deposited in the College Office.

Students applying for certificates, testimonials, etc. and those
requiring the Principal’s signature on any kind of documents or
applications should first contact the College office. Students
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should bring no paper directly to the Principal for his/her
signature.

If, for any reason, the continuance of a student in the
College, is, in the opinion of the Principal, detrimental to the
best interest of the College, the Principal may ask such a
student to leave the College without assigning any reason
for his/her expulsion.

Insubordination and unbecoming language or misconduct
on the part of a student are sufficient reasons for his/her
suspension or dismissal from the college.

Students receiving Government or College Scholarships or
any remission in fees, must note that the grant and
continuance thereof are subject to good behaviour, regular
attendance and satisfactory progress and good results at
College and Board or University Examinations.

All College activities must be organised under the guidance
and supervision of the Principal and Professor In-Charge
with prior permission only.

Students must not associate themselves with any activity
not authorised by the College Principal. Serious note will be
taken of students found organising or participating in such
unauthorised activities.

Students using unfair means at examinations will not be
readmitted to the College.

It is the responsibility of the student to read the notice
boards regularly for important announcements made by the
College authorities from time to time. They will not be
excused or be given any concession on grounds of
ignorance.

Use of cell phones is banned inside the college premises.
Defaulters are liable to be punished.

Students are prohibited to use college name to any private
or individual event. Violation may lead to permanently
debarring such students from the college.

Matters not covered under the existing rules will rest at the
absolute discretion of the Principal.

The College prohibits any conduct by any student or
students which has effect of teasing, treating or handling
with rudeness a fresher or any other students or indulging in
rowdy or indisciplined activities. Ragging is totally
prohibited in Institution & anyone found guilty or ragging
and/or abetting ragging, whether actively passively is liable
to be punished inaccordance with the regulations.



ANTI-RAGGING POLICY

The college has a zero tolerance policy towards ragging. The college
conforms with all the guidelines on Anti-Ragging issued from time
to time.

H.R. College has a fully functional ‘Anti Ragging Squad'.

WHAT CONSTITUTES RAGGING?

Ragging constitutes one or more of any of the following acts:

a) Any conduct by any student or students whether by words
spoken or written or by an act which has the effect of teasing,
treating or handling with rudeness a fresher or any other
student.

b) Indulging in rowdy or indisciplined activities by any student or
students which causes or is likely to cause annoyance, hardship,
physical or psychological harm or to raise fear or apprehension
thereof inany fresher or any other student.

¢) Asking any student to do any act which such student will not in
the ordinary course do and which has the effect of causing or
generating a sense of shame, or torment or embarrassment so
as to adversely affect the physique or psyche of such fresher or
any other student.

d) Any act by a senior student that prevents, disrupts or disturbs
the regular academic activity of any other student or a fresher.

e) Exploiting the services of a fresher or any other student for
completing the academic tasks assigned to an individual or a
group of students.

f) Anyact of financial extortion or forceful expenditure burden put
onafresher or any other student by students

g) Any act of physical abuse including all variants of it: sexual abuse,
homosexual assaults, stripping, forcing obscene and lewd acts,
gestures, causing bodily harm or any other danger to health or
person;

h) Any act or abuse by spoken words, emails, post, public insults
which would also include deriving perverted pleasure, vicarious
or sadistic thrill from actively or passively participating in the
discomfiture to fresher or any other student.

i) Any act that affects the mental health and self-confidence of a

fresher or any other student with or without an intent to derive
a sadistic pleasure or showing off power, authority or superior-
ity by astudent over any fresher or any other student.

j) Any act of physical or mental abuse (including bullying and
exclusion) targeted at another student (fresher or otherwise)
on the ground of colour, race, religion, caste, ethnicity, gender
(including transgender), sexual orientation, appearance,
nationality, regional origins, linguistic identity, place of birth,
place of residence or economic background.
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MEASURES FOR PROHIBITION OF RAGGING

« The institutions shall take action in accordance with these
Regulations against those found guilty of ragging and/or
abetting ragging, actively or passively, or being part of a
conspiracy to promote ragging.

« The application for admission, enrolment or registration must
be accompanied by an Anti Ragging affidavit signed by a student
inaprescribed format and another Anti Ragging Affidavit signed
by a Parent/Guardian. (Both these Affidavits can be downloaded
from www.antiragging.in or www.amanmovement.org)

ADMINISTRATIVE ACTION IN THE EVENT OF

RAGGING:

The institution shall punish a student found guilty of ragging after

following the procedure and in the manner prescribed here in under:

a) Suspension from attending classes and academic privileges.

b) Withholding/ withdrawing scholarship/ fellowship and other
benefits.

¢) Debarring from appearing in any test/ examination or other
evaluation process.

d) Withholding results.

e) Debarring from representing the institution in any regional,
national or international meet, tournament, youth festival, etc.

f) Suspension/ expulsion from the hostel.

g) Cancellation of admission.

h) Rustication from the institution for period ranging from one to
four semesters.

[) Expulsion from the institution and consequent debarring from
admission to any other institution for a specified period.

o .|.=,,.- -;_.‘g -

To promote awareness and ensure a safe and welcoming
environment, The Students' Council of H.R. College organized and
conducted an Anti-Ragging Campaign on campus, as per UGC
guidelines, on 12 and 18 August, 2024



INVESTIGATION IN CASE OF MALPRACTICE
DURING EXAMINATIONS

As per Ordinance 2020/04/ (k) of HSNCU, Mumbai: The Principal
of the constituent College or Head of the Schools/department
shall be the competent authority to take appropriate disciplinary
action against the student/s using, attempting to use, aiding,
abetting, instigating, or allowing to use unfair means at the
examination conducted by the College or Institution on behalf of
the University.Definition - Unless the context otherwise
requires:(a) “Student” means and includes a person who is
enrolled as such by the University / College /
Institution/Department/ School for receiving instruction
qualifying for any degree, diploma or certificate awarded by the
University. It includes ex-student and student registered as
candidate (examinee) for any of the degree, diploma or
certificate examination.(b) “Unfair means” includes-one or more
of the following acts or omissions on the part of student/s during
the examination period.

Possessing unfair means material and or copying therefrom.
Transcribing any unauthorised material or any other use thereof.

Intimidating or using obscene language or threatening or use of

violence against invigilator or person on duty for the conduct of
examination or manhandling him/her or leaving the examination
hall without permission of the supervisor or causing
disturbances in any manner in the examination proceedings.

Unauthorisedly communicating with other examinees or anyone
else inside or outside the examination hall.

Mutual/Mass copying.

Smuggling-out, either blank or written, or smuggling-in of
answer books as copying material.

Smuggling-in blank or written answer book and forging signature
of the Jr. Supervisor thereon.

The Broad Categories of Unfair Means Resorted to by Students at the University/College/Institution Examinations

and the Quantum of Punishment for each Category thereof:

SR.NO.NATURAL OF MALPRACTICES

QUANTUM OF PUNISHMENT

1. Possession of copying material:

Annulment of the. performance of the student at the University/
College/ Institution examination in full.

(Note: This quantum of punishment shall apply also to the following
categories of malpractices at Sr. No. (2) to Sr. No. (12) in addition to
the punishment prescribed thereat.

2. Actual copying from the copying material

Exclusion of the student from University or College or Institution
examination for one additional examination

3.Possession of another student's answer-book

Exclusion of the student from University or College or book.
Institution examination for one additional examination. (BOTH THE
STUDENTS)

4.The Possession of another student’s answer-
book + Actual evidence of copying therefrom.

Exclusion of the student from University or College or Institution
examination for two additional examinations (BOTH THE
STUDENTS)

5. Mutual/Mass copying.

Exclusions of the students from University or College or Institutions
Examination for two additional examination (BOTH THE
STUDENTS)

6. (i) Smuggling-out or Smuggling-in of answer-
book as copying material.
(N G I L QAR VT T £ Bl Exclusion of the student from University or College or Institution

ofthe question paper set at the examination.
(iii) Smuggling-in of written answer-book and
forging signature of the Jr. Supervisor thereon.

Exclusion of the student from University or College or Institution
examination for two additional examinations.

examination for three additional examinations.
Exclusion of the student from University or College or Institution
examination for four additional examinations.

7. Attemptto forge the signature of the Jr.
Supervisor on the answer book or supplement.

Exclusion of the student from University or College or Institution
examination for four additional examinations.




Investigation in case of Malpractice during Examinations

SR.NO.NATURAL OF MALPRACTICES QUANTUM OF PUNISHMENT

8. Interfering with or counterfeiting of Exclusions of the student from University or College or

University/College/Institution seal or
answer book or office stationery used in
the examinations.

9. Answer book mal or supplement written
outside the examination hall or any other
insertion in answer book.

10. Insertion of currency notes/to bribe or
attempting to bribe any of the person/s
connected with the conduct of
examinations.

. Using obscene language/violence threat at
the examination centre by a student at the

Institution examination for four additional examinations.

Exclusions of the student from University or College or
Institution examination for four additional examinations.

Exclusions of the student from University or College or
Institution examination for four additional examinations.
(Note: - This money shall be credited to the Vice-Chancellor’s
Fund

Exclusions of the student from University or College or
Institution examination for four additional examinations.

University /College/Institution examination
or Jr./Sr. Supervisor/Chief Conductor or

Examiners.

12. a) Impersonation at the University/College/
Institution examination.
b) Impersonation by a University/College
/Institute studentatS.S.C/H.S.C.any other
examinations.

Exclusions of the student from University or College or
Institution examination for five additional examinations. (Both
the students if impersonator is University or College or
Institute Student).

. Revealing identity in any formin the answer
written or in any other part of the answer
book by the student at the University or
College or Institution examination.

Annulment of the performance of the Student at the
University or College or Institution examination in full.

. Found having written on palms or on the
body or on the clothes while in the
examination.

Annulment of the performance of the Student at the
University or College or Institution examination in full.

15. All other malpractices not coveredin the
aforesaid categories.

Annulment of the performance of the Student at the
University or College or Institution examination in full, and
severe punishment depending upon the gravity of the
offence.

16. For online Examination - Nature of Malpractices/Lapses

* Use of headphone and phone calls is not permissible during the examination.
e Students are not allowed to deviate from their seat.

* To ensure that their face has been visible throughout the examination.

* In the event of non-receipt of webcam.

* More than one person seen in the Proctored image during the examination.

PUNISHMENT
1. A warning will be issued, along with an undertaking from both the student and their parents, assuring that such malpractice will not
occur again in the future.
2. Any scholarships, awards, prizes, or medals granted by the University, College, or Institution may be revoked for the examination in
question.

3. The examination for the concerned paper may be cancelled.
4. In the case of repeat offenders, the above penalties may be escalated as per the recommendation
The above punishments are listed in ascending order of severity and will be applied based on the seriousness of the offence.




LECTURES SEMINARS WORKSHOPS

e B.COM

June 30, 2025 - Seminar on Youth Sensation - The seminar
sensitised students to the realities of disabilities, fostering
empathy, inclusivity, and a commitment to creating equal
opportunities for all.

July 29, 2025 - Power Dressing & Bold Communication - The
seminar on Power Dressing and Communication empowered
students with practical insights on professional appearance, body
language, and effective communication to build confidence and
lasting firstimpressions.

July 29, 2025 - SEBI Investor Awareness - Seminar enhanced
financial literacy among students by promoting responsible
investing, investor protection, and informed financial decision-
making through expert insights and interactive learning.

August 25, 2025 - Kickstart Your Travel Content Journey - The
session by Mahi Sharma, founder of Your Design Story, inspired
students to pursue travel content creation by blending real-life
travel experiences with practical tools and resilient storytelling.
December 17,2025 - Al Visuals: Make Learning Easy - The session
by Raj Jobalia, Founder of Rivesa. Al inspired students to embrace
failures and responsibly use Al visual tools to simplify learning,
boost creativity, and enhance conceptual understanding.
December 19, 2025 - Building Corporate Excellence with Military
Precision - The session by Aditya Singh Rathore highlighted how
military discipline, structured thinking, and customer-centric
strategies can drive reliable execution, leadership excellence, and
superior corporate performance.

« 180DC

July 21, 2025 - What is Consulting? - A structured webinar that
gave students practical insights into the consulting career path,
essential skills, and industry expectations.

September 7-16, 2025 — CONSULENZA'25: Consulting GohortA
week-long consulting program by 180 Degrees Consulting, H.R.
College of Commerce & Economics that equipped students with
hands-on consulting skills through expert-led sessions featuring
professionals from McKinsey & Company, JP Morgan, ISB, lIMs, and
IITs.

e BAF

August 1, 2025 - Watch-along Seminar on Forensic Accounting -
The seminar featuring Baljinder Kaur from Chitkara University
offered students valuable insights into the scope, career paths, and
real-world applications of forensic accounting in today’s financial
landscape.

August 7, 2025 - Industry Insights: Investment Banking - The
session featuring Sanjay Otawat, Vice President at D&A Financial
Services (P) Ltd., provided students with clear insights into
investment banking fundamentals, career pathways, and real-world
industry perspectives.
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August 25, 2025 - Introduction to Valuation - The webinar
featuring Chirag Kothari, Director at Corporate Professionals
Valuation Services Pvt. Ltd., equipped students with practical
insights into valuation concepts, financial analysis, and career
opportunitiesin finance.

