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Constantly moving, relentlessly seeking, furiously exploring

Padma Bhushan Devaki Jain’s The Brass Notebook: A Memoir published at age 87, seems to
have been waiting to burst forth on the literary scene for decades. The memoir contains so much
history, so many facets and such numerous details of a life lived well, lived intensely; it is no
surprise that one had to wait this long for her story to be brought to us, her readers. Devaki Jain’s
life is no ordinary woman’s life. Born in 1933 in an upper caste Mysore family of considerable
privilege, Jain displayed an indomitable spirit that resisted being shackled to a traditional life of a
woman and embraced independence and rebellion to forge her own path in newly independent



India. To put down her life in her own words as an octogenarian reveals how much there was to
tell and how much to live. The Brass Notebook is an earnest attempt to make sense of what it
means to be a woman at the forefront of change both at home and the world; to arrive at an
understanding of her own interiority in terms of her personal relationships with people, both
common and extraordinary; to reveal a personality: public/political and intimate, with
unflinching honesty and undaunting courage.

The Brass Notebook begins with a foreword by Nobel Laureate Amartya Sen who gushes over
her memoir and lavishes praise on her brilliance as a student and as a feminist who had deep
“insights on the place of women in society, particularly on the reach of inequalities based on
gender.” He alludes to the friendship they shared and the vivacity of her intellectual
companionship. He also mentions how Devaki Jain’s life was enriched by the extraordinary
public figures of prominence she had close contacts with, prominent among them being Oxford
intellectuals, writers, feminists, political leaders of great stature such as Nelson Mandela and
Desmond Tutu. His Foreword sets the tone for a very vibrant, intellectually rewarding and
no-holds barred memoir that splendidly recounts the life of a very remarkable woman.

The Foreword is followed by a very candid Author’s Note in which she gives her reasons for
writing the memoir and lets the reader know some details of the structure and narrative that was
employed in penning down seven decades of adult life. She mentions how her inspiration of the
memoir came from Doris Lessing’s The Golden Notebook (1962) and a conversation she had
with the writer in 1958 who was at that time working on her pioneering novel. With the
publication of The Brass Notebook, Devaki Jani proudly affirms her conviction that freedom to
be is her most important search and her story with all the contours of a lived life, with all the
attendant risks of writing about one’s past as a woman, shall be one more attempt at liberating
the soul from the burden of bonds that constrain. She tells us that the title of her memoir The
Brass Notebook is a reflection of her imperfections and frailties, it reflects her love for the
ordinary in the extraordinary, her preference for utility and her desire for earthly, everyday
experiences that make us human.

The memoir is divided into seven parts starting with the memories of her childhood from birth to
growing up years and ending with a reflection on death and loss, spanning life’s arc in a
recollection that is riveting, challenging and beautifully written in a language devoid of
archaism, circumlocution and verbosity. Part One: “Where I Come From” has four distinct
chapters dividing phases of her early life. Chapter One: “An Extraordinary Man” is an attempt to
etch out the character of her father Mandayam Ananthampillai Sreenivasan who comes across as
an orthodox Brahmin yet liberated enough to encourage his daughters to study and engage in
outdoor activities that was befitting of an administrative officer in colonial India. However, this
chapter also traces the deeply patriarchal structure of the family and the stranglehold of traditions
governing women’s bodies. Jain is critical of such rituals that operate on the bodies of women
(particularly menstruating women) and is candid about the brouhaha around marriage for women
who had just reached puberty.

The first part goes into reminiscing about growing up in a very privileged setting, her father’s
ministerial association with the State of Mysore in colonial India, convent schooling details,



being chided as a British bootlicker by her classmates, and her gradual awakening of political
consciousness amidst the rising anti-colonial movements of 1942. Part Two ends with her
awareness of the Indian freedom movement and her induction into the deeply spiritual
connections with Gandhian thought, ethos and way of life. In the subsequent parts of her
memoir, she charts out her journey into the world. A lot of time is devoted to recounting her days
at Oxford, her adventures in Europe and her romantic dalliances. The highlight of this part is the
sense of boundless energy and taste of freedom that she experiences and how that sense of being
unbounded excites and transforms her. She begins Part Three with a quote from Albert Camus:
“The only way to deal with an unfree world is to become so absolutely free that your existence is
an act of rebellion”, amply testifying her undying zeal to always put personal freedom,
emancipation as a woman, above all else. Her memoir clearly indicates that her life has been a
quest for both freedom and emancipation, a search for exciting encounters and an exploration of
love and longing that went far beyond the social context of her time and age.

Some of the most interesting chapters of her memoir are those in which she bares her soul and
with unflinching honesty talks about her love life, her romantic affairs, her physical
relationships. Her deep love for her husband Lakshmi Jain constitutes some of the most moving
passages of the memoir. Their inter-caste marriage after elopement, their struggles as a newly
married couple also battling family, caste and class prejudices are recorded vividly. Her husband,
another important political figure and a Gandhian social activist, is described as a public
personality who contributed immensely towards community upliftment with his work; yet there
are flashes of resentment that Devaki reveals when she is left at home after childbirth and feels
her life curtailed by domestic responsibilities. However, the readers sense that theirs is a rare
match; a meeting of kindred souls, a meeting of minds. Here is an explosive, passionate
partnership, based on friendship and tied together with similar political and social interests.

In Part Four of her memoir Devaki Jain exposes the dark, ugly, hidden secrets that traumatised
her as a child and as an adult woman in the world of predators. She reveals two specific episodes
of sexual assault one by a family member when she was ten years old and the other by a
renowned Swedish economist at Oxford where she was working as his research assistant.
Incidents of sexual assault, as she confesses left her humiliated, destroying her self-worth and
confidence for a long time. She mentions how with no MeToo campaign at that time, the feeling
of isolation was real; how freedom and self-reliance came with some amount of risk for a woman
who wanted to live life on her own terms.

Another significant aspect of her memoir is her incredibly fortunate linkages with stalwarts and
great personalities and intellectual giants of our times. Her time as an academician and as a
feminist economist also makes for very interesting reading. Her work on gender economics put
the spotlight on women’s struggle in independent India for a more egalitarian, more humane and
more just society. Breaking stereotypes and challenging conventions Devaki Jain became one of
the first women economists to understand poverty and women’s work and contributed greatly to
a deeper understanding of gender in the context of livelihood, dispossession and exploitation of
women in modern India.

