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Here students have to participate for 60 

hours in the given cocurricular activities 

and have to submit the record of their 

participation 

2* 

 Total   20 + 2* 

           

 

Preamble 

 



The Bachelor of Vocation in Tourism and Hospitality Management is designed as a part of the NEP 

2020 Guidelines of the UGC and as implemented by the HSNC University. It has been devised to 

create competency and skill in Tourism and Hospitality as a leading service-based discipline and 

additionally to impart ability to problem solve, become business leaders and effective 

communicators. It will encourage learners to understand decision making in organizations, values 

which impact thoughts and become cultural leaders with a zest for upholding the values of India and 

Indian knowledge base. The attempt has been to delve into finer parlance of subjects which will 

reorient a basic understanding of the contemporary issues, with appropriate subjects covering areas 

of Economics, Accounting, Business Management, Human Resource, Taxation, Marketing 

Management and Information Technology, Business Communication, Value Education Course and 

Indian Knowledge System. 

 

The HSNC University follows the Choice Based Credit System (CBCS) under the New Education 

policy which is a proven, flexible mode of learning in higher education which facilitates a student to 

have guided freedom in selecting his/her own choices of courses in the curriculum for completing a 

degree program. The degree program has multiple entry and exits mode.  This is coupled with a 

focus on Project Based Learning and Industrial Training to enable the students become eligible and 

fully equipped for employment in industries, higher studies, or entrepreneurship. 

 

The course structure will equip the students to accept the challenges of globalization and constant 

change and will enable them to be well placed in business, academics, and administration in the 

country as well as abroad. 

 

 

Process adopted for curriculum designing 

 

The members of the respective departments initially developed a draft syllabus after research on the 

existing curriculum from other Universities, studying the current needs of the industry, analyzing 

the new trends in the subjects and even connecting to some NGOs in few subjects. The drafted 

syllabus was then shown to academicians, experts from industry and researchers through emails and 

their inputs were gathered through meetings. These valuable inputs were incorporated into the 

syllabus ensuring that the syllabus is enriched in all aspects. 

 

Salient features, how it has been made more relevant 

 

In the process of designing of the syllabus, care has been taken to ensure that the student learns 

application skills along with theory. Demonstrations of the practical applications shall be conducted 

through special lectures and workshops that will contribute to enhanced learning. A combination of 

lectures, problem solving during tutorials and the supplementary sessions all contribute to make a 

student job ready.  

 

Input from stakeholders  

 



For drafting the syllabus, each department has taken inputs from industry experts, parents, and 

notable alumni.  The stakeholders have been impressed with the inclusion of e-learning options for 

the learners provided in the syllabus. They have suggested subsequently to add more practical hands-

on examples, learning through games and GIS certificate programs. For more advanced related 

topics, there can be sharing of video lectures and seminars, workshops, short term courses could be 

organized. 

 

 

Program Objectives 

 

1. PO 1: Apply the theoretical knowledge and practical skills gained to address real-world 

challenges in the tourism and hospitality industry. 

2. PO 2: Develop the ability to manage and operate tourism and hospitality enterprises 

effectively and ethically. 

3. PO 3: Demonstrate leadership qualities, including decision-making and teamwork, in 

managing hospitality and tourism services. 

4. PO 4: Understand the global scope of tourism and its impact on the economy, society, and 

environment. 

5. PO 5: Engage in professional communication with guests, colleagues, and stakeholders in 

the tourism and hospitality industry. 

6. PO 6: Promote sustainability and ethical practices within the tourism and hospitality sectors 

7. PO 7: Utilize information technology and digital tools to enhance service delivery and 

management in tourism and hospitality operations 

 

 

 

Program Specific Objectives 

 

1. PSO 1: Analyze and apply knowledge of tourism products and resources to create value-

driven tourism services. 

2. PSO 2: Demonstrate proficiency in managing hotel operations, including front office, 

housekeeping, and food and beverage services. 

3. PSO 3: Identify and assess customer needs and design customer-centric tourism and 

hospitality services. 

4. PSO 4: Apply strategic management concepts to improve operational efficiency and 

profitability in the tourism and hospitality sectors. 

5. PSO 5: Integrate sustainability principles into tourism planning and management for the 

long-term development of the sector 

 

 

 

 

Program Educational  Objectives 

 



1. PEO 1: To equip students with the fundamental knowledge and practical skills required for 

the tourism and hospitality industry. 

2. PEO 2: To develop leadership, problem-solving, and decision-making skills necessary for 

effective management in the tourism and hospitality sectors. 

3. PEO 3: To foster an understanding of the global tourism industry and its dynamic nature 

while promoting ethical and sustainable business practices 

4. PEO 4: To prepare students for diverse career opportunities in the tourism and hospitality 

industry, including entrepreneurship and management roles 

5. PEO5: To nurture interpersonal communication skills, cross-cultural understanding, and 

professional etiquette for success in the hospitality industry. 

 

 

Course Objectives 

 

Semester III 

 

Travel Agency & Tour Business Operations  

 To introduce students to the structure, types, and functions of travel agencies and tour 

operations in the tourism industry. 

 To develop an understanding of the contributions of travel agents to the growth and facilitation 

of tourism in India and abroad. 

 To equip students with operational knowledge related to setting up and managing a travel 

agency, including departmental structure and approval procedures. 

 To familiarize students with various types of tours, itinerary planning techniques, and 

principles of tour costing and pricing. 

 To provide insights into the types and importance of travel documents including passports, visas, 

insurance, and other supporting documents. 

 To build the ability to analyze and manage real-life travel agency operations through practical 

case studies and regulatory frameworks. 

 

M.I.C.E.  Management 

 To introduce students to the concepts, evolution, and economic significance of the MICE 

industry globally and in India. 

 To develop an understanding of the roles played by travel agencies, event planners, and 

support services in the planning and execution of MICE events. 

 To equip students with the skills required to identify customer needs, plan and organize 

meetings, conferences, and exhibitions effectively. 

 To build knowledge of budgeting, logistics, coordination, and the use of technology in 

managing virtual and hybrid events. 

 To impart practical knowledge related to client servicing, payment processing, 

documentation, and customer satisfaction evaluation in MICE operations. 

 

Business Management III - Management Accounting 



 To introduce the fundamental concepts, scope, and applications of Management 

Accounting. 

 To enable students to understand and apply basic stock valuation methods. 

 To provide knowledge of financial statements and the preparation of final accounts with 

simple adjustments. 

 To develop students’ ability to analyze financial performance using key accounting ratios.  

 To help students interpret accounting information for informed managerial decision-making 

in a simplified manner. 

 

Business Law 

 To provide students with a comprehensive understanding of the Indian Contract Act, 

1872 and its application to retail business operations. 

 To familiarize students with the regulatory framework governing licensing, labour 

laws, and consumer protection in the retail industry. 

 To equip students with practical knowledge on managing customer grievances and 

legal compliances in retail businesses. 

 To develop awareness and application skills related to intellectual property rights 

protection in retail brands and products. 

 To enable students to understand and comply with competition law requirements, 

ensuring fair business practices in tourism and hospitality industry. 

 

 

Information Technology for Tourism & Hospitality Management 

 To provide students with fundamental knowledge of computers, cloud computing, and basic 

cybersecurity practices. 

 To familiarize students with the technological applications used in the tourism and hospitality 

industry, including PMS, GDS, and CRM systems. 

 To introduce students to emerging technologies like IoT, AI, Virtual Tours, and Smart Hotels 

in the global travel and hospitality sector. 

 To develop basic technical skills using MS Office and data analysis tools such as VLOOKUP 

& HLOOKUP for travel planning and business operations. 

 To enable students to gain practical exposure through live demonstrations and simulations 

using PMS and GDS platforms. 

 To prepare students to use technology effectively for enhancing customer service, business 

operations, and digital marketing strategies in tourism and hospitality management. 

   

Modern Indian Language: Hindi 

 नर्द्यानथययोोंमेंसोच िे, समच िे, मूल्ायाों चि चिचाािे चि स्वतोंत्र चनणयय लिेचाािे िी क्षमतय िय नियास चिचााय। 

 भयचातीय सभ्यतय-सोंसृ्क नत सिेअर्ात चियतिेहुए चिमेंचाा नति एर्ोंमयचार्ाीय मूल्ाोाों िय नियास चिचााय। 

 पयठ्यक्रम मेंनर्द्यानथययोोंिो सयचित्यिि ज्ञयन ििे  सयथ व्ययिरण चा भयषय सोंबोंधी ज्ञयन दिेनिेपर चिशिेष ध्ययन 

िदर्ाय र्र्ायचाा । 

 



Modern Indian Languages: Sindhi 

 The basic Sindhi course aims to introduce learners to the Sindhi language and culture by providing 

fundamental vocabulary and grammar skills for communication, developing listening, speaking, 

reading, and writing proficiency, fostering cultural awareness, and empowering learners to engage 

effectively with Sindhi-speaking communities while appreciating linguistic diversity and cultural 

richness. The curriculum tries to re-engineer concepts by integrating rhymes thereby keeping Sindhi 

culture and tradition alive.  

   

 

Course Outcome 

 

Semester III 

    

Travel Agency & Tour Business Operations  

● Define the role and classification of travel agencies and distinguish between various forms and 

types of travel agents. 

● Understand the contribution and responsibilities of travel agencies in promoting tourism in India. 

● Explain the organizational structure and core functions of a travel agency, including ticketing, 

marketing, documentation, and customer service. 

● Prepare and evaluate itineraries for different types of tours and demonstrate competence in 

costing, pricing, and packaging of tour operations. 

● Identify and describe the types, purpose, and procedures of travel documents including passports, 

visas, insurance, and supporting documents. 

● Apply theoretical knowledge to real-world case studies in travel agency management and evaluate 

operational procedures and legal requirements in tour business. 

 

M.I.C.E. Management 

● Explain the historical development and current trends in the global and Indian MICE sector. 

● Classify different types of MICE events and outline the roles and responsibilities of agencies 

and service providers. 

● Identify and analyze customer requirements and apply CRM and technology tools to enhance 

MICE services. 

● Plan, budget, and coordinate meetings and conferences using operational best practices and 

sustainable methods. 

● Execute event processes such as confirmation, payment handling, on-site support, 

documentation, and post-event evaluation for ensuring client satisfaction. 

 

Business Management III- Management Accounting 



● Explain the meaning, scope, and importance of Management Accounting in business 

decision-making. 

● Understand and apply stock valuation techniques such as FIFO, LIFO, and Weighted 

Average. 

● Prepare and interpret final accounts of a sole proprietor including basic adjustments. 

● Calculate and analyze liquidity, profitability, and activity ratios using simple financial data. 

● Use accounting data and ratio analysis to evaluate financial performance and assist in 

managerial decisions. 

 

 

Business Law 

 

● Explain the essentials of a valid contract, the rules of offer, acceptance, consideration, and 

the legal consequences of breach under the Indian Contract Act, 1872. 

● Analyze issues of free consent, void agreements, E-contracts, and remedies available for 

breach of contracts in retail operations. 

● Identify and apply licensing, labour law, and regulatory compliance requirements applicable 

to retail business establishments. 

● Interpret and implement consumer protection frameworks and effectively handle consumer 

grievances and legal redressal in retail. 

● Recognize the importance of intellectual property rights in retail branding and analyze 

challenges in enforcing IPR protections. 

● Understand the fundamentals of competition law, including anti-competitive practices, 

market dominance, and ensure fair business operations in tourism and hospitality 

management. 

 

 

Information Technology for Tourism & Hospitality Management 

● Demonstrate an understanding of basic computer operations, MS Office applications, and 

secure communication practices. 

● Apply knowledge of PMS and GDS systems for managing front office operations and 

reservations in hospitality businesses. 

● Understand the use of CRM and social media tools for customer relationship management 

and digital marketing in tourism. 

● Analyze simple data sets using MS Excel tools like formulas and VLOOKUP HLOOKUP to 

support decision-making. 

● Identify and explain the impact of emerging technologies like IoT, AI, and Smart Hotels on 

the tourism and hospitality industry. 

● Execute practical simulations of hotel front desk management and online travel planning 

using technology platforms. 



 

Modern Indian Languages: Hindi 

● ननननननननननननननननननननन, ननननन, नननननननन नननननन 

नननननननन ननननन नननननन नननननन नन नननननननन ननननन  

● नननननननननननननननननननननन नननननन-नननननन नन नन ननननन 

नननननन ननन ननननन ननननननननननन नननननननन ननननन नननननन 

नन नननननन ननननन ननननन  
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Modern Indian Languages: Sindhi 

● Communicate effectively in Sindhi and can hold basic conversations in Sindhi, including 

greetings, introductions, and expressing simple ideas. 

● Demonstrate comprehension of common phrases and expressions used in daily 

communication. 

● Read and understand basic Sindhi texts such as short stories, poems, or simple articles. 

● Write simple sentences and short paragraphs on familiar topics using correct grammar and 

vocabulary. 

 

 

 

Part 2 - The Scheme of Teaching and Examination 

Semester – III 

Summary 

 

Sr. 

No. 

Choice Based Credit System Remarks 

1 Major Subjects Travel Agency & Tour Business 

Operations 

 

M.I.C.E. Management 

2 Minor Subject Business Management III- Management 

Accounting 

3 Multidisciplinary Elective Business Law 

4 Skill Enhancement Courses (SEC) Information Technology for Tourism & 

Hospitality Management 

5 Modern Indian Language Hindi/Sindhi 

 



Second Year Semester III Internal and External Detailed Scheme  

Sr

. 

N

o. 

Subject Title Periods Per Week   Internals Tota

l 

Mar

ks 

  U

ni

ts 

SL L T P Cred

it 

SLE/

PA 

CT  AP T SE

E 

 

1 Travel 

Agency & 

Tour 

Business 

Operations 

4 20%

* 

4 0 0 4 15 20 5 40 60 100 

2 M.I.C.E. 

Management 

4 20%

* 

4 0 0 4 15 20 5 40 60 100 

3 Business 

Management 

III- 

Management 

Accounting 

4 20%

* 

4 0 0 4 15 20 5 40 60 100 

4 Business Law 3 20%

* 

3 0 - 3 20 - 5 25 50 75 

5 Information 

Technology 

for Tourism 

& Hospitality 

Management 

3 20%

* 

2 0 1 3 25 0 - 25 50 75 

6 Hindi/Sindhi 2 20%

* 

1 1 0 2 - 20 0  20 30 

7 Hindi/Sindhi 2 20%

* 

1 1 0 2 - 20 0  20 30 

8 Co-Curricular 

Activities 

     2       

 Total      22       

 

 

SL: Self Learning, L: Lecture, T: Total , P: Practical, SLE- Self learning evaluation, CT-Commutative Test, SEE- Semester 

End Examination, TA-Teacher Assessment, PA- Project  Assessment  

 

 

           Second Year Semester – III Units – Topics – Teaching Hours 

 

Sr

No 

Subject Unit Title Lect

ures 

Total No. 

of hours 

Cre

dit 

Total 

Marks 



1 I Travel Agency and Tour Operations  15  

60  

 

4 

 

100 

II Travel Agency Business & Tour 

Operations Management  

15 

III Tours, Itinerary Preparation and 

Costing 

15 

IV Travel Documentation  15 

2 I Introduction to MICE 15  

60 

 

4 

 

100 II Map the Customer Requirement 15 

III Organize the Meeting & Conference 

Plans 

15 

IV Process & Management 15 

3 I Introduction to Management 

Accounting  

15  

60 

 

4 

 

100 
II Stock Valuation and Inventory 

Concepts  

15 

III Financial Statements and Final 

Accounts  

15 

IV Ratio Analysis 15 

4 I Indian Contract Act 15 45 3 75 

II Consumer Protection and Tourism 

Business 

15   

III Intellectual Property and 

Competition Law in Tourism & 

Hospitality  

 

15   

5 I    Fundamentals of Information 

Technology 

3  

45 

 

3 

 

75 

II Information Technology in Tourism 

and Hospitality Management 

3 

III Practical Applications in 

Tourism and Hospitality 

Technology 

3 

6 I ननन न : ननननननननन 

नननननननननननन 

ननननननन 

15  

30 

 

 

 

 

 

30 

 

2 

 

 

 

 

 

2 

 

50 

 

 

 

 

 

50 

 II ननन न: ननननन नन ननन, 

ननननननननननन 

नननन, ननननन नननन, नननन 

नननननन 

नन नन नननन 

15 

7 I Sindhi Language / Arabic Lipi, 

Devnagiri Lipi And Romanised Lipi 

15 



 II Spoken Sindhi (Sindhi regional 

accents, dialects & expressions) & 

Rhymes 

15 

  Total    20 500 

● Lecture Duration – 1 hour  

One credit = 15 hours of lectures and 30 hours of practical 

 

 

Part 3 - Detailed Scheme 

 

Curriculum Topics along with Self-Learning topics - to be covered, through self-learning mode 

along with the respective Unit. Evaluation of self-learning topics to be undertaken before the 

concluding lecture instructions of the respective Unit. 