« BAMMC

July 28, 2025 - Voices for the Wild: Urban Biodiversity & the
Media’s Role in Conservation - The guest lecture by Dipti Humraskar,
Veerendra Naidu, and Virat Singh highlighted the crucial role of
ethical media in protecting urban biodiversity and promoting
responsible wildlife conservation.

e BIC

August 12, 2025 - The Art & Science of Wealth Creation - The
session by Abhishek Mehta, Co-founder and Chief Strategist of
Investza, guided students on disciplined investing, risk
management, and practical wealth-building strategies for long-
term financial security.

September 4, 2025 — Master Class on Crypto Investment Analysis
& Trends - The workshop equipped students with practical insights
into cryptocurrency fundamentals, blockchain concepts, and
market analysis, covering assets like Bitcoin, Ethereum, Ripple, and
Solana, enabling them to better understand and navigate crypto
investments.

December 3, 2025 - Insurance Sales and Career Opportunity —
The industry seminar in collaboration with the Insurance Institute of
India offered students valuable insights into insurance sales
careers, industry structure, and growth opportunities through
expert addresses and panel discussions led by leaders from
organizations like ICICI Prudential Life Insurance Co., Edelweiss Life,
TataAlA, and Aditya Birla Sun Life Insurance.

December 13, 2025 - Real Estate Financing - The seminar led by
Darsh Dharod gave students practical insights into real estate asset
classes, funding structures, and modern financing avenues such as
REITs and AlFs, strengthening their understanding of the sector’s
financial ecosystem.

* B.COM

November 7, 2025 - The Kingfisher Conundrum: A Financial
Autopsy — An interactive webinar organised by the B.Com
Committee that analysed the real-world failure of Kingfisher
Airlines, highlighting key lessons in financial discipline, corporate
governance, and strategic management through a practical
“financial autopsy” approach.

December 6, 2025 - CA Pariksha Pe Charcha — A comprehensive
BCAS-organised webinar that guided CA students on exam strategy,
mental discipline, and answer-writing skills by combining
psychological insights, structured preparation techniques, and real-
life experiences shared by senior CAs and young achievers.



December 19, 2025 — Brand Stand: How Brand Takes a Stand &
Why It Matters — An insightful seminar on brand activism and
neuromarketing that highlighted how modern brands leverage
consumer psychology and neuroscience to compete on beliefs
rather than features.

e BFM

July 18 2025 - Derivatives Session — An informative session that
introduced first-year students to the fundamentals of derivatives,
futures and options, and basic hedging strategies through practical
insights and real-world case studies.

July 23, 2025 - Careers in Finance Session — A motivating guest
lecture that offered students practical insights into diverse roles in
the financial markets, essential industry skills, and career growth
opportunities, guided by real-world experiences from a senior
finance professional.

August 5, 2025 - Financial Literacy Session — An engaging and
informative session that equipped students with essential
knowledge of financial planning and risk awareness, emphasizing
informed decision-making and protection against financial crimes
through practical, real-world insights.

November 3, 2025 - Session on Financial Literacy and
Investment Awareness — An exclusive session for staff and faculty
members that enhanced understanding of financial planning,
investments, and wealth management through practical concepts
like asset classes, mutual funds, SIPs, and risk management, led by
a SEBI-empanelled financial trainer.

November 13, 2025 - Session on GFA Query and Guidance — An
interactive peer-led session that addressed students’ doubts on the
CFA program, offering practical insights into exam structure,
preparation strategies, study resources, and effective academic
balance.

* BMS

July 18, 2025 - Understanding the Fundamentals of
Entrepreneurship — An inspiring seminar that introduced students
to entrepreneurial thinking, lean startup principles, and real-world
startup building through practical insights on resilience,
innovation, and scalability.

July 18, 2025 - Global Trade & Tariffs: Decoding Today’s Economic
Power Plays — An insightful webinar that examined the impact of
trade policies, tariffs, and geopolitics on the global economy,
highlighting trade literacy and India’s evolving role in global supply
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chains.

July 25, 2025 - Al in Digital Marketing - The seminar by Akash
Gogri, Director of PDGM at IIDE, highlighted how Al-driven tools are
reshaping consumer insights, campaign personalization, and the
future of digital marketing.

e Enactus

August 8, 2025 - How to Build a Career in Digital Marketing - The
online webinar by Shalini Kumar, conducted by NIIT, guided Enactus
HR College members on digital marketing trends, tools, and career
pathways in the evolving digital landscape.

* Finnacle

December 21, 2025 - Research Writing Workshop - The online
workshop led by Rita Khatri from H.S.N.C University guided
students on writing well-structured, data-driven research papers
with strong academic value.

e GDC

December 24, 2025 - Speak to Impress: Mastering Interview
Communication - The webinar conducted by Vedant Joshi from
Krisna Group empowered students with practical interview
communication skills, focusing on voice modulation, confidence,
and authentic self-expression.

September 8, 2025 - The Art of Intentional Communication - The
webinar led by Kalpana Shah emphasized purposeful, confident
communication, equipping students with practical strategies to
build clarity, trust, and meaningful connections in academic and
professional settings.

e GDC

August 15, 2025 - Educards Creation: Freedom Fighters - The
interactive session by the MCom Committee in collaboration with
Connect For enabled students to creatively design educational
“Educards” using Canva, promoting awareness of India’s freedom
fighters while blending history, learning, and design skills.

August 16, 2025 — Navigating Corporate Culture & Global Career
Paths - The master lecture by Raunak Damle offered students
practical guidance on managing career challenges, understanding
corporate culture, and exploring global professional opportunities
with confidence and clarity.

September 7, 2025 - Unlocking Opportunities: Scholarships,
Internships & Networking - The master lecture by Devansh Jain, IB
Analyst at 03 Capital, guided students on leveraging scholarships,
fellowships, certifications, and strategic networking to build strong
global career pathways.

January 18, 2026 - Inside Investment Banking: Decoding M&A,
IPOs & Private Equity - The master lecture by Yashraj Shrivastava
from Equirus Capital gave students practical insights into
investment banking roles, deal execution, and core skills across
M&A, IPOs, and private equity.

* NSS

July 28, 2025 - Virtual Awareness Session on Platelet Donation -
The session led by Salamma Bodagala from Tata Memorial Hospital



sensitized NSS volunteers and students to the life-saving
importance of platelet donation, inspiring social responsibility and
community service.

August 5, 2025 - Road Safety Training Seminar - The seminar
conducted by United Way Mumbai sensitized NSS volunteers to
traffic safety, pedestrian responsibility, and the vital role of youthin
promoting safer roads through awareness and action.
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August 13, 2025 - Cardiac Health Seminar and Screening - The
seminar led by Falguni Thanki in collaboration with Lilavati Hospital
and Research Gentre raised awareness on heart health and provided
free cardiac screenings, combining expert guidance with
preventive care.

e The Nature Club

June 5, 2025 - Eco Connect 2025: Reimagining a Plastic-Free
Future - The online event organized by the Nature Club and led by
Deepa Sai raised awareness on sustainability, circular economy, and
plastic upcycling, inspiring participants to work collectively
towards a plastic-free future.

* Parents ConnectClub

August 25, 2025 - Online Platform Investment Services - The
session conducted by Neelesh Thakur from Motilal Oswal AMC
empowered non-teaching staff with practical knowledge on
financial planning and effective use of online investment platforms
for long-term financial security.

* PlacementCell

August 18, 2025 - How to Draft a Winning Resume - The Pulse
Session led by Navin M. Punjabi equipped students with practical
resume-writing strategies, emphasizing clarity, ethical
presentation, and impactful self-branding for successful
placements.

August 19, 2025 - Al Unplugged - The Pulse Session featuring
Mohit Kelkar and Ameya from Atlas University introduced students
to Al fundamentals, tools, and prompt techniques, highlighting Al's
transformative role inacademics, careers, and industry.

August 21, 2025 - How to Get Your First Job — A career-focused
pulse session that guided students on building a successful
professional roadmap, emphasizing adaptability, continuous
learning, interpersonal skills, and proactive ownership for long-
term career growth.

* TechHub
September 2-4, 2025 - Canva Capsule Design Contest - The
online design contest judged by Tarishi Saxena, Founder of The Grid
Line, provided students a creative platform to showcase innovation,
storytelling, and impactful design under expert guidance.
September 20, 2025 - Al X Finance - The online session by Ritika
Rathod from Zell Education explored the responsible use of Al in
finance and creativity, encouraging students to balance innovation
with originality and human insight.

November 26, 2025 - Alfluence: Mastering Al the Right Way -
The seminar led by Sravana Sai Kumar from Zell Education
empowered students to use Al tools responsibly through structured
prompting, real-world applications, and a clear balance between
human and artificial intelligence.

* ThinkIndia

July 14, 2025 - Mutual Funds: Driving Economic Growth Through
Savings - The seminar by Think India HRC x Garuda Cell, featuring
Mohit Shetty from ICICI Prudential AMC Ltd. and Adil Driver,
enhanced students’ financial literacy by explaining mutual fund
basics, SIPs, and long-term investing strategies.

January 13, 2025 - Power Branding: The Strategy Behind Market
Leaders - The webinar by Think India HRC, led by Purva Chemburkar,
guided students on personal branding, professional readiness, and
the importance of clarity, consistency, and self-awareness in
building a strong career identity.

* WomenDevelopmentCell

August 25, 2025 - Know Before You Go: POSH Seminar - The
awareness session conducted in collaboration with One Future
Collective and led by Kuhoo Tiwari sensitized students to the POSH
Act, workplace dignity, consent, and mechanisms for addressing
harassment in professional and academic spaces.

November 26, 2025 - Self-Defence WorkshopThe workshop
conducted by the Women Development Cell in collaboration with
Safe-T-Guru and led by Arvind Khaire empowered students with
practical self-defence techniques, situational awareness, and a
strong personal safety mindset.

* YoungLeaders Club

September 16, 2025 — Study Abroad SeminarThe seminar
organized by the Young Leaders Club in collaboration with Zain
Global International, featuring Purvi Patel and Kinna Abhani, guided
students on global education opportunities, cultural transitions,
and academic planning.



START UP 101 - BMS COMMITEE

The BMS Committee of H.R. College conducted “Start-Up
101,” a 30-hour certification course comprising 12
sessions focused on entrepreneurship and startup
management. With 110 participants from various
courses, the program covered key areas such as
marketing, sales, branding, legal compliance, and
overcoming startup challenges. The course provided
students with practical insights, industry exposure, and a
strong foundation in understanding the dynamic startup
ecosystem effectively.

Saachi kini SYBAF...

janvi suhanda HF...

K
R

Model COP Simulation Engaging in Climate
Finance - NSS

The Nature Club of H.R. College, in collaboration with
Enactus and NSS, participated in the Model COP
Simulation hosted by Bhavan’s College as part of a
Climate Finance certificate course. Five students
represented the college among participants from 10
Mumbai colleges, engaging in climate negotiations,
quizzes, and policy discussions. The simulation enhanced
participants’ understanding of climate finance while
strengthening their diplomacy, teamwork, and
negotiation skills. It also fostered critical thinking,
leadership abilities, and provided valuable exposure to
global environmental issues and sustainable policy
frameworks

Lectures | Seminars | Workshops

Online Certification Course on Python and
Derivatives - BAF

The BAF Committee, in collaboration with the BFM
Committee and NISM, conducted a 30-hour online
certification course on Python and Derivatives to
enhance students’ analytical and financial market skills.
The program included interactive sessions, assessments,
case studies, and live mock stock market trading for
practical exposure. Participants received dual certification
along with 2 academic credits upon successful
completion. The course also encouraged collaborative
learning, improved technical proficiency, and equipped
students with real world financial analysis and coding
experience.

NEXT-GEN TAXATION, FINANCE & LAW
POWERED BY Al CERTIFICATE COURSE-
ACCOUNTANCY ASSOCIATION

The Accountancy Association of H.R. College, in
collaboration with the BVoc Committee and Foundation
for Skill Development (FSD), organized a certification
course from 12th to 24th February 2026 with
participation from 79 Commerce students. The course
aimed to bridge the gap between theory and practical
application.It covered Income Tax, GST, Company Law,
and Alintegration in finance and legal practices. Through
case studies, practical sessions, and discussions, students
enhanced their analytical skills and real-world
understanding.Overall, the course strengthened
conceptual clarity, practical exposure, and preparedness
for evolving professional demands.



STUDENT SUPPORT

Records show that students involved in the grade improvement
program respond positively to the college’s efforts.

GRADE IMPROVEMENT PROGRAM

This is a unique program initiated at Junior College for the students with the

aim of enhancing their grades in SYJC. These students are identified on the

basis of their FYJC annual results. A preliminary meeting of these students,

their parents and teachers is organized. Extra examination and tests are

conducted for these students and a relationship of “mentor and mentee” is

built and maintained between these students and teachers.

INTENSIVE AND REMEDIALTEACHING

Intensive Coaching

At H.R. College we believe that diligence, seasoned with the right amount of

smartness, can ensure brilliant results at the examinations. Therefore

Intensive Coaching Sessions are organised keeping the following objectives

inmind.

+  Tohelp students to not only study hard but also to study smart

+  Tohelp students adopt a more productive and effective approach to the
learning process.

+  Tosupport students with additional learning material and library books

 To generate confidence among students and enable them to believe in
themselves

Students in the intensive coaching batches are given the benefit of internal

as well as external faculty to facilitate comprehensive grasp of the subject.

The sessions have examination-oriented approach, topics are discussed and

the main points are summarised at the end of the discussion. It is impressed

upon the students that the technique of writing answers in the prescribed

time limit is what sets apart the toppers from the rest. Hence full practice is

given in solving test papers which are then evaluated by internal and

external examiners.