This memoir is an important work not simply because it sheds intimate light on a public figure



who founded several important institutions such as the Development Alternatives for Women for
a New Era (DAWN), but also because it reveals in depth the extent of Devaki Jain’s engagement
with and contribution towards social and economic justice for women of her country. Although
her work many times did not translate into real policy for change as she sadly remembers in spite
of being on several policy making boards both in India and abroad, there is a sense of personal
achievement that is unmistakable. In one of her chapters “Upturning Hierarchies” she rues the
fact that the global North and South divide was a real threat to understanding and progress and
later in the chapter “Claiming Histories, Claiming the South” she enthuses about and celebrates
her connections with the countries in Global South and Cuba. There are important geo-political
insights to be gained from these chapters in Part Six which detail her travel to various corners of
the decolonized world.

Constantly moving, relentlessly seeking, furiously exploring, Devaki Jain’s life is a story of not
just a woman coming into her own as a feminist and developmental activist but also a story of a
nation making its way into the world as a socialist, secular, democratic republic. This is a
memoir that will interest all those who want to know of the early stages of feminist history,
women’s contribution in the field of economics and social justice after India’s independence, and
of the initial phases of India’s struggle to understand inequality and discrimination. The Brass
Notebook shall no doubt catch the attention of readers who are interested in women’s personal
stories and would be an inspiring read for those who want to know more about a pioneering
gender and social activist of modern India.

♣♣♣END♣♣♣
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DECODING CHINA‟S MASTER PLAN 
Dr. Tasneem Razmi* 

Dhruvi Sanghvi** 

 If we Indians keep appeasing China because of our addiction to trade with them and overlook 

everything else for our benefit then, Indians have a chance of repeating history. Just the way in the 

late 1930s, the British government led by Chamberlin kept appeasing Hitler and giving into its 

demands, it eventually led to the Second World War. If Indians continue on the same path then, we 

might either be leading the world to a Third World War or a World dominated and colonized by 

China. If this be the case then we, the citizens of the World should use our wallet judiciously and hit 

China where it hurts most, the Economy i.e., defeat China not through war but by not being a victim of 

their economic progress. If the entire world decides not to sponsor this regime then that will see the 

China‟s worst nightmare coming true. China wants to emerge out victorious and make a mark which 

highlights them forever. In this unfortunate scenario, India should support our Hon. Prime Minister 

Shri. Narendra Modi by becoming self-subsistent and curb out China from our economy. This paper 

basically is an attempt of self-awareness as well as an action put forward to become self-reliant.  

Keywords: Boycott Chinese Products, China‟s Masterplan, Economy, Indo-China conflict, Covid-19. 

Introduction: 

The Economy of India currently is what is going 

to destroy us and not Covid-19 or nukes. A lot of 

questions have been arising now in our minds 

which earlier had been overlooked. In March 

2020, the Indian navy had found 12 underwater 

drones in IOR coming all the way from Beijing. 

Presently, the entire world is fighting against the 

unfortunate Covid-19; in such a situation China 

is pushing its borders against Japan, Australia, 

Vietnam and even India. In the middle of this 

health crisis, China is becoming political. The 

Indo-China conflict has been existing since 

several years now as China openly claims 

Ladakh and Arunachal Pradesh to be its own 

territory. But, since the last couple of days, there 

have been several problems constantly occurring 

at our border. This is the worst time for India to 

go to war with China as the biggest weapon in 

this war shall be the Economy. The President of 

China Xi Jinping has publicly told its military to 

start preparing for war.  

Aims & Objectives:  

1. To understand the severity of the Economy 

of India currently due to the COVID-19. 

2. To understand China‘s Masterplan. 

3. To understand the strategy to make India 

Self-reliant. 

Research Methodology: 

For this research paper, the information has been 

collected using secondary sources including 

newspaper, articles, websites and magazines 

available online. Also, a survey had been 

conducted with 700 individuals. The analysis 

presented is solely based on the references 

mentioned for this paper.  

*H.R. College of Commerce and Economics 
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Data Interpretation/ Analysis: - 

1. Ground realities - Trade figures suggest 

that India is the biggest importer of Chinese 

consumer goods. India imports 

approximately seven times more from 

China than it exports to it. India has a huge 

trade deficit with China – its largest with 

any country. In the year 2018-19, India‘s 

exports to China were mere $16.7 billion, 

while imports were $70.3 billion, leaving a 

trade deficit of $53.6 billion. The range of 

goods that we import from China is quite 

massive; consumer durables such as 

electronic goods, smartphones, industrial 

goods, vehicles, solar cells, and essential 

pharmaceutical products including 

tuberculosis and leprosy drugs and 

antibiotics, among many others. 

2. Quality goods is compromised: - In 1949, 

Chinese communists took control of China. 

Since the 1980s, Chinese leaders have made 

economic development as one of their first 

priorities. Chinese businesses quite often 

produce goods tailored to market 

expectations; therefore, Chinese products 

may not be high in quality when consumers 

prefer to pay a low price. Overpopulation in 

China is a possible reason for 

manufacturing low-quality products. Some 

firms cannot find enough of the needed raw 

materials to produce goods that serve the 

customer requirements, producing instead 

various versions made with cheaper or low-

quality material. At this point in time, many 

companies and businesses might also lack 

capital, industry expertise, and marketing 

power, leading to counterfeit products. 

Many unethical companies produced hoax 

goods to earn more benefits. At times, 

products of famous corporations like Apple, 

Hyatt and Starbucks are copied. 

3. Human Rights Violation: - Human Rights 

Violations have spurred support for the 

movement, forced/arranged marriage, the 

massacre of Tiananmen Square in 1989, 

single child policy, Falun Gong organ 

harvesting, the invasion of Tibet, Child 

workers, abusive working conditions 

throughout China's production processes, 

abuse in re-education camps and the 

escalating and ongoing conflict and military 

presence in Hong Kong in which Human 

Rights violations are being broken e.g. the 

right to peacefully protest, police brutality 

(kidnapping and associated organ harvesting 

then execution, excessive force, attempted 

vehicular homicide, etc. 

4. Overstating of its bills: - 

Hydroxychloroquine is a drug used to cure 

Malaria and research shows that it can 

prove to be useful against Covid-19 as well. 

India is the largest manufactures of this 

drug and we recently exported 50 million 

pills to the US. But the raw material for this 

drug comes from China and during this 

pandemic, China suddenly raised it prices. 