                                          

                                                            

                                                   

Travel Agency and Tour Business Operations 

 

Units Units /Modules Total lectures 

 

1. 

Travel Agency and Tour Operations  

 

1.1 Meaning and Definitions of Travel Agency – Forms & typologies 

of travel agents and differentiation between them 

1.2 Role, Contribution & Responsibilities of Travel Agents – In the 

development and growth of the tourism industry in India 

1.3 Services Offered by Travel Agents – Relationship with airlines, 

transport providers, accommodation providers, and tour operators 

1.4 Ethical, Legal and Regulatory Aspects – Legal compliance and 

professional standards in travel operations 

1.5 Case Studies – Practical applications and examples of agency 

operations 

 

15 

 

2. 

Travel Agency Business & Tour Operations Management  

2.1 Core Areas and Functions – Ticketing, travel facilitation, 

documentation, marketing 

2.2 Departmentalization & Organizational Structure – Of a standard 

travel agency 

2.3 Setting Up a Travel Agency – IATA & DOT approvals, fiscal & 

non-fiscal incentives 

2.4 Approval Procedures – From state, central government, and IATA 

2.5 Tour Operation Unit Requirements – Obligatory conditions for 

establishing a tour operation unit 

 

15 



 

3. 

Tours, Itinerary Preparation and Costing  

3.1 Types of Tours – Package tours, custom tours, tour wholesalers 

3.2 Tour Planning and Design – Principles of packaging, factors 

affecting design and selection 

3.3 Itinerary Preparation – Tips, do's and don’ts, limitations, and 

itineraries for inbound, outbound, and common interest tours 

3.4 Costing and Pricing – Factors affecting cost, cost sheet, 

confidential tariff, pricing strategies 

3.5 Airline and Airport Codes – Major domestic and international 

identifiers  

 

 

15 

 

4. 

 Travel Documentation  

4.1 Importance and Role of Travel Documents – Relevance in travel 

agency operations 

4.2 Visas – Types and regulations 

4.3 Passports – Types, application, renewal, and lost passport 

procedures 

4.4 Travel Insurance – Types, procedures, and documentation 

4.5 Other Documents – Tickets, accommodation documents, health 

certificates, customs & immigration, currency/financial docs, and 

special travel documents  

 

 

15 

 

Self – Learning topics (Unit wise) 

Sr. 

No 

Unit Topic 

1 1 Services Offered by Travel Agents 

2 2 Tour Operation Unit Requirements 

3 3 Tour Planning and Design 

4 4 Travel Insurance – Types, procedures, and documentation 

 

Online Resources / MOOCs  

https://onlinecourses.swayam2.ac.in/nou21_ge03/preview 

https://onlinecourses.swayam2.ac.in/nou20_hs02/preview ; 

https://www.coursera.org/lecture/hotel-distribution/working-with-online-travel-

agentsWUb5r 

https://understandinsurance.com.au/types-of-insurance/travel-insurance 

https://www.youtube.com/watch?v=lNzecKtOfk 



Reference Books: 

Bhatia, A. K. (2012): Business of Travel Agency & Tour Operations Management, Sterling 

Publishers. 

Oxford Press (2011): Tourism: Operations and Management, Oxford University Press. 

Bhat, S. S., & Seth, P. N. (2010): An Introduction to Travel and Tourism, Sterling Publishers. 

Kotler, P. T., Bowen, J. T., Makens, J. C., & Baloglu, S. (2017): Marketing for Hospitality and 

Tourism, Pearson Education. 

Dhiman, M. C., & Chauhan, V. (2015): Handbook of Research on International Travel Agency and 

Tour Operation Management, IGI Global. 

Evaluation Pattern For 100 Marks 

Summative Assessment Formative Assessment Total Marks 

60 40 100 

 

Evaluation Pattern  

● Formative Assessment  40 marks 

Sr. No. Particulars Marks 

1 ONE class test / online examination to be conducted in the 

given semester 

20 Marks 

2 Self-Learning Evaluation 15 Marks 

3 Active participation in routine class instructional deliveries 05 Marks 

B) Summative Assessment  

Semester End Examination- 60 %     60 Marks 

● Duration – These examinations shall be of 2 hours duration. 

Question Paper Pattern: ‐ 

● There shall be four questions each of 15 marks. 

● All questions shall be compulsory with internal choice within the questions. 

● The question may be sub‐divided into sub‐questions a, b, c, d & e only and the 

allocation of marks depends on the weightage of the topic. 

The marks of the internal assessment should not be disclosed to the students till the results of the 

corresponding semester is declared by the university 

 

 

Travel Agency and Tour Business Operations 

Units Units /Modules Total lectures 

 Travel Agency and Tour Operations  

 

 



1. 1.1 Meaning and Definitions of Travel Agency – Forms & typologies 

of travel agents and differentiation between them 

1.2 Role, Contribution & Responsibilities of Travel Agents – In the 

development and growth of the tourism industry in India 

1.3 Services Offered by Travel Agents – Relationship with airlines, 

transport providers, accommodation providers, and tour operators 

1.4 Ethical, Legal and Regulatory Aspects – Legal compliance and 

professional standards in travel operations 

1.5 Case Studies – Practical applications and examples of agency 

operations 

15 

 

2. 

Travel Agency Business & Tour Operations Management  

2.1 Core Areas and Functions – Ticketing, travel facilitation, 

documentation, marketing 

2.2 Departmentalization & Organizational Structure – Of a standard 

travel agency 

2.3 Setting Up a Travel Agency – IATA & DOT approvals, fiscal & 

non-fiscal incentives 

2.4 Approval Procedures – From state, central government, and IATA 

2.5 Tour Operation Unit Requirements – Obligatory conditions for 

establishing a tour operation unit 

 

15 

 

3. 

Tours, Itinerary Preparation and Costing  

3.1 Types of Tours – Package tours, custom tours, tour wholesalers 

3.2 Tour Planning and Design – Principles of packaging, factors 

affecting design and selection 

3.3 Itinerary Preparation – Tips, do's and don’ts, limitations, and 

itineraries for inbound, outbound, and common interest tours 

3.4 Costing and Pricing – Factors affecting cost, cost sheet, 

confidential tariff, pricing strategies 

3.5 Airline and Airport Codes – Major domestic and international 

identifiers  

 

 

15 

 

4. 

 Travel Documentation  

4.1 Importance and Role of Travel Documents – Relevance in travel 

agency operations 

4.2 Visas – Types and regulations 

4.3 Passports – Types, application, renewal, and lost passport 

procedures 

4.4 Travel Insurance – Types, procedures, and documentation 

 

15 



4.5 Other Documents – Tickets, accommodation documents, health 

certificates, customs & immigration, currency/financial docs, and 

special travel documents  

 

 

Self – Learning topics (Unit wise) 

Sr. 

No 

Unit Topic 

1 1 Services Offered by Travel Agents 

2 2 Tour Operation Unit Requirements 

3 3 Tour Planning and Design 

4 4 Travel Insurance – Types, procedures, and documentation 

 

Online Resources / MOOCs  

https://onlinecourses.swayam2.ac.in/nou21_ge03/preview 

https://onlinecourses.swayam2.ac.in/nou20_hs02/preview ; 

https://www.coursera.org/lecture/hotel-distribution/working-with-online-travel-

agentsWUb5r 

https://understandinsurance.com.au/types-of-insurance/travel-insurance 

https://www.youtube.com/watch?v=lNzecKtOfk 

Reference Books: 

Bhatia, A. K. (2012): Business of Travel Agency & Tour Operations Management, Sterling 

Publishers. 

Oxford Press (2011): Tourism: Operations and Management, Oxford University Press. 

Bhat, S. S., & Seth, P. N. (2010): An Introduction to Travel and Tourism, Sterling Publishers. 

Kotler, P. T., Bowen, J. T., Makens, J. C., & Baloglu, S. (2017): Marketing for Hospitality and 

Tourism, Pearson Education. 

Dhiman, M. C., & Chauhan, V. (2015): Handbook of Research on International Travel Agency and 

Tour Operation Management, IGI Global. 

Evaluation Pattern For 100 Marks 

Summative Assessment Formative Assessment Total Marks 

60 40 100 

 

Evaluation Pattern  

● Formative Assessment  40 marks 

Sr. No. Particulars Marks 



1 ONE class test / online examination to be conducted in the 

given semester 

20 Marks 

2 Self-Learning Evaluation 15 Marks 

3 Active participation in routine class instructional deliveries 05 Marks 

 

B) Summative Assessment  

Semester End Examination- 60 %       60 Marks 

● Duration – These examinations shall be of 2 hours duration. 

● Question Paper Pattern: ‐ 

● There shall be four questions each of 15 marks. 

● All questions shall be compulsory with internal choice within the questions. 

● The question may be sub‐divided into sub‐questions a, b, c, d & e only and the 

allocation of marks depends on the weightage of the topic. 

The marks of the internal assessment should not be disclosed to the students till the results of the 

corresponding semester is declared by the university. 

 

M. I. C. E. Management 

 

Unit Contents No. of 

Lectures 

1. Introduction to MICE 

 

1.1 Introduction and History of MICE – Overview and historical 

background of MICE. Global importance of the MICE sector. 

1.2 Meetings, Incentives, Conventions & Events – Definition and 

scope of MICE. Types of MICE events: Meetings, Incentives, 

Conferences, Exhibitions. 

1.3 Role of Travel Agency in MICE – Travel agencies' involvement 

in MICE planning. Coordination and logistics support for MICE 

events. 

1.4 Issues and Challenges in MICE – Challenges faced by the MICE 

industry. The role of MICE in driving economic growth. 

1.5 Recent Trends and Sustainability – Emerging trends: Virtual 

events, hybrid meetings, and technology-driven solutions. Eco-

friendly practices in MICE events. 

 

15 



2. Map the Customer Requirement 

 

2.1 Understanding the Needs of Customers – Identifying customer 

expectations and requirements for MICE events. 

2.2 Attending to Customer Queries – Communication strategies for 

addressing queries. Personalized services for MICE clients. 

2.3 Organizational Context – Understanding the client’s 

organizational goals and how MICE fits into them. 

2.4 Technical Knowledge – Overview of MICE-related 

technological tools and software. 

2.5 Customer Relationship Management – Use of CRM systems to 

track and respond to customer needs. 

 

15 

3. Organize the Meeting & Conference Plans 

 

3.1 Resource Collection and Coordination – Venue, equipment, 

staffing, and supplier/vendor coordination. 

3.2 Estimating and Managing Budget – Cost estimation, pricing, and 

negotiation for MICE events. 

3.3 Departmental Coordination – Roles of different teams involved: 

event planners, catering, AV teams, and support services. 

3.4 Meeting and Conference Execution – Timeline management, 

logistics, and execution processes. 

3.5 Technology Integration in MICE – Use of event apps, live 

streaming, and virtual/hybrid platforms. 

 

 

15 

4. Process & Management 

 

4.1 Confirming Arrangements – Final confirmation of bookings and 

communicating event details. 

4.2 Payment Collection – Invoicing, deposits, payment schedules, 

and financial transaction handling. 

4.3 On-Site Event Supervision – Event coordination, 

troubleshooting, and customer assistance. 

4.4 Documentation and Reporting – Contracts, feedback, customer 

preferences, and post-event analysis. 

15 



4.5 Customer Satisfaction and Follow-Up – Surveying, evaluating 

success, and maintaining client relationships post-event. 

 

 

Self – Learning topics (Unit wise) 

Sr. 

No 

Unit Topic 

1 1 Recent Trends and Sustainability in MICE 

2 2 Customer Relationship Management (CRM) in MICE 

3 3 Technology Integration in MICE (Virtual and Hybrid) 

4 4 Customer Satisfaction and Follow-Up 

 

Online Resources / MOOCs  

https://www.youtube.com/watch?v=KzfhGEyhAhY 

https://www.youtube.com/watch?v=n3o66Lyanz0&t=60s 

https://www.youtube.com/watch?v=5VWDkPu_c5c 

https://www.youtube.com/watch?v=bzIMp_CwufQ 

https://www.youtube.com/watch?v=W9yVCuXoF9s&t=923s 

https://egyankosh.ac.in/handle/123456789/83812 

Reference Books: 

● Fenich, G. G. (2020): Meetings, Expositions, Events, and Conventions: An Introduction to 

the Industry, Pearson Education. 

● Singh, S. (2017): MICE Management, Excel Books. 

● Thomas, J. F. (2015): The International MICE Industry, CABI Publishing. 

● Bowdin, G. A. J. (2011): Event Management: A Professional and Developmental 

Approach, Routledge. 

● Dowson, R., & Bassett, D. (2018): Event Planning and Management, Kogan Page. 

● Jones, M. (2014): Sustainable Event Management: A Practical Guide, Routledge. 

● Beech, J., & Kaiser, S. (2013): The Business of Events Management, Pearson Education. 

● Allen, J. (2011): Event Planning: The Ultimate Guide to Successful Meetings, Corporate 

Events, Fundraising Galas, Conferences, Conventions, Incentives, and Other Events, 

Wiley. 

 

Evaluation Pattern For 100 Marks 

Summative Assessment Formative Assessment Total Marks 



60 40 100 

 

Evaluation Pattern  

● Formative Assessment  40 marks 

Sr. No. Particulars Marks 

1 ONE class test / online examination to be conducted in the 

given semester 

20 Marks 

2 Self-Learning Evaluation 15 Marks 

3 Active participation in routine class instructional deliveries 05 Marks 

 

B) Summative Assessment  

Semester End Examination- 60 % 60 Marks 

● Duration – These examinations shall be of 2 hours duration. 

● Question Paper Pattern: ‐ 

● There shall be four questions each of 15 marks. 

● All questions shall be compulsory with internal choice within the questions. 

● The question may be sub‐divided into sub‐questions a, b, c, d & e only and the 

allocation of marks depends on the weightage of the topic. 

The marks of the internal assessment should not be disclosed to the students till the results of the 

corresponding semester is declared by the university. 