REMEDIALTEACHING

The HR College also conducts special classes for students
with latent potential. Topics which students find difficult
are taught again and even the slightest doubt is cleared
with great patience.

SPECIAL CELL

“A Platform for addressing the special needs of the
students,” is how the Special Cell of HR College defines
itself and its existence.

The objective of the Special Cell is to provide students a
support in overcoming dyslexic, learning and other
learning deficiencies. The Cell creates a platform for
these young adults to prove their mettle and creates a
marked difference to their lives.

FIRSTDAY BROCHURE

This is given to the first year students. The dates of the
Orientation and the commencement of lectures are given.
It also provides college details, the calendar of events,
faculty list and the email ids of teachers teaching various
subjects. It gives course work information: syllabus,
prescribed books, reference books, learning objectives,
details of internal assessment, the topics for the tests and
the projects, project guidelines, paper patterns for the
semester end examinations, sample MCQs, sample
question papers and lecture plans for every subject.
STUDENT COURSE PACKS

The course pack is a specially compiled booklet which is
given to the students for self improvement, self learning
and self evaluation. The course pack covers suggestions
on handling the course, broad outlines of the class
lectures, PowerPoint presentations, notes on important
topics, practical examples and mock questions.
TEACHING & LEARNING MATERIALS
CENTRE

The Teaching & Learning Materials Centre (TLMC) is a
curriculum laboratory which provides resources aimed at
improving the teaching and learning process. The TLMC
has activity guides, simulation games, instructors
manuals, examination guides, cassettes, slides,
curriculum guides, multimedia kits, video discs etc.



THE STUDENTS' COUNCIL

The Students Council is a student body consisting of student representatives
from various classes as well as from NSS and cultural committees and has
always worked on the ideals of ‘For the students, by the students’..

ENACTUSHRC

Enactus H.R. College is a student-run social entrepreneurship organization. It
is one of the 1600+ chapters of Enactus worldwide. Enactus HRC is currently
working on two of its flagship projects: Project Inaayat & Project Aajeevika.

PROJECT INAAYAT

Project Inaayat is India's first chapter under the Days for Girls international
chapter that aims to improve the menstrual hygiene of rural women by
providing them with our kits which comprise two shields (which act as
sanitary napkins), eight absorbent liners, one menstrual chart, a pictorial
guidance chart, and 2 soaps. Besides selling these kits, Menstrual Hygiene
Management sessions are conducted and for the same, collaborations with
various reputed organizations and schools. The association with Rotaract
Club of Bombay Hanging Gardens has resulted in successfully conducting
MHM Sessions for over 500 underprivileged women in remote villages along
with the distribution of the kits. Since its inception, 3024 kits have been sold,
with a total of 30,000 people beingimpacted under Project Inaayat.

PROJECT AAJEEVIKA

Aajeevika, in Hindi, refers to 'livelihood'. Through Project Aajeevika,
employment is provided to the rural women of Maharashtra, thus increasing
their family income and henceforth, enhancing their standard of living. Rural
women are empowered to capitalize on their stitching skills. The women
possessing stitching skills are identified from rural communities. The women
employed are then vocationally trained in being seamstresses. This gives
them a skill with which they can earn a livelihood and become independent.
Unlike any other competitors, the bags are customizable with zips, chains,
and other accessories along with an array of designs at the choice of our
consumers. To date, 2,000 bags have been sold under Project Aajeevika.

Student Support

PROJECT SAMUDRA MANTHAN

Enactus HRC's Project Samudra Manthan aims to tackle

the issue of ghost nets in Mumbai's Koli communities.

These abandoned fishing nets harm marine life and the

environment. Our project focuses on collecting and

repurposing these nets into marketable products,
creating sustainable income for the Koli communities.

e From May 27 to May 8, 2025, They Collected
approximately 450 kgs of sea waste from Mahim
Causeway and Reti Bunder during the 1st pilot phase
of Project Samudra Manthan.

 June 13-14, 2025: Enactus HRC conducted a pilot
phase of Project Samudra Manthan at Mahim
Causeway, supported by Yashlok Welfare Foundation,
gaining key insights to strengthen and scale the
initiative.

e June 21-23, 2025: Over 200 kg of marine waste was

collected from the Mahim Causeway coastline during

the third pilot phase of Project Samudra Manthan.

X

Project Samudra Manthan is dedicated to environmental
conservation and community empowerment, with the
next phase focused on product development and launch.

INTERNAL COMPLAINTS COMMITTEE
The college has constituted an Internal Complaints
Committee under the University Grants Commission
(Prevention, Prohibition and redressal of sexual
harassment of women employees and students in higher
educational institution) Regulations 2015. The purpose
of the Act is to protect women employees and student in
higher educational institution against sexual harassment
for the prevention and redressal of complaints of sexual
harassment and for matters connected therewith or
identical thereof. Any complaint regarding sexual
harassment is to be made in writing to the ICC within
3months from the date of incident or within 3 months
from the date of last incident in case of a series of
incidents.



Placement Cell

The Placement Cell of H.R. College is a Student Managed
professional body, which is for the students, by the students, and of
the students. It acts as a liaison between the corporate sector and
the young, aspirational students of our college. The Placement Cell
strives to groom students for the industry while assisting them in
getting varied and suitable job opportunities. The opportunities
offered as quantitative as well as qualitative, to correctly fit the
skills of the students. The Placement Cell believes in a collaborative
approach and therefore does not restrict the corporate
engagement to only the third year, ready to graduate students. As a
student body, we acknowledge the need for the 'trial and error
method for our students from the very first year. Conducting
rigorous internship drives, irrespective of any factors has been one
of our strongest initiatives to give our students exactly what is
required in their day and age.

November 24,2025 - Pre-Placement Talk by ICICI BankThe session
conducted by the recruitment team of ICICI Bank provided students
withinsights into the bank’s culture, the Relationship Manager role,
and the recruitment process, highlighting career growth and
learning opportunities in the banking sector.

August 19, 2025 - Al UnpluggedA dynamic Pulse Session by the
Placement Cell of H.R. College, featuring insights from Mohit
Kelkar, introduced students to Al fundamentals, prompt mastery,
and practical tools, empowering them to apply Al effectively across
academic and professional domains. The interactive session
concluded with an engaging Q&A, leaving participants confident
and future-ready to harness Al responsibly for learning, careers,
and innovation.
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Student Support
\XYomen Development Cell
The Women Development Cell (WDC) aims to promote awareness of
gender equality and gender sensitization in society and among
students in particular. Towards this end, the students are
encouraged to undertake various research projects and participate
in debates and awareness campaigns. In keeping with the goal of
women empowerment, the cell conducts self-defense programs for
girl students and operates a Grievance Cell for urgent and effective
handling of any gender-related issues The WDC seeks to encourage
girl students to work towards their personal and social
development. The Cell aims in particular at sensitizing the student
community to issues relating to the female gender. The role of the
Cell is to equip the students with the requisite awareness and self-
confidence, which in turn would allow them to take their rightful
place in society.

August 25, 2025 - Know Before You Go: POSH SeminarThe
awareness session conducted in collaboration with One Future
Collective and led by Kuhoo Tiwari sensitized students to the POSH
Act, workplace dignity, consent, and mechanisms for addressing
harassment in professional and academic spaces.

December 9, 2025 — Muskaan — An awareness-driven outreach
initiative empowering young students with knowledge on
menstrual health, hygiene, emotional well-being, and breaking
social taboos through education and engagement. The initiative
fostered awareness, confidence, and inclusivity by normalizing
conversations around menstrual health and empowering young
students with knowledge and self-care practices.



ENRICHMENT ACTIVITIES

Through such extension activities, the college has made a
conscious effort in creating a cultureof social service & responsibility

THE STUDENTS' COUNCIL
The Students’ Council is a representative body composed of
students from various classes, NSS, and cultural committees.
Guided by the motto "For the students, by the students," the Council
plays a vital role in college life by organizing activities such as
admissions, seminars, result distribution, alumni meets, and
more.The Council's main goal is to foster leadership among students
by involving them in organizing college events and service projects.
It acts as the voice of the student body, promoting college spirit and
contributing to community welfare. With 8 departments, 23 core
members, and over 450 sub-committee members, the Council
works collaboratively to enhance the student experience. As a
crucial link between students and the administration, the Council
stands by its motto: "Students of today, leaders of tomorrow.”
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Assisi Bhavan Outreach - December 20,2025
A heartfelt social responsibility initiative by The Students’ Council
of H.R. College, fostering empathy and intergenerational
connection through donations, shared activities, and meaningful
time spent with elderly residents.

X

Moneta - December 11-13,2026

The participation at Moneta 2025-2026 not only showcased H.R.
College’s competitive excellence but also saw H.R. College of
Commerce and Economics secure the first podium, reflecting the
institution’s academic excellence and strong representation at the
fest.
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ROTARACTCLUB

Rotaract is a worldwide organization of young men and women aged
15 to 30 based in over 170 countries. The Rotaract Club of H.R.
College is the youth wing of the Rotary Club of Bombay. The
Rotaract Club of H.R. College is an integral part of the R.l. District
3141, which comprises over 70 clubs all over Mumbai and has a total
membership of over 4000. The Rotaract Club of H.R. College has
been the No. 1 Club all over Mumbai City for 14 consecutive years
and aims to continue with the tradition. The Rotaract Club of H.R.
College was chartered on June 30, 1986. The year 2022-23 is the
31th year for the club with a total membership of over 250
students. It is the oldest club in the college with a total of 360
projects per year consisting of cultural projects, and community-

based projects among others.
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Jeevdaya— August 21,2025
The project aimed to feed hungry animals to support their health
and well-being, promote empathy and compassion among
members, and help them understand the importance of caring for

animals.

I’

Village Visit — October 29-30,2025
The aim of the project was to step beyond daily routines and
immerse in the simple yet meaningful rhythm of village life.



180 DEGREES CONSULTING

180 Degrees Consulting (180 DC) is the world's largest consultancy
for social organizations. H.R. College is one of 180 DC's selective
chapters in India & the first undergraduate chapter in Maharashtra.
180 DC H.R. College students will offer high-quality consulting
services without the usual price tag. The student consultants are
carefully selected & trained by top consultants from BCG, Bain &
Co, McKinsey, Dalberg, etc. with the right combination of expertise,
creativity, and problem-solving ability. Improving the effectiveness
of organizations can make a massive and meaningful difference to
the people those organizations serve.

ACCOUNTANCY ASSOCIATION

The Association contributes meaningfully to the training of aspiring
Chartered Accountants in India. Guest speakers are invited, and
they cover all aspects of the professional field of Chartered
Accountancy. It aims to attain holistic development and enrich the
qualities of a scholastic commerce aspirant.

BAF COMMITTEE

The BAF Committee is formed exclusively for the students pursuing
BAF course. The Committee aims at breaking the monotony of book
learning & inculcating practical learning. To make the students
ready for the corporate world, industry professionals are invited to
conduct Guest Lectures and Workshops. Additionally, the
committee endeavors to equip the students with the skills and
knowledge required to face the challenges of the dynamic world.

BAMMC COMMITTEE

BAMMC Committee is a student body catering to the needs of
Bachelor of Arts in Multimedia and Mass Communication
(B.AM.M.C.) students as well as facilitating the faculties. We help
create opportunities and give a platform to new talent. We also help
set up guest lectures from industry experts and career
opportunities for B.M.M. students exclusively.
BICCOMMITTEE

The Banking & Insurance Committee of H.R. College of Commerce
& Economics acts as the built-in hub of research, information
literacy, and schooling in the context of the banking and the
insurance sector. We intend to open the doorways to the practical
world of banking and insurance, where students not only
understand how the industry works as a whole but also prepare for a
career in the corporate world. The committee is interested in
understanding the past, the current and trending trends, and the
future of the Banking & Insurance sector to furnish a real-world
point of view to our future leaders.

BCOM COMMITTEE

The Banking & Insurance Committee of H.R. College of Commerce
& Economics acts as the built-in hub of research, information
literacy, and schooling in the context of the banking and the
insurance sector. We intend to open the doorways to the practical
world of banking and insurance, where students not only
understand how the industry works as a whole but also prepare for a
career in the corporate world.
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Enrichment Activities

BFM COMMITTEE

The sole aim of the BFM Committee is to spread financial literacy by
bringing forward a new perspective of learning, growing, and
developing together. Apart from that we also conduct various
workshops and masterclasses wherein experts from National Stock
Exchange, Bombay Stock Exchange, and various renowned
institutions come in and share their knowledge. In your journey of
learning finance, we hope to be the last and the most important
piece of the jigsaw puzzle and complete what has been missing.

BMS COMMITTEE

The BMS Committee of H.R. College is a student hody exclusively
comprising of the college's BMS students. It aims to push the
boundaries of events with creativity and meaningful objective, with
a goal to inculcate managerial skills in students and establish a
legacy of leading. The committee organises guest lectures,
certificate courses and industrial visits, as well as a national level
inter-collegiate event named ‘Mystique' where several cultural
competitions are organised. Industry experts and alumni of the
college's prestigious BMS course will be invited to hold lectures and
guide students on their future careers, paving way for bright
careers for the students.

BVOCCOMMITTEE

Bachelor of Vocational Program is a committee of Tourism and
Hospitality Management(THM), Retail Management(RM) and
Wealth Management(WM) students. The B.Voc. Committee aims at
breaking the monotony of book learning and inculcating practical
learning. Industry professionals are invited to conduct guest
lectures, seminars, and workshops to make the students ready for
the corporate world. Additionally, the committee endeavors to
equip the students with the skills and knowledge required to face
the challenges and insights of the dynamic world. The club allows
students to expand their thinking, interest, and scope.