China is playing smart by improving its 

Economy by undertaking such horrendous 

steps. Efforts by an Indian agency to procure 

rapid antibody coronavirus test kits from 

China have come to naught, with the Indian 

government deciding to withdraw the 

"faulty" test kits from use and cancelling all 

procurement orders. The controversy around 

the efficacy and pricing of the rapid tests is 

set to change the way India now tests for the 

novel Coronavirus. 

5. Debt Diplomacy: - Asia and Africa have a 

lot of countries that require financial help. 

But to take a loan from the IMF or World 

Bank, the country needs to meet certain 

strict criteria. In such a scenario, China is 

helping them. China is building a highway 

in Pakistan, it is funding a port named 

Hambantota Port in Sri Lanka and many 

other projects in countries like Myanmar, 

Maldives and even Nepal. The problem that 

arises is that these countries may not be able 

to pay China back and that‘s where China‘s 

Debt Diplomacy begins. Pakistan owes 

https://commerce.gov.in/writereaddata/uploadedfile/MOC_637036322182074251_Annual%20Report%202018-19%20English.pdf
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more money to China than any other 

financial institution in the world. Recently, 

Pakistan unearthed a scam of $630 million 

regarding two Chinese companies that 

supplied power to China Pakistan Economic 

Corridor. It takes time for a country to 

repay the money borrowed as with passing 

time the loan piles on hence the interest also 

increases. This is when China comes into 

action and states that they should have 

complete power over that area so that they 

can operate the way they want to. This is 

how the Chinese population increases in 

that area or country. In case of war, China 

can easily convert these trade bases into 

military bases. 

6. Strategic Investments in countries to 

surround India: - Djibouti is a small 

African country and China practically owns 

it as it has created a military set up there. 

Like-wise it has invested in other countries 

as well like Myanmar, Bangladesh, Sri 

Lanka, Maldives, Pakistan, Africa, 

Cambodia, Hong Kong, etc., which 

surround India from all possible areas hence 

becomes easy for them to activate these 

areas for an attack in India at anytime. This 

is China‘s ‗String of Pearls‘ using the 

Economy to surround India and stay 

prepared. In case of war, chances are that 

the attack won‘t be from one side but from 

multiple sides.  

Analysis of the Survey: 

1. A sample survey had been conducted where 

we collected approx. 700 responses. This 

survey had been conducted during the mid-

May. Sample profile is as follows: 

 53% of the responders were male whereas 

47% of them were females 

 49% of them were students, 37% of them 

belonged from the working-class sector, 

14% others. 

 54% of the responders were under the age 

of 30, 39% were under the age of 60 and the 

rest 7% were above the age of 60.  

2. We asked the responders whether they shall 

be using Made in China products after being 

aware of the China‘s masterplan as well as 

their scams. 

 

 

Observations and Suggestions: -  

 India is depended upon China 

because it receives majority of its 

raw materials as well as finished 

goods from China as it is the 

cheapest available there. Indians 

need to find an alternative for 

maximum products which we 

receive from China like toys, 

gadgets, electronics, consumer able 

items, etc. 



 

 

 

 

    
 

70 

SPECIAL ISSUE 

SPECIAL ISSUE 

SPECIAL ISSUE 

 Indians need to be self-reliant 

enough and need to start 

incorporating Made in India 

products and goods in their day to 

day life so that we are not depended 

upon China made goods. Though 

being a little slight expensive than 

the Chinese products, we should not 

stop ourselves from buying Made in 

India products as the quality of 

China made goods are usually 

compromised unlike most Made in 

India goods. 

 In the last 2 months, a new industry 

worth Rs. 10,000 crores is born in 

India. The textile industry had to 

close down due to the Covid-19. 

But, even during these tough times, 

Indians found an opportunity. Rather 

than shutting down factories, they 

started making PPE kits. One private 

company had started it, then many 

joined and today India makes 

450,000 kits per day. In these 2 

months, India has now become the 

world‘s second largest supplier of 

PPE kits. This new industry shall be 

worth $60,000,000,000 by 2025. All 

of this happened in less than 60 

days.  

 The Mahua flower from 

Chhattisgarh is used to make local 

liquor. The tribal women in 

Chhattisgarh used this flower to 

make alcohol which is the base 

product used in hand sanitizers when 

India was scrambling to get enough 

supply of hand sanitizers. A tribal 

solution saved lives. 

 ―India looks to lure more than 1000 

American companies out of China‖- 

The Economic Times. Around 300 

companies have already given their 

confirmation on paper. These 

companies will not manufacture in 

big metropolitan cities but in small 

cities, in the interiors. Luxembourg 

is a country in Europe, India offers 

land twice Luxembourg‘s size to 

firms leaving China and settling in 

India.  

 India has a long way to go and 

Indians cannot boycott China in one 

day. It is a fact that we don‘t have 

electricity, infrastructure and even 

skilled labour for that matter. But it 

is also a fact that we have a lot of 

untapped potential.  

 In 2014, India had only 2 mobile 

manufacturing units. Today, we have 

268 factories including Samsung‘s 

largest factory in the world. This is 

the best time for India to work on its 

negatives and take a step forward in 

becoming self-reliant or else it shall 

lose a big opportunity towards 

making a mark of success.  

Conclusion: - 

China is using Economy to boost its politics and 

military. China has created a situation for India 

where Indians cannot afford a war because, in 

case of a conflict in the future, then tackling it 

only by force is not an option for India anymore. 

Because with the money power, China has its 

allies all around us. So if we cannot use ‗Bullet 

force‘ then let‘s use ‗Wallet force‘ rightly said by 

Mr. Sonam Wangchuk ( China‘s People's 

Liberation Army, Indian engineer, educator and 

innovator). If Economy is a weapon, then Indians 

itself are its distributors. Indians have to boycott 

Chinese products. Mr. Sonam Wangchuk stated 

that Indians should remove Chinese software 

from their phones in a week and Chinese 

hardware in a year. 8/10 items in an Indian‘s 

house is made in China; if so then throwing them 

away makes no sense. This is an unrealistic and 

foolish expectation. Instead, while purchasing 

something from the next time, make sure to 

check whether there is a local alternative 

https://en.wikipedia.org/wiki/People's_Liberation_Army
https://en.wikipedia.org/wiki/People's_Liberation_Army
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available. If each citizen actually starts 

implementing on this then, in a span of 5 years‘ 

time, Indians shall be depended on China only 

for a few essential products. India is not in the 

China‘s Debt Diplomacy trap yet unlike 

countries like Pakistan, Sri Lanka and 

Bangladesh. Its yet not too late to make a change 

and implement on the necessity. In this Covid-19 

situation, our government has realised how 

dangerous China could be hence, India notifies 

FDI policy change mandating prior nod for 

border sharing countries. This is done so that in 

this crisis, no Indian company becomes a 

Chinese puppet. Great historical progress always 

happens after major disasters. This is the time 

when India has to prove itself to its countrymen 

as well as the world. Whenever the country hits 

rock bottom, it is the people of that country who 

bring the light back to life.  
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Abstract: 

Education creates ample opportunity and paves the path to success. The present condition wants 

everyone to be a continuous learner, have technological skills and communication skills.  