 

 

                                           

Business Management III - Management Accounting 

 

 

Unit Contents No. of 

Lectures 

1. Introduction to Management Accounting  

 

1.1 Meaning, Nature, and Scope of Management Accounting 

1.2 Importance and Functions of Management Accounting 

1.3 Difference between Financial, Cost, and Management Accounting 

1.4 Role of Management Accounting in Decision-Making 

1.5 Limitations of Management Accounting  

 

15 

2. Stock Valuation and Inventory Concepts  

 

2.1 Meaning and Importance of Inventory in Business 

2.2 Need for Stock Valuation in Accounting 

2.3 Methods of Stock Valuation – FIFO, LIFO, Weighted Average 

15 



2.4 Practical Examples on Stock Valuation (Simple Numerical 

Problems) 

2.5 Impact of Stock Valuation on Financial Statements  

 

3. Financial Statements and Final Accounts  

 

3.1 Introduction to Financial Statements – Trading A/c, P&L A/c, 

Balance Sheet 

3.2 Objectives and Importance of Final Accounts 

3.3 Format of Final Accounts for Sole Proprietor (With Simple 

Adjustments) 

3.4 Simple Problems on Final Accounts 

3.5 Understanding and Interpreting Final Accounts for Business Use  

 

15 

4. Ratio Analysis  

 

4.1 Meaning and Importance of Ratio Analysis in Management 

Accounting 

4.2 Types of Ratios: Liquidity Ratios, Profitability Ratios, Activity 

Ratios 

4.3 Calculation and Interpretation of Key Ratios (Simple Numerical 

Problems) 

4.4 Use of Ratios for Decision-Making 

4.5 Limitations of Ratio Analysis 

 

15 

 

Self – Learning topics (Unit wise) 

Sr. 

No 

Unit Topic 

1 1 Role of Management Accounting in Decision-Making 

2 2 Impact of Stock Valuation on Financial Statements 

3 3 Understanding and Interpreting Final Accounts for Business Use  

4 4 Use of Ratios for Decision-Making 

 

Online Resources / MOOCs  

https://www.youtube.com/watch?v=3TgqOL1Bdms&list=PLaAhQ2ofZZRC82cz8ywjj3qQw

HKHFqPiy 

https://www.youtube.com/watch?v=ydUfHWBwLm0&list=PLLhSIFfDZcUV-

c7tEcs2SDsalpKr52859 

https://www.youtube.com/watch?v=MTXDi0nDeI0 

https://www.youtube.com/watch?v=82Yn1dyOTyM&list=PL_JQUKZbOIhH7bOk-

kamXBLHfM-m4LxoS 

https://www.youtube.com/watch?v=KEOmsbGJPwo&list=PLAyDRwwByUOuWXd7hf4pex

vT9MqL6uxSD 

https://www.youtube.com/watch?v=9EkUt6WJDUI


Reference Books 

● Maheshwari, S. N., & Maheshwari, S. K. (2020): An Introduction to Accountancy, Vikas 

Publishing House. 

● Jain, S. P., & Narang, K. L. (2022): Management Accounting, Kalyani Publishers. 

● Khan, M. Y., & Jain, P. K. (2021): Management Accounting, Tata McGraw Hill. 

● Drury, C. (2020): Management and Cost Accounting, Cengage Learning. 

● Horngren, C. T., Sundem, G. L., & Stratton, W. O. (2019): Introduction to Management 

Accounting, Pearson Education. 

● Arora, M. N. (2021): Cost and Management Accounting, Himalaya Publishing House. 

● Tulsian, P. C. (2020): Financial Accounting, Pearson India. 

● Lal, Jawahar (2018): Advanced Management Accounting, Himalaya Publishing House. 

 

Evaluation Pattern For 100 Marks 

Summative Assessment Formative Assessment Total Marks 

60 40 100 

 

Evaluation Pattern  

A). Formative Assessment  40 marks 

Sr. No. Particulars Marks 

1 ONE class test / online examination to be conducted in the 

given semester 

20 Marks 

2 Self-Learning Evaluation 15 Marks 

3 Active participation in routine class instructional deliveries 05 Marks 

 

B) Summative Assessment  

Semester End Examination- 60 % 60 Marks 

1) Duration – These examinations shall be of 2 hours duration. 

2) Question Paper Pattern: ‐ 

● There shall be four questions each of 15 marks. 

● All questions shall be compulsory with internal choice within the questions. 

● The question may be sub‐divided into sub‐questions a, b, c, d & e only and the 

allocation of marks depends on the weightage of the topic. 

The marks of the internal assessment should not be disclosed to the students till the results of the 

corresponding semester is declared by the university. 

 

                                                

Business Law  



 

 

Unit Contents No. of Lectures 

1. INDIAN CONTRACT ACT 1872 – PART I (GENERAL 

PRINCIPLES) 

1.1 Contract – Definition of Contract and Agreement, Essentials of 

Valid    Contract, Classification of Contracts. Offer and 

Acceptance – Rules of Valid Offer and Acceptance, Counter 

Offer, Standing or Open Offer, distinguish between Offer and 

Invitation to offer. Concept of Communication and Revocation 

of Offer and Acceptance (Ss. 3 – 5) 

1.2 Capacity to Contract, Consideration (Ss. 2 & 25) – Concept and 

Importance of Consideration, Legal rules of Consideration, 

Exceptions to the Rule, ‘No Consideration No Contract’ (S. 25) 

Unlawful Consideration (S. 23). 

1.3 Consent (Ss.13, 14-18, 39, 53, 55, 66)- Agreements in which 

consent is not free – Coercion, Undue Influence 

Misrepresentation Fraud, Mistake. 

1.4 Void Agreements (Ss. 24-30) – Concept, Void Agreements 

under Indian Contract Act. Modes of Discharge of Contract, 

Remedies on Breach of Contract (S.73 - 75). 

15 

2. Consumer Protection and Tourism Business Regulations   

2.1 Need and nature of Consumer laws, Salient features of 

Consumer Protection Act 2019.Definitions-Advertisement, 

Complainant, Complaint, Consumer, Defect, Deficiency, 

Misleading Advertisement. Rights of Consumers Product 

Liability, Liability of Product Service Provider, Liability of 

Product Sellers, Consumer Protection Council, Consumer 

Dispute Redressal Mechanism 

2.2. Licensing and Regulatory Compliance in Tourism  
Permits and Licenses for Hotels, Travel Agencies, and Tour 

Operators; Shops and Establishments Act applicability 

 

 

 

2.3 Labour Laws and Tourism Industry Standards 

Working Hours, Wages, Staff Welfare Regulations in 

Hotels, Travel Services, and Resorts  

 

2.4 Consumer Protection Act and Tourism Services 

Rights of Tourists and Hotel Guests; Service Deficiencies; 

Role of Consumer Courts  
 

2.5 Handling Consumer Complaints in Tourism and 

Hospitality 

15 



Redressal Mechanisms: Hotel Service Failures, Misleading 

Tour Packages, False Advertising Issues  
 

3. Intellectual Property and Competition Law in Tourism & 

Hospitality  

3.1 Intellectual Property: Introduction and the need for intellectual 

property right (IPR) Types of Intellectual Property Rights: Patent, 

Copyright, Trade Mark, Design, Geographical Indication, Plant 

Varieties and Layout Design  

Patents - Elements of Patentability: Novelty, Non-Obviousness 

(Inventive Steps) Industrial Application - Non - Patentable Subject 

Matter - Registration Procedure, Rights and Duties of Patentee, 

Assignment and license, Restoration of lapsed Patents, Surrender 

and Revocation of Patents Patent Infringement, Remedies & 

Penalties  
Copyrights - Nature of Copyright - Subject matter of copyright: 

original literary, dramatic, musical, artistic works; cinematograph 

films and sound recordings Registration Procedure, Term of 

protection, Ownership of copyright, Assignment and license of 

copyright, Copyright Infringement  
Trademarks - Concept of Trademarks - Different kinds of marks 

(brand names, logos, signatures, symbols, well-known marks, 

certification marks and service marks) - Non-Registrable 

Trademarks Registration of Trademarks - Rights of holder and 

assignment and licensing of marks Trademark Infringement, 

Remedies & Penalties - Trademarks registry 
Protection of Intellectual Property in Tourism & Hospitality 

Trademark and Copyright Importance for Hotels, Travel Agencies, 

and Tour Packages  
Challenges in Enforcing IPR in Tourism 

Fake Tour Packages, Misuse of Logos, Counterfeit Hospitality 

Services  
 

3.2 Competition Act 2002 –  
Concept, Salient Features, Objectives and Advantages.  Abuse of 

Dominant Position, Competition Commission of India, 

Anticompetition Agreements Prohibiting Anti-Competitive 

Practices in Tourism Businesses Role of CCI (Competition 

Commission of India) Price Fixing Issues like Price Fixing, 

Exclusive Deals, Market Dominance in Tourism and Hospitality   

Exclusive Supply Agreements and Legal Penalties 

 

15 

 

 



 

Online Resources: 
https://www.youtube.com/watch?v=YrVqfyktRNw 

https://www.youtube.com/watch?v=8KQXGCCPgs0 

https://www.youtube.com/playlist?list=PLLhSIFfDZcUXbaSuijo00gIh4pj5If0iX 

https://www.youtube.com/watch?v=mrkKpB2qEsk 

https://www.youtube.com/watch?v=OPdLIPiMUqE 

https://www.youtube.com/watch?v=wWCN0c5ECdc 

https://www.youtube.com/watch?v=udNf9nzzgr0 

https://www.youtube.com/watch?v=ntfabDGiQdg 

https://archive.nptel.ac.in/courses/129/106/129106006/ 

https://archive.nptel.ac.in/courses/110/105/110105139/ 

https://www.indiacode.nic.in/bitstream/123456789/16939/1/a2019-35.pdf 

 

Self – Learning topics (Unit wise) 

Sr. 

No 

Unit Topic 

1 1 Remedies for Breach: Damages 

2 2 Rights of Tourists and Hotel Guests; Service Deficiencies; Role of 

Consumer Courts  

3 3 Fake Tour Packages, Misuse of Logos, Counterfeit Hospitality Services 

 

Recommended Text: 

● Kuchhal, M. C. (2020): Business Law, Vikas Publishing House. 

● Singh, A. (2022): Indian Contract Act, 1872, Eastern Book Company. 

● Singh, S. P. (2020): Consumer Protection Act, 2019, Universal Law Publishing. 

● Narayan, P. (2021): Intellectual Property Rights, Eastern Book Company. 

● Jain, P. K. (2019): Business Law for Managers, Tata McGraw Hill. 

● Datey, V. S. (2022): Competition Law in India, Taxmann Publications. 

● Srivastava, S. C. (2020): Labour and Industrial Laws, Eastern Book Company. 
● Law and practice of Intellectual Property in India by Dr.Vikas Vashishth,Bharat Law 

House 

● Laws Relating to Intellectual Property, Dr. B.L.Wadhera Universal Law Publishing Co. 

● Consumer Protection Law and Practice by Dr.V.K.Agarwal, Bharat Law House. 

● Competition Law by Avatar Singh, Eastern Book Company 

● Competition Law in India by T. Ramappa, Oxford University Press. 

● Intellectual Property Rights by Narayan. 

● Indian Contract Act, Sale of Goods Act and Partnership Act – Desai T R – S C – Sarkar and 

sons 

https://www.youtube.com/watch?v=YrVqfyktRNw
https://www.youtube.com/watch?v=8KQXGCCPgs0
https://www.youtube.com/playlist?list=PLLhSIFfDZcUXbaSuijo00gIh4pj5If0iX
https://www.youtube.com/watch?v=mrkKpB2qEsk
https://www.youtube.com/watch?v=OPdLIPiMUqE
https://www.youtube.com/watch?v=wWCN0c5ECdc
https://www.youtube.com/watch?v=udNf9nzzgr0
https://www.youtube.com/watch?v=ntfabDGiQdg
https://archive.nptel.ac.in/courses/129/106/129106006/
https://archive.nptel.ac.in/courses/110/105/110105139/
https://www.indiacode.nic.in/bitstream/123456789/16939/1/a2019-35.pdf


● Publication from ICAI 

● E Books of ICSI 

EXAMINATION PATTERN: 

A. (Summative) External = 50 marks  

B. (Formative) Internal = 25 marks 

 

A. Summative Assessment QUESTION PAPER PATTERN SEMESTER III (SEM-END 

EXAM) 

Duration: 2 hours  

Marks: 50  

Q. 1. Answer the following (two out of three) (Unit I) (15 marks)  

Q. 2. Answer the following (two out of three) (Unit II) (15 marks)  

Q. 3. Write short notes on (four out of six) (Unit I and II) (20 marks)  

B. Formative Assessment: (25 marks)  

Any one of the following methods of assessment may be undertaken:   

1. Assignment/Project  

2. SLE/Presentation 

Note: Guidelines for Internal Assessment will be as per university norms. 
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INFORMATION TECHNOLOGY FOR TOURISM & HOSPITALITY MANAGEMENT 

 

Units                             Modules/Units    No. of 

Lectures 

I Fundamentals of Information Technology 

 

1.1 Basics of Computers – Hardware, Software, 

Input-Output Devices 

1.2 Introduction to MS Office – Word, Excel, 

PowerPoint (Basic Practical Skills) 

1.3 MS Excel for Data Management – Introduction to 

Formulas and Functions 

1.4 Introduction to VLOOKUP & HLOOKUP 

(Simple Data Analysis Application) 

1.5 Email Communication – Formal Communication, 

Attachments, CC/BCC 

1.6 Introduction to Cloud Computing – Google 

Drive, Dropbox, Basics of Cloud Storage 

15 

II Information Technology in Tourism and Hospitality 

Management 

 

2.1 Online Booking Engines – OTA Platforms 

(MakeMyTrip, Booking.com, etc) 

2.2 Global Distribution Systems (GDS) – 

Introduction to Amadeus, Galileo, Sabre 

2.3 Property Management Systems (PMS) – 

Overview of Opera PMS, IDS Next, Cloudbeds 

2.4 CRM Tools for Tourism and Hospitality – 

Managing Guest Relationships 

2.5 Digital Marketing Tools – Role of Social Media 

in Travel and Hospitality 

2.6 Emerging Technologies – IoT Applications 

(Smart Rooms, Connected Devices), Artificial 

Intelligence (Chatbots, Predictive Travel 

Recommendations), Virtual Tours, Contactless 

Check-in, Smart Hotels 

15 

III Practical Applications in Tourism and Hospitality 

Technology 

 

3.1 Introduction to PMS – Functions like 

Reservation, Check-in, Billing (using Opera PMS / 

Cloudbeds Demonstrations) 

3.2 Practical Demonstration – Front Office 

Operations Simulation via PMS 

15 
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3.3 Introduction to GDS – Amadeus Basics 

(Simulation or Video Demo) 

3.4 MS Excel Practical – Creating Itinerary and 

Simple Room Occupancy Charts 

3.5 Digital Travel Planning Activity – Using Online 

Tools and Simulators 

3.6 Small Live Project: Simulate Managing a Mini 

Hotel Front Desk Using PMS and Simple GDS 

Application 

 

Reference Books  

● Inkpen, G. (2008): Information Technology for Travel and Tourism, Pearson Education.  

● Buhalis, D. (2003): eTourism: Information Technology for Strategic Tourism Management, 

Pearson Education.  

● Collins, G. R., Cobanoglu, C., Bilgihan, A., & Berezina, E. (2022): Hospitality Information 

Technology: Learning How to Use It, Kendall Hunt Publishing Company.  

● Tesone, D. V. (2005): Hospitality Information Systems and E-Commerce, Wiley 

Publications.  

● Buhalis, D. (2003): eTourism: Information Technology for Strategic Tourism Management, 

Pearson Education.  

● Collins, G. R., Cobanoglu, C., Bilgihan, A., & Berezina, E. (2022): Hospitality Information 

Technology: Learning How to Use It, Kendall Hunt Publishing Company.  

● Tesone, D. V. (2005): Hospitality Information Systems and E-Commerce, Wiley 

Publications.  