COMPETITIVE EXAMINATION GUIDANCE CELL

The brand-new Competitive Examination Guidance Cell encourages
the motive of “Clarity before Confusion”. We are here to put an end
toall your worries and disarrays! We at CEGC are enthusiastic about
arranging essential workshops and assistance for numerous
competitive examinations and professional courses conducted
worldwide by bringing industry experts and rank holders, right
there for you! We are bound to provide students of H. R. College with
an opportunity to discuss their exam-related concerns, confusion,
and challenges with experts and professionals, allowing them to
make prudent judgements for a better, brighter, and more
prosperous future.

CULTURAL COMMITTEE

Under the guidance of the esteemed Principal, Dr. Pooja
Ramchandani, H.R. College of Commerce and Economics has taken
the initiative of launching a student body solely devoted to
organizing and participating in intra-collegiate and intercollegiate
cultural events. The Cultural Committee of H.R. College is an avid



promoter of inculcating within oneself extra-curricular and social
abilities. It strives to instill within the students a skill-set necessary
to function in the world with valuable assets such as
communication, teamwork, leadership as well as organizational
skills. With the vision of encouraging and enhancing the students’
talents and providing them with a stage for exposure, the Cultural
Committee aims to put its best foot forward in all that they do and
keep the banner of this college flying high.

FINNACLE

Finnacle is the only finance and business magazine of H.R. College
of Commerce & Economics, striving to be a student's first stop for
what is new, and what is next in the Finance and Business industry.
It covers news, current affairs, and expert analysis of the world of
finance. It also frequently features personal development issues
such as mental health awareness, building confidence, and staying
motivated. Finance is an integral part of everyone's life and thus
Finnacle magazine aims to equip the youth of today with the
knowledge that can help them work towards their financial
independence from an early age. Finnacle aims to make its readers
financially literate, aware, and able.

THE FUTURE INNOVATORS CLUB

The Future Innovators’ Club aims to transform leadership potential
into successful entrepreneurship by engaging members in
innovation and leadership activities. Its mission is to empower
members with the knowledge and skills to excel as innovative
leaders and positively impact the business landscape. The club
focuses on developing leadership qualities, enhancing
entrepreneurial skills, facilitating networking, and promoting
community impact through sustainable business practices.
Activities include guest lectures, workshops, pitch competitions,
mentorship programs, networking events, industry visits, and
community outreach initiatives. Membership is open to students
passionate about entrepreneurship, innovation, and leadership.

GENERALEVENTS & MANAGEMENT SOCIETY

GEMS promotes the holistic development of students and
inculcates managerial skills among them. The club plays a key role
in the individual growth of each student. It helps in organising the
Annual Prize Distribution, Bazaar an annual event where students
put up stalls to develop entrepreneurship skills and organize a
Christmas party every year for underprivileged children.

Enrichment Activities
GROWTHDEVELOPMENT CHANGE CELL

The Growth Development & Change Cell organises formal training
events like Group Discussions, Corporate Training, and Workshops.
GDC launched a series of events called 'Happy Hours' to enrich
students with interactive and enlightening sessions for a perfect
harmony of the mind, body, and soul.

GARUDA CELL

Garuda Cell is an initiative of Think India HRC aimed at sensitizing
students to various social, environmental, and cultural issues by actively
engaging them with the challenges we face in our daily lives. It is a
specialized unit of Think India that focuses on combating social evils.

HOSTELITES ASSOCIATION

Hostel Association is the official club of the H. R. College which is an
initiative to make sure that the outstation students who are far away from
their homes will not face any kind of trouble in Mumbai. The club ensures
that all the hostel students will be taken care of and will have the
opportunity to learn and grow ina friendly environment.
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HR SPEAKS
HR Speaks, established in January 2018, is H.R. College’s monthly
magazine providing a platform for students to share their memories and
personal experiences. With sections dedicated to fiction, non-fiction,
poetry, inter/intra-college events, sports, and hook reviews, it welcomes
submissions from students across all streams. Beyond a magazine, HR
Speaks has grown into a vibrant community, organizing initiatives to
inspire personal growth and healing through uplifting stories. The club
also hosts H.R. College's Literary Arts Festival, the HR LitFest. Articles are
regularly published on the college website and the HR Speaks Club's
Instagram handle, encouraging all Degree College students to contribute
their stories, poems, and book reviews. Monthly magazine issues by
hrspeaks: https://linktr.ee/hrspeaks

THE INDUSTRIAL VISIT COMMITTEE

The Industrial Visit Committee (I.V.C.) is responsible for planning,
organizing, and executing industrial visits to domestic and international
destinations. It consists of 11 departments: Itinerary, Reservation,
Transportation, Accommodation, Sightseeing, Food & Beverage, MICE,
Finance, VISA & Collaboration, Creatives, and PR. & Social Media. These
departments function year-round, operating like a mini corporate entity.
What sets L.V.C. apart is its ability to provide a superior value proposition
at a lower cost compared to tour operators and travel agents. Each
industrial visit is tailored to meet the specific requirements of different
courses, ensuring that the content delivered is curated to benefit the
target student groups.



promoter of inculcating within oneself extra-curricular and social
abilities. It strives to instill within the students a skill-set necessary
to function in the world with valuable assets such as
communication, teamwork, leadership as well as organizational
skills. With the vision of encouraging and enhancing the students’
talents and providing them with a stage for exposure, the Cultural
Committee aims to put its best foot forward in all that they do and
keep the banner of this college flying high.

THE INTERNATIONAL PROGRAM COMMITTEE

The International Program Committee (IPC) fosters global exposure
by organizing seminars, consulate interactions, exchange
programs, scholarships, and international learning opportunities,
offering students hands-on experience in internationalization at
H.R. College. Through these initiatives, IPC helps students discover
their potential, build leadership skills, and develop a global outlook
while facilitating partnerships with international institutions and
preparing students to become responsible global citizens.
INVESTMENT CLUB OF HR

The Investment Club of H.R. College or I.C.H.R. is the finance club of
the college. It stresses spreading financial literacy among students
through the practical applicability approach. In light of their motive
“Make an Investment in yourself”, it organizes numerous events
throughout the academic year ranging from seminars and Stock
exchanges to BLAZE, H.R. College’s very own intercollegiate finance
festival.

MARATHIVANGDMAY MANDAL

Marathi Vangdmay Mandal (MVM) aims to enhance awareness of
Marathi literature, the history of Maharashtra, and its varied
culture. Every year, HRMVM organizes and celebrates ShravanUtsav
with a display of the cuisine of Maharashtra, Gurupournima, Run
Gayeen Awadi - a celebration of the works of Marathi literary giants,
Marathi Basha Diwas, and its annual flagship event Naandi - three
days intercollegiate extravaganza of literature, song-dance, and
fashion. HRMVM also brings out the Club’s annual bulletin ‘HR
Mood'.

MATH CLUB

The Math Club is an umbrella organization for mathematics-related
activities open to all students. A community of people who love
Math, an environment where one experiences the joy of playing with
numbers. The Club organizes events which not only help to develop
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Enrichment Activities

the aptitude of the students for Math but also decrease their fear of
numbers and symbols. It helps students to explore themselves, do a
reconnaissance of who they are and allows them to learn and grow.

M.COM COMMITTEE

M.Com Committee of H. R. College of Commerce & Economics
provides a platform for budding professionals that assists them to
upskill in multi-faceted segments via the Masterclass League. The
Masterclass League is a series of webinars wherein top-notch and
industry specialist speakers shed light on various arenas. Thus
assuring a 360° development for the students. It focuses on
conducting fun-filled intercollegiate corporate events, wherein
students can polish their interpersonal skills, channelize their
talent, and gain great insights. The M.Com Committee focuses on
organizing industrial visits that adds significant value to the
students and helps them to climb the corporate ladder quickly.
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NATIONAL SERVICE SCHEME

The University supports the NSS and encourages all the youth to
join the program. The vision of the scheme is to inculcate values of
compassion and humanity and feelings for fellow persons. The
combined participation in community service leads to a sense of
involvement in the task of nation building. The motto 'NOT ME, BUT
YOU' underlines that the welfare of an individual is ultimately
dependent on the welfare of society as a whole. The NSS attempts to
develop in the young students a sense of social and civic
responsibility and trains them to utilize their knowledge in finding
practical solutions to individual and community problems. The HR-
NSS unit has been trying through its various activities to do
community service, bring about changes in the society, and help the
volunteers build their personalities in the process
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THE PARENTS CONNECT CLUB

INTRODUCTION

The Parents Connect Club (PCC) is an initiative designed to
strengthen the bond between the college, students, and parents. It
creates a platform where parents can actively engage with the
college community, contributing their knowledge, professional
expertise, and perspectives to enrich the student learning
environment.Through meaningful interaction and participation in
academic and co-curricular activities, PCC aims to create a
supportive ecosystem that enriches students' academic growth and
personal development. At the same time, it ensures that parents
remain informed, involved, and connected with their child’s journey
at college.More than just a club, PCC is a community that values
open dialogue, shared responsibility, and a spirit of community that
benefits students, parents, and the institution alike.

ONLINE PLATFORM INVESTMENT SERVICES

The Parents Connect Club, in collaboration with the BFM
Committee, organized an interactive session on “Online Platform
Investment Services” for non-teaching staff on 25th August 2025.
Conducted by Mr. Neelesh Thakur from Motilal Oswal AMC, the
session focused on financial planning and the benefits of small,
consistent investments through online platforms. Participants
gained practical insights into making informed financial decisions
and using digital investment tools effectively. The session was
engaging and informative, promoting financial awareness and
encouraging staff to work towards long-term financial security.

TRISHUL 3.0

Trishul 3.0 - Youth Conclave, hosted by Think India HRC on 15th and
16th December 2025, focused on the theme “Reimagining India -
Think, Explore, Act.” The event featured panel discussions on
geopolitics, leadership, innovation, and socio-economic issues.The
Parents Connect Club contributed by presenting two
speakers—MTr. Sunil Chachlani and Mr. Sanjeev Bajaj—who shared
valuable insights on financial literacy, leadership, education, and
informed decision-making. The session provided students with
practical perspectives and inspiration, aligning with the conclave’s
goal of empowering youth towards nation-building.
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ONLINE PARENT INTERACTION MEETING
The Parents Connect Club organized two Online Parent Interaction
Meetings on 29th November and 4th December 2025 under
Sangam 2025 to enhance communication and collaboration
between parents and the institution. The sessions covered key
updates such as the Teach Us App, Mystique event, internship
opportunities, certificate courses, and industrial visits.The
Principal, Prof. (Dr.) Pooja Ramchandani, addressed both meetings,
highlighting academic initiatives and future plans. A key
achievement shared was the One Parent, One Intern Initiative,
which facilitated 80-90 internships with support from parents.
Both sessions included interactive Q&A segments, ensuring clarity
and engagement. Overall, the meetings were well-received,
strengthening transparency and reinforcing parent—institution
collaboration.
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ALUMNI ASSOCIATION

INTRODUCTION
On 16th October 2025, the HSNC Alumni Association was
incorporated as a not-for-profit company under Section 8 of the
Companies Act, 2013. It has its own board of directors as follows: Dr.
Hemlata Bhagla, Dr. Pooja Ramchandani, Dr. Neha Jagtiani and Dr.
Manju Lalwani Pathak.

Under that structure, each college acts as a separate branch -
hence, we have established the H.R. College Alumni Association,
which will host activities specifically for its own alumni.
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Alumni Association Structure: To effectively
manage our operations and outreach, the H.R.
College Alumni Association is guided by a dedicated
alumni committee as follows:- Principal

- One individual nominated by the principal

- Up to 9 alumni (with 3 retiring annually)

- Up to 1 honorary/patron member (appointed by the
board)

- Up to 1 staff member (appointed by the board)

HYDERARA: SALCOLLEGIATE BOARD
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Following are some of the initiatives which we have
taken to strengthen the bond between our alumni
and the college :

1. Alumni Homecoming: which will happen every
year, allowing alumni to come back to the college
campus and relive their memories on the 5th of
September annually.

2. Alumni Portal & Memberships: A platform for
graduates to easily connect, network with peers and
stay updated on college news. To facilitate deeper
involvement, we have introduced a formal
membership program offering exclusive benefits and
access. The membership fees are structured as
follows:

- Ordinary Member: 1,000 (for three years)

- Lifetime Member: 10,000 (for lifetime)

- Fellow Member: 25,000 (includes membership in
the HSNC Alumni Association)

- Patron Members: %1,00,000 and above (Open for
non-alumni as well)

3. H.R. Virasat: Our flagship fundraising initiative,
aimed at gathering support from our alumni network
to drive institutional growth and preserve the long-
standing legacy of the college.

For any assistance or queries, you can contact:
hrcollegealumniassociation@hrcollege.edu.

@ Hyderabad (Sind) National
Collegiate Board
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Ignite your passion for dance! We are a dynamic committee
dedicated to preserving and promoting the beauty of Indian
classical and folk dance forms. Join us for workshops,
performances, and a supportive community. Whether you are a
seasoned dancer or a beginner, we welcome you to embark on a
journey of artistic expression and cultural enrichment. We are open
toall students, teachers, and parents of H.R. College.