Advance in technology in all areas has brought changes in the education system. Learners are 

now able to increase their knowledge and skillsets by opting for courses taught by the renowned 

professors of the prestigious universities. As an enhancement of skill is expected,the standard for 

better grades, better job opportunities, makes more and more people opting for online courses as 

it can be accessed anytime anywhere. There are many apps with which one can enhance his 

knowledge. People in remote areas can not only access the online classes but they can overcome 

the problem of lack of educational resources. To access these materials, they need a laptop, 

desktop, or a simple handheld device like mobile. Internet is available everywhere and mobile 

has multiple features and is essential for everyone  This paper analyses the purpose of students  

using mobile phones, the number of hours they are spending  to access the educational 

information, and the effect of it on their performance level.  

Keywords: Education, Mobile technology, online courses, APPs 

Introduction: 

 The main purpose of education is to facilitate learning. The advancement in technology enables 

learning can happen anytime, anywhere. Education via digital platforms making its path into our 

education system. Presently there is lot of online educational portals providing educational 
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facilities in almost all subjects, catering to the needs of students of all level from schools, 

colleges to working professionals.These platforms can take learning resources, instructional 

materials such as videos, notes, examination preparation material, examination into the vicinity 

of learners wherever he is using  digital technology.  Thus, learners across the globe and any age 

group can acquire the knowledge and skills they want. Learners living in remote areas and 

cannot attend proper educational Institutions can opt for online learning platform. Government e-

e-pathshala enables students, parents, educators to access resources (textbooks, audio, video) via 

any digital device. In India Tata Interactive Systems, Educomp Solutions, NIIT etc. are 

providing innovative and cost-effective digital learning solutions. People from the rural areas 

who are deprived of world-class education can enroll in these online courses for free or for a 

nominal fee which is affordable to many. They can connect to these courses through their 

computer, laptop, iPad, mobiles. Of these mobiles is commonly owned by everyone. Nearly all 

students nowadays own mobile devices and more than half own more than one.People can access 

these courses through their mobile connected to the internet. So, the future of learning is mobile. 

It can be used to deliver important instructions, to deliver lectures. M-learning is a new and 

independent part of e-learning where the education contents, delivery instructions, notices are 

handled solely by mobile devices. The online and technology-driven education is playing an 

important role in evading the challenges of classroom-based education with the 3’A’s 

Accessible, Anywhere, Anytime. Apart from students, working professionals and others who 

want to learn can increase their skill set by opting for courses taught by renowned Professors 

from the top Universities of the world. Usage of mobile in learning in addition to other activity 

provides flexibility in learning and as it is used by many it will become a trend to use it in 

learning, considering the advancement of technology andits integration into the society and 

circumstances are changing. Learner can use mobile devices not only to access educational 

information from various resources, they can create contents by themselves; share these 

resources to others both within the classroom environment and outside also. The use of mobile 

technologies can help teaching faculties to adopt a  learner-centered approach to learning. 

Learning can result in different ways: learners can use mobile devices to access educational 

materials from various links, creates their own content, connect with others to share the 

resources, both within and outside the classroom infrastructure.  Educational materials can be 

shared among everyone by using the same content, which leads to instant feedback and 
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instructions. Most of the students, researchers, and educators view M- learning as the immediate 

successor of eLearning. 

Review of Literature:  

Several studies have been conducted in an attempt to find the growing use of mobiles in learning. 

Cheung and Hew (2009) reviewed 44 articles published until the end of 2008found that 

descriptive research was the most dominant method in studying mobile learning in schools and 

higher education where the data for studies is collected through questionnaires. Learning 

happening with the help of mobile devices is known as M-learning (Toteja& Kumar 2013). M-

learning makes it possible for students to communicate, interact, and behave among each other 

with the aid of mobile devices (Al-Emran, Elsherif, and Shaalan2015). BlankaKlimova and Petra 

Poulova(2015) conducted a survey and found that the majority of students use mobile devices for 

learning for their studies to complete the missing information from their regular classes. Gikas& 

Grant (2013) found that mobilephones allowed students to access course materials andalso gave 

them the opportunity to share the contents, potentially contributing to bridging the gap between 

learning and real life. 

 Objective:  To investigate whether mobile devices can improve the student’sgrades. 

Hypothesis: 

H0: There is no association between gender and grade after using mobile devices for studies by 

learners. 

H1: There is an association between gender and grade after using mobile devices for studies by 

learners. 

Methodology: 

Survey method was used to collect the relevant data for the present data. A survey was taken 

from students of Mumbai Suburban colleges studying in Commerce, Social Sciences, Science 

and Technology, Medicine and Pharmacy branches. The data is also collected from various 

publications, articles, reports, and websites. 

Tools: The researcher prepared a questionnaire based on the usage of Mobile Technology in 

learning. The questionnaire covered all the aspects of the study needed for the research. A survey 
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was taken from students of Mumbai Suburban colleges studying in Commerce, Social Sciences, 

Science and Technology, Medicine and Pharmacy branches. The purpose of the survey 

questionnaire is to study the student’s awareness of M-learning. 

Summary of the Survey:  

A survey of 70 students was carried out in which they responded to the questions in the 

questionnaire out of this 44.3% are male and 55.7% are female students. Among this 40% of the 

students were 19 years of age. These students were studying in FY (11.4%), SY (44.3%), TY 

(27.1%), PG (17.1%) classes. 51.4% of students are from Commerce,11.4% of students from 

Science, 2.9% of from Social sciences, 8.6% of students from Technology and 25.7% of students 

from Pharmacy took part in the survey. 