 

Online Resources/MOOCs: 

1. https://www.youtube.com/watch?v=fcy97qE3UqU&list=PLFEf8pRNIBCkui0o4EK89XJw

NghjKuO-1 

2. https://www.youtube.com/watch?v=3g1rB5MMEjg&list=PLSVUL7oPAqeKAxInj6VFcZx

blZ69L88Om 

3. https://www.youtube.com/watch?v=XV61wEoyC-

U&list=PLCoRcUkl2qwygantD2f52xKmkv-FtdyMl 

4. https://www.youtube.com/watch?v=DCkjPWlRLds&list=PLmjDfElvmVAdPGMr9aXXuH

Nw3gS5umU0h 

5. https://www.youtube.com/watch?v=xCrLqDDak70 

 

Examination Pattern: 

 

A. (Summative) External = 50 marks  

B. (Formative) Internal = 25 marks 

https://www.youtube.com/watch?v=XV61wEoyC-U&list=PLCoRcUkl2qwygantD2f52xKmkv-FtdyMl
https://www.youtube.com/watch?v=XV61wEoyC-U&list=PLCoRcUkl2qwygantD2f52xKmkv-FtdyMl
https://www.youtube.com/watch?v=DCkjPWlRLds&list=PLmjDfElvmVAdPGMr9aXXuHNw3gS5umU0h
https://www.youtube.com/watch?v=DCkjPWlRLds&list=PLmjDfElvmVAdPGMr9aXXuHNw3gS5umU0h
https://www.youtube.com/watch?v=xCrLqDDak70
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A. Summative Assessment QUESTION PAPER PATTERN SEMESTER III (SEM-END 

EXAM) 

Duration: 2 hours  

Marks: 50  

Q. 1. Answer the following (two out of three) (Unit I) (15 marks)  

Q. 2. Answer the following (two out of three) (Unit II) (15 marks)  

Q. 3. Write short notes on (four out of six) (Unit I and II) (20 marks)  

B. Formative Assessment: (25 marks)  

Any one of the following methods of assessment may be undertaken:   

1. Assignment/Project  

2. SLE/Presentation 

Note: Guidelines for Internal Assessment will be as per university norms. 

 

 

Hindi  

Units Modules No. of Lectures 

1 खंड क : पाठ्यक्रम में निर्ाारित कविताएँ : 

     1. रयत योों िहनिे लर्य मु सिे र्र्न िय  याँद : रयमधयरी चसोंह 

‘चदनिर’ 

     2. इस नदी िी धयर में ठोंडी हिय आती तो ह  : दुष्योंत िुमयर 

     3. बनययय ह  मैंनिे यिे घर धीरिे -धीरिे  : रयम दरश चमश्र 

20 

2 खंड ख  : ियक्य ििे  भिेद, पययायिय ी शब्द, चिलोम शब्द, अनिेि शब्दोों 

ििे  एि शब्द 

10 

 

पर्ाार्िाची अथिा समानाथाक शब्द-  

चिन शब्दोों ििे  अथा में समयनतय पययी ियती ह  िन्हें पययायिय ी िहय ियतय ह । िुछ पययायिय ी शब्द 

चनम्न प्रियर ह - 

शब्द  पर्ाार्िाची शब्द 

1. अवि  - आग, पािक, अनल, हुताशन, कृशानु 

2. अवतवथ  - मेहमान, पाहुना, आगनु्तक, अभ्यागत 

3. आँख  - लोचन, नेत्र, चकु्ष, नर्न, दृग, अवक्ष 

4. आसमान  - नभ, आसमान, व्योम, शून्य, अम्बर 

5. अहंकार  - गिा, दपा, घमण्ड, अवभमान, दम्भ 
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6. अमृत  - सुधा, मधु, सोम, अमी, अवमर्, पीरू्ष 

7. अच्छा  - शुभ, उवचत, उपरु्क्त, सौम्य 

8. असुर  - राक्षस, दानि, दैत्य, दनुज, वनशाचर 

9. आनन्द  - हषा, उल्लास, प्रसन्नता, खुशी, आमोद-प्रमोद 

10. आभूषण   - गहना, अलंकार, जेिर 

11. इच्छा   - अवभलाषा, कामना, आकांक्षा, मनोरथ 

12. ईश्वर  - भगिान, परमात्मा, दीनबंधु, ईश, प्रभु 

13. इन्द्र  - देिेन्द्र, सुरेन्द्र, सुरपवत, देिराज, सुरेश, देिेश 

14. बाग  - बगीचा, िाविका, उपिन 

15. कमल  - पंकज, अरविन्द, राजीि, अमु्बज, नीरज, जलज,  

16. वकनारा  - कूल, ति, कगार, तीर 

17. कृष्ण  - घनश्याम, श्याम, कान्हा, गोपाल, मोहन, मुरलीधर, केशि, माधि, वगररधर, 

मुरारी 

18. कोर्ल  - वपक, कोवकला, िसन्त दूत, श्यामा 

19. तालाब  - सर, तडाग, सरोिर, जलाशर्, ताल 

20. वदन   - िासर, िार, वदिस, अहन् 

21. देिता  - अमर, देि, सुर, आवदत्य, विबुध 

22. दुष्ट  - अधम, नीच, कुविल, खल, दुजान 

23. धन  - अथा, मुद्रा, लक्ष्मी, श्री, द्रव्य, दौलत, सम्पवि 

24. नदी  - तविनी, सररता, सवलला, अपगा, तरंवगणी, नद 

25. नौका  - नाि, पोत, जलर्ान, तररणी, बेडा, तरी 

26. नौकर  - सेिक, अनुचर, भृत्य, दास, पररचारक 

27. पक्षी  - खग, पतंग, वचवडर्ा, विहं, नभचर, पखेरू 

28. पत्नी  - सहचरी, भार्ाा, िामा, जीिनसंवगनी, िधू, वप्रर्ा 

29. पवत  - स्वामी, नाथ, भताा, कांता, बालम, साजन 

30. पिन  - हिा, िारु्, समीर, अवनल, मारुत, जगत्प्राण, प्रकंपन 

31. पंवडत  - विद्वान, मनीषी, बुध, कोविद, सुधी 

32. पुत्र  - लडका, बेिा, सुत, तनर्, लाल, नंदन, आत्मज 

33. पुत्री  - तनर्ा, सुता, बेिी, तनुजा, आत्मजा, दुवहता 

34. पुष्प  - फूल, कुसुम, सुमन, प्रसून, मंजरी 

35. पिा  - पत्र, दल, पात, पणा, वकसलर् 

36. पृथ्वी  - भूवम, भू, धरा, िसुधा, िसंुधरा, धररत्री, अिवन 

37. मनुष्य  - नर, मानि, मनुज, जन, मत्या, व्यक्तक्त 

38. मेघ  - जलद, नीरद, पर्ोद, बादल, घन, जलधर, िाररद 

39. वमत्र  - सखा, साथी, सहचर, मीत, दोस्त 

40. जननी  - माँ, धात्री, अम्बा, अक्तम्बका, माता 

 

2. विलोम अथिा विपरीताथाक शब्द :  चिपरीत अथा िय ज्ञयन िरयनिे ियलिे शब्दोों िो चिलोम अथिय 

चिपरीतयथाि शब्द िहय ियतय ह । िुछ चिपरीतयथाि शब्द चनम्न प्रियर हैं- 
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शब्द विलोम शब्द विलोम शब्द विलोम शब्द विलोम 

अथा अनथा सविर्         वनक्तिर् उवचत   अनुवचत वचक्तन्तत      वनविन्त 

अच्छा  बुरा आलोक       अन्धकार उपक्तथथत         अनुपक्तथथत थल         जल 

अल्प  अवधक अनुकूल      प्रवतकूल उिर दवक्षण/प्रश्न चेतन       जड 

अमृत  विष अपना  परार्ा उपरु्क्त  अनुपरु्क्त धीर         अधीर 

आवद अन्त पक्ष विपक्ष जन्म   मरण नूतन  पुरातन 

आशा   वनराशा आदर  वनरादर उदर्  अस्त निीन        प्राचीन 

आकाश       पाताल आचार        अनाचार उष्ण  शीत पराजर्     जर् 

व्यर्     आर् अपेक्षा         उपेक्षा उतार       चढाि जंगली      पालतू 

आक्तस्तक       नाक्तस्तक पुरस्कार       दण्ड वनकि         दूर ठोस         तरल 

आर्ात वनर्ाात पूणा  अपूणा न्यार्        अन्यार् तरुण      िृद्ध 

अन्धकार प्रकाश धमा         अधमा वहंसा      अवहंसा पे्रम   घृणा 

अनुग्रह   विग्रह आद्रा     शुष्क देि         दानि तीव्र         मन्द 

विराग अनुराग आग्रह दुराग्रह उन्नवत     अिनवत दुलाभ सुलभ 

आदान प्रदान धनी वनधान चल      अचल दोषी        वनदोषी 

अनुज अग्रज अवनष्ट इष्ट चतुर मूढ दुराचारी      सदाचारी 

 

3.अनेक शब्दो ंके वलए एक शब्द - चहोंदी में ियक्ययोंश अथिय अनिेि शब्दोों ििे  चलए एि शब्द िय प्रयोर् चियय 

ियतय ह । इस प्रियर लिेखन में सोंचक्षप्ततय आती ह  िर लिेख सुर्ोंचठत हो ियतय ह । ियक्ययोंश ििे  चलए एि शब्द ििे  

िुछ िदयहरण चनम्न प्रियर हैं- 

 

िाक्ांश एक शब्द िाक्ांश एक शब्द 

वजसके माता वपता न हो ं  अनाथ प्रवतवदन होने िाला  दैवनक 

वजसका आवद न हो   अनावद सप्ताह में एक बार होनेिाला साप्तावहक 

वजसका अंत न हो    अनंत माह में एक बार होने िाला मावसक 

जो सबसे आगे रहता हो   अग्रणी तीन महीने में होने िाला तै्रमावसक 

जो ईश्वर में आथथा रखता हो   आक्तस्तक छह महीने में होने िाला  अद्धािावषाक 

जो ईश्वर में विश्वास न रखता हो  नाक्तस्तक िषा में होने िाला   िावषाक 

दूर की बात सोचने िाला दूरदशी उपकार को मानने िाला  कृतज्ञ 

वजसका आकार हो   साकार उपकार को न मानने िाला कृतघ्न 

वजसका आकार न हो   वनराकार वजसका रूप अच्छा हो सुरूप 

जो दान देता हो   दानी वजसका रूप अच्छा न हो  कुरुप 

जो अनुकरण करने र्ोग्य हो   अनुकरणीर् वजसकी तुलना न हो  अतुलनीर् 

जो वदखाई न दे  अदृश्य  वजसके समान दूसरा न हो  अनन्य 
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जो पढा वलखा न हो अनपढ वजसमें दर्ा हो दर्ालु 

जो धन का दुरुपर्ोग करता है  अपव्यर्ी सबको समान देखने िाला   समदशी 

जो कानून के विरुद्ध   अिैध समान समर् में होने िाला समसामवर्क 

वजसका इलाज न हो सके    लाइलाज नीवत को जानने िाला   नीवतज्ञ 

वजसे क्षमा न वकर्ा जा सके अक्षम्य वजसका िणान न हो सके अिणानीर् 

अचानक होने िाली घिना   आकक्तिक जो आकाश में घूमता हो  नभचर 

आलोचना करने िाला आलोचक वजसका दस मुख हो  दसानन 

जो प्रशंसा के र्ोग्य हो   प्रशंसनीर् वजसका पेि बडा हो   लम्बोदर 



 

 

 

4. मुहािरा- मुहयिरय शब्द मूल रूप सिे अरबी भयषय िय शब्द ह  तथय इसिय ियस्तचिि अथा 

'अभ्ययस' अथिय बयत ीत ह । चहोंदी में यह शब्द पयररभयचषत रूप में एि ऐसिे ियक्ययोंश िय बोधि बन 

र्यय ह . चिससिे चिसी सयधयरण अथा िी प्रतीचत चिलक्षण तथय प्रभयिशयली ढोंर् सिे होती ह । मुहयिरिे  

िय प्रयोर् ियक्य में चिलक्षणतय ित्पन्न िरनिे ििे  चलए चियय ियतय ह । मुहयिरिे  ििे  प्रयोर् सिे भयषय में 

सौष्ठि, मयधुया, िथन में  मत्कयर िर प्रभयि ित्पन्न होतय ह । 

 

कुछ प्रचवलत मुहािरें , उनके अथा तथा िाक् में उनका प्रर्ोग इस प्रकार से हैं - 

मुहािरा मुहािरे का अथा मुहािरे का िाक् में प्रर्ोग 

अोंर्-अोंर् मुस्कयनय बहुत प्रसन्न होनय परीक्षय में सफल होनिे िी सू नय पयिर चशिम् िय अोंर्-अोंर् मुस्करय 

रहय थय। 

अोंर्-अोंर् ढीलय पड़नय बहुत थि ियनय आसयम सिे लम्बी रिेल-ययत्रय ििे  बयद घर पहुाँ निे पर मिेरय अोंर्-अोंर् ढीलय 

पड़ र्यय। 

अक्ल पर पत्थर 

पड़नय 

सम  में न आनय युियओों में बढ़ती लत िो दिेखिर तो ऐसय ही लर्तय ह , ि सिे िनििे  

अक्ल पर पत्थर पड़ र्यय ह । 

अर्र-मर्र िरनय बहयनय बनयनय रयहुल दो चदन में मिेरिे  प सिे लौटयनिे ियलय थय, लिेचिन िब भी मयोंर्ो 

अर्र-मर्र िरनिे लर्तय ह । 

अपनय िलू्ल सीधय 

िरनय 

स्वयथा पूरय िरनय मोहन अपनय िलू्ल सीधय िरनिे ििे  चलए इतनी मीठी बयतें िरतय ह । 

अोंर्यरिे  िर्लनय िठोर शब्द बोलनय सोहन ििे  चबनय बतयए एि मयह रहनिे पर घर आतिे ही चपतयिी अोंर्यरिे  

िर्लनिे लर्िे। 

अक्ल ििे  घोड़िे  

दौड़यनय 

सो  चि यर िरनय चिमयन में तिनीिी खरयबी दूर िरनिे ििे  चलए इोंिीचनयरोों निे अपनी 

अक्ल ििे  घोड़िे  दौड़यए। 

अपनय-सय मुाँह लिेिर 

रह ियनय 

लत्यित होनय िब चिसी निे भी सोहन िी बयत नही ों सुनी तो िह अपनय-सय मुाँह 

लिेिर रह र्यय। 

अपनिे पयाँि पर 

िुल्हयड़ी मयरनय 

अपनी मुत्यिल 

बढ़यनय 

रयधय निे अपनी सयरी सम्पचि बिेटिे ििे  नयम िरििे  अपनिे पयाँि पर आप 

िुल्हयड़ी मयर ली। 

अोंरू्ठय चदखयनय इन्कयर िरनय रयधय निे तीथा ययत्रय सिे लौट िर िब बहू सिे अपनिे ििेिर मयोंर्िे तो िसनिे 

अोंरू्ठय चदखय चदयय। 

अपनिे मुाँह चमययाँ-

चमट्टू बननय 

अपनी बड़यई स्वयों 

िरनय 

रयिू िो हर िर्ह अपनिे मुहाँ चमययाँ-चमट्टू बननिे िी आदत थी। 

आाँखें चदखयनय रु्स्सिे में दिेखनय िक्षय में छयत्रोों िो शोर िरतिे दिेख िर अध्ययपि निे अपनी आाँखिे 

चदखययी ों। 



 

 

आाँखिे  ुरयनय सयमनय िरनिे सिे 

ब नय  

चमत्र िो मुसीबत में पड़य दिेख िर िपटी चमत्रोों निे िससिे आाँखिे  ुरय 

ली ों। 

आाँखोों में धूल  ोोंिनय धोखय दिेनय रमिेश अपनिे मयतय-चपतय ििे  प सिे िय र्लत िपयोर् िर; िनिी आाँखोों 