THE NATURE CLUB

The Nature Club has been set up with the objective of developing
awareness and encouraging interest in the natural environment
among students through meetings, talks, workshops, study groups,
and field trips. It aims to promote stewardship of nature and foster
an attitude of conservation among its student members. The club
also seeks to cooperate and collaborate with focus groups to
support the protection and conservation of the natural resources on
which we depend. Additionally, it strives to create opportunities for
students to learn, grow, and become responsible green leaders of
tomorrow.
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PLACEMENT CELL
The Placement Cell of H.R. College is a student-managed
professional body for the students. It acts as a liaison between the
corporate sector and aspirational students, grooming them for the
industry while assisting in securing suitable job opportunities. The
opportunities offered are both quantitative and qualitative, aligning
with students’ skills. The Placement Cell follows a collaborative
approach and does not restrict corporate engagement to final-year
students. It acknowledges the importance of the trial-and-error
method from the first year, conducting internships.

Sambhajl Maharaj
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PRESS CONNECT

Journalism is all about reporting stories, anecdotes, narratives. It
aims to connect the news of the country and the world to us,
through journalists like you. So, all you aspiring journalists,
storytellers, bloggers, content writers, and reporters at H.R.
College—take a deep breath and inhale happiness. We are here!
This club is all about establishing the H.R. News Channel, where we
will cover news and stories from India and around the world. Our
aim is to build a student-run news platform that gives H.R. students
a real glimpse into journalism—its processes, roles, and
responsibilities.

RESEARCH CELL

Research Cell provides a platform to the students of H.R College to
make out a best in the researching domain and enhance their
critical thinking capabilities to attain and understand the
importance of research in every day’s life. Research Cell aims to
break the monotony of the theory and connect this to the practical
life which ultimately develop a 360-degree view of the students for
the future. The Cell provide opportunities for members to
participate in various National level competitions and provide them
with the required assistance.




SINDHISOCIETY

Under the aegis of the Hyderabad (Sind) National Collegiate Board,
H.R. College renamed its Sindhi Club Sindhi Sangat to promote and
preserve the unique Sindhi heritage, culture, and language. From
organizing Chaliya, Cheti Chand melas to participating in
intercollegiate events and Sindhi programs Sindhi Sangat has
grown by leaps and bounds. The Club members have proved that
they are proud of their Sindhi roots and heritage. This year the Club
won many accolades at intercollegiate events and brought home
trophies. In the current year the Club Members also assisted
College during admissions, IT work, and sorting of forms in the
college office and have worked with Old age Homes and NGOs.

STUDENT UNITED WAY OF H.R. COLLEGE

Student United Way of H. R. College (SUW) is a student body
extension of United Way (Mumbai); an International NGO that
focuses on social welfare, especially in the fields of education,
health, and environment. Students from the college volunteer for
the various events the NGO conducts around the city. SUW conducts
several general body meetings throughout the year to prepare for
the calendar of events and chalks out a concrete plan to implement
the projects in the pipeline.

SYNTHESIS OF YOGA AND NIYAMA COUNCIL
Student United Way of H. R. College (SUW) is a student body
extension of United Way (Mumbai); an International NGO that
focuses on social welfare, especially in the fields of education,
health, and environment. Students from the college volunteer for
the various events the NGO conducts around the city. SUW conducts
several general body meetings throughout the year to prepare for
the calendar of events and chalks out a concrete plan to implement
the projectsin the pipeline.
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TALENT PARADE
Talent Parade is the largest intra-collegiate annual cultural festival
organized and celebrated at H. R. College. It serves as a vibrant
platform for budding talents by providing a stage to showcase skills
across various performing arts. The festival is divided into four
segments: Dance Competition, Singing, Unique Talent, and Fashion
Show.
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TECHHUB

TechHub of H.R. college of Commerce & Economics is a new & only
club which has been formed to spread knowledge & awareness
about business-related software’s which help in easing business
processes. it offers a platform for hr students to improve their
technical knowledge and capabilities. Tech Hub of H.R. College
offers opportunities to all the students to develop and excel in the
modern business world.

TEDXHRCOLLEGE

TEDxHRCollege is one of the most prestigious TEDx events in the
financial capital of India, Mumbai. It is an independently organized
event by the students of H.R. College of Commerce and Economics
who firmly believe in the spirit of TED's mission-ldeas worth
spreading. TEDxHRCollege has been graced by speakers such as Mr.
Niranjan Hiranandani (billionaire real-estate entrepreneur), Mrs.
Alka Joshi (best selling author and a Reese Witherspoon Book Club
pick), and Ms. Nidhi Goyal (advisor to the UN Women Executive
Director) among many others, who shared their ideas, experiences,
and unique perspectives to an audience of college students,
working professionals, and many more. At TEDxHRCollege, we
firmly believe that the stories we tell shape us to believe who we
are, and this belief translates into who we become. Hence, the
theme of this year's event is “Master of My Ship”. It is a one-day
event that aims at bringing great minds together to give talks that
are idea-focused on a wide range of subjects to foster wonder and
inspiration and provoke learning.

THE PUBLIC SPEAKING & DEBATING SOCIETY

The Public Speaking and Debating Society (PSDS) is an integral part
of H. R. College of Commerce & Economics, dedicated to nurturing
students’ public speaking, debating, and communication skills. The
society provides a dynamic platform through debate competitions,
Model United Nations (MUNs), seminars, and social and cultural
events, enabling students to express their opinions with confidence
and clarity. PSDS focuses on overcoming stage fright, enhancing
critical thinking, refining diction, expanding vocabulary, and
building overall confidence, thereby creating a supportive
environment.
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THE SPORTS COUNCIL

The Sports Council is the apex sporting body, which aims at
promoting fitness, and sportsmanship, to provide its players
complete support by ensuring an easy and hassle-free foundation to
participate in multiple sporting events and win laurels for the
College. It also plays a prominent role in organizing and
participating in numerous Inter and Intra-Collegiate events and
plays a vital role in efficiently organizing several college activities.
HR College puts a lot of emphasis on the all-round development of
our students. That is why we continuously encourage and energize
our students to play sports and participate in sporting events at the
intercollegiate, university, state, national and international levels.
Sport is animportant element in our holistic approach to education.
Playing sports not only builds character but also secures a student's
physical, social, and emotional health. Our students consistently
perform exceedingly well in events they take part in, winning
accolades for themselves and strengthening the reputation of the
institution, and spreading it far and wide.

THINKINDIAHRC

Think India serves as a network encompassing India's esteemed
universities and research institutes, including lITs, IIMs, and NLU.
By focusing on diverse fields such as the economy, environment,
culture, and international relations, Think India plays a vital role in
rejuvenating our nation and fostering prosperity. It achieves this by
facilitating meaningful connections between aspiring young minds
and industry leaders, enabling knowledge exchange and growth
across various sectors. Think India HRC, a group of 60+ volunteers
aims to formulate a forum of the best intellectual human resource
of the nation geared towards shaping the youth of the nation and
fostering New India's Legacy. They strive to achieve a Nation-first
attitude, and harness our national treasure, “Leaders for Tomorrow”
to “Think, Explore and Act” for the Nation.

THE WOMEN DEVELOPMENT CELL

The Women Development Cell (WDC) aims to promote awareness of
gender equality and gender sensitization in society and among
students in particular. Towards this end, the students are
encouraged to undertake various research projects and participate
in debates and awareness campaigns. In keeping with the goal of
women empowerment, the cell conducts self-defense programs for
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girl students and operates a Grievance Gell for urgent and effective
handling of any gender-related issues The WDC seeks to encourage
girl students to work towards their personal and social
development. The Cell aims in particular at sensitizing the student
community to issues relating to the female gender. The role of the
Cell is to equip the students with the requisite awareness and self-
confidence, which in turn would allow them to take their rightful
place in society.

THE YOUNG LEADERS CLUB

The Young Leaders Club of H.R. College is one of the clubs renowned
for organizing various guest lectures, seminars, events, and
workshops for students. Their vision is to explore a leader in every
soul and empower them with special emphasis on skills, integrity,
and overall development, to raise active and global citizens for
tomorrow.

THE YUVA TOURISM CLUB

The Yuva Tourism Club is a collaboration between L.I.D.C. (India
Tourism) and H.R. College under the Ministry of Tourism, Govt. of
India directives to form Yuva Tourism Clubs at various educational
institutions such as schools and colleges. Vision of Yuva Tourism
Clubis to nurture and develop young ambassadors of Indian tourism
who would become aware of tourism possibilities in India,
appreciate our rich cultural heritage and develop an interest and
passion for tourism. These young ambassadors would be catalysts
for promoting tourism in India.
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LIBRARY

The Library of H.R. College supports the mission of the college and
is committed to providing information leading towards excellence
incommerce and business education. It endeavors to help students
to gather multi-faceted knowledge and thereby facilitate the
process of knowledge revolution and overall holistic personality
development.
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details can be accessed with “Any Word Anywhere” facility via
SLIM21 - an integrated, multi-user, multi-tasking library
information Windows based software.

The Library conducts Orientations, Research Guidance Sessions,
Book Exhibitions, Book Talks, Library Volunteerism Programs etc.
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photograph and the First Term Fee Receipt. Library follows “One Id
Card” system. Every user can borrow two books per week for home
lending and one book/non book at a time for Reference Reading. If
a borrower damages/loses the book he/she shall have to replace
the book. If it is not available in the market then the borrower shall
have to pay the market price plus replacement charges.

The charges for overdue books will be Rs. 1.00/day for first E’V
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The library is a Silent, No Mobile, No Eatables Zone. Defaulters will
be fined as per the university guidelines. The membership of the
library will be cancelled immediately if a person is found guilty of
violating willfully the rules and regulations of the library.

At the end of the second term all books must be returned to the
library. However by special provision, books would be issued
during examination period. The Librarian will issue a ‘No Due
Certificate' to horrower who has cleared his/her account. This is
necessary for obtaining the refund of Student Deposit from the
College Office.
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INTERNATIONAL INITIATIVES

The International Programs Committee organizes various student and faculty exchanges, scholarships, summer sessions, and other
opportunities for internationalization, in collaboration with partner institutions across the globe. The IPC has a team of dedicated student
ambassadors who work, plan and participate in the internationalization process. The Committee works toward a holistic international
exposure for the students of the college in several ways.

INTERNATIONAL DELIGATION VISITS

H.R. College has welcomed several international faculty delegations, student delegations, exchange program participants, and delegations
of business professionals. Notable visits include representatives from the University of Cincinnati, USA; the International Youth Exchange
Programme, Germany; Kennesaw State University, USA; and the Institute of Strategic Leadership, Japan.

SUMMER SCHOOLS

H.R. College has welcomed several international faculty delegations, student delegations, exchange program participants, and delegations
of business professionals. Notable visits include representatives from the University of Cincinnati, USA; the International Youth Exchange
Programme, Germany; Kennesaw State University, USA; and the Institute of Strategic Leadership, Japan.

PARTNER INSTITUTIONS

We have focused on faculty discussions with reputed universities and on spreading awareness about higher education opportunities across
various institutions, including Kedge Business School; Deakin University, Australia; SP Jain Global School of Management; University of
Cincinnati, USA; EDHEC Business School, France; London School of Economics, UK; and Normandie Business School, Unitalia,among others.
COLLABORATIONS AND COMMUNICATIONS

The College takes pride in its international collaborations with various stakeholders through MOUs with partner institutions, engagement
with international alumni, and the organization of masterclasses conducted by international faculty. Faculty exchange programs provide
valuable opportunities to learn from global experts.

LANGUAGE CLASSES

H.R.College runs language classes for students taught by qualified faculty. The current courses offered are Spanish and German.
STUDENT SCHOLARSHIPS

The College has offered several opportunities for meritorious students to experience alternate learning styles in different cultures and
broaden their horizons through knowledge. Some of the preferred ones are the Kedge Business School Scholarship; Asia Pacific University
Japan Scholarship; Kelley and Donald Cain Scholarships at St. Catherine’s College, Oxford University, UK; Achmea Student Admission
Program to the SP Jain Institute of Management and Research, Dubai, UAE; and the Desmond Forrester Foundation Scholarship at the United
States Military Academy, West Point, USA.

The College is committed to strengthening the culture of internationalization, starting with foreign language courses and skill-building
initiatives that provide invaluable knowledge, international exposure, and professional growth opportunities.




INTER COLLEGIATE WINS

August 2 & 3, 2025 - The Future Innovators Club of
H.R. College achieved a remarkable victory at
Anvikshanam, the prestigious management and
research festival hosted by R.A. Podar College of
Commerce and Economics, by dominating across 16
events and securing the overall 1st podium.

January 23 & 24, 2026 - The Future lnnovators Club
of H.R. College delivered an outstanding performance at
Acropolis, the flagship management and economics
festival of K.C. College, by securing 8 podium finishes
across 10 events and achieving the overall 2nd podium.

January 30 - February 3, 2026 - The Public Speaking and
Debating Society {(PSDS) of H.R. College delivered an
exceptional performance at Arthashastra, the flagship
management festival of Narsee Monjee College of
Commerce and Economics, securing the overall 1st
podium through excellence across a wide range of
competitive events.

August 20 & 21,2025 -The Publlc Speaking and
Debating Society (PSDS) of H.R. College achieved a
remarkable feat at BHISMUN, hosted by Billabong
International High School, with Dhariya Chandani
securing the Best Delegate award.

:
December 6 & 7, 2025 - The Public Speakrng and
Debating Society (PSDS) of H.R. College delivered a
commendable performance at Fin ‘O’ Verse, the
flagship financial fest of L.S. Raheja College, earning
recognition for their strong participation and securing a
podium finish.