 

Profile Classification Number Percentage 

 

Gender 

Male 31 44.3 

Female 39 55.7 

 

 

Age 

group 

18 9 12.9 

19 28 40 

20 17 24.3 

21 8 11.4 

22 And above 8 11.4 

 

Class 

FY 8 11.4 

SY 31 44.3 

TY 19 27.1 

PG 12 17.1 

 

Stream 

Technology 6 8.6 

Medicine & Pharmacy 18 25.7 

Science 8 11.4 

Commerce 36 51.4 

Social Science 2 2.9 

Table 1: Demographic profile of the respondents  

Owning of mobile devices and availability of  the Internet:  

64.5% of students surveyed had their phones at the age of 14-16 years. 97.1% of the respondent 

had access to the internet. It is important to note that 97.1% of the students surveyed had internet 

access on their mobile.62.9% students said that net connectivity is good.  
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Net Connectivity 

Speed 

Good  Average Poor 

No. 44 22 4 

Percentage 62.9 31.4 5.7 

  Table 2: student’s opinion about the availability of the Internet  

Usage of Mobile Phones: 

 Mobile is used for several purposes such as Communication, education, Music; Location-based 

information, games, shopping, Finance, job search, entertainment and news. College students use 

smartphones as learning aids in e-learning, web-based learning, to know their course schedule. 

Students have high smartphone self-efficacy. 

 

 

Among this, maximum number of students are using mobile for communication as it is designed 

for that and 77.1% of them are using it for education purposes. 85.7% of respondents are using 

mobile for learning. Maximum of 44.3% of students are spending 1-3 hours on mobilefor 

learning activities. 

No.Of Hour’s  

Spent 

Less Than 1 Hour 1-3 Hour 3-5 Hour More Than 5 Hours 

No.  27 31 9 3 

Percentage 38.6 44.3 12.8 4.3 

      Table 3: No. of hours spent studying using mobile devices by learners 

Students access content such as course schedule, video content, and assignment on mobile. The 

learning activity includes viewing course videos and contents developed by their teacher or 

someone else, one can download the content and can use later. The learner’s responses show that 
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38.6% prefer to view course videos and animation developed by others and 14.3% are viewing 

the course materials created by their teachers.47.1% are downloadingand saving content for 

lateral use.Learner’s preference of learning activity can be shown in the following graphs. 

There are 

many Apps freely available for educational purposes and students are making use of these to get 

a better understanding of their subjects and get additional knowledge. Contents in these Apps can 

be downloaded and viewed later also. YouTube and Wikipedia are used by many than accessing 

TED, Khan Academy, Coursera, Duolingo, Lyndaand Lumosity. As there are many apps are 

available, they can have a choice of selecting from any one of these. All the contents are free, but 

the challenge is to select the best one and the one relevant to the course. They are happy with the 

contents available in the App. 

Course Content Excellent Satisfactory Average 

No. 28 35 7 

Percentage 40 50 10 

Table 4: student’s opinion about course content 

As contents can be viewed from their mobile devices from Any time, Anyone, Anywhere.  They 

can make use of their time to improve their grade.  

Grades Improved Not improved 

No. 39 31 

Percentages 55.71 44.29 

Table 5: Student’s view on the impact of these Apps on their grades: 

Chi-Square test in R is used to check the hypothesis. 

 Improved Not Improved Sum 

Male 18 13 31 

Female 21 18 39 

Sum 39 31 70 
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By using Chi-square test of independence, 

Pearson's Chi-squared test with Yates' continuity correction 

data:  tb1 

X-squared = 0.01226, df = 1, p-value = 0.9118. 

 

 

Since P-value is greater than 0.05. Hence, we do not reject the null hypothesis at a 5% level of 

significance and our data reveals that there is no association between Gender and Grade. 

Students preferred mobile for learning as it is easy to carry and few do not have a desktop or 

laptop at home so using mobile as a device they can access the content and in their class group. 

Conclusion: 

Constant up-gradation of the knowledge is the need of the hour. Enhancement of skills is 

required in all employment sector. The result of the survey indicated that the majority of the 

students are using mobile for learning and are aware of the various application available. Mobile 

learning helps the students to access to multiple information sources and makes the learning 

flexible. The m-learning environment will provide more learning opportunities for the learner 

which allows him to study at anytime, anywhere he wanted to study. 
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ABSTRACT 

Purpose:The main purpose of this study is to analyze the factors that which influences 

responsible green consumption behavior of Chemical industries across India. It has 

been attempted to study new variables such as Clean Water Concern and readiness to 

pay extra price for green consumption. 

Design/methodology/approach:The primary data were obtained with the help of Google 

form and 300 CEO and top level executives were selected from various chemical 

companies located in different geographical areas of India. To test the identified model 

procedure in IBM SPSS AMOS related Structural equation modeling has been used. 

Findings: Barring the positive correlation between social influence and intention to 

consume the research showed a favorable inclination towards TPB framework. It was 

proven from the study that Green consumption intention was indirectly influenced by 

clean water concern by way of its effect on perceived behavior, social influence and 

attitude. The relationship of consumption intention with responsible green consumption 

behavior was moderated by readiness to pay extra price. It was found that consumption 

intention had an influence on responsible green consumption behavior. 

Practical implications: The current study focuses on the factors that influence 

responsible green consumption and helps manufacturers to take advantage of the 

potential opportunities of responsible green consumption strategies across chemical 

industries in India.  
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Originality/value: The study is an extension of the existing materials on record by 

authenticating and enhancing the model of responsible consumption behaviorin a novel 

Indian context and getting an advanced clarity of psychological mechanisms lying 

beneath and limitations between the association of Consumption Intentions and 

responsible green consumption behavior. 

Keywords: Green Consumption, Clean Water Concern, Psychological Mechanisms, 

Modeling Procedures, Perceived Behavior 

 

INTRODUCTION 

Manufacturers are now more sensitive towards the environment due to which green 

consumption has become an increasing trend. In order to mitigate their carbon footprints, the 

industrialists are adopting environmentally friendly approaches. Encouraging others and 

following green consumption behaviour will not only lead to improved health but will also 

provide a platform that will add to creating a sustainable environment(Leonidou et al., 

2013).Understanding the increased awareness about sustainability among the masses, 

consistent efforts are made by the chemical manufacturing companies on green consumption 

and focusing on catering to the changing customer needs by providing them with green 

products.  