में धूल  ोोंि रहय ह । 

आाँखोों िय तयरय बहुत चप्रय होनय रयधय अपनी मयतय-चपतय ििे  आाँखोों िी तयरय ह । 

आाँखिे पथरय ियनय
  

रयह दिेखतिे-दिेखतिे थि 

ियनय 

भयई िी प्रतीक्षय िरतिे-िरतिे बहन िी आाँखिे पथरय र्ई। 

आाँखोों पर पदया पड़नय सच्चयई न चदखयई दिेनय आििल लयल  ििे   लतिे अच्छिे -अच्छिे  लोर्ोों िी आोंखोों पर पदया पड़ 

िय रहय ह । 

आड़िे  हयथोों लिेनय खरी-खरी सुनयनय रचि ििे  घर दिेर सिे पहुाँ निे पर िसििे  चपतय निे िसिे आड़िे हयथोों चलयय। 

आियश सिे बयतें 

िरनय 

बहुत ऊाँ  य होनय मुोंबई में हियरोों िी सोंख्यय में ऐसी इमयरतें हैं, िो आियश सिे बयतें 

िरती हैं। 

आसमयन पर  ढ़नय बहुत अचभमयन िरनय िक्षय में प्रथम स्थयन आनिे पर रचि िय चदमयर् आसमयन पर  ढ़ र्यय 

ह । 

आाँ  न आनिे दिेनय िरय भी नुिसयन न 

होनिे दिेनय 

मयतय-चपतय स्वयों िष्ट िठय िर अपनी सन्तयन पर आाँ  नही ों आनिे 

दिेतिे। 

आसमयन चसर पर 

िठयनय 

बहुत शोर िरनय िक्षय में चशक्षि ििे  न होनिे पर छयत्रोों निे आसमयन चसर पर िठय चलयय। 

आियश-पयतयल एि 

िरनय 

िचठन प्रयत्न िरनय रयघि निे आईएएस बननिे ििे  चलए आियश-पयतयल एि िर चदयिे थिे। 

आर्-बबूलय होनय रु्स्सिे सिे भर ियनय रयिू ि र ररयय िो पढ़यई छोड़ िर टीिी दिेख रहिे थिे, चिसिे दिेख िर 

पयपय आर् बबूलय हो र्ए। 

ईद िय  याँद बहुत चदनोों बयद 

चदखयई दिेनय 

नौिरी लर्निे ििे  बयद सोहन ईद िय  याँद हो र्यय ह । 

इधर-िधर िी 

हयाँिनय 

व्यथा बोलनय मैं सब बयतें ियनतय हूाँ, मु सिे ज्ययदय इधर-िधर िी मत हयोंिो। 

ईोंट िय िियब पत्थर 

सिे दिेनय 

िो ि सिे पिेश आए, 

िससिे ि सिे ही पिेश 

आनय 

इस बयर यचद तुमनिे मु िे र्लत बोलय न तो मैं भी अब ईोंट िय िियब 

पत्थर सिे दूाँर्य। 

िलू्ल बनयनय मूखा बनयनय  अोंग्रिेि व्ययपयरी सरल भयरतीयोों िय िलू्ल बनय िर सयरय धन इोंग्ल ण्ड 

लिे र्ए। 

िोंर्ली पर न यनय अपनिे अधीन िरनय रयधय अपनिे पचत िो िोंर्ली पर न यती ह । 

ऊाँ ट ििे  मुाँह में िीरय िरूरत सिे िम 

चमलनय 

दयरय चसोंह ि सिे पहलियन िो नयश्तिे में एि सिेब दिेनय ऊाँ ट ििे  मुाँह में 

िीरय दिेनय ह । 

 



 

 

 

संदभा गं्रथ एिं अन्य स्रोत :  

 

 पुस्तक का नाम   लेखक/संपादक  प्रकाशक  

 नील िुसुम    रयमधयरी चसोंह चदनिर  लोिभयरती 

प्रियशन  

 सययिे में धूप    दुष्योंत िुमयर   रयििमल 

प्रियशन  

 दूसरय घर    रयमदरश चमश्र   ियणी प्रियशन 

  

 भोलयरयम िय िीि   हररशोंिर परसयई/सों. ििेदप्रियश  रयििमल 

प्रियशन  

 आधुचनि चहन्दी हयस्य – व्योंग्य ििे शि  न्द्र िमया  भयरतीय ज्ञयनपीठ, ियश 

 सरल चहन्दी व्ययिरण िर र नय ियसुदिेि नन्दन प्रसयद  भयरती भिन P 

& D 

 http://kavitakosh.org 

 

 

 Sindhi 

 

Units Content /Modules No. 

of 

Lectur

es 

1 Sindhi Language / Arabic Lipi, Devnagiri Lipi And 
Romanised Lipi 

Speaking, Reading and Writing, Translation Basic 

Sindhi Sindhi Idioms & Proverbs 

Pahaka, , Conversation 

(Conversation) Return From 

School (Conversation) Good 

Health Care (Conversation) Visit 

To The Doctor 

15 

 

http://kavitakosh.org/


 

 

2 Spoken Sindhi (Sindhi regional accents, dialects & 
expressions) & Rhymes 

Short Sentences – Grammar (Present Tense) 

Grammar – Short Sentences (Present Continuous, 
Past, Future Tense) 

Grammar – Short Sentences (Pronouns, 
Interrogative, Demonstrative, Indefinite) 
Grammar – Short Sentences (Linking & Helping Verbs And 
Some Indefinite Pronouns) 

Framing Simple Sentences 

Sindhi Rhymes -" when you are happy." And " hik nando bhij" 

15 

Evaluation Pattern For 50 Marks 

 

Written / Term End Internal SLE Total 

30 20 50 

 

 

 

 

Experiential Learning Evaluation SLE (20 marks) 

Presentation / Studio activity on Sindhi book Review / Translation 

 

 

Term End Exam – 30 Marks 

Q1 Attempt any 4 questions out of 5 (20) 

(5 marks each) 

Q2 Attempt any one out of 2 (10) (10 Marks each) 

 

Reference Books 

 

Romanized Sindhi by Kamal Mirchandani 

 

 

 

 

 

 

 



 

 

 

 

Course Objectives  

Semester IV 

 

Team Leader: Tour Guide  

 To introduce students to the fundamentals of leadership within the context of 

guided tours and tourism operations. 

 To develop the essential skills required to lead, coordinate, and supervise tour teams 

and guests effectively. 

 To familiarize students with the tools and techniques used in handling real-time 

tour operations, guest engagement, and contingency planning. 

 To provide practical knowledge on managing on-tour finances, client 

Communication, and handling unexpected travel challenges. 

 To enhance the ability to market, sell, and promote guided tours using both 

traditional and digital platforms. 

 To prepare students to take on the role of a professional tour guide with leadership 

qualities and entrepreneurial capabilities. 

       

Food & Beverage Management 

 To provide students with an in-depth understanding of the structure and operations 

of the food and beverage industry across various segments. 

 To introduce the different types of food service methods and menu planning 

principles practiced in the hospitality sector. 

 To enhance knowledge about restaurant operations, banquet setups, beverage 

service, and guest etiquette in food service establishments. 

 To equip students with practical insights into menu design, meal experience 

enhancement, and service sequence management. 

 To develop an understanding of F&B hierarchy, staffing, training, duty rosters, and 

performance evaluation in food service operations. 

 To instill professionalism, interpersonal skills, grooming, and service etiquette 

required for the role of an F&B professional. 

 

Business Management III - Entrepreneurship Management  

 Introduce core concepts and definitions of entrepreneurship. 

 Understand motivational and societal influences on entrepreneurs. 

 Learn how to develop and plan entrepreneurial projects. 

 Explore new trends in tourism, hospitality, and retail sectors. 

 Use tools like SWOT, Porter’s Five Forces, and Business Model Canvas. 



 

 

 

 

 

Research Analytics 

 To Understand Research Concepts and its usages in each field.  

 To Understand different types of research and creating a research design. 

 To study primary data collection techniques and sources of secondary data. 

 To acquaint data analytic techniques through modern methods. 

 

 

Corporate Grooming and Communication Skills 

 To inculcate professional grooming standards and etiquette relevant to retail, 

hospitality, and tourism sectors. 

 To develop students' self-awareness, emotional intelligence, and confidence as part 

of holistic personality development. 

 To enhance students’ communication skills through public speaking, interpersonal 

interaction, and written expression. 

 To build practical competencies in group discussions, interview preparation, and 

real-time business scenarios. 

 To expose students to AI tools and modern platforms that assist in improving 

communication in digital environments. 

 To prepare students for culturally diverse workspaces through simulated activities 

and etiquette drills. 

 

 

Modern Indian Language: Hindi 

 नर्द्यानथययोोंमेंसोच िे, समच िे, मूल्ायाों चि चिचाािे चि स्वतोंत्र चनणयय लिेचाािे िी क्षमतय िय नियास 

चिचााय।  

 भयचातीय सभ्यतय-सोंसृ्क नत सिेअर्ात चियतिेहुए चिमेंचाा नति एर्ोंमयचार्ाीय मूल्ाोाों िय 

नियास चिचााय।  

 पयठ्यक्रम मेंनर्द्यानथययोोंिो सयचित्यिि ज्ञयन ििे  सयथ व्ययिरण चा भयषय सोंबोंधी ज्ञयन दिेनिेपर 

चिशिेष ध्ययन िदर्ाय र्र्ाय चाा । 

 

Modern Indian Language: Sindhi 

Sauli Sindhi/ Simple Sindhi (Advanced)  

The basic Sindhi course aims to introduce learners to the Sindhi language and culture by 

providing fundamental vocabulary and grammar skills for communication, developing 

listening, speaking, reading, and writing proficiency, fostering cultural awareness, and 

empowering learners to engage effectively with Sindhi-speaking communities while 

appreciating linguistic diversity and cultural richness. 



 

 

 

Course Outcomes 

Semester IV 

 

Team Leader: Tour Guide 

● Explain the concept of leadership and apply it in tourism-based scenarios and 

guiding roles. 

● Demonstrate the personal and professional qualities of a successful tour leader and 

guide. 

● Coordinate effectively with internal teams and manage guest interactions 

throughout a travel program. 

● Handle operational aspects of tour guiding such as documentation, time 

management, and service quality. 

● Solve on-tour challenges including emergencies, guest concerns, and logistical 

disruptions with confidence. 

● Utilize technology tools and communication platforms to enhance service and 

promote tourism offerings. 

● Develop sales pitches, handle customer queries, and build a professional tour 

guiding profile for business development. 

 

Food & Beverage Management  

● Define and describe the classification and scope of food and beverage service 

across commercial and non-commercial segments. 

● Identify various F&amp;B outlets within a hotel and their specific functions, 

formats, and customer service expectations. 

● Differentiate between types of service styles (e.g., French, English, Gueridon, 

Buffet) and apply principles of effective table and beverage service. 

● Understand the elements of menu planning, including types of menus, design 

factors, and merchandising strategies. 

● Explain and execute the sequence of service in a restaurant, including meet, greet, 

serve, and billing protocols. 

● Recognize the importance of restaurant etiquette, guest interaction, and 

communication techniques used in professional F&amp;B environments. 



 

 

● Plan staffing schedules, evaluate team performance, and understand basic HR 

functions like training, compensation, and appraisal. 

● Develop sample duty rosters and demonstrate operational responsibilities in 

opening and closing food service establishments.  

Business Management IV - Entrepreneurship Management 

● Explain key entrepreneurial concepts and traits. 

● Assess how motivation, ethics, and culture impact entrepreneurship. 

● Generate and classify innovative business ideas. 

● Create business plans using strategic tools. 

● Analyze modern trends in tourism, hospitality, and retail. 

● Apply digital tools and personalization in entrepreneurship. 

 

Research Analytics 

● Learners are expected to demonstrate an understanding of research 

methodologies. 

● Identify the overall process of designing a research study from its inception to 

the report stage. 

● Imbibe data collection, analysis, interpretation and presentation skills at par 

with globally accepted standards. 

● It will equip students with strategies of making Questionnaire and conducting a 

survey. 

● Learners will be able to analyse the data through different techniques using 

software   

 

Corporate Grooming  and Communication Skills 

● Demonstrate an understanding of personal grooming, business etiquette, and 

professional appearance. 

● Apply emotional intelligence and confidence-building techniques in professional 

communication. 

● Display appropriate verbal and non-verbal behavior in interviews, group settings, 

and client interactions. 

● Communicate clearly and effectively through public speaking, written reports, and 

digital platforms. 

● Use AI-based communication tools like Grammarly, ChatGPT, VMock, and Yoodli 

to refine language and delivery. 



 

 

● Perform role-plays, discussions, and simulations to prepare for real-world work 

environments across cultures and industries. 

 

Modern Indian Language: Hindi 

 

 विद्यावथिय ों में स चने, समझने, मूल्ाोंकन करने और स्वतोंत्र वनर्िय लेने की क्षमता का 

विकावसत ह गी।  

 विद्यावथिय ों में भारतीय सभ्यता-सोंसृ्कवत के प्रवत सम्मान तथा नैवतक एिों मानिीय मूल् ों के प्रवत 

सम्मान की भािना जागृत ह गी। 

 विद्यावथिय ों में सयचहत्यिि ज्ञयन ििे  सयथ व्ययिरण ि भयषय सोंबोंधी ज्ञयन िी सम  चििचसत 

होर्ी। : Hindi Language and Poem (चहन्दी भयषय एिों िचितयएाँ ) 

 

 

Modern Indian Language: Sindhi  

● Communicate effectively in Sindhi and can hold basic conversations in Sindhi, 

including greetings, introductions, and expressing simple ideas. 

● Demonstrate comprehension of common phrases and expressions used in daily 

communication.  

● Read and understand basic Sindhi texts such as short stories, poems, or simple 

articles.  

● Write simple sentences and short paragraphs on familiar topics using correct 

grammar and vocabulary 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

Part 3 - Detailed Scheme 

Semester IV 

 

Curriculum Topics along with Self-Learning topics - to be covered, through self-

learning mode along with the respective Unit. Evaluation of self-learning topics to be 

undertaken before the concluding lecture instructions of the respective Unit. 

                                          

                                                            

The Scheme of Teaching and Examination 

Semester – IV 

 

  

Sr. 

No. 

Choice Based Credit System Remarks 

1 Major Subjects Team Leader: Tour Guide 

Food and Beverage Management 

2 Minor Subject Business Management IV - 

Entrepreneurship Management 

3 Multidisciplinary Elective Business Law 

4 Skill Enhancement Course Corporate Grooming and 

Communication Skills 

5 Modern Indian Languages Hindi/Sindhi 



 

 

Second Year Semester IV Internal and External Detailed Scheme  

Sr

. 

N

o. 