'y .
December 7 & 8, 2025 - The Public Speaking and
Debating Society (PSDS) of H.R. College delivered a
strong performance at Finanza, the flagship finance fest
of Mithibai College, securing the overall 2nd Runner-
Up position through consrstent excellence across events.

December 11 - 13, 2025 - The Students Council of
H.R. College delivered an outstanding performance at
Moneta, the national-level finance fest hosted by R.A.
Podar College, securing the overall 1st podium
through multiple victories across a wide range of

December 12 & 13,2025 - The lnvestment Club of H.R.
College delivered an outstanding performance at Talaash,
the intercollegiate cultural fest hosted by Jai Hind
College, securing multiple podium finishes along with the
Best On-Theme College Award for their exceptional
execution and creativity.
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December 12, 2025 - The Public Speaking and Debating
Society (PSDS) of H.R. College delivered an exceptional
performance at Mathelatics, the mathematics fest
hosted by K.J. Somaiya College, securing the overall 1st
podium through excellence across multiple analytical
and strategy-based events.
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delivered a commendable performance at Jallosh, the
intercollegiate cultural fest hosted by Sydenham College,
securing podium finishes in Aakar (Model Making) and
Madanmanijiri (Lavani) through creativity and strong
execution.
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delivered a commendable performance at Jallosh, the
intercollegiate cultural fest hosted by Sydenham College,
securing podium finishes in Aakar (Model Making) and
Madanmanijiri (Lavani) through creativity and strong
execution.

The Future Innovators Club of H.R. College achieved a
historic milestone at the E-Summit hosted by L.S.
Raheja College, securing their first-ever overall
podium win along with multiple event victories, marking
a breakthrough performance through exceptional
teamwork and strategy.

Inter Collegiate Win

December 20, 2025 — The MVM Club of H.R. College

December 20, 2025 — The MVM Club of H.R. College
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February 3, 2026 - The BAF Committee of H.R. College
delivered an exceptional performance at Dalmia Stock

Exchange, the flagship mock stock market event hosted
by Prahladrai Dalmia Lions College, securing the 1st
and 3rd overall podium along with a cash prize through
outstanding analytical and trading skills.
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February 6, 2026 — The Future Innovators Club of H.R.
College delivered an outstanding performance at Nexus,
the flagship fest hosted by Sydenham College, securing
the overall 1st podium through multiple event victories
and strong competitive excellence.

February 18, 2026 — The Future Innovators Club of
H.R. College delivered an exceptional performance at the
Lalit Doshi Memorial Debate (Econundrum) hosted
by St. Xavier’s College, securing the Best College title
along with muiltiple podium finishes through outstanding
debating excellence.

February 20 & 21, 2026 - The Public Speaking and
Debating Society (PSDS) of H.R. College delivered a
strong performance at Digital Nexus, the flagship fest
hosted by Jai Hind College, securing the overall 2nd
Runner-Up position through consistent excellence across
events.




August 2 & 3,2025 - The Future lnnovators Club of
H.R. College delivered a historic performance at
Anvikshanam, the flagship management and research
fest hosted by R.A. Podar College, securing the overall
1st podium by dominating across all 16 events.

_Inter Collegiate Win

January 9 & IO 2026 - The Students’ Councll of H.R.
College delivered an exceptional performance at Ka-
Ching X EJCon, the financial fest hosted by NMIMS
College of Management Studies, securing the overall
1st podium for the 12th consecutive year through
multiple event victories.

The Future Innovators Club of H.R. College achieved a
commendable feat at Shodh, the national-level research
competition hosted by Mulund College of Commerce,
securing the 2nd podium through an outstanding
research presentation on Al in Warfare.

January 6 & 7, 2026 — The BFM Committee from H.R.
College delivered a commendable performance at
Enventure, the entrepreneurship fest hosted by St.
Xavier’'s College, securing the overall 2nd Runner-Up
posntlon through strategic thinking and conSIstent

January 9, 16 & 17, 2026 - The Marathi Vangmay Mandal
(MVM) of H.R. College delivered an outstanding
performance at Aamod, the intercollegiate fest hosted by
St. Xavier's College, securing multiple podium
finishes along with overall departmental wins and special
trophies.
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January 12, 2026 - The B.Com Commlttee of H.R.
College delivered an 3cpt performance at Disciduum,

securing 1st place in the “Crazy Rich Indians” event
through strong financial acumen, teamwork, and

strategic execution.

January 20 & 21, 2026 - The BAMMC Committee of
H.R. College delivered an exceptional performance at
Detour, the mass media fest hosted by Jai Hind
College, securing multiple podium finishes across
events, including several 1st positions, reflecting
outstanding creative and competitive excellence.

January 29 & 30, 2026 — The BFM Committee of HR. |

College delivered an exceptional performance at
Entourage, the finance fest hosted by Jai Hind
College, securing the overall 2nd Runner-Up position
through consistent performance, strategic decision-
making, and strong financial acumen.




INTER COLLEGIATE EVENTS ORGANISED

The Students That are Willing to Fo An Extra Mile for their
College Event Must be Part of the Fest Organizing Committee

MYSTIQUE 25
December 5-7, 2025 | Attendees: 1200+

Mystique 25, the flagship cultural and management fest of
H.R. College, brought the theme “KAIROS” to life across
three high-octane days. Organised by the college at the KSA
Grounds and campus, the event blended creativity and
strategy through 20+ diverse competitions. From the
physical endurance of the Kairos Cup to the intellectual rigor
of the Ecopreneurs Summit, the festival provided a dynamic
platform for intercollegiate talent. A major highlight was the
Day 1 Pronite featuring Karan Kanchan, which drew massive
crowds. The fest concluded with a grand fashion show and
closing ceremony, marking a resounding success in fostering
innovation and competitive spirit.
MYSTIQUE 6.0

FRESENTS

Kairos entertainment

AAVISHKAR
December 17, 2025 | Attendees: 100+

HSNC University, in collaboration with the Research Cell of
H.R. College, hosted the University Level Selection Round of
the Aavishkar Research Convention. This prestigious event
served as a platform for Undergraduate, Postgraduate, and
PhD scholars to showcase innovation in Commerce,
Management, and Law. The rigorous selection process
included abstract submissions, poster presentations, and a
structured Q&A session with an expert panel. Under the
guidance of Prof. (Dr.) Pooja Ramchandani and the faculty
team, the convention successfully identified top-tier research
projects for the State-Level round. The event effectively
promoted a culture of academic excellence and strategic
inquiry among the participants.

SHAAN 4.0
December 22, 2025 | Attendees: 400

The Sindhi Society of H.R. College successfully organized
the fourth edition of SHAAN, a vibrant three-day
intercollegiate fest celebrating Sindhi heritage. The event
kicked off with SHAAN Tank and the culturally rich Rang-e-
Ajrak, followed by high-energy musical segments. Day 2
focused on intellectual grit with a specialized Quiz and a
strategic Treasure Hunt, culminating in the melodious
SHAAN-e-Sur singing competition. The grand finale
showcased the creative heights of Dance, Drama, and a high-
fashion runway, judged by industry experts like Deepak
Watwani and Rishika Jagiasi. With guest appearances by
renowned content creators and the esteemed presence of Mr.
Kishu Mansukhani and Dr. Pooja Ramchandani, the fest was a
resounding celebration of community and talent.

r
EMINENCE 2026
February 11-14, 2026 | Attendees: 350+

Eminence 2026, H.R. College’s premier three-day
intercollegiate fest, united students for a high-energy
showcase of talent and strategy. Designed to nurture
leadership and critical thinking, the festival featured diverse
events from Business Pitches to Mono Acting and strategic
gaming. Participants engaged in stimulating challenges
balancing practical application with fierce competition. The
event served as a dynamic platform for networking and
experiential learning, fostering teamwork and innovation.
Following enthusiastic participation, Eminence 2026
concluded as a resounding success, leaving a lasting impact
on the intercollegiate circuit.
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ARTHMANTHAN
February 21, 2026 | Participants: 146

Arthmanthan 2026, organized by 180DC H.R. College,
marked a prestigious national-level consulting competition
attracting 100+ teams from elite institutions like II'Ts and
IIMs. Focused on Carbon Credits and sustainability,
participants navigated three rigorous rounds—from
foundational quizzes to strategic pitch decks. The event
culminated in final presentations before an expert panel,
blending consulting excellence with social impact. With a
X18,000 prize pool and exclusive internships, the competition
solidified its reputation as a premier platform for strategic
problem-solving and environmental responsibility.

FINSPECT

January 5-6, 2026 | Winners: First Podium PositionThe
Research Cell of H.R. College demonstrated exceptional
analytical prowess at FINSPECT 2026, an intensive
accounting and finance fest organized by the BAF Committee.
Competing across a diverse array of high-stakes challenges,
the team navigated complex events including The Valuation
Gambit (Accounting Auction), Trail of Deception (Due
Diligence), and the investigative Veil of the Vanished. The
highlight of the competition was the flagship business
analysis event, FinQuest, where Chitransh Yadav and Jiya
Jain secured a decisive victory. Through consistent
coordination and strategic decision-making, the Research Cell
dominated the leaderboard to claim the First Podium
Position. This resounding win, accompanied by trophies and
cash prizes, underscored the cell’s dedication to practical
academic excellence and professional growth.

INQUEST 5.0

January 9-10, 2026 | Attendees: 250+

INQUEST 5.0, the Research Cell’s flagship initiative at H.R.
College, united inter-collegiate talent to celebrate intellectual
curiosity.. The event featured Al-centric challenges, from the

Inter Collegiate Event Organized

research-driven Innovaite to the entrepreneurial intensity of
Pitch Perfect: The Shark Tank Edition. Participants engaged
in the Data Detective case study and the strategic Byte the
Law, simulating economic policy-making. Blending rigorous
research with activities like the Mystery Hunt and Neuroplay,
the symposium upheld its legacy of academic excellence. The
two-day event concluded with a grand felicitation, inspiring a
new generation of researchers to explore the boundaries of
technology and collaboration.

January 10-12, 2026 | Attendees: 4,000+

The 10th anniversary of Discidium, H.R. College’s flagship
management fest, marked a historic milestone with record
participation from 18 reputed contingents. Across 11
innovative events—from Cargo Logistics to Financial Due
Diligence—over 350 competitors demonstrated elite
analytical rigor. Seamlessly executed by a 70-member
committee, the festival culminated in a grand ceremony
where R.A. Podar College emerged as the Inter-Collegiate
champion and the Insight Club secured the top intra-
collegiate spot. Discidium 2026 has set a new benchmark for
academic excellence, solidifying its reputation as a premier
destination for future management leaders.
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HRMUN

January 19-20, 2026 | Delegates: 15

The Public Speaking and Debating Society of H.R. College
successfully organized the third edition of HRMUN,
featuring a high-stakes simulation of the United Nations
Security Council. Over two intensive eight-hour sessions,
delegates from premier institutions—including Government
Law College, Jai Hind, and Mithibai—tackled the critical
agenda of transnational drug trafficking. Representing global
powers like the USA, Russia, and China, participants engaged
in rigorous diplomacy, debating complex issues from financial
intelligence to maritime security. The committee’s intellectual
caliber was reflected in a final resolution focused on enhanced
international cooperation. Under the leadership of General
Secretary Disha Solanki and Teacher-in-Charge Dr. Geeta
Sahu, the event solidified HRMUN’s commitment to fostering




elite diplomatic discourse and preparing the next generation of
global leaders.

OFF D" CUFF'26

January 19-21, 2026 | Attendees: 113

The Public Speaking and Debating Society of H.R. College
launched the 13th edition of its flagship literary
extravaganza, OFF D’ CUFTF 2026. Embracing the theme
"Aurora Florenica," the festival celebrated a modern-day
renaissance, providing a vibrant platform for students to voice
opinions and engage in intellectual discourse. Over three
days, the event featured a diverse array of competitions,
including Investigative Journalism, Oxford Style Debates, and
Character Debates, drawing participation from over 30
prestigious institutions like Jai Hind and Mithibai College.
The extravaganza was graced by an esteemed panel of
Jjudges, including bestselling authors, High Court advocates,
and film industry veterans. Under the guidance of Dr. Geeta
Sahu and the leadership of Chairperson Disha Solanki, OFF
D’ CUFF 2026 successfully fostered a niche for budding
literary artists and thinkers across the state.

Inter Collegiate Event Organized

BULLSEYE
January 25, 2026 | Attendees: 230

Bullseye, the premier flagship mock stock exchange event
organized by the Investment Club of H.R. College,
successfully simulated the high-stakes dynamics of real-world
trading. Designed as a risk-free environment for financial
learning, the competition challenged participants to manage
hypothetical portfolios using virtual currency and real-time
market data. The event featured live market fluctuations and
expert-led sessions, providing students with deep insights
into risk management and economic trends. With active
participation from over 20 colleges and clubs across Mumbai,
Bullseye 2026 stood out as one of the most successful and
high-energy inter-collegiate events of the year. The intense
trading rounds culminated in a victory for the General Event
Management Society, showcasing the participants' sharp
strategic decision-making and financial acumen.
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BLAZE
January 28 — February 28, 2026 | Participants: 500

The BFM Committee of H.R. College successfully
spearheaded the NISM-SEBI National Financial Literacy
Quiz (NFLQ) 2026, a prestigious nationwide initiative
dedicated to bolstering financial awareness. The month-long
event garnered an overwhelming response with 500
registrations, serving as a mandatory benchmark for all Self-
Finance courses. Conducted via a sophisticated online
platform, the assessments challenged students' grasp of fiscal
concepts and market dynamics. As a multi-level competition,
the quiz acted as a gateway to regional and national rounds,
offering participants the chance to vie for rewards totaling

32 lakh. By providing digital certification and a competitive
stage for financial mastery, the initiative significantly
advanced the college’s mission of fostering academic
excellence and practical financial literacy.udding literary
artists and thinkers across the state.