Due to rapid industrialization in the developing nations there has been an increase in the 

environmental damage and numerous health problems. Hence to protect the environment and 

for better health, green consumerism is catching up gradually in India. The factors which 

affect green consumerism like the thought process and the way the consumer uses green 

products are social, cultural and economic. Therefore, in developing nations like India, it is 

imperative to study the intention of the industrial consumers and their behaviour towards 

green products. The current study tries to gain the knowledge of the behaviour towards 

buying and intention of chemical companies located in India towards green products. In India 

millions of people every year succumb to pollution. Despite this, the research, on testing their 

purchase intention and purchase behavior towards green consumption of products and 

services are limited 

This research Supplements the planned behavior theory(Ajzen, 1991), by focusing on 

understanding the responsible green consumption behavior of chemical companies in India.   

To have and understanding the green marketers and manufactures should select India as a 

target markets as India has the World’s second largest population In order to validate theory 

of planned behaviour with respect to Indian markets this study examines the three main 

forecasters which are perceived behaviour ,norms which are subjective and buying attitude 

https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref023
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref023
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref001
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towards green product. In this study, the three main predictors examined are attitude towards 

buying green products, subjective norms and perceived behavior to find out the predictive 

ability to test whether PBT is valid in the Indian scenario or not. The research adds two more 

variables, clean water concern and readiness to pay extra price. 

 The research sample was different as compared to the sample of the previous studies and the 

focus of the research was to test whether Planned Behaviour Theory is applicable in an Indian 

context. Moreover, the study tries to understand the complex relationship between the 

variables which dependent and independent by finding out the social-psychological processes 

that explain the nature of relationships. The current research attempts to examine by 

suggesting and examining readiness to shell out extra price as a moderating variable which 

wasn’t done in the previous studies. This research will help the green manufacturer in India to 

formulate customized consumption plans and help them to become responsible chemical 

companies of the nation. 

 

THEORETICAL FRAMEWORK AND HYPOTHESES DEVELOPMENT 

The PBT explains the behavioral intent in the context of perceived behaviour, social 

influence ,view point towards the behavior .Based on situation of  the relative significance  of 

the above three factors was asserted by Ajzen (1991). He also stated that depending upon the 

situation in certain circumstances a single variable may materially  impact on the intention 

whereas in certain other circumstances two or three variables may be required to explain the 

individual’s intention and behaviors this is also supported by the study carried out by (Chan 

and Lau, 2002)All these variables are described below: 

Attitude 

An attitude is referred to be an individual’s performance of concerned behavior which may be 

positive or negative Ajzen (1991). A positive correlation between view point towards green 

manufacturing and green consumption behavior was supplemented by empirical evidence 

provided by  few studies conducted in India  Khare (2015) by conducting a study on  

consumers from metropolitan  cities in India concluded that there exist a positive  correlation  

between past green attitude and green consumption behavior. Manaktola and Jauhari 

(2007)  in travel sector the consumers attitude towards green consumption influences  the 

willingness of the consumers to opt for staying in hotel adopting green practices Prakash 

and Pathak (2017)  concluded that view point towards green packing has a positive 

influence on the intention to purchase products that have ecofriendly packagingGreen PI and 

view point towards green packing were found to direct relationship Paul et al. (2016) and 

https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref001
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref007
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref007
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref001
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref020
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref026
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref026
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref031
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref031
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref029
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YadavandPathak (2017). Whereas another study done by Ramayah et al. (2010) stated that 

there is non-significant association between attitude towards consequences and intentions of 

green consumption. 

Social Influence  

Social pressure for conducting or non-conducting of a particular behavior is perceived as 

social influence (Ajzen, 1991).  The former studies have reported that the positive perception 

of important people like family, friends , relatives and peers towards eco –friendly products 

have a material impact on individuals  green consumption intention (Dean et al., 

2012; Teng et al., 2014). Yadav and Pathak (2017)  found that in relation to Indian context 

the PI is significantly impacted by SN in general towards green product. 

Perceived Behaviour 

The prior studies have concluded that the perceived ease of performing a particular behavior 

is the strongest forecasters of intentions and behavioural pattern of human being across a 

basket of green services and products e.g. Hotels that adopt green practices(Teng et al., 2014) 

and organic food products(Thøgersen, 2007) 

Consumption Intention and Consumption Behaviour 

Acceptance to perform a particular behaviour is referred as intention (Yadav and Pathak, 

2017).  The focus is to find out the motivating factor that leads to enactment of a behavior for 

example readiness to behave in a particular manner and the quantum individual effort that 

one is willing to take. Planned Behavior states that the intentions result into performance 

when one behaves according to one’s own free will. As far as green products are concerned, 

Yadav and Pathak (2017) based on significant evidence concluded that the relation between 

the green consumption behavior and behavioral intentions.is positive 

The following hypotheses are developed, based on the above arguments and the theoretical 

framework of TPB: 

H1: There relation between Attitude and Green Consumption Intention is positive 

H2: The intention to consume green product and Social Influence are positively related 

H3: Perceived Behavior and Green Consumption Intention are positively related to each other  

H4: The association between Consumption Intentions and responsible green consumption 

behavior is positive 

 

https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref032
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref001
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref047
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref047
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref038
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref043
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref038
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref039
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref043
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref043
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref043
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Considering the available literature with respect to Indian context this study adds two 

variables to the model clean water concern and willingness to shell out extra price.  

Clean Water Concern as Environment concern 

 Chen and Tung (2014) found out that Clean Water Concern as environment concern is 

animportant variable which has positive significant effect on consumption intention via its 

effect on attitude, social influence and perceived behavior. The consumption intention is 

affected directly or indirectly by clean water concern as environment concern with the 

development of positive attitude towards responsible green consumption behavior of 

chemical companies Hartmann and Apaolaza-Ibanez (2012). Paul et al. (2016) with 

respect to Indian Context found that green consumption intentions are significantly directly 

and indirectly impacted by clean water concern as environment concern through the 

mediations of readiness to pay extra price. Therefore, we hypothesize the following: 

H5. Attitude and Clean Water Concern are positively related 

H6. There is a positive relation between Clean Water Concern and Social influence 

H7. Clean water concern relates positively to perceived behavior 

H8. There exist a positive relation between clean water concern and green consumption 

intention 

Readiness to pay extra price 

Due to high costs of production the cost of green products are much higher than the 

conventional products.(Ling, 2013.) Thus in green consumption price becomes a huge 

deterrent.(Gleim et al., 2013; Nasir and Karakaya, 2014).Environmentally concerned 

individuals have an inelastic demand for green products as per some researchers from the 

west.(Grankvist and Biel, 2001; Cronin etal., 2011).Contradictory to these researches, Yadav and 

Pathak (2017) and Prakash and Pathak (2017) in their study researched that for eco-friendly 

products customers are ready to shell out extra price . As there is a difference in findings it becomes 

necessary to analyze  thecauses that influence to pay premium amount on green consumption and 

responsible green consumption behaviour. Hence, we formulate the following hypothesis: 

H9. Readiness to shell out premium price has an influence on the relation between green 

Consumption Intentions and responsible green consumption behavour. 