Subje

ct 

Code 

Subject Title Periods Per 

Week 

  Internals Tota

l 

Mar

ks 

   U

ni

ts 

SL L T P Cred

it 

SL

E/P

A 

CT  AP T SE

E 

 

1  Team Leader: 

Tour Guide 

4 20%

* 

4 0 0 4 15 20 5 40 60 100 

2  Food and 

Beverage 

Management 

4 20%

* 

4 0 0 4 15 20 5 40 60 100 

3  Business 

Management 

IV - 

Entrepreneursh

ip Management 

4 20%

* 

4 0 0 4 15 20 5 40 60 100 

4  Research 

Analytics 

3 20%

* 

3 0 0 3 25 0 - 25 50 75 

5  Corporate 

Grooming and 

Communicatio

n Skills 

3 20%

* 

1 0 2 3 25 0 - 25 50 75 

6  Hindi 2 20%

* 

1 1 0 2 - 20 0 20 30 50 

7  Sindhi 2 20%* 1 1 0 2 - 20 0 20 30 50 

8  Cocurricular 

activities 

     2       

  Total      22      500 

SL: Self Learning, L: Lecture, T: Total  P: Practical, SLE- Self learning evaluation,  

CT-Commutative Test, SEE- Semester End Examination, TA-Teacher Assessment  

PA- Project Assessment 

 

 

 

 

 

 

 

 



 

 

 

 

Second Year Semester – IV Units – Topics – Teaching Hours 

 

Sr

No 

Subject Unit Title Lect

ures 

Total No. 

of hours 

Cre

dit 

Total 

Marks 

1 I Leadership in the Tourism Industry 15  

60  

 

4 

 

100 

II Team Coordination and Guest 

Handling 

15 

III Operational Excellence in Guiding 15 

IV Selling, Branding, and Expanding 

Business 

15 

2 I Introduction to Food and Beverage 

Industry 

15  

60 

 

4 

 

100 
II Menu Planning Principle 15 

III F & B Service Methods 15 

IV F&B Personnel and Operations 15 

3 I Introduction to Entrepreneurship  15  

60 

 

4 

 

100 II Entrepreneurial Motivation & 

Development  

15 

III Entrepreneurial Project Development 

and Innovation in Tourism, 

Hospitality, and Retail 

15 

IV New Trends in Entrepreneurship – 

Tourism, Hospitality, and Retail 

Management 

15 

4 I Introduction to Research 15 45 3 75 

 II Data Collection and Processing 15 

 III Data Analysis and Interpretation 15 

5 I Introduction 15 45 3 75 

II Personality Development 15 

III Applied Communication and 

Grooming Skills (Practical)  

15 

6 I ननन न : ननननननननन 

नननननननननननन ननननन 

ननननननन : 

15 30 2 50 

II  ननन न : ननन नन ननन, 

नननननननन, ननननन 

15 

7 I Stories & Prose 15 30 2 50 



 

 

II Prose & Poem 15 

  Total    20 500 

● Lecture Duration – 1 hr  

One credit =  15 hours of lectures and 30 hours of practical 

 

 

 

Part 4 - Detailed Scheme 

Curriculum Topics along with Self-Learning topics - to be covered, through self-

learning mode along with the respective Unit. Evaluation of self-learning topics to be 

undertaken before the concluding lecture instructions of the respective Unit.  

                                                          

Team Leader: Tour Guide 

 

Unit Contents No. of 

Lectures 

1. Leadership in the Tourism Industry  

 

1.1 Meaning and Scope of Leadership – Understanding the role of a 

leader in tourism and travel operations 

1.2 Traits of a Successful Tour Leader – Adaptability, presence of 

mind, grooming, communication, and confidence 

1.3 Leadership Styles – Autocratic, democratic, transformational, 

situational (with real-life travel-based examples) 

1.4 Situational Leadership – Handling unpredictable tour conditions, 

crises, or guest expectations 

1.5 Roles and Responsibilities of a Tour Guide – Before, during, and 

after the tour 

1.6 Creating a Tour Leader Persona – Professionalism, storytelling, 

empathy, and global cultural awareness  

 

15 

2. Team Coordination and Guest Handling  

 

2.1 Designing the Daily Work Plan – Tour briefing, task delegation, 

time management 

2.2 Leading Internal Teams – Guides, drivers, support staff, local 

experts 

2.3 Client Communication and Engagement – Managing 

expectations and providing personal touch 

2.4 Tour Management Tools – CRM systems, travel planning apps, 

checklists, communication protocols 

2.5 Core and Professional Skills – Interpersonal, decision-making, 

15 



 

 

emotional intelligence 

2.6 Practical Exposure – Role-play on managing last-minute 

cancellations or flight delays  

 

3. Operational Excellence in Guiding  

 

3.1 Real-Time Tour Coordination – Ensuring safety, comfort, 

punctuality, and guest satisfaction 

3.2 Reporting and Documentation – Guest feedback, daily 

summaries, issue reporting 

3.3 Budget Handling – On-tour financial management, petty cash 

use, and vendor payments 

3.4 Handling Challenges – Language barriers, medical emergencies, 

cultural sensitivities 

3.5 Technical Tools in Guiding – Maps, GPS, mobile apps, language 

tools, e-vouchers 

3.6 Practical Simulation – Mock supervision of a 2-day guided trip 

itinerary  

 

15 

4. Selling, Branding, and Expanding Business 
 

4.1 Understanding the Market – Domestic vs international clientele, 

niche markets (cultural, spiritual, adventure tours) 

4.2 Sales Techniques for Tour Guides – Upselling experiences, 

souvenirs, add-on tours 

4.3 Building a Client Base – CRM, referrals, feedback loops, and 

loyalty 

4.4 Digital Branding for Tour Leaders – Using social media, content, 

video storytelling, and testimonials 

4.5 Business Expansion – Starting your own tour guiding venture, 

networking with OTAs and DMCs 

4.6 Final Pitch Activity – Creating and presenting a tour plan to a 

mock panel of clients  

 

15 

Self – Learning topics (Unit wise) 

Sr. 

No 

Unit Topic 

1 1 Roles and Responsibilities of a Tour Guide 

2 2 Client Communication and Engagement 

3 3 Handling Challenges 

4 4 Digital Branding for Tour Leaders 

 

Online Resources / MOOCs  

https://www.youtube.com/watch?v=Q0kI3LNChis 

https://www.youtube.com/watch?v=Q0kI3LNChis


 

 

https://www.youtube.com/watch?v=i5MeQc70xNs 

https://www.youtube.com/watch?v=LhZbuvQj0aw 

https://www.youtube.com/watch?v=_9qDxAVwHjs 

https://www.oxfordhomestudy.com/courses/travel-and-tourism-online-

courses/travel-and-tourism-course-free 

 

Reference Books: 

● Mancini, M. (2010): Conducting Tours: A Practical Guide, Cengage Learning. 

● Pond, K. L. (1993): The Professional Guide: Dynamics of Tour Guiding, Van 

Nostrand Reinhold. 

● Negi, J. (2016): Travel Agency and Tour Operations: Concepts and Principles, 

Kanishka Publishers. 

● Bhatia, A. K. (2015): Tourism Development: Principles and Practices, Sterling 

Publishers. 

● Holloway, J. C. (2002): The Business of Tourism, Pearson Education. 

 

Evaluation Pattern For 100 Marks 

Summative Assessment Formative Assessment Total Marks 

60 40 100 

 

Evaluation Pattern  

● Formative Assessment  40 

marks 

Sr. No. Particulars Marks 

1 ONE class test / online examination to be conducted in the 

given semester 

20 Marks 

2 Self-Learning Evaluation 15 Marks 

3 Active participation in routine class instructional deliveries 05 Marks 

 

B) Summative Assessment  



 

 

Semester End Examination- 60 % 60 

Marks 

● Duration – These examinations shall be of 2 hours duration. 

● Question Paper Pattern: ‐ 

● There shall be four questions each of 15 marks. 

● All questions shall be compulsory with internal choice within the questions. 

● The question may be sub‐divided into sub‐questions a, b, c, d & e only and 

the allocation of marks depends on the weightage of the topic. 

The marks of the internal assessment should not be disclosed to the students till the results 

of the corresponding semester is declared by the university. 

 

      

 

 

Food and Beverage Management 

 

Unit Contents No. of 

Lectures 

1. Introduction to Food and Beverage Industry 

 

1.1 Definition of F&B; F&B Service Classification – Military, 

Commercial, Non-Commercial Segments 

1.2 F&B Establishments in Hotels – In-Room Dining, All-Day 

Dining, Bar, Banquets, Specialty Restaurants, Cake Shop, Night Club 

1.3 Types of Service – Table, Assisted, Self & Single Point 

1.4 Principles of Service – French, English, Pre-Plated, Gueridon, 

Russian, Butler, Buffet, Grill Room Service 

1.5 Factors Affecting Meal Experience 

1.6 People in Food Service – Hierarchy & Responsibilities 

1.7 Personal Skills and Attributes Required for an F&B Professional 

 

15 

2. Menu Planning Principle 

 

2.1 Types of Menus – À la Carte, Table d’Hôte 

2.2 Factors Influencing a Menu – Colour, Texture, Raw Materials, 

Variety, Nutrition, Cultural/Regional Influences 

2.3 Basic Menu Criteria 

2.4 Types of Food Menus 

2.5 Contents of Food Menus 

2.6 Beverage Menus and Lists 

2.7 Menu Merchandising Techniques 

 

15 

3. F & B Service Methods 15 



 

 

 

4.1 Banquet & Catered Events – On-Site Operations, Set-up & 

Service Styles 

4.2 Restaurant Etiquette for Guests and Staff – Communication, Body 

Language, Posture, Service Conduct 

4.3 Opening & Closing Duties in Food Service Establishments 

4.4 Staffing and Evaluation – Performance Analysis, Fixed & 

Variable Labour 

4.5 Creating Sample Duty Rosters – Planning & Scheduling Exercises 

4.6 Recruitment, Selection, and Training in F&B Operations 

4.7 Performance Appraisal, Compensation, and Employee Benefits 

 

4. F&B Personnel and Operations 

 

4.1 Banquet & Catered Events - On site Food Service Operations, 

Set-up & Style of Service 

4.2 Restaurant Etiquette (To be followed by the guest and staff the set 

rules in relation to communication, approach, body language. Posture, 

pitch and service etiquette 

4.3 Opening & Closing Duties of Food Service Establishments -

Opening Duties & Closing Duties 

4.4 Staffing & Evaluation of Work - Performance analysis, Fixed and 

variable Labour 

4.5 Making of a sample duty roster and exercise 

4.6 Requirement and selection, Training and performance appraisal – 

Compensation and benefits. 

 

15 

Self – Learning topics (Unit wise) 

Sr. 

No 

Unit                                             Topic 

1 1 Factors Affecting Meal Experience 

2 2 Basic menu criteria 

3 3 Opening & Closing Duties in Food Service Establishments 

4 4 Making of a sample duty roster and exercise 

 

Online Resources / MOOCs  

https://www.youtube.com/watch?v=ZQ-J65-VnY4 

https://www.youtube.com/watch?v=Yy_P73GMOEs 

https://www.coursera.org/learn/food-beverage-management 

https://www.youtube.com/watch?v=QngU7S7yCbc 



 

 

https://www.youtube.com/watch?v=ZQ-J65-VnY4&list=PLc4de-

KFd7fGmuKL55b2WOimYAWaPRXLv 

 

Reference Books 

● Lillicrap, B. R., & Cousins, J. (2014): Food and Beverage Service, Hodder 

Education. 
● Fuller, J. (2005): Modern Restaurant Service, Hutchinson. 
● Dahmer, S. J., & Kahl, K. W. (2002): Restaurant Service Basics, John Wiley & 

Sons, Inc. 
● Kotschevar, L. H., & Luciani, V. (2006): Presenting Service: The Ultimate 

Guide for the Foodservice Professional, John Wiley & Sons, Inc. 
● Charles, E. E. (2011): Food Service Management, New Delhi: Shafach 

Publications. 
● Singaravelvar, R. (2015): Food and Beverage Service, New Delhi: Oxford 

University Press. 
1. Ninemeier, J. D. (2012): Food and Beverage Operation, New York: American 

Hotel & Lodging Association (AH&LA). 

1. George, B., & Chatterjee, S. (2011): Food & Beverage Service and 

Management, Mumbai: Jaico Publishing House. 

 Andrews, S. (2007): Food and Beverage Service Management, New Delhi: Tata 

McGraw-Hill. 

 

Evaluation Pattern For 100 Marks 

Summative Assessment Formative Assessment Total Marks 

60 40 100 

 

Evaluation Pattern  

● Formative Assessment  40 

marks 



 

 

Sr. No. Particulars Marks 

1 ONE class test / online examination to be conducted in the 

given semester 

20 Marks 

2 Self-Learning Evaluation 15 Marks 

3 Active participation in routine class instructional deliveries 05 Marks 

 

B) Summative Assessment  

Semester End Examination- 60 % 60 

Marks 

● Duration – These examinations shall be of 2 hours duration. 

● Question Paper Pattern: ‐ 

● There shall be four questions each of 15 marks. 

● All questions shall be compulsory with internal choice within the questions. 

● The question may be sub‐divided into sub‐questions a, b, c, d & e only and 

the allocation of marks depends on the weightage of the topic. 

The marks of the internal assessment should not be disclosed to the students till the results 

of the corresponding semester is declared by the university. 

 

                                                            

Business Management IV- Entrepreneurship Management 

 

Unit Contents No. of 

Lectures 

1. Introduction to Entrepreneurship 

1.1 Concept, meaning and definition of entrepreneur and 

entrepreneurship  

1.2 Importance and significance of growth of entrepreneurial 

activity  

1.3 Characteristics and qualities of entrepreneurs  

 1.4 Entrepreneurial Decision-Making activities Role models, 

mentors and support system for entrepreneurs  

1.5 Factors influencing entrepreneurship (PESTLE)  

1.6 Barriers to entrepreneurship  

15 

2. Entrepreneurial Motivation & Development 

2.1 Motivation  

2.2 Culture & Society 

2.3 Values/ Ethics 

15 



 

 

2.4 Risk taking behaviour 

2.5 Entrepreneurial Development Programme (EDP) 

3. Entrepreneurial Project Development and Innovation in 

Tourism, Hospitality, and Retail 

3.1 Entrepreneurial Project Development 

3.2 Role of creativity and Innovation in entrepreneurship 

development 

3.3 Idea Generation – Sources and Techniques 

3.4 Idea Identification and Classification 

3.5 SWOT Analysis and Porter’s Five Forces 

3.6 Business Model Canvas 

3.7 Components of a Comprehensive Business Plan 

 

15 

4. New Trends in Entrepreneurship – Tourism, Hospitality, and 

Retail Management 

4.1 Introduction to New Trends in Entrepreneurship- Digital 

transformation, sustainability, customer-centric models, and 

technological innovations. 

4.2 Sustainability and Eco-friendly Business Models 

4.3 The Impact of Social Media and Influencer Marketing on 

Tourism & Hospitality and Retail 

4.4 Personalization and Customization in Consumer 

Experiences 

4.5 Post-Pandemic Trends in Tourism, Hospitality, and Retail 

 

 Case studies can be included for this module 

15 

 

Self – Learning topics (Unit wise) 

Sr. 

No 

Unit                                             Topic 

1 1 Factors influencing entrepreneurship (PESTLE) 

2 2 Motivation  

3 3 SWOT Analysis and Porter’s Five Forces 

4 4 The Impact of social media and Influencer Marketing on Tourism & 

Hospitality And Retail 

 

Online Resources  

1. https://nptel.ac.in/courses/110/107/110107094/  

2. https://nptel.ac.in/courses/110/106/110106141/ 

References  

https://nptel.ac.in/courses/110/107/110107094/
https://nptel.ac.in/courses/110/106/110106141/


 

 

 Innovation and Entrepreneurship (1985) by Peter F. Drucker  

 Angels, Dragons and Vultures (2011) by Simon Acland  

 Crossing the Chasm (1991) by Geoffrey A. Moore  

 The $100 Startup (2012) by Chris Guillebeau  

 A Dozen Lessons for Entrepreneurs by Tren Griffin  

 The Sage handbook of small business and entrepreneurship by Blackburn, Robert A; 

De Clercq, Dirk; Heinonen, Jarna  

 Dream With Your Eyes Open by Ronnie Screwvala by Ronnie Screwvala  

 Bhaag by Ganesh V.  