CALLISTO’25
September 12—16, 2025 | Overall Winners: 1st Podium

In a historic milestone, the FIC x BAMMC contingent
secured the Overall 1st Podium Finish at Callisto, H.R.
College’s largest intra-collegiate festival. Competing against
24 formidable teams, the contingent—led by Ayush Mirashi
and Sandesh Wagh—demonstrated exceptional strategic
coordination and resilience. FIC dominated the leaderboard
with 1st-place victories in flagship events like Saboteur, The
Pursuit of Vanity, and 8..2..1.., alongside podium finishes in
Deals or Duels and Rajneeti. This commanding performance
across cultural and competitive categories reinforced FIC’s
standing as a powerhouse of talent. The triumph sets a new
benchmark for excellence, celebrating the collective
determination and discipline of the entire team.
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INFRASTRUCTURE

HR BELIEVES IN GIVING STUDENTS AN OPPORTUNITY TO DEVELOP
THEIR SIMULATIVE LEARNING & ENTREPRENEURIAL SKILLS

e |
ﬂ GPS Map Camera

Library : A resourceful space that supports A dedicated facility ensuring secure data storage,
academic learning and research by providing seamless connectivity, and efficient management
access to a wide range of knowledge materials. of the college’s digital operations.

Principal’s Cabin : A designated space Computer Labs : Equipped spaces that  Digital Library & Research Centre: To
for administrative leadership, support digital learning and skill provide opportunities to enhance
facilitating decision-making and development through access to modern research work and offer access to
effective institutional management. computing resources. digital content for staft and students.

A digital system that records attendance  Water Filtration System : Ensures The Fitness Point: A gymnasium for
through biometric authentication, access to safe and purified drinking staff and students, a step towards
ensuring accurate, secure, and efficient water, maintaining hygiene and health and fitness under professional
data management. well-being across the campus. guidance.
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FACULTY - DEGREE COLLEGE

PRINCIPAL: Prof. Dr. Pooja Ramchandani, D.Litt., Ph.D. M.Com., B.Ed.
VICE - PRINCIPAL: Prof. Dr. Jasbir Kaur Sodi., Ph.D., M.Com
VICE - PRINCIPAL: Prof. Dr. Rani Tyagi, Ph.D., M.Sc

COMMERCE & BUSINESS MANAGEMENT

Prof. Dr. Pooja Ramchandani, D.Litt., Ph.D., M.Com., B.Ed. (HOD)
Prof. Dr. Rita Khatri, Ph.D., M. Phil., M.Com., M.F.M.

Prof. Dr. Jasbir Sodi, Ph.D., M.Com.

Ms. Dharti Narwani, M.Com., M.B.A.

Ms. Neha Galrani, M.Com.

Ms. Anjali Mohinani, M.Com, B.Ed

BUSINESS ECONOMICS

Prof. Dr. Geeta Nair, D.Litt., Ph.D., M.A. (HOD).

Dr. Saleha Syed J., Ph.D., M.Phil., M.A.

Mr. Kashinath Mishra., M.Com. B.Ed., MA, SET.

Mr. Sanjay Waghela., BA (ECO), MA (ECO), M-SET.

ACCOUNTANCY

Prof. Dr. Amit Nandu, Ph.D., MBA, M.Com.

Ms Anjali Vachhani, M.Com.

Prof. Dr. Jaya Manglani, Ph.D., L.L.B., B.Ed., MBA, M. Com
Dr. Simran Kalyani, Ph.D., M.Com., D.B.F.

Dr. Atul Sathe, M.Com., ICWA

Ms. Prachi Ahuja, M.Com

MATHS & STATISTICS

Ms. Shubhada Kanchan, M.Sc.

Ms. Vijayalaxmi Suvarna, M.Phil., M.Sc., D.C.S.T
Ms. Riddhi Chawila., BSC, B.Ed, MSC.

ENGLISH (BUSINESS COMMUNICATION)
Prof. Dr. Paromita Chakrabarti, Ph.D., M.Phil., M.A.
Dr. Geeta Sahu, Ph.D., M.A.

HINDI
Ms. Anjali Chaubey, Ph.D , MH SET, MA, MP SET

SINDHI
Ms. Kajal Khetwani., BA.

ENVIRONMENTAL STUDIES

Prof. Dr. Chandani Bhattacharjee, Ph.D., M.Sc.

Prof. Dr. Rani Tyagi, Ph.D., M.Sc..

Ms. Himaakshi Julka B.Com, M.Com., Ph.D(COMMERCE).

FOUNDATION COURSE

Prof. Dr. Madhu Kelkar, PhD, M.Phil., M.A., B.Ed.
Prof. Dr. Priyamvada Sawant, Ph.D., M.Phil., M.A.

UNAIDED COURSES (UNDERGRADUATE)

Mr. Yunus A. Gangat, M.Com., MCSC, CCNA, Dip. Elec
Dr. Tasneem Razmi, Ph.D., M.Com, M.Phil., MBA (WM)
Dr. Nidhi Thanawala, Ph.D., M.A.

Ms. Bharti Jethani, M.Com.

Ms. Poonam Jain, M.Com., F.C.A., C.S.

Ms. Kanupriya Bhardhwaj, MBA (RM & THM)

Mr. Rahul Mishra, M.Com

Dr. Shweta Singh, Ph.D., MBA.

Dr. Jalaja Nair, Ph.D., M.Phil., M.A.

Ms. Charvi Gada, M.B.A., M.Com.

Mr. Manish Malkani, M. Com, B.Ed.

Ms. Rifa Patel, M.A.

Dr. Mamta Rajani, Ph.D., M.Phil., M.A., B.Ed., M. Com

Ms. Bhakti Mulchandani, M.B.A., M.Com.,

Mr. Faaiz Patel, M.Com., M.B.A.
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Mr. Vicky Karnani, M. Com.

Ms. Tanvi Khandhar, Dipl. Ent. Mgmt., M.Com.
Ms. Anjli Dhanani, M.Com.

Ms. Jasmine Tamboli, MACJ

Ms. Trisha Dutta, M.A

Mr. Darshit Shah., M. Com, LLB, SET

Ms. Rachana Chawda, M.Phill, MBA, LLM

Ms. Bertilla Alphonso, M.Sc.

Mr. Vinit Upadhaya., Mphil, NET, BBI, M.Com (B&F).
Ms. Drshika Advani., BMS, M.Com (BM).

Ms. Komal Panjwani., B.Com, M.Com.

Ms. Kiran Kohli., MCA, M.Com.

BMS
Ms. Charvi Gada — Coordinator
Mr. Darshit Shah — Co-Coordinator

BAF
Ms. Poonam Jain — Coordinator
Dr. Mamta Rajani — Co-Coordinator

BFM
Ms. Shweta Singh — Coordinator
Mr. Bhakti Mulchandani — Co-Coordinator

B. COM (WM)
Dr. Tasneem Razmi — Coordinator
Ms. Rachana Chawda - Co-Coordinator

B. COM (THM)
Mr. Faaiz. S. Patel — Co-Coordinator

B. COM (RM)
Ms. Komal Panjwani — Co-Cordinator

BBI
Mr. Rahul Mishra — Coordinator
Ms. Bertilla Alphonso, M.Sc - Coordinator

BAMMC

Ms. Rifa Patel — Coordinator

Ms. Anjali Dhanani — Co-Coordinator
Ms. Jasmine Tamboli, MACJ

LIBRARIAN
Prof. Dr. Madhuri Tikam, Ph.D., M.Lib.Sc.

REGISTRAR
Ms. Pooja Balani, B.com

SUPERINTENDENT ADMIN
Ms. Rekha Sawant, BA

IT CO-ORDINATOR
Mr. Yunus Gangat



The Hyderabad (Sind) National Collegiate Board

Dr. Niranjan Hiranandani, President Mr. Anil Harish , Immediate Past President
Mr. Kishu Mansukhani, Past President Mr. Chellaram, Trustee
HYDERABAD (SIND) . 5 g 3
NATIONAL COLLEGIATE BOARD Ms. Maya Shahani, Trustee Mr. Dinesh Panjwani, Secretary

List of Educational Institutions in Mumbai and Ulhasnagar managed by The Hyderabad
(Sind) National Collegiate Board

1. Rishi Dayaram & Seth Hassaram National College and Seth Wassiamull Assomal
Science College, Bandra, Mumbai 400 050. (Estd. 1949)

2. Kishinchand Chellaram College of Arts, Science & Commerce, Churchgate,
Mumbai 400 020. (Estd. 1954)

3. Kishinchand Chellaram Law College, Churchgate, Mumbai 400 020. (Estd. 1955)

4. Hassaram Rijhumal College of Commerce and Economics, Churchgate,
Mumbai 400 020. (Estd. 1960)

5. K.C. College of Management Studies, Churchgate, Mumbai 400 020. (Estd. 1969)

6. Smt. Mithibai Motiram Kundnani College of Commerce & Economics, Bandra,
Mumbai 400 050. (1961)

7. Smt. Chandibai Himathmal Mansukhani College, Ulhasnagar 421 003.
(Estd. 1965)

8. Bombay Teachers Training College, Colaba, Mumbai 400 039. (Estd. 1969)

9. Principal K.M. Kundnani College of Pharmacy, Cuffe Parade, Mumbai 400005.
(Estd. 1971)

10. Principal K.M. Kundnani Pharmacy Polytechnic, Ulhasnagar 421 003.
(Estd. 1971)

11. Gopaldas Jhamatmal Advani Law College, Bandra, Mumbai 400 050.
(Estd. 1977)

12. Watumull Institute of Electronic Engineering, Computer Technology and
Electronic Instrumentation, Ulhasnagar 421 003. (Estd. 1981)

13. Thadomal Shahani Engineering College, Bandra, Mumbai 400 050. (Estd. 1983)
14. Dr. L.H. Hiranandani College of Pharmacy, Ulhasnagar 421 003. (Estd. 2004)
15. S.H. Mansukhani Institute of Management, Ulhasnagar 421 003. (Estd. 2005)
16. Nari Gursahani Law College, Ulhasnagar 421 003. (Estd. 2005)

President’s Office: @ THE HYDERABAD (SIND) NATIONAL COLLEGIATE BOARD
Above Star Market, Mistry Bhavan, Dinshaw Waccha Road, Churchgate, Mumbai - 400020
(Near Churchgate Railway Station, Next to HR College)

Telefax: 91 22 2288 0845 Email: pres.off@hsncb.com  www.hsncb.com
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HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

B.A.F. - FEES STRUCTURE

Sr. No. PARTICULARS 2026-2027 2026-2027 2026-2027 2026-2027
1st Year 2nd Year 3rd Year 4th Year

1 |ADMISSION PROCESSING 3000 3000 3000 3000
2 |ENROLMENT/ ELIGIBILITY FEES 2000 0 0 0

3 |E CONVENIENCE FEES 2500 2500 2500 2500
4 |CONVOCATION FEES 2000 0 0 0

5 |DEVELOPMENT FUND 4000 4000 4000 4000
6 |MARKSHEET 1000 1000 1000 1000
7 |V C RELIEF FUND 100 100 100 100
8 |DISASTER RELIEF FUND 100 100 100 100
9 [NSS 50 50 50 50
10 |UNIV.SPORTS & CUL.ACT. 200 200 200 200
11 |EXAMINATION FEES 4000 4000 4000 4000
12 |GYMKHANA FEES 800 400 400 400
o [SoSUNTERDSOPLRY COURES | g | | a0 |
14 |TUITION FEES 35000 30000 23000 23000
15 |UTILITY FEES 500 500 500 500
16 |l CARD/LIB CARD 200 200 200 200
17 |STUDENTS WELFARE FUND 400 400 400 400
18 |GROUP INSURANCE 50 50 50 50
19 |LIBRARY FEES 1350 1350 1350 1350
20 |OTHERS FEES 250 250 250 250
21 |MAGAZINE FEES 200 200 200 200
22 |ALUMNI ASSOCIATION 400 400 400 400
23 |PROJECT FEES 4000 4000 4000 4000

TOTAL 64600 55200 48200 48200




HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

BAMMC - FEES STRUCTURE

S No. SARTICULARS 2026-2027 | 2026-2027 | 2026-2027 | 2026-2027
1st Year 2nd Year 3rd Year 4th Year

1 | ADMISSION PROCESSING 3000 3000 3000 3000
> |ENROLMENT/ ELIGIBILITY FEES 2000 0 0 0

3 |E CONVENIENCE FEES 2500 2500 2500 2500
4 |CONVOCATION FEES 2000 0 0 0

5 |DEVELOPMENT FUND 4000 4000 4000 4000
6 |MARKSHEET 1000 1000 1000 1000
7 |V C RELIEF FUND 100 100 100 100
g |DISASTER RELIEF FUND 100 100 100 100
9 |NSS 50 50 50 50
10 |UNIV.SPORTS & CUL.ACT. 200 200 200 200
11 |EXAMINATION FEES 4000 4000 4000 4000
12 |GYMKHANA FEES 800 400 400 400
o oo rEnosora oS [y [ | a0 | o9
14 |TUITION FEES 28000 30000 23000 23000
15 |UTILITY FEES 500 500 500 500
16 |l CARD/LIB CARD 200 200 200 200
17 |STUDENTS WELFARE FUND 400 400 400 400
18 |GROUP INSURANCE 50 50 50 50
19 |LIBRARY FEES 1350 1350 1350 1350
o0 |OTHERS FEES 250 250 250 250
21 |MAGAZINE FEES 200 200 200 200
2o |ALUMNI ASSOCIATION 400 400 400 400
23 |PROJECT FEES 4000 4000 4000 4000