 

 

 

 

https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref008
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref015
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref029
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref024
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref010
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref028
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref011
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref046
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref043
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref043
https://www.emerald.com/insight/content/doi/10.1108/MEQ-02-2018-0023/full/html#ref031
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Research Methodology 

Judgmental sampling method was adopted by the researcher in selection of “Industrialists of 

the chemical companies” to represent the chemical industries in India. The industries located 

in different geographical locations of India constituted the sample. An online google form 

was used in the collection of primary data due to which there was a probability that each 

industrialist got an equal chance to be a part of the research. The Industrialist were send a 

questionnaire on their official email id in the month of December 2019.Out of the 320 total 

responses received 300 were found appropriate for further research after removing the 

outliers and incomplete responses.Since judgmental sampling technique has been used which 

focused on educated managers and executives of the chemical companies, the results cannot 

be generalized to the entire consumer base in the country. In order to improve the results and 

make it more general to the entire population in future random sampling can be used. 

Data Analysis 

Table I mean, standard deviation and inter-correlations among the study variables 

 

Data Analysis was done by using SPSS AMOS 24An ideal sample size of 150 was 

recommended by Iacobucci (2010) to arrive at better and convergent solution in place of 
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following various rules of thumb for three or more indicators per factor. Hence structural 

equation modeling (SEM) can be taken as the criteria of the required sample size for SEM 

had been met. Confirmatory factor analysis (CFA) was used to find out the convergent and 

discriminant validity of the research. In order to test the fitness of the proposed model SEM 

used. 

Results 

Table 1 depicts the inter-correlations standard deviation and Mean, among the study 

variables. The mean scores of the respondent’s shows it can be seemed  that the concern for 

clean water is highand  consumption intention  and attitude with respect toconsumption of 

green products and services is significantly positive. There was a significant association 

between all the research variables.  

Measurement model 

Table II Confirmatory factor analysis 

Model      /df GFI CFI IFI TLI RMSEA 

Final Modified 

Seven –factor model 

490.26 1.325 0.910 0.906 0.909 0.969 0.0405 

To test the fitness of the Seven –factor model CFA was used. Some of the items were 

removed and CFA was run again as the factor loading for these items were below 0.50.In the 

final model good fit to the data was found and as every factor loadings were found to be 

significant at 0.05,between the constructs there is a convergent validity.(Anderson and 

Gerbing, 1988) 

Table III. Reliability and Validity indicators 

Construct Indicators CR AV

E 

MS

V 

ASV Factor 

loading 

Clean Water 

Concern 

Our company is concerned about 

Clean Water 

Our company would be willing to 

protect clean water by reducing 

consumption 

 

In to protect the natural  water, social 

changes are a must 

0.85 0.79 0.68 0.45 0.823 

 

0.869 

 

 

0.831 

 

0.849 
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Water pollution laws should have a 

strict enforcement 

Attitude We  believe in consumption of green 

products 

Consuming  green is  our priority  

We  have a positive attitude toward 

consuming green products 

0.85 0.69 

 

0.62 0.49 0.885 

0.898 

0.863 

 

Social 

Influence 

The most important stakeholders 

think we should consume green 

products. 

 

Stakeholders  who are our  

beneficiary would want us to 

consume green products  

 

Stakeholders whose opinions are 

important to us prefer that We   

consume green products 

A positive opinion of our 

counterparts motivates us  to  

consume green product 

0.72 0.68 0.46 0.38 0.893 

 

 

0.888 

 

 

0.845 

 

0.802 

 

Perceived  

Consumption 

Behaviour 

We believe that we have the 

capability to consume green products 

If the decision is left to us ,we are 

sure that we will purchase green 

products 

we see ourselves as being able to  

consume green products in future 

We are ready to consume green 

products and we have enough tine 

and resources for the same.  

0.89 0.69 0.62 0.59 0.895 

 

0.838 

 

0.821 

0.726 

Readiness to 

Pay Extra 

Price 

We would be willing to shell out 

premium price for those product 

which is going an extra mile  to be 

environmentally sustainable  

To make the  organization’s/product 

effort more sustainable 

environmentally  we would be 

willing to shell out premium price 

towards ecofriendly products 

Even though cost of green eco 

friendly products are higher than 

conventional products, we feel a 

sense of pride towards our company 

since we have such products.  

0.79 0.71 0.63 0.49 0.802 

 

0.879 

 

 

0.859 

Consumption 

intention 

Since green products are less 

polluting, we will we will try to 

move towards purchasing such 

products 

0.91 0.69 0.61 0.57 0.808 

0.836 

0.896 

0.879 



103  

 

Due to ecological reasons we will 

gradually move towards environment 

friendly brands 

In comparison to traditional products 

we will pay more for green products 

Due to its positive  environmental 

contribution it is expected that we 

will buy such products in future 

We  are sure that we are willing to 

buy  environment friendly products 

in times to come 

0.835 

Consumption 

Behaviour 

We have been using  green 

ecofriendly products on an in day 

today life  

Even for the recurring daily 

consumption we have been 

consuming green products 

Over the past two quarters we have 

exhibited green consumption  

behavior 

0.81 0.78 0.54 0.38 0.888 

 

0.867 

0.796 

 

(AVE) values (Table III) (Hair et al., 2010). In Addition to it, the respective AVE values 

(Table III) were found to be higher than the respective average shared variance (ASV) and 

maximum shared variance(MSV), which shows discriminant validity (Hair et al., 2010). 

Hence, in the hypothesized model convergent and discriminant validity of the constructs was 

confirmed. 