 Connect The Dots by Rashmi Bansal  

 Dhirubhai Ambani: Against All Odds by A G Krishnamurthy  

 Steel King: Lakshmi Mittal by Prateeksha M Tiwary 

 Competing in the Age of AI: Strategy and Leadership When Algorithms and 

Networks Run the World by Marco Iansiti and Karim R. Lakhani 

 The Launch Path: How to Start a Successful Business with Purpose and Impact by 

Arun Gupta 

Evaluation Pattern For 100 Marks 

Summative Assessment  Formative Assessment Total Marks 

60 40  100  

  

Evaluation Pattern 

A) Formative Assessment                                                                              40 

marks 

Sr. No. Particulars Marks 

1 
ONE class test / online examination to be conducted in the given semester 20 Marks 

2 Self-Learning Evaluation 
15 Marks 



 

 

3 Active participation in routine class instructional deliveries 
05 Marks 

  

B) Summative Assessment 

Semester End Examination- 60 %                                                                     60 

Marks 

1)  Duration – These examinations shall be of 2 hours duration. 

2)  Question Paper Pattern: ‐ 

● There shall be four questions each of 15 marks. 

●  All questions shall be compulsory with internal choice within the questions. 

● The question may be sub‐divided into sub‐questions a, b, c, d & e only and 

the allocation of marks depends on the weightage of the topic. 

 The marks of the internal assessment should not be disclosed to the students till the 

results of the corresponding semester is declared by the university. 

  

Research Analytics 

 

Unit Content 

No. of 

Lectur

es 

I Introduction to Research 

1.1 Definition and  objectives of Research, Types of Research, Formulation of the 

Research Problem: Criterion for a good research problem.  Stages of Research 

Process 

1.2  Literature Review: Concept & Importance  

1.3 Hypothesis: Meaning, Types and Sources. 

1.4 Research Design: Purpose and need in structuring the study 

1.5 Sampling: Concept & methods (probability and non-probability). 

15 

II Data Collection and Processing 

2.1 Data Types and Sources: Primary Data & Secondary Data: Definition, 

Characteristics and Sources 

2.2 Methods of Collection of Primary data 

Observation: Structured and Unstructured, Disguised and Undisguised, 

Mechanical observations. 

15 



 

 

Experimental: Field, laboratory.  

Interview: Personal interview, focused group, in-depth interview methods.  

Survey: Telephonic Survey, Mail, E-mail, internet survey, social media and 

Media listening.  

Survey Instrument: Questionnaire designing- Types of questions 

2.3 Data Analysis : Meaning & Importance, Types : Descriptive & Inferential 

Analysis, Processing of Data: Meaning and Significance of – Editing, Coding, 

Classification, Tabulation & Graphical Representation 

2.4 Structure and elements / layout of Research Report , Referencing & Citation 

Styles: APA & MLA 

  

III Data Analysis and Interpretation (Practical) 

3.1 Data Analysis through SPSS Software: Form Creation for Data Entry using 

Google Form, Splitting file in SPSS, filter the data, transform data, Frequency 

distribution table, Cross-Tabulation: Import data from excel to SPSS, Create a 

histogram /bar chart, Pie chart, Test of Reliability and Validity 

3.2 Descriptive statistics:  Calculation of Mean, Median, Mode and Measures of 

Dispersion: Standard Deviation, Variance, Range for a given variable 

Inferential Statistics :t test, Z test, Chí Square test 

Correlation Analysis  

 

 

 

30 

 

Practical  

Sr. 

No 

Unit Topic 

1 3 Data Analysis and Interpretation 

Data Analysis through SPSS Software: Form Creation for Data Entry using Google 

Form, Splitting file in SPSS, filter the data, transform data, frequency distribution 



 

 

table, Cross-Tabulation: Import data from excel to SPSS ,Create a histogram /bar 

chart, Pie chart, Test of Reliability and Validity 

Descriptive statistics:  Calculation of Mean, Median, Mode and Measures of 

Dispersion: Standard Deviation, Variance, Range for a given variable 

Inferential Statistics :t test, Z test,Chi Square test 

Correlation Analysis  

 

 

 

Reference Books  

● Research Methodology – Text and Cases with SPSS Applications, by Dr S.L. Gupta 

and Hitesh Gupta, International Book House Pvt Ltd  
● Business Research Methodology by T N Srivastava and Shailaja Rego, Tata 

Mcgraw Hill Education Private Limited, New Delhi  
● Methodology of Research in Social Sciences, by O.R. Krishnaswami, Himalaya 

Publishing House  
● Research Methodology by Dr Vijay Upagude and Dr Arvind Shende  
● Business Statistics by Dr S. K Khandelwal, International Book House Pvt Ltd  
● Quantitative Techniques by Dr S. K Khandelwal, International Book House Pvt Ltd  
● SPSS 17.0 for Researchers by Dr S.L Gupta and Hitesh Gupta, 2nd edition, Dr S. 

K Khandelwal, International Book House Pvt Ltd  
● Foundations of Social Research and Econometrics Techniques by S.C. Srivastava, 

Himalaya publishing House  
● Statistical Analysis with Business and Economics Applications, Hold Rinehart & 

Wrintston, 2nd Edition, New York  
● Business Research Methods, Clover, Vernon T and Balsely, Howard L, Colombus 

O. Grid, Inc  
● Business Research Methods, Emary C.Willima, Richard D. Irwin In. Homewood  
● Research Methods in Economics and Business by R. Gerber and P.J. Verdoom, The 

Macmillan Company, New York  
● Research and Methodology in Accounting and Financial Management, J.K Courtis  
● Statistics for Management and Economics, by Menden Hall and Veracity, 

Reinmuth J.E  
● Panneerselvam, R., Research Methodology, Prentice Hall of India, New Delhi, 

2004.  



 

 

● Kothari CR, Research Methodology- Methods and Techniques, New Wiley Ltd., 

2009  
● Mayan, M. J. (2016). Essentials of Qualitative Inquiry. Routledge. (Chapter 1, 

Introduction to Qualitative Inquiry, Chapter 4, Research Question and Sampling).  
● Mickez, R. (2012). Interviewing Elites: Addressing Methodological Issues. 

Qualitative Inquiry 18: 482- 493.

Examination Pattern: 

External Paper Pattern: (Theory Modules) : 50 Marks  

Internal :25 Marks 

 

Q. 1 Any 2 out of 3   15 Marks 

Q. 2 Any 2 out of 3   15 Marks 

Q. 3 Any 2 out of 3    20 Marks 

 

Practical :25 Marks 

Sr. 

No 

Unit Topic  

1 3 Data Analysis and Interpretation 

 

25 

Mar

ks 

 

 

 

Corporate Grooming  and Communication Skills 

  

Sr. No.                             Modules/Units    No. of 

Lectures 

I Introduction 

1.1 Importance of Grooming and Communication 

Skills in Retail, Hospitality and Tourism Industry 

1.2 The Art of Public Speaking – Presentation Skills, 

Spontaneous Conversation 

1.3 Professional Etiquette – 

Workplace/Telephone/Gender/Dining/Personal 

Etiquette 

15 



 

 

1.4 E- Communication – Blogs, Tweets, Online 

Learning Platforms, Social Media 

1.5 Report Writing – Methods and Types of Reports 

1.6 Business Networking Skills 

II Personality Development 

2.1 Group Discussion and Interview Skills 

2.2 Cross-Cultural Communication 

2.3 Team Work 

2.4 Decision Making 

2.5 Communication Management – Theory, Conflict 

Resolution and Crisis Communication 

15 

III Applied Communication and Grooming Skills 

(Practical) 

 

3.1 Group Discussion and Peer Evaluation – 

Formal roundtable GD practice with structured 

reflection and feedback. 

3.2 Elevator Pitch & Public Speaking Drills – 

Time-bound individual speaking practice with 

posture, tone, and eye contact refinement. 

3.3 Interview Lab – Panel-based mock interviews 

with verbal and non-verbal performance reviews. 

3.4 Enhancing Communication with AI Tools – 

Exposure to platforms like Grammarly, ChatGPT, 

VMock, and Yoodli to practice speech improvement, 

email drafting, and receive AI-generated feedback. 

3.5 Professional Role-Play Exercises – Industry-

based communication scenarios in hospitality, retail, 

and tourism setups. 

3.6 Cross-Cultural Etiquette Simulation – 

Simulated sessions on country-wise do's and don'ts in 

professional interactions. 

15 

 

Reference Books: 

● Kratz, A. R. (1995): Effective Listening Skills, Irwin Professional Publishing. 

● Pease, A. (1998): Body Language, Sudha Publications. 

● Monippally, M. M. (2001): Business Communication Strategies, Tata McGraw 

Hill. 

● Lesikar, R. V. (2005): Basic Business Communication: Skills for Empowering the 

Internet Generation, Tata McGraw Hill. 

● Barker, A. (2010): Improve Your Communication Skills, Replika Press Pvt. Ltd. 



 

 

● Chibaya Mbuya, J. (2010): Grooming and Etiquette for Corporate Men and 

Women. 

● Meier, M. (2011): Modern Etiquette Made Easy: A Five-Step Method to 

Mastering Etiquette. 

● Guffey, M. E. (2016): Essentials of Business Writing, South-Western College 

Publishing. 

● Bindra, V. (2017): Everything About Corporate Etiquette. 

● Adler, R. B., & Elmhorst, J. M. (2018): Communicating at Work. 

● Meier, M. (2020): Business Etiquette Made Easy: The Essential Guide to 

Professional Success. 

● Rayborn, T. (2020): This Book Will Teach You Business Etiquette: The Insider's 

Guide to Workplace Courtesy and Customs. 

● Burns, J. (2021): How to Understand Body Language: A Guide to Improve Your 

Communication and Negotiation Skills. 

● Jain, G., & Moideen, M. (2021): Decoding Communication: A Complete 

Handbook for Effective Communication. 

 

Additional References: 

● Anderson, K., Maclean, J., & Lynch, T. (2007): Study Speaking, Cambridge 

University Press. 

● Goodale, M. (2008): Professional Presentations, Cambridge University Press. 

● Morley, D. (2007): The Cambridge Introduction to Creative Writing, Cambridge 

University Press. 

● Dutt, P. K., & Rajeevan, G. (2007): A Course in Listening and Speaking (Vol. I & 

II). 

● Narayanswamy, R. (2005): Strengthen Your Writing, Orient BlackSwan. 

● Anderson, M., Nayar, P. K., & Sen, M. (2013): Critical Thinking, Academic 

Writing and Presentation Skills, Pearson Education. 

 

Online Resources/MOOCs: 

https://nptel.ac.in/courses/109/105/109105117/ 

https://www.youtube.com/watch?v=zA2PfKRcm0g 

https://nptel.ac.in/courses/109/105/109105117/
https://www.youtube.com/watch?v=zA2PfKRcm0g


 

 

https://nptel.ac.in/content/storage2/courses/109104030/Module8/Lecture26.pdf 

https://nptel.ac.in/courses/109/107/109107172/ 

Examination Pattern: 

A. (Summative) External = 50 marks  

B. (Formative) Internal = 25 marks 

 

A. Summative Assessment QUESTION PAPER PATTERN SEMESTER III (SEM-

END EXAM) 

Duration: 2 hours  

Marks: 50  

Q. 1. Answer the following (two out of three) (Unit I) (15 marks)  

Q. 2. Answer the following (two out of three) (Unit I) (15 marks)  

Q. 3. Write short notes on (four out of six) (Unit II) (20 marks)  

B. Formative Assessment: (25 marks)  

Any one of the following methods of assessment may be undertaken:   

1. Assignment/Project  

2. SLE/Presentation 

Note: Guidelines for Internal Assessment will be as per university norms. 

 

 

Hindi  

 

Hindi Language and Hasya Vyangya (वहन्दी भाषा एिं हास्य वं्यग्य) 

Units Modules No. of 

Lectures 

1 खंड क : पाठ्यक्रम में निर्ाारित हास्य वं्यग्य : 

     1. भोलयरयम िय िीि : हररशोंिर परसयई 

     2. घूस एि च िनयई ह  : रिीन्द्र ियचलयय 

20 

https://nptel.ac.in/content/storage2/courses/109104030/Module8/Lecture26.pdf
https://nptel.ac.in/courses/109/107/109107172/


 

 

     3. भर्ियन ब यए मिेहमयन सिे : पूरन सरमय 

2 खंड ख :  ियल ििे  भिेद, मुहयिरें , चनबोंध 10 

 

मूल्ांकि एवं प्रश्नपत्र का प्रारूप 

सत्र 1 एवं 2 के निए 

आतंरिक पिीक्षा  : 20 अंक 

सत्रांत पिीक्षा  : 30 अंक 

 आतंरिक पिीक्षा अंक -20 

1 प्र जेक्ट 10 

2 प्रत्यक्ष पुस्तक परीक्षर्   10 

 

 सत्रांत पिीक्षा अंक -30 

1 अितरर् की सोंदभि सवहत व्याख्या 10 

2 दीर्घोत्तरी प्रश्न 10 

3 विप्पवर्यााँ 5 

4 िसु्तवनष्ठ प्रश्न 5 

 

पर्ाार्िाची अथिा समानाथाक शब्द-  

चिन शब्दोों ििे  अथा में समयनतय पययी ियती ह  िन्हें पययायिय ी िहय ियतय ह । िुछ 

पययायिय ी शब्द चनम्न प्रियर ह - 

शब्द  पर्ाार्िाची शब्द 

41. अवि  - आग, पािक, अनल, हुताशन, कृशानु 

42. अवतवथ  - मेहमान, पाहुना, आगनु्तक, अभ्यागत 

43. आँख  - लोचन, नेत्र, चकु्ष, नर्न, दृग, अवक्ष 

44. आसमान  - नभ, आसमान, व्योम, शून्य, अम्बर 

45. अहंकार  - गिा, दपा, घमण्ड, अवभमान, दम्भ 

46. अमृत  - सुधा, मधु, सोम, अमी, अवमर्, पीरू्ष 



 

 

47. अच्छा  - शुभ, उवचत, उपरु्क्त, सौम्य 

48. असुर  - राक्षस, दानि, दैत्य, दनुज, वनशाचर 

49. आनन्द  - हषा, उल्लास, प्रसन्नता, खुशी, आमोद-प्रमोद 

50. आभूषण   - गहना, अलंकार, जेिर 

51. इच्छा   - अवभलाषा, कामना, आकांक्षा, मनोरथ 

52. ईश्वर  - भगिान, परमात्मा, दीनबंधु, ईश, प्रभु 

53. इन्द्र  - देिेन्द्र, सुरेन्द्र, सुरपवत, देिराज, सुरेश, देिेश 

54. बाग  - बगीचा, िाविका, उपिन 

55. कमल  - पंकज, अरविन्द, राजीि, अमु्बज, नीरज, जलज,  

56. वकनारा  - कूल, ति, कगार, तीर 

57. कृष्ण  - घनश्याम, श्याम, कान्हा, गोपाल, मोहन, मुरलीधर, केशि, माधि, 

वगररधर, मुरारी 

58. कोर्ल  - वपक, कोवकला, िसन्त दूत, श्यामा 

59. तालाब  - सर, तडाग, सरोिर, जलाशर्, ताल 

60. वदन   - िासर, िार, वदिस, अहन् 

61. देिता  - अमर, देि, सुर, आवदत्य, विबुध 

62. दुष्ट  - अधम, नीच, कुविल, खल, दुजान 

63. धन  - अथा, मुद्रा, लक्ष्मी, श्री, द्रव्य, दौलत, सम्पवि 

64. नदी  - तविनी, सररता, सवलला, अपगा, तरंवगणी, नद 

65. नौका  - नाि, पोत, जलर्ान, तररणी, बेडा, तरी 

66. नौकर  - सेिक, अनुचर, भृत्य, दास, पररचारक 

67. पक्षी  - खग, पतंग, वचवडर्ा, विहं, नभचर, पखेरू 

68. पत्नी  - सहचरी, भार्ाा, िामा, जीिनसंवगनी, िधू, वप्रर्ा 

69. पवत  - स्वामी, नाथ, भताा, कांता, बालम, साजन 

70. पिन  - हिा, िारु्, समीर, अवनल, मारुत, जगत्प्राण, प्रकंपन 

71. पंवडत  - विद्वान, मनीषी, बुध, कोविद, सुधी 

72. पुत्र  - लडका, बेिा, सुत, तनर्, लाल, नंदन, आत्मज 

73. पुत्री  - तनर्ा, सुता, बेिी, तनुजा, आत्मजा, दुवहता 

74. पुष्प  - फूल, कुसुम, सुमन, प्रसून, मंजरी 

75. पिा  - पत्र, दल, पात, पणा, वकसलर् 

76. पृथ्वी  - भूवम, भू, धरा, िसुधा, िसंुधरा, धररत्री, अिवन 

77. मनुष्य  - नर, मानि, मनुज, जन, मत्या, व्यक्तक्त 

78. मेघ  - जलद, नीरद, पर्ोद, बादल, घन, जलधर, िाररद 

79. वमत्र  - सखा, साथी, सहचर, मीत, दोस्त 

80. जननी  - माँ, धात्री, अम्बा, अक्तम्बका, माता 



 