TOTAL 57600 55200 48200 48200




HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

B.B.l. - FEES STRUCTURE

S No. SARTICULARS 2026-2027 | 2026-2027 | 2026-2027 | 2026-2027
1st Year 2nd Year 3rd Year 4th Year

1 | ADMISSION PROCESSING 3000 3000 3000 3000
> |ENROLMENT/ ELIGIBILITY FEES 2000 0 0 0

3 |E CONVENIENCE FEES 2500 2500 2500 2500
4 |CONVOCATION FEES 2000 0 0 0

5 |DEVELOPMENT FUND 4000 4000 4000 4000
6 |MARKSHEET 1000 1000 1000 1000
7 |V C RELIEF FUND 100 100 100 100
g |DISASTER RELIEF FUND 100 100 100 100
9 |NSS 50 50 50 50
10 |UNIV.SPORTS & CUL.ACT. 200 200 200 200
11 |EXAMINATION FEES 4000 4000 4000 4000
12 |GYMKHANA FEES 800 400 400 400
o o Dsora oSS [ oo | | | a9
14 |TUITION FEES 35000 30000 23000 23000
15 |UTILITY FEES 500 500 500 500
16 |l CARD/LIB CARD 200 200 200 200
17 |STUDENTS WELFARE FUND 400 400 400 400
18 |GROUP INSURANCE 50 50 50 50
19 |LIBRARY FEES 1350 1350 1350 1350
o0 |OTHERS FEES 250 250 250 250
21 |MAGAZINE FEES 200 200 200 200
2o |ALUMNI ASSOCIATION 400 400 400 400
23 |PROJECT FEES 4000 4000 4000 4000

TOTAL 64600 55200 48200 48200




HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

B.COM - FEES STRUCTURE

Sr. No. PARTICULARS 2026-2027 2026-2027 2026-2027 2026-2027
1st Year 2nd Year 3rd Year 4th Year
1 |ADMISSION PROCESSING 3000 3000 3000 3000
2 |ENROLMENT/ ELIGIBILITY FEES 2000 0 0 0
3 |E CONVENIENCE FEES 2500 2500 2500 2500
4 |CONVOCATION FEES 2000 0 0 0
5 |DEVELOPMENT FUND 4000 4000 4000 4000
6 |MARKSHEET 1000 1000 1000 1000
7 |V C RELIEF FUND 50 50 50 50
8 |DISASTER RELIEF FUND 50 50 50 50
9 |NSS 50 50 50 50
10 |UNIV.SPORTS & CUL.ACT. 50 50 50 50
11 |EXAMINATION FEES 4000 4000 4000 4000
12 |GYMKHANA FEES 400 400 400 400
ADD ON INTER DISCIPLINARY COURSES
13 |/VALUE ADDED/CO CUR ACT 2500 2500 2500 2500
14 |UTILITY FEES 250 250 250 250
15 |TUITION FEES 800 800 800 800
16 |l CARD/LIB CARD 200 200 200 200
17 |STUDENTS WELFARE FUND 200 200 200 200
18 |GROUP INSURANCE 50 50 50 50
19 |LIBRARY FEES 350 350 350 350
20 |OTHERS FEES 250 250 250 250
21 |MAGAZINE FEES 200 200 200 200
22 |ALUMNI ASSOCIATION 200 200 200 200
23 |PROJECT FEES 2000 2000 2000 2000
TOTAL 26100 22100 22100 22100
Additional Components
LABORATORY FEES (Computer) 1000 1000 1000 1000

GRANT TOTAL




HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

B.Com (Retail Management) - FEES STRUCTURE

BVOC (Retail Management)

S No. PARTICULARS 2026-2027 | 2026-2027 | 2026-2027 | 2026-2027
1st Year 2nd Year 3rd Year 4th Year
1 |ADMISSION PROCESSING 3000 3000 3000 3000
> |ENROLMENT/ELIGIBILITY FEES 2000 0 0 0
3 |E CONVENIENCE FEES 2500 2500 2500 2500
4 |CONVOCATION FEES 2000 0 0 0
5 |DEVELOPMENT FUND 4000 4000 4000 4000
6 [TUITION FEES 8000 8000 8000 8000
7 |MARKSHEET 1000 1000 1000 1000
g |V CRELIEF FUND 100 100 100 100
g |DISASTER RELIEF FUND 100 100 100 100
10 [NSS 50 50 50 50
11 |UNIV.SPORTS & CUL.ACT. 200 200 200 200
12 |EXAMINATION FEES 4000 4000 4000 4000
13 |GYMKHANA FEES 800 400 400 400
I S P e I B
15 |UTILITY FEES 500 500 500 500
16 |l CARDI/LIB CARD 200 200 200 200
17 |STUDENTS WELFARE FUND 400 400 400 400
18 |GROUP INSURANCE 50 50 50 50
19 |LIBRARY FEES 350 350 350 350
20 |OTHERS FEES 250 250 250 250
21 |MAGAZINE FEES 200 200 200 200
22 |ALUMNI ASSOCIATION 400 400 400 400
23 |PROJECT FEES 2000 2000 2000 2000
TOTAL 34600 30200 30200 30200




HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

BVOC (Tourism & Hospitality

B.Com (Tourism & Hospitality Management) - FEES STRUCTURE Management)
Sr. No. [PARTICULARS 2026-2027 | 2026-2027 | 20262027 | 2026-2027
1st Year 2nd Year 3rd Year 4th Year
1 |ADMISSION PROCESSING 3000 3000 3000 3000
5 |ENROLMENT/ ELIGIBILITY FEES 2000 0 0 0
3 |E CONVENIENCE FEES 2500 2500 2500 2500
4 |CONVOCATION FEES 2000 0 0 0
5 |DEVELOPMENT FUND 4000 4000 4000 4000
6 |TUITION FEES 8000 8000 8000 8000
7 |MARKSHEET 1000 1000 1000 1000
g |V CRELIEF FUND 100 100 100 100
9 |DISASTER RELIEF FUND 100 100 100 100
10 INss 50 50 50 50
11 |UNIV.SPORTS & CUL.ACT. 200 200 200 200
12 |EXAMINATION FEES 4000 4000 4000 4000
13 |GYMKHANA FEES 800 400 400 400
I S P e I I
15 |UTILITY FEES 500 500 500 500
16 |1 CARDILIB CARD 200 200 200 200
17 |STUDENTS WELFARE FUND 400 400 400 400
18 |GROUP INSURANCE 50 50 50 50
19 |LIBRARY FEES 350 350 350 350
20 |OTHERS FEES 250 250 250 250
21 |MAGAZINE FEES 200 200 200 200
29 |ALUMNI ASSOCIATION 400 400 400 400
23 |PROJECT FEES 1000 1000 1000 1000
33600 29200 29200 29200




HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

B.Com (Wealth Management) - FEES STRUCTURE

BVOC (Wealth Management)

S No. PARTICULARS 2026-2027 | 2026-2027 | 2026-2027 | 2026-2027
1st Year 2nd Year 3rd Year 4th Year
1 |ADMISSION PROCESSING 3000 3000 3000 3000
> |ENROLMENT/ELIGIBILITY FEES 2000 0 0 0
3 |E CONVENIENCE FEES 2500 2500 2500 2500
4 |CONVOCATION FEES 2000 0 0 0
5 |DEVELOPMENT FUND 4000 4000 4000 4000
6 [TUITION FEES 8000 8000 8000 8000
7 |MARKSHEET 1000 1000 1000 1000
g |V CRELIEF FUND 100 100 100 100
g |DISASTER RELIEF FUND 100 100 100 100
10 [NSS 50 50 50 50
11 |UNIV.SPORTS & CUL.ACT. 200 200 200 200
12 |EXAMINATION FEES 4000 4000 4000 4000
13 |GYMKHANA FEES 800 400 400 400
I S P e I I
15 |UTILITY FEES 500 500 500 500
16 |l CARDILIB CARD 200 200 200 200
17 |STUDENTS WELFARE FUND 400 400 400 400
18 |GROUP INSURANCE 50 50 50 50
19 |LIBRARY FEES 350 350 350 350
20 |OTHERS FEES 250 250 250 250
21 |MAGAZINE FEES 200 200 200 200
22 |ALUMNI ASSOCIATION 400 400 400 400
23 |PROJECT FEES 1000 1000 1000 1000
33600 29200 29200 29200




HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

B.F.M. - FEES STRUCTURE

Sr. No. PARTICULARS 2026-2027 2026-2027 2026-2027 2026-2027
1st Year 2nd Year 3rd Year 4th Year
1 |ADMISSION PROCESSING 3000 3000 3000 3000
2 |ENROLMENT/ ELIGIBILITY FEES 2000 0 0 0
3 [E CONVENIENCE FEES 2500 2500 2500 2500
4 |CONVOCATION FEES 2000 0 0 0
5 |DEVELOPMENT FUND 4000 4000 4000 4000
6 |MARKSHEET 1000 1000 1000 1000
7 |V C RELIEF FUND 100 100 100 100
8 |DISASTER RELIEF FUND 100 100 100 100
g |NSS 50 50 50 50
10 |UNIV.SPORTS & CUL.ACT. 200 200 200 200
11 |EXAMINATION FEES 4000 4000 4000 4000
12 |GYMKHANA FEES 800 400 400 400
o [ooomEmasornamrconses [ | | |
14 |TUITION FEES 35000 30000 23000 23000
15 |UTILITY FEES 500 500 500 500
16 |! CARD/LIB CARD 200 200 200 200
17 |STUDENTS WELFARE FUND 400 400 400 400
18 |GROUP INSURANCE 50 50 50 50
19 |LIBRARY FEES 1350 1350 1350 1350
20 |OTHERS FEES 250 250 250 250
21 |MAGAZINE FEES 200 200 200 200
22 |ALUMNI ASSOCIATION 400 400 400 400
23 |PROJECT FEES 4000 4000 4000 4000
TOTAL 64600 55200 48200 48200




HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

B.M.S. - FEES STRUCTURE

Sr. No. PARTICULARS 2026-2027 | 2026-2027 | 2026-2027 | 2026-2027
1st Year 2nd Year 3rd Year 4th Year

1 |ADMISSION PROCESSING 3000 3000 3000 3000
2 |ENROLMENT/ ELIGIBILITY FEES 2000 0 0 0

3 [E CONVENIENCE FEES 2500 2500 2500 2500
4 |CONVOCATION FEES 2000 0 0 0

5 |DEVELOPMENT FUND 4000 4000 4000 4000
6 |MARKSHEET 1000 1000 1000 1000
7 |V C RELIEF FUND 100 100 100 100
8 |DISASTER RELIEF FUND 100 100 100 100
g |NSS 50 50 50 50
10 |UNIV.SPORTS & CUL.ACT. 200 200 200 200
11 |EXAMINATION FEES 4000 4000 4000 4000
12 |GYMKHANA FEES 800 400 400 400
s [N OSIRR CORES | | o | ewo | oo
14 |TUITION FEES 77500 80000 81000 81000
15 |UTILITY FEES 500 500 500 500
16 |! CARD/LIB CARD 200 200 200 200
17 |STUDENTS WELFARE FUND 400 400 400 400
18 |GROUP INSURANCE 50 50 50 50
19 |LIBRARY FEES 1350 1350 1350 1350
20 |OTHERS FEES 250 250 250 250
21 |MAGAZINE FEES 200 200 200 200
22 |ALUMNI ASSOCIATION 400 400 400 400
23 |PROJECT FEES 4000 4000 4000 4000

TOTAL 107100 105200 106200 106200




HSNC UNIVERSITY,MUMBAI

H R COLLEGE OF COMMERCE & ECONOMICS

MASTER IN COMMERCE (Advanced Accountancy / Banking & Finance / Business Management) - FEES STRUCTURE

Sr. No. PARTICULARS 2026-2027 - 1st Year 2026-2027 - 2nd Year
;  |ADMISSION PROCESSING 3000 3000
> |ENROLMENT/ELIGIBILITY FEES 2000 0
3 |E CONVENIENCE FEES 2500 2500
4 |convocaTioN FeES 2000 0
5 |LIBRARY FEES 2000 2000
s |PROJECT FEES 3000 3000
2 |MARKSHEET 1000 1000
s |V CRELIEF FUND 100 100
o  |DISASTER RELIEF FUND 100 100
10 [INss 50 50
11 |UNIV.SPORTS & CULACT. 200 200
1> |EXAMINATION FEES 4800 4800
13 |GYMKHANA FEES 800 400
14 |UTILITY FEES 500 500
15 |DEVELOPMENT FUND 2500 2500
16 |TumioN FEES 16000 16000
17 |ICARDILIB CARD 200 200
18 |STUDENTS WELFARE FUND 400 400
19 |GROUP INSURANGE 50 50
50 |LABORATORY FEES 3000 3000
o1 |OTHERS FEES 1000 1000
0 |MAGAZINE FEES 200 200
03 |ALUMNI ASSOCIATION 400 400

TOTAL 45800 41400