Structural model: after ensuring that the variables are valid and reliable, whether the model is 

fit or not and testing of hypothesis has been done.SEM was used to test the proposed. With 

the respective subscale means as indicators of the latent factors all the study measure were 

modeled as latent constructs. There was good fit to the data as found in the proposed model 

which can be seen in the table as the CFI, TLI and IFI values were more than 0.90 (Bagozzi 

and Yi, 1988) and RMSEA value was less than 0.08 (Browne and Cudeck, 1993).  

Table IV SEM model fit indices 

Model fit 

indices 

Structural 

model 

   393.16 

  /df 3.038 

GFI 0.918 
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CFI 0.908 

IFI 0.919 

TLI 0.909 

RMSEA 0.076 

  (CI) 0.928 

  (CB) 0.510 

 

We can conclude that outlook toward green consumption behavior, influence of the society 

and Perceived consumption behaviour was significantly influenced by Clean Water Concern. 

As expected, the influence of Perceived consumption behaviour on both consumption 

intention and consumption behaviour was significant. Also consumption behaviour was 

predicted using consumption intentions significantly at 95% confidence level. Table V 

depicts the standardized path coefficients showing the direct effects and the coefficient is 

significant at 0.05 levels. 

Table V Path relationships 

Paths β 

coefficient 

t-value p-value Relationship 

CWC-ATT 0.71 6.944 0.001 Supported 

CWC-SN 0.53 5.251 0.001 Supported 

CWC-PCB 0.49 6.01 0.001 Supported 

CWC-CI 0.08 0.498 0.041 Supported 

SI-ATT 0.18 2.282 0.022 Supported 

SI-PCB 0.68 8.874 0.001 Supported 

SI-CI 0.08 -0.597 0.005 Supported 

CB-CI 0.65 3.993 0.001 Supported 

PCB-CB 0.89 4.13 0.001 Supported 

CI-CB    Supported 

CI × RP-

CB 

   Supported 

RP-CB    Supported 
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A hypothesis test was conducted to study the effect of the moderator variable i.e. readiness to 

pay on the two variables: purchase intention and behavior. In order to test the moderation, 

predictor variableand interaction term, once both these variables were standardized and were 

regressed on the outcome variable. At 90% confidence level the β coefficient for the 

interaction term was found to be significant variation was explained in the moderation model.  

Discussion and theoretical implications  

The study was conducted in a developing economy to forecast green CI’s and CB’s among 

educated consumers. Earlier limited research was conducted on CIs and CBs of Indian 

consumers towards green products. 

It was found that Social influence affects the attitudes and perceptions of behavioral control 

and has indirect but significant influence on CIs and CBs. The study also strongly highlights 

that green CB is the after effect of green CI. By examining the indirect effects, the study 

focuses on the processes  through which green buying behaviour is influenced by CWC, 

attitudes, SI and PCB via their influence on CI. Thus, the study reveals the changes 

underlying of the correlation between variables. Hence the study proves the effectiveness of 

the model in explaining green consumptions of educated Indians who are working in 

chemical industries. The study establishes the use of the above construct in estimating 

intentions and behaviors which is an extension of the theory. This research validates the 

findings done by Paul et al. (2016). He found out that among Indian consumers predictor 

variables mediated the association between EC and PI. The study brings out the 

psychological mechanisms, which explains the relationship between EC and PI of educated 

executives and managers of India who are working in chemical industries, by analyzing the 

indirect effects. In addition to this, the readiness to pay a extra price towards green products 

was found to have a strong relationship on the vitality of the association among CI and CB. 

The consumers, who had more readiness to pay than the others, displayed a stronger 

relationship between CI and CB. Vital information is provided to the marketers through this 

study on the conditions that may strengthen the relationships between behavior and intentions 

Also, this study goes one step ahead of the previous studies which were limited to the 

investigation of CIs only. This study finds out the link between intentions and actual 

consumption behaviour and proves that intension has positive significant effect on behaviour.  

Practical implications 
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The study will be of great use to organizational managers who produce and market 

ecofriendly products.  By using this research the marketers will be able perceive the intention 

of customer’s to buy green products. As it was found that CI was a significant forecaster of 

CB, it becomes necessary that efforts are made by the marketers so that the perceptions of all 

the forecasting variables can be improved .Further, the marketers by orienting themselves 

towards different variables may have an advantage. Marketers would be able to target the 

right group of people, who will be more responsive by showcasing strong green CI and CB, 

by appropriate market segmentation. Attitude and PCBC were the predictors which were 

directly impacting CI 

Hence efforts should be made to changes the attitudes of consumers and influence the 

consumers towards green product by setting a positive picture of the green products through 

increased promotions highlighting the utilities of ecofriendly products. How easily 

ecofriendly products can acquired can be highlighted by the marketers will help them to 

increase their market for ecofriendly products, as the strongest predictor of CI and CB was 

PBC. The green marketers should focus on making availability of the green product to the 

consumers with no extra efforts .To take a further step in this direction it is necessary to lay 

more emphasis on R&D and create alternative distribution channels which will help the 

marketers to broaden green choices and more accessibility to green products (Paul et al., 

2016). There will be ease in acquiring green products by reducing perceived problems in 

acquisition of green products by enhancing consumer’s perception of control. The 

organizations in its CSR activities may take up the above activities having a double edge 

sword effect in the form of enhanced external prestige and more revenue from green product 

sales. There is a need to integrate the “green” with corporate strategy contributing to 

environmental competitiveness of the organizations to achieve the desired objectives. 

Marketers need to focus on another factor which is willingness to shell out premium to 

convert PI into PB. As the consumers who were a part of the sample had limited purchasing 

power, Efforts should be made for reinforcement of perceived benefits resulting out of use of 

green products which will help to increase the willingness to premium price for green 

products. 

Thus, a conclusion can be made, that the study focused on enhancing the understanding on 

the factors having an impact on CI and CB among educated Indian will assist the policy 

makers to frame plans programs and policies, with the objective to achieve environmental 

sustainability by enhancing the adoption of green CBs. Since for developing countries like 
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India which is included in the 30 most polluted countries around the World, environmental 

sustainability is extremely crucial, this study by making it easier to understand the causes that 

predict attitudes which are environment friendly and behavior’s in consumers who are 

educated will lead to a reduction in the environmental impact as they will indulge in smart 

purchasing. 
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