 

 

2. विलोम अथिा विपरीताथाक शब्द :  चिपरीत अथा िय ज्ञयन िरयनिे ियलिे शब्दोों िो चिलोम अथिय 

चिपरीतयथाि शब्द िहय ियतय ह । िुछ चिपरीतयथाि शब्द चनम्न प्रियर हैं- 

 

शब्द विलोम शब्द विलोम शब्द विलोम शब्द विलोम 

अथा अनथा सविर्         वनक्तिर् उवचत   अनुवचत वचक्तन्तत      वनविन्त 

अच्छा  बुरा आलोक       अन्धकार उपक्तथथत         अनुपक्तथथत थल         जल 

अल्प  अवधक अनुकूल      प्रवतकूल उिर दवक्षण/प्रश्न चेतन       जड 

अमृत  विष अपना  परार्ा उपरु्क्त  अनुपरु्क्त धीर         अधीर 

आवद अन्त पक्ष विपक्ष जन्म   मरण नूतन  पुरातन 

आशा   वनराशा आदर  वनरादर उदर्  अस्त निीन        प्राचीन 

आकाश       पाताल आचार        अनाचार उष्ण  शीत पराजर्     जर् 

व्यर्     आर् अपेक्षा         उपेक्षा उतार       चढाि जंगली      पालतू 

आक्तस्तक       नाक्तस्तक पुरस्कार       दण्ड वनकि         दूर ठोस         तरल 

आर्ात वनर्ाात पूणा  अपूणा न्यार्        अन्यार् तरुण      िृद्ध 

अन्धका

र 

प्रकाश धमा         अधमा वहंसा      अवहंसा पे्रम   घृणा 

अनुग्रह   विग्रह आद्रा     शुष्क देि         दानि तीव्र         मन्द 

विराग अनुराग आग्रह दुराग्रह उन्नवत     अिनवत दुलाभ सुलभ 

आदान प्रदान धनी वनधान चल      अचल दोषी        वनदोषी 

अनुज अग्रज अवनष्ट इष्ट चतुर मूढ दुराचारी      सदाचारी 

 

 

 

3.अनेक शब्दो ंके वलए एक शब्द - चहोंदी में ियक्ययोंश अथिय अनिेि शब्दोों ििे  चलए एि शब्द िय 

प्रयोर् चियय ियतय ह । इस प्रियर लिेखन में सोंचक्षप्ततय आती ह  िर लिेख सुर्ोंचठत हो ियतय ह । 

ियक्ययोंश ििे  चलए एि शब्द ििे  िुछ िदयहरण चनम्न प्रियर हैं- 

 

िाक्ांश एक शब्द िाक्ांश एक शब्द 

वजसके माता वपता न हो ं  अनाथ प्रवतवदन होने िाला  दैवनक 

वजसका आवद न हो   अनावद सप्ताह में एक बार 

होनेिाला 

साप्तावहक 



 

 

वजसका अंत न हो    अनंत माह में एक बार होने 

िाला 

मावसक 

जो सबसे आगे रहता हो   अग्रणी तीन महीने में होने िाला तै्रमावसक 

जो ईश्वर में आथथा रखता 

हो   

आक्तस्तक छह महीने में होने िाला  अद्धािावषाक 

जो ईश्वर में विश्वास न 

रखता हो  

नाक्तस्तक िषा में होने िाला   िावषाक 

दूर की बात सोचने िाला दूरदशी उपकार को मानने िाला  कृतज्ञ 

वजसका आकार हो   साकार उपकार को न मानने 

िाला 

कृतघ्न 

वजसका आकार न हो   वनराकार वजसका रूप अच्छा हो सुरूप 

जो दान देता हो   दानी वजसका रूप अच्छा न 

हो  

कुरुप 

जो अनुकरण करने र्ोग्य 

हो   

अनुकरणीर् वजसकी तुलना न हो  अतुलनीर् 

जो वदखाई न दे  अदृश्य  वजसके समान दूसरा न 

हो  

अनन्य 

जो पढा वलखा न हो अनपढ वजसमें दर्ा हो दर्ालु 

जो धन का दुरुपर्ोग 

करता है  

अपव्यर्ी सबको समान देखने 

िाला   

समदशी 

जो कानून के विरुद्ध   अिैध समान समर् में होने 

िाला 

समसामवर्क 

वजसका इलाज न हो सके    लाइलाज नीवत को जानने िाला   नीवतज्ञ 

वजसे क्षमा न वकर्ा जा सके अक्षम्य वजसका िणान न हो सके अिणानीर् 

अचानक होने िाली घिना   आकक्तिक जो आकाश में घूमता हो  नभचर 

आलोचना करने िाला आलोचक वजसका दस मुख हो  दसानन 

जो प्रशंसा के र्ोग्य हो   प्रशंसनीर् वजसका पेि बडा हो   लम्बोदर 

 

4. मुहािरा- मुहयिरय शब्द मूल रूप सिे अरबी भयषय िय शब्द ह  तथय इसिय ियस्तचिि अथा 

'अभ्ययस' अथिय बयत ीत ह । चहोंदी में यह शब्द पयररभयचषत रूप में एि ऐसिे ियक्ययोंश िय बोधि बन 

र्यय ह . चिससिे चिसी सयधयरण अथा िी प्रतीचत चिलक्षण तथय प्रभयिशयली ढोंर् सिे होती ह । मुहयिरिे  

िय प्रयोर् ियक्य में चिलक्षणतय ित्पन्न िरनिे ििे  चलए चियय ियतय ह । मुहयिरिे  ििे  प्रयोर् सिे भयषय में 

सौष्ठि, मयधुया, िथन में  मत्कयर िर प्रभयि ित्पन्न होतय ह । 



 

 

 

कुछ प्रचवलत मुहािरें , उनके अथा तथा िाक् में उनका प्रर्ोग इस प्रकार से हैं - 

मुहािरा मुहािरे का अथा मुहािरे का िाक् में प्रर्ोग 

अोंर्-अोंर् मुस्कयनय बहुत प्रसन्न होनय परीक्षय में सफल होनिे िी सू नय पयिर चशिम् िय अोंर्-अोंर् मुस्करय 

रहय थय। 

अोंर्-अोंर् ढीलय पड़नय बहुत थि ियनय आसयम सिे लम्बी रिेल-ययत्रय ििे  बयद घर पहुाँ निे पर मिेरय अोंर्-अोंर् ढीलय 

पड़ र्यय। 

अक्ल पर पत्थर 

पड़नय 

सम  में न आनय युियओों में बढ़ती लत िो दिेखिर तो ऐसय ही लर्तय ह , ि सिे िनििे  

अक्ल पर पत्थर पड़ र्यय ह । 

अर्र-मर्र िरनय बहयनय बनयनय रयहुल दो चदन में मिेरिे  प सिे लौटयनिे ियलय थय, लिेचिन िब भी मयोंर्ो 

अर्र-मर्र िरनिे लर्तय ह । 

अपनय िलू्ल सीधय 

िरनय 

स्वयथा पूरय िरनय मोहन अपनय िलू्ल सीधय िरनिे ििे  चलए इतनी मीठी बयतें िरतय ह । 

अोंर्यरिे  िर्लनय िठोर शब्द बोलनय सोहन ििे  चबनय बतयए एि मयह रहनिे पर घर आतिे ही चपतयिी अोंर्यरिे  

िर्लनिे लर्िे। 

अक्ल ििे  घोड़िे  

दौड़यनय 

सो  चि यर िरनय चिमयन में तिनीिी खरयबी दूर िरनिे ििे  चलए इोंिीचनयरोों निे अपनी 

अक्ल ििे  घोड़िे  दौड़यए। 

अपनय-सय मुाँह लिेिर 

रह ियनय 

लत्यित होनय िब चिसी निे भी सोहन िी बयत नही ों सुनी तो िह अपनय-सय मुाँह 

लिेिर रह र्यय। 

अपनिे पयाँि पर 

िुल्हयड़ी मयरनय 

अपनी मुत्यिल 

बढ़यनय 

रयधय निे अपनी सयरी सम्पचि बिेटिे ििे  नयम िरििे  अपनिे पयाँि पर आप 

िुल्हयड़ी मयर ली। 

अोंरू्ठय चदखयनय इन्कयर िरनय रयधय निे तीथा ययत्रय सिे लौट िर िब बहू सिे अपनिे ििेिर मयोंर्िे तो िसनिे 

अोंरू्ठय चदखय चदयय। 

अपनिे मुाँह चमययाँ-

चमट्टू बननय 

अपनी बड़यई स्वयों 

िरनय 

रयिू िो हर िर्ह अपनिे मुहाँ चमययाँ-चमट्टू बननिे िी आदत थी। 

आाँखें चदखयनय रु्स्सिे में दिेखनय िक्षय में छयत्रोों िो शोर िरतिे दिेख िर अध्ययपि निे अपनी आाँखिे 

चदखययी ों। 

आाँखिे  ुरयनय सयमनय िरनिे सिे 

ब नय  

चमत्र िो मुसीबत में पड़य दिेख िर िपटी चमत्रोों निे िससिे आाँखिे  ुरय 

ली ों। 

आाँखोों में धूल  ोोंिनय धोखय दिेनय रमिेश अपनिे मयतय-चपतय ििे  प सिे िय र्लत िपयोर् िर; िनिी आाँखोों 

में धूल  ोोंि रहय ह । 

आाँखोों िय तयरय बहुत चप्रय होनय रयधय अपनी मयतय-चपतय ििे  आाँखोों िी तयरय ह । 

आाँखिे पथरय ियनय
  

रयह दिेखतिे-दिेखतिे थि 

ियनय 

भयई िी प्रतीक्षय िरतिे-िरतिे बहन िी आाँखिे पथरय र्ई। 



 

 

आाँखोों पर पदया पड़नय सच्चयई न चदखयई दिेनय आििल लयल  ििे   लतिे अच्छिे -अच्छिे  लोर्ोों िी आोंखोों पर पदया पड़ 

िय रहय ह । 

आड़िे  हयथोों लिेनय खरी-खरी सुनयनय रचि ििे  घर दिेर सिे पहुाँ निे पर िसििे  चपतय निे िसिे आड़िे हयथोों चलयय। 

आियश सिे बयतें 

िरनय 

बहुत ऊाँ  य होनय मुोंबई में हियरोों िी सोंख्यय में ऐसी इमयरतें हैं, िो आियश सिे बयतें 

िरती हैं। 

आसमयन पर  ढ़नय बहुत अचभमयन िरनय िक्षय में प्रथम स्थयन आनिे पर रचि िय चदमयर् आसमयन पर  ढ़ र्यय 

ह । 

आाँ  न आनिे दिेनय िरय भी नुिसयन न 

होनिे दिेनय 

मयतय-चपतय स्वयों िष्ट िठय िर अपनी सन्तयन पर आाँ  नही ों आनिे 

दिेतिे। 

आसमयन चसर पर 

िठयनय 

बहुत शोर िरनय िक्षय में चशक्षि ििे  न होनिे पर छयत्रोों निे आसमयन चसर पर िठय चलयय। 

आियश-पयतयल एि 

िरनय 

िचठन प्रयत्न िरनय रयघि निे आईएएस बननिे ििे  चलए आियश-पयतयल एि िर चदयिे थिे। 

आर्-बबूलय होनय रु्स्सिे सिे भर ियनय रयिू ि र ररयय िो पढ़यई छोड़ िर टीिी दिेख रहिे थिे, चिसिे दिेख िर 

पयपय आर् बबूलय हो र्ए। 

ईद िय  याँद बहुत चदनोों बयद 

चदखयई दिेनय 

नौिरी लर्निे ििे  बयद सोहन ईद िय  याँद हो र्यय ह । 

इधर-िधर िी 

हयाँिनय 

व्यथा बोलनय मैं सब बयतें ियनतय हूाँ, मु सिे ज्ययदय इधर-िधर िी मत हयोंिो। 

ईोंट िय िियब पत्थर 

सिे दिेनय 

िो ि सिे पिेश आए, 

िससिे ि सिे ही पिेश 

आनय 

इस बयर यचद तुमनिे मु िे र्लत बोलय न तो मैं भी अब ईोंट िय िियब 

पत्थर सिे दूाँर्य। 

िलू्ल बनयनय मूखा बनयनय  अोंग्रिेि व्ययपयरी सरल भयरतीयोों िय िलू्ल बनय िर सयरय धन इोंग्ल ण्ड 

लिे र्ए। 

िोंर्ली पर न यनय अपनिे अधीन िरनय रयधय अपनिे पचत िो िोंर्ली पर न यती ह । 

ऊाँ ट ििे  मुाँह में िीरय िरूरत सिे िम 

चमलनय 

दयरय चसोंह ि सिे पहलियन िो नयश्तिे में एि सिेब दिेनय ऊाँ ट ििे  मुाँह में 

िीरय दिेनय ह । 

 

संदभा गं्रथ एिं अन्य स्रोत :  

 पुस्तक का नाम   लेखक/संपादक   

 प्रकाश  

 नील िुसुम   रयमधयरी चसोंह चदनिर  लोिभयरती प्रियशन  

 सययिे में धूप   दुष्योंत िुमयर   रयििमल प्रियशन  

 दूसरय घर   रयमदरश चमश्र   ियणी प्रियशन   

 भोलयरयम िय िीि  हररशोंिर परसयई/सों. ििेदप्रियश  रयििमल प्रियशन  



 

 

 आधुचनि चहन्दी हयस्य – व्योंग्य ििे शि  न्द्र िमया  भयरतीय ज्ञयनपीठ, ियश 

 सरल चहन्दी व्ययिरण िर र नय ियसुदिेि नन्दन प्रसयद भयरती भिन P & D 

 http://kavitakosh.org 

 

Sindhi 

 

 

Unit 

no. 

Content /Modules No. of 

Lectures 

1 Stories & Prose 

Haa Maa’n Sindhi Aahyaa’n 

Story Of Jhoole Laal Sain 

Bait~U / Poem Jo Kheeru Peee 

Bait~U / Poem Paiso Ladh~Um Pata T~Aa’n 

15 

2 Prose & Poem 

Geeta Jo Saar, 

Sindhu - Anand Golani 

Bait~U / Poem Vaah Re T~Aaraa Gol T~Aaraa 

Bait~U / Poem A B C D Maa’n Par^Haa’n 

15 

 

 

 

 

Evaluation Pattern For 50 Marks 

 

Written / Term End Internal SLE Total 

30 20  

 

 

 

 

http://kavitakosh.org/
